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Webster goes to the ends of the earth to 
provide you with quality Carbon Papers 


At the modern F. S. Webster plant in Cambridge, 
Massachusetts, receiving raw materials from the 
ends of the earth is a daily event. Carnauba Wax 
from Brazil, Beeswax from the Hawaiian Islands, 
Paraffin from Germany, Oil from Greenland, pig- 
ment colors from Holland, Carbon Black from the 
U. S. A. and carbonizing tissue from the British 
Isles, to mention just a few. Our receiving books look 
like the itinerary of a diplomatic courier. 

But raw materials alone will not make a quality 
product. They have to be skillfully handled and skill- 
fully manufactured to produce what you have come 


to know as the finest carbon papers available. The 
great family of Webster workers, some with a half- 
century of experience, stand behind the manufactur- 
ing of our carbon papers. Just as workers supply the 
skill of manufacturing, so do quality raw materials 
provide the ingredients with which to work skill- 
fully. 

When you think of carbon papers, remember it’s 
impossible to beat the combination of the world’s 
finest raw materials combined with the skill of ex- 
perienced workers. The results are reflected in the 
quality carbon papers from F. S. Webster. 


SELL THE PROFIT LINE... SELL 


Webster’s 
CARBONS and RIBBONS 


F. S. WEBSTER COMPANY, 13 AMHERST STREET, CAMBRIDGE, MASS. 


WEBSTER WAREHOUSES IN New York - Philadelphia + Pittsburgh «+ San Francisco « Cambridge 


Chicago « 
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In This Issue... don't miss 


Page 11. Difficulties became opportunities when the Columbus Blank 
Book Company of Columbus, Ohio, decided to remodel. OFFICE 
APPLIANCES wanted to present the full behind-the-scenes story of 
this beautiful new setting for office furniture in an old building. Edi- 
torial Director Walter Lennartson, therefore, spent a day with the 
owners and presents a factual account of what was done and why. 
Photographs help to tell the story. 


Page 16. Lighting ideas sell lighting equipment and an expert in the 
field offers provocative ntormation to dealers on how They can ex- 
pand their sales. | 


Page 18. Most dealers are confronted with an avalanche of man- 
agerial problems. How to relax and double the day's output through 
a system tor the man behind the desk is the subject of this informa- 
tive article. 


Page 20. Many dealers asked OFFICE APPLIANCES for tried in- 
formation on how they can educate their salesmen to sell. We're 
nappy to present ideas used successfully at Finger Office Equipment 
Company in Houston, Tex. It's another staff-written feature, gathered 
on the spot by Clarence O. Schlaver, managing editor. 


Page 24. This is the time to make definite plans for getting more 
Christma trade. OFFICE APPLIANCES presents three pages of 
tried ideas and suggestions on window display and use of the OA 
Business Gifts for Businessmen" Kit. Profits in December come in 
October by planning—take advantage of the opportunity 


Page 27. Here's a compact section on the NSOEA conver tion—pro 
gram, list of exhibitors and addresses of Chicago firms advertising 
in this issue and welcoming conventioners to their plants. Pictures and 

ames of Chicago committees will be found in the OA Convention 
Reporter to be distributed at the convention. 


Page 34. OFFICE APPLIANCES offers a new service for dealers— 
an advertising clinic conducted by an expert in the field, Jack Bed 


i i, eee 1 é' 
ord. For his opening article he analyzes budaet and ad placemeni 
probler 


Page 36. Setting a new concept in office bu dings tor Minneapolis 


Minn. the new structure housing the Lutheran Brotherhood insur 
ance ices. Two dealers were instrumental in much of the furniture 
Jesian ne with steel and one with wood, Pictures mirror the effec- 
tive installations. 


The NSOEA conventior tory will be the top feature of our Novem 
ber Je. In pictures and text, this business journal's veteran reporters 
will bring the complete story, refreshing the memory of those at- 
tending and providing information for those who did not. It will be 

round-up worth reading. In addition, we'll have other features 


a ie | Se EE od ; ! ° , : : : 
which give the stationery and office equipment dealer information 
L Fes Og SOS Rare 8 ; ; 

@ wants and needs beyond the actual news of what is happenina 


n the industry. The Advertising Clinic will be continued. Impressive 


nstallation pictures will mirror interior desian, 
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OA’s Press-Time Bulletins 





Late and Important News for Our Readers 





TWO OF DETROIT'S largest office supply 
firms, W. B. Gregory & Son and Leon- 
ard's Office Supply & Equipment Com- 
pany, are merging October l. The new 
name will be Gregory & Leonard Office 
Equipment Company. Drawn from both 
firms and including four men from out- 
side the organization the new officers 
and directors will be: William B. 
Gregory II, chairman of the board; 
Harold B. Speicher, president and 
treasurer; E. Eugene Grenon, vice- 
president; Albert Gregory, secretary; 
Herbert Holman, R. C. O'Heron, Nathan 
Goodnow, Walter Finan and Edgar Greg- 
ory, Jr., directors. Ambitious plans i, 
for the merged organization are being : i 
readied for later announcement. Rudolph Lang, man- 

aging director, 

crowns Miss Joan 

Crawford Queen of 

the National Busi- 

ness Show. 


National 
Business Show 
Opens 53rd Year 
Oct. 15 


The National 
Business Show 
will open October 
15 and continue 
through October 
19 at New York's 
new Coliseum 
from 1 to 10 p.m. 
daily. This is 
the 53rd year of 





W. H. GUNLOCKE CHAIR COMPANY has announced 
plans for erection of a new branch 
plant in Dallas, Tex. This branch of 





the Wayland, N.Y., firm will be used 
both for manufacturing and for ware- 
housing chairs for distribution in the 
Southwest. The plant, in new indus- 
trial section known as Brook Hollow, 
is expected to be in operation early 


the exposition showcase of the world. 

More than 300 manufacturers will ex- 
hibit, representing a total yearly 
sales in excess of $4 billion, supply- 
ing the tools of management of office 
employees whose salaries total $70 


in 1957. billion, says Rudolph Lang, managing 
director. 

Three levels of space will be occu- 
pied at the Coliseum covering an area 
of five acres and will feature a "Theme 
Center" showing an office of the fu- 
ture, designed by the eminent office 


architect, J. Gordon Carr, A.I.A. 


FIRST REGIONAL in the National Office Ma- 
chine Dealers' Association history is 
scheduled to be held Tuesday, October 
16, in New York's Coliseum, according 
to Samuel Stein, President of the New 
York Chapter of NOMDA. Held at the 
same time as the New York Business 
Show, theme of the regional convention 
will be, “Keeping pace with the big 
change in today's office equipment 
business." 














include more panels and speakers. Rob- 
ert J. Sanders, dealer sales manager 
of Burroughs Corporation, will speak 
on “Selling is Show Business." 


JAMES D. PRYOR, who spent almost 40 years 
in the stationery and office supply 
business, died suddenly at his home in 
Dallas, Tex., September 3. Since 19354 
Mr. Pryor was Wilson Jones Company 
divisional manager for the West Coast 
and the Southwest. He also directed 
WJ's sales to wholesalers. 





FARNHAM STATIONERY & SCHOOL SUPPLY, Minne- 
apolis, will make its second major ex- 
pansion move in two years when a new 
store is opened on October 8 in the 
fashionable suburb of Edina. Located 
in a $15 million center known as South- 
dale, Farnham's was selected as the 
only stationer and office furniture 
dealer to occupy space in the new de- 
velopment. The new Farnham store is 22 
x 62 feet, with a 22 x 23-foot stock- 
room beneath the store. Interior has 
been finished in natural birch ac- 
cented by red, white and blue Caraflex 
on walls and fixtures. 





EIGHTH NATIONAL convention of the Canadian 
Office Machine Dealers Association is 
being held in Windsor, Canada, October 
4, 5 and 6. For the first time the ses- 
Sions will cover three days and will 
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Deadline 10th of month preceding issue date. The rate for classified 


advertisements is twenly cenis a word, minimum charge $4.00 


payable with order. Add six words if box address is used. 





ADVERTISING-PROMOTION MANAGER AVAILABLE 











MANAGER affiliated with office equipment indus 
pportunity for proven ability. Over 20 years 
» all phases advertising and promotion. Outstand 
rsatile dependable tam ar with design lay ut. 
Adv. Mgr. or idea production- and promotion 
tar-sighted mpany. Write for resumé to Office 
“ K-99. Chica 
SALESMEN WANTED 
REPRESENTATIVE for permanent position. Travel ex 


t and respected manufacturer FILING PORT 





TAGS. New England and Mid-Atlantic territories 
nus and expenses paid basis. Dealer calls only 
Summer and Xmas paid vacations, other benefits. 
etter qualifications, personal statistics, earnings ex 
ERSTOK, P.O. Box 6862, Philadelphia 33, Pa 
VANTEC We known and well liked distributor has 


3gressive salesman in Indiana territory. Experience 
and equipment at retail and wholesale desir 


salary mmission, and expenses, and -ha: 
nducements t Her the right man. Please send 
nfidence to Office Appliances, Box Y-63 





N MANUFACTURER has Ohio and Kentucky open 


ry for capable salesman. Product has had wide 
years among stationers and their customer 

pe required ft ve in central location. An op 

t man to earn an attractive income. Adares 


Box Y-78, Chicago 6. 





9ALESMAN for Central Florida territory with wel 
sndo furniture, equipment and supplies dealer. After 
ys above $6000. Worth investigating. Mail inquiry 
nal interview in Chicago, Oct. 1I-3, to Office 


Y-64, Chicago 6 





ALES REPRESENTATIVES 
DSPPORTUNITY experienced carbon paper and 
represent well-known manufacturer. Midwest 
hed territories available by reason of expan- 
»w, expense account plus bonus. Give complete 
Our staff knows of this advt. Write 


Box Y-65, Ch go 6. 


ntidentia 





SELL ke to travel, prominent manufacturer has 
ry open. Products sold to wholesale, retail, sta- 
es and Hardware jobbing outlets. Give ful 
yourself, salary desired, etc., Office Appliances, 
t 42nd St., New York 17. 





SALESMAN, office turniture retail store, in Miami 
established 1899. Good salary and, or, com- 

1 proportion to experience and ability. Send 

perience, to L. Blank, care Blank, Inc., 155 W. 


> Sunny South? Representative wanted for the 
Salary — Expenses — Vacation. With good, 
us man with foresight. Write Office 





ALESMAN, Office Furniture Retail Store in San 
nia. Good salary and, or, commission arrange- 


pportunity. Send resumé. Beier & Gunderson Co. 





OFFICE MACHINE MECHANICS AVAILABLE 





HINE MECHANIC, 25 years’ experience, married, 
Capable of managing shop. Office Appliances, 


6 . 


OA—10/56 





OFFICE MACHINE MECHANICS WANTED 
GOOD ALL AROUND MECHANIC or Shop Foreman, wanted by 





typewriter dealer in North Dakota — business established for 38 
years — location is western North Dakota in fast growing oil com- 
munity — good schools and living conditions. Give qualifications, 


salary expected. Must have good habits. All replies confidential. 
Write Office Appliances, Box Y-67, Chicago 6. 


OFFICE MACHINE REPAIRMAN with adding machine and type- 
writer experience, permanent position and excellent opportunity. 
Business established over 25 years. Give qualifications, references, 
age and smal! photograph. Must have good habits. All replies 
confidential. P. K. Smith & Company, 326 Central Ave., St. Peters- 
burg, Florida. 


EXPERIENCED SERVICEMAN for cash registers and adding ma- 
chines. Top salary — permanent position. Prefer National Cash 
Register man. Hockemeyer Cash Register and Adding Machine Co., 
1031 E. Wayne St., Fort Wayne, Indiana. 


EXPERIENCED MECHANIC on Typewriters and Adding Machines 
with sales ability for permanent position. Leon W. White, 406!/2 E. 
San Antonio St., El Paso, Texas. 


ADDING MACHINE & TYPEWRITER MECHANIC: Ideal working 
conditions, top wages; 38 miles from Chicago. Commission on 
sales and bonus. General Office Machines, 208 Fox Street, Aurora, 
Illinois. 

















OPENING for fully qualified office machine mechanic. State ex- 
perience and qualifications. Peterson Typewriter Exchange, Box 
1603, Billings Montana. 


SALES REPRESENTATIVES AVAILABLE 
SALESMAN WITH GOOD RECORD selling full time for 30 years 


for one manufacturer desires to travel part of the Southeast as a 
manufacturers’ representative. Interested mostly in the Carolinas 
and Tennessee but may add other states if necessary to give 
manufacturer adequate coverage. Interested in writing materials 
and in supply lines generally. Well known among stationers in 
southeastern states. Address Office Appliances, Box K-!01, Chi- 
cago 6. 


SALESMAN AND FORMER RETAIL OFFICE FURNITURE DEALER 
plans to work the Southeast as a manufacturers’ representative 
specializing on office furniture lines. Eighteen years experience as 
dealer and manufacturers’ salesman. Interested particularly in 
equipment lines. Good references. Address Office Appliances, Box 
K-102, Chicago 6. 


MANUFACTURER'S REPRESENTATIVE, calling on dealers in 
Ohio, Michigan, Indiana, Ky., W. Va., ADDITIONAL LINES 
WANTED: Steel Desks, Files, Metal chairs, wood desks, chairs, 
leather furniture. Address Office Appliances, Box K-103, Chicago 6. 


ESTABLISHED MANUFACTURERS REPRESENTATIVE with ware- 
house, covering the State of Florida, available for additional fur- 
niture or equipment lines. United Office Furniture Wholesalers, 535 
N.W. 24th Street, Miami, Florida. 


A SELLING ORGANIZATION with warehouse space desires lines 
of office furniture and supplies for the Southwest area. Will be at 
NSOEA convention. Contact OFFICE APPLIANCES at Booths C-20 
and C-21 or write "O A" Box K-105 CWG, Chicago 6. 























MANUFACTURERS REPRESENTATIVES in Metropolitan New York 
City area seeks stationery items. Ten years stationery experience. 
Can travel nearby states. Answer Office Appliances, Box K-104, 
100 East 42nd St., New York 17. 


SALES REPRESENTATIVE WANTED 








MANUFACTURERS REPRESENTATIVES WANTED to sell line of 
metal desk accessories to office supply and stationery stores and 
jobbers. Exclusive territories available. Robray Manufacturing Co., 
2426 South Prairie Ave., Chicago 16. 


WANT ADS, Continved on page 8 














WANT ADS, Continued from page 7 








SALES REPRESENTATIVES WANTED, Continued from page 7 


IF YOU'RE ALREADY DOING a good sales job on the Pacif 
Coast or Rocky Mt. area but an use another impressive line 





boost your volume, here's y Successful ma 
turer of spun aluminum tumer snd u yarment rack 

ing stands and cocktail smoke ind torct will provide sale 
producing, money-making t for ¢ t repre a 
These are guest welcoming fit every 


mercial need. It's the line with + brightest future’’ in America 
Write for appointment at ! . nventior tice Applian 
Box Y-68, Chicago 6. 





FASTEST GROWING MANUFA TURER t meta ftice chairs 


America has opportunity for 3! field representatives with ‘'sale 

know-how". A complete line of busine hairs to satisfy every 

commercial "'sit''-uation. Territori¢ pen are Rocky Mt. Sta 

South East, Middle West and New England. Write giving facts . . 
n 


so that interview may be arranged during NSOEA 
Office Appliances, Box Y-69, C 





WANTED—WELL ESTABLISHED Manufactu: Representative 
represent prominent manutactur valifornia 

Nevada and Utah — Product 1 to wholesale and retail stat 
ery and art supply outlets. Reply giving lines now carried and 
territory covered. Addres pk 100 East 
42nd St., New York |7, N. 





MANUFACTURERS' REPRESENTATIVES wanted for finest qua 


MASTER MADE casters. A sn attract 
discount schedule. Easy to s« Supported by promotional pr 
gram. See Mr. Rubinfield, at National Stationery & Office Equi 
ment Show, Room 630 A ad Hilton Hotel, Chica Sept 


29-Oct. 3; or write Master Manufacturing Company 9200 Inn 
Ave., Cleveland 5, Oh 





WANTED — State distributors in Tennessee, North Carolina, Sout! 
Carolina, Alabama and M ppi for office machine line. Pr 
vides good supply business. Writ DHice Appliances, Box Y-7 
Chicago 6, Illinois. 





RETAIL BUSINESS FOR SALE 
WELL KNOWN, LONG ESTABLISHED FIRM, over 20 years 





business under same management; exclusive franchise on Roya 
A. B. Dick, Victor and Art Metal in a midwest town of approxi 











mately 15,000 population; n ; mpetitior uld be b t 
for very little down and long term payments providing buyer 
good credit and financial background: want to retire. Addre 
Office Appliances, Box Y-72, Chicago 6 

BUSINESS MACHINES SAI AND SERVICE well known 
veniently located within 25 mile f Philadelphia, Pennsylvan 
A progressive city with a populat f r 125,0 This busi 

is doing in excess of $50 ,00 9 per year, $400.00 per mon 
rentals, Government contracts for repairs. Busins ncludes sever 
sub-dealers. For quick sale no triflers, $12,000.00 cash. Owner 
retiring after 40 years in busine W rite fice Appliances, Box 
Y-73, Chicago 6. 

ARE YOU LOOKING fora re pe mall Independent bu 

— top notch sales and service, W Estat 1 firm in a the 
Tennessee city, same location |2 years. Terr f needed, n ring 
tied. Reason for selling I t fice Appliances, Box Y-74 
Chicago 6. 

FOR SALE AT BARGAIN PR e equipment busine 
busy Idaho town. Good busins rner ation. want to retire 
Too old to continue. Addre« Ff Applia Box Y-75, Chica 


6. 





WANTED TO BUY, RETAIL BUSINESS 





WANT TO BUY typewrit nd adding machine busine Middle 
Atlantic area preferred but t entia tat ime and oft 
particulars. Office Appliance B Y-77 1 East 42d St 

York 17, N. Y. 





WANTED TO BUY, MANUFACTURING BUSINESS 


MANUFACTURING BUSINESS WANTED terested in buyir 
business producing product ) stations Write Label 


Tape Co., 450 Atlantic Ave., R 








PARTNERS WANTED 





RETAIL BUSINESS FOR SA ee 


Hawaii's oldest office machir ny. A furr 


upplies. $200,000 gross per year. Present partner too busy with 
: erests to be active. Represent over twelve national ac- 
unts. Write P.O. Box 2814, Honolulu, T.H 








EE MAIL ted LISTS of 6,730 mmercial stationers and office 
iance de . Also 8,910 typew and adding machine stores 


ID Dp 3 

Write tor FREE catalogue of lists of retailers, wholesalers, manu 
facturer nstitutions, banks and ers. We charge only for ad- 
dr EED-ADDRESS, 48-02 43rd Street, Woodside 77, New 
T x 





FREE NEW CATALOG OF LISTS ON LABELS of credit rated re- 

and wholesale Commercial Stationers, College Stores, PX's 
* s Selling Stationery & Office Supplies — 295 lists 
f your primary markets and off-trail markets. NEW OUTLET SUR 
VEYS, INC., 60 E. 42 St., N.Y. 17, N.Y. VA 6-4972. 





FOR SALE AND WANTED TO BUY, USED EQUIPMENT 





WILL BUY AND SELL—all makes calculators, a 
bookkeeping machines and other office machinery. Give us ful 
c Ticatior and serial numbers nodel number if possible e 
We'll quote highest prices. International Office Appliances, Inc. 


Dep't. EE, 326 Broadway, New York 


ng machines, 





TT-FISHER AND SUNDSTRANE machines. Comptometers, 


r 
5 oo 


FI 
“a ugh Friden, Marchant, M Calculators. Electromatic 
Typewriters. Adding machines and a ffice machines bought, sold 

nted Teeter-Warsh C 849 N. 3rd St., Milwaukee 3 





WANTED: BURROUGHS OR N.C.R. Bookkeeping and Billing Ma 
hine Calculators, Comptometers, Adding Machines, etc., any 
yle. u complete description and best price. AMERICAN 
BUSINESS | MA CHINES, Inc., 573 Br aaway, New York 12, N, 3 





CES PAID for used bookkeeping machines, all makes, 

Burroughs, Sensimatics, N.C.R. 3000, 3100, Rems., E. Fisher, Under- 
dt Coin Machines. Advise full mode! and serial numbers 

L. A. Pearl C Dept. O.A 40 West 42nd 





ELLIOTT-FISHER machines, calculating machines, adding machines 
- all office equipment, bought and sold. W. J. Crowley Company, 
706-908 N. Water St., Milwaukee 2, W 





WANTED NDSTRAND and BURROUGHS Bookkeepers, aiso 
Remington, National machines. Indicate det model, seria 


Gibian Bu Machines, 128 Lafayette Street New York 13. 





WANTED: GRAY IBM's late models, state condition, type face 
arriage. 10 key Adding Machines, Calculators, Typewriters. High 
est Cash Pr Paid. Eric Steine Dept. O, 55 West 42nd 
St., New York 36, N.Y. LO 5-0396. 





ELLIOTT-FISHER AND SUNDSTRAN machines, Comptometer:s 
Burroug} Friden, Marchant, Mor Calculator Electromatic 
Typewriters, Adding machines and all office machines bought, sold, 
rented, rebuilt. Teeter-Warsh Co., 849 N. 3rd St., M ukee 3, Wis. 





H PAID for Elliott Address Varityper Multiliths, Multi 


Hand Printing Presses, Ditto, Mimeograph. Give best cash 





price, deta Dixie Service, King, N. C 





WANTED TO BUY: Late model Elliott-Fisher b eeping and 
mack Must be over 300 ) serial number J & T. OF 
CE MACHINE CO., 605 W. Washington St., Chicago 6 





KARDEX, ACME, all makes used visible 3 equipment. Thousands 
f nditioned cabinets, panel s, books, always on hand. Specia 
nd prices to dealers for purchase or sale. Get our quota 

Chas. S. Nathan, Inc., 548 Broadway, New York 12, N. Y. 





CME VISIBLE RECORD CABINETS. Use 7" x | card. Guaran 
ed in excellent condition. Write us for photograph, prices and 
peciticatior Hart's Automotive Parts C 230 Market’ St., 


hattar 1a Tennessee 





LARGE AMOUNT used Visible Cabinets, KARDEX, ACME and 
RAND. Variety of sizes and styles. A ndition, very reasonable 
ersteel Equipment Company, 69 $ Street, New York 12. 





ACME KARDEX. other visible eauipment. and ledaer trays. In 
r insulated. Write us your needs and what you have 
ale. Federal Office Equipment 20 Pine St., St. Louis 1, Mo 
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State of the Industry 





¢ ery the Boom is Not Enough”. When Secre- 
mmerce Weeks projected a 15% increase 
equipment sales in the second half of 1956, 

ed to many manufacturers a conservative 

As a group that benefits directly from the 

high rate of capital expenditures and the 

1tion moves that are taking place, the office 

nt industry is enjoying unprecedented pros- 


temptation to step up manufacture, and to 
rate on “getting our share” of the market, is 






j 

} by A. C. BUEHLER 

[ president, board chairman 
Victor Adding Machine Co. 





resent at a time like this. But, just “riding 
should not be enough, for here is an op- 
md a challenge. 
industry is in process of rethinking and 
ing its methods and procedures both in 
und in the office in search of speed, econ- 
ny ciency and usable information. The office 
equipment industry manufactures the tools designed 
2se results to management. 
e-lag between need and satisfaction could 
lerably speeded up—and the office equip- 
justry could achieve an even more impor- 
in the economy— if the manufacturer and 
to work together before products were 


As a stabilizing element in our economy, as an 
nsu! policy for the industry, investment in re 
search in the field as well as in the plant cannot be 
stressed too much. Field research in our industry 
will mean working with business equipment users 

lution of their individual problems. 

It v mean not just developing better business 
machines but also designing machines for specific 

ind, in some cases, for specific companies 

that many business machines of the fu- 

re \ be joint developments. They will be prob- 

lem solvers rather than pieces of equipment in which 
t] ust adjust his methods and forms 


— ide sarong Cost More. Other major typewriter 
manufacturers have raised prices to bring into line 
with the high er scale recently announced by Royal 
vorporation. 

| 1 in the move are Sperry Rand Corpora- 
tion, Smith-Corona Inc., and Underwood Corpora- 


tion ey w scien their standard 11-inch manual 
models at $2] 2.50 instead of $192.50. Other models 
have been raised in price from 5% to 12%. Manu- 


facturers base their action on rising costs of mate- 
rial, laber and tremsportation, 
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@ Pencil Use Increases. One of the encouraging 
things about one segment of the stationery and 
office equipment industry—pencil manufacture—is 
that in spite of typewriters, fountain pens, dictating 
machines and ball-points—the use of pencils con- 
tinues to increase. 

Doodlers and scribblers for a purpose both are 
buying more pencils than ever before. And strange- 
ly they prefer them in yellow to the tune of 75% of 
the pencil output. 


@ Mechanization Helps—Allyn. Stanley C. Allyn, 
president, notes that a continuing trend toward of- 
fice mechanization helped boost first half business 
of the National Cash Register Company to peak 
levels. 


@ He Remembers Edison. Retiring after 44 years 
with Thomas A. Edison, Inc., Charles Huenlich, 67, 
was recently honored by his co-workers. It was a 
tine too, for reminiscing by this one of the few 
living technical assistants to the famed inventor, 
Thomas A. Edison. 

Mr. Huenlich recalls that Edison was a “severe 
master’ who disliked having his employees wear 
red ties but set ‘a wonderful example of persever- 
ance which we all emulated.” 

Mr. Huenlich continues: 

“IT used to visit Mr. Edison's home a lot after he 
found I could keep his first radio operating. Often 





WORKING RIGHT up to the final hour before retirement, 
Charles Huenlich points out to technician John Young a 
proposed circuit revision in the Edison Voicewriter dictation 
machine, which Mr. Huenlich helped develop. 


when going up to service his radio, I'd find Mr. 
Edison pacing in his library. I remember fearing he 
would ask me a question. He always wanted clear, 
detailed answers—a wonderful man, but he cer- 
tainly had a way about him.” 

And it is worth noting that the development of 
dictation machines was the primary purpose Thomas 
Edison visualized for the phonograph when he in- 
vented it nearly 80 years ago—COS 
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NOTHER NSOEA convention and exhibit is about to open at the 

Conrad Hilton Hotel in Chicago. It again promises to be a reward- 
ing and exciting experience for the dealers, manufacturers and salesmen 
of the stationery and office equipment industry. 


We're Happy to Play OFFICE APPLIANCES is happy to join in this convention, both 
as a partner and reporter. In fact this business journal of the industry 
has been identified with NSOEA, NSA and predecessors from the very 
beginning because the late Evan Johnson, for 34 years editor and pub- 
lisher of OFFICE APPLIANCES, was a prime mover in the national 
organization. 


Convention Role 





This year, OFFICE APPLIANCES offers the OA Convention Re- 
porter for day-by-day on-the-spot coverage of the kaleidoscopic pa- 
rade of events. With the help of competent judges we are naming 





an “Office Equipment Man of the year, to be honored at the annual 
banquet. A Sellorama exhibit under our sponsorship will be set up 
on the mezzanine floor to enable dealers to inspect the many aids to 
good salesmanship. In addition, we will maintain a booth near the 
exhibit hall entrance and we invite our friends to drop in and become 
better acquainted. i 








HERE is a far deeper relationship between the publisher and the 
readers and the advertisers of a magazine than that of buyer and 
seller. All of them reap richer rewards when the pages each month are 
kept up to the highest standards of publishing ethics, which means that 
the reader always shall be of first consideration, that the alert, intelli- 


t as Simple | ' 
Jus P gent service which he expects shall be responsive to his every need. 


as ‘ The reader has the right to ask this much, and upon its perform- 
ance depends all the good will and respect which must exist in any re- 
lationship that is to have lasting value. The authorized use of the sym- 
bol shown at the left of this column is the reader’s assurance that 


OFFICE APPLIANCES has recognized this obligation. 


The Audit Bureau of Circulation serves the editor and publisher, 





no less than the advertiser, with a means of helping to keep the contents 
of the printed page responsive to the reader's needs. It does this 
through an independent check that shows how many people buy OF- fag 
FICE APPLIANCES each month, who they are, where they are, wheth- 
er dealer, salesman or manufacturer, and how well they like it, as meas- 
ured by their renewal of subscriptions as they expire. The ABC is a 
guarantee that subscriptions are paid for, the best measure of reader- 
ship which gives advertisers a return for their money. 
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\ P-obiems offer 


remodeling 


opportunities 


Luminous ceilings and tiled 
floor paths lead to all 
displays. For details see 
the following pages... 














. « « Continued 








by WALTER S. 
LENNARTSON 


editorial director 

























SECRETARY'S OFFICE separated from the 
‘‘boss"’ by ceiling hung bands of fabric. 


Dealer's Challenge: 


Beautiful Showrooms 


AST fall, when the executives of the 113 year 

old Columbus Blank Book Company, Columbus, 

Ohio, approved the idea of remodeling so as to 
provide more effective facilities for the promotion and 
sale of office furniture, there was some concern about 
costs and their justification. 

The building occupied was old, having been erected 
in 1884. The basic expenses of remodeling would be 
only a part of the total costs, which would necessarily 
include investment in enlarged and diversified inven- 
tories. And the furniture department had been enjoying 
a substantial and profitable business for many years. 

Since June 6, 7 and 8, when the new showrooms were 
formally opened to the business public, there have been 
no misgivings. Impressive beauty and practical utility 
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IN THE MODERN MODE .. . Modular furniture (left) and matching accessories are 
given harmonizing accent by deeply piled carpeting of rich golden tone. TRADI- 
TIONAL FURNITURE IN FULL LUXURY . . . An atmosphere of quiet dignity (below) 
is achieved through expert selection of design-related furnishings. 


























° expressed led to the conclusion that an old building, 

G re a T | n g if it is a sound structure, offered many opportunities 
for special effects at a lower cost than a new building 

where the economies of straight line construction pre- 


. ° ° vail. Obstacles such as posts, high ceilings and oddly 

1S in Old “4 ul | d in g shaped windows were revealed as favorable factors 
when exposed to experience and creative imagination. 

On January 3 of this year Mr. Sullivan went into 

high gear. For five weeks he took measurements, made 


combined with such unobtrusive skill that notes and cogitated before drawing floor plans and 

xecutives — and customers — all are con- sketches and building an inclusive list of recommenda- 

whatever the costs (between $25,000 and tions and specifications. During the second week in 

$30,01 the remodeling was worth it. February he turned over to Robert A. Riehl, vice-presi- 

Che first step in the schedule of remodeling activities dent of the Columbus organization, blue prints of floor 

was ull in William H. Sullivan of The Standard plans and a 37-page type script detailing everything that 

Furniture Company for consultation. A recognized ex- needed to be done, from building alterations to the pur- 
field of office furniture layout and design, chase of accessories and swatches of drapery fabrics. 

Mr. Sullivan spent many hours in conference with Under the direction of Mr. Riehl the actual work of 

Co s Blank Book Company officials discussing remodeling began in mid-February. After certain other 

y bjectives and the ways in which they could departments had been moved from first floor locations 

to provide additional space for furniture displays, a 

é \ natural subject of discussion involved the advis- wrecking crew went into action tearing out baseboards, 

iodeling present quarters or moving to a clearing floors and remoying walls. Then floors were 

j v t least a newer building. The pros and cons leveled, new dry walls erected at specified places, and 
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- - - Continued 


electrical outlets installed in ordance with plan 


requirements. 
The high ceilings problem was solved in two ways 
the use of non-reflecting black paint above a breaklin 


of 96 inches from the floor and luminous ceiling fixtures 
set in a path pattern at the breakline level. Without 
special effort a visitor does not become aware of spac 
above the 96-inch high line 

In addition to providing general lighting, the lumi 
nous ceiling fixtures serve the very desirable purpose of 
leading customers from one display area to another 
The traffic lanes directly below the lights are covered 
with 18-inch, alternate squares of black and white tile 


I 


Visitors can hardly go astray 


Function in Work 


Wall and floor coverings were carefully chosen fot 
their design and color harmony with the displays in 
various areas. Some amazing things were done with wall- 
papers of many textures, colors and finishes. Draperies, 
folding walls, screens and fabric room separators wer« 
put into function in ways suggesting almost infinite 
variety. Similarly, floor coverings of numerous types 
and patterns were installed with the dual purpose in 
mind of appropriateness in a certain display area and 
potential application in other combinations of furniture 
and accessories. 

Basic furniture items such as desks, chairs, tables and 
credenzas were selected from stock lines for placement 
in each of the display areas. The variety of styles and 
designs available is indicated by the fact that there are 
20 separate display areas in the remodeled furniture 
department. 

Completing the ensembles in the displays are the 
accessories, selected for their appropriateness and the 
intangible but essential quality of bringing an entire 
room into design harmony. Desk pads and trays, lamps 
and clocks, pictures and planters, ash receivers and 
decorator wall pieces, art abstractions and ceramic vases 

- all, plus many more, lend color, form and an unob 
trusive impression of unity. 


Each Display Complete 


Each display is complete in every detail, from equip- 
ment, accessories and lighting to wall and floor treat- 
ment, and color combinations. Variety in style and 
design character is matched by a broad range of prices 
from moderate to expensive. Traditional and modern 
groups, in wood or metal, as well as miscellaneous 
utility lines are included 

Two of the three show windows are devoted to private 
office suites in wood. The other is fitted with executive 
furniture in metal. Each of the windows is equipped 
with draw drapes, permitting exclusion of the outside 
world as well as heightening the effect of a separated 
office during showings to individual customers. 

Over the metal furniture section the luminous ceiling 
pattern is slightly different from the traffic areas through 
the wood groupings. Instead of being parallel to the 
floor the luminous sheets are set at slight angles to the 
floor and each other, achieving an interesting effect. 

On the second floor is the company’s conference or 


board room, which doubles as a display. Above a break- 
line 102 inches from the floor the walls and ceiling are 
painted black. Naturally, a directors’ table is the dom- 
inating piece of furniture. By the simple device of hav- 
ing a shallow drawer fitted under the table top, the table 
serves also as a desk for the board chairman. An un- 
usual feature is a cork tiled area on the floor for the 
chairman’s chair, matched by the same style and color of 
cork tile on a section of one of the walls 


Directs Planning 


Tucked in a corner of the furniture department is 
the completely equipped office and workroom of Guy 
Charles, head of the planning and decorating depart- 
ment. Mr. Charles joined the Columbus staff just as the 
remodeling program got under way. Following training 
at Columbia University and a period spent in designing 
television sets, Mr. Charles was engaged in office plan- 
ning and decorating for several years in another city. 

Background music is piped into the furniture depart- 
ment during business hours. Another very pleasant in- 
novation concerns hot coffee, which, in the words of 
Mr. Riehl, ‘“We are prepared to furnish to a customer 
while he is making up his mind just what furniture or 
layout job we might do for him 


¥ “y 





WHERE OFFICE DESIGNS ARE BORN .. . Office-workroom 
of Guy Charles, head of the planning and decorating 
department. Here is available every facility for creating 
beautiful and efficient offices. 
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I f ompany names and addresses for products 


bus Blank Book Company's new furniturc 


Desks bles redenzas. Clocks 
ture (¢ Howard Miller Clock ( 
Zeeland, Mich. 
Chairs Richards Morgenthau & ( 
: ; Merchandise Mart Plaza, Chi 
- - cag 10, l 
x 
Metal fu re Ash trays. 
T Construction N S. Gustin ( 
Merchandise Mart Plaza, ( 
| y cago 10, Il! 
Leather upholstered furniture. Decorator wall pieces. 
Furniture Corp., Jo Mead Designs, 
New York 1 W. St. Paul St., Chicago 
N , iil 
Desk a s 


Planters. 


S ( 
, i oe Buffalo 7 Ruth Sloan C« 
73 ee Merchandise Mart Plaza, Cl 
cago 10, Ill 
Lamps Luminous ceilings. 
+ aiees p CI Luminous Ceilings, Inc 
. — . 00 W. North Ave., Chicag 
17, Il 
ghting Corp 
I St New York Carpeting. 
N Firth Carpet Co., 
Stiff 5 Fifth Ave., New York, 
St Chicags N. Y. 
Mohawk Carpet Mills, Inc. 
Pictures Amsterdam, Y 
~ York Society Alexander Smith, Inc., 
; I A ws Greenwich, White Plains, N. Y. 


{ . 
Asbestos tile. 


End tables . 
; , Tile-Tex Division 


M t ( Inc., The Flintkote Co., 
3 . St., Chicago 32, 1200 McKinley Ave Chicago 
Heights, Ill. 










MODULAR STEEL UNITS . . . arranged to reveal space- 
saving features for clerical or stenographic depart- 
ments. Adequate working surface and drawer space is 
apparent. 





ing 
ing 





EXECUTIVE OFFICE IN METAL . . . A window display and/or a model office at 
will by merely drawing the draperies across the glass. Simplicity and complete- 
ness are combined to create an aura of efficiency. 
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Lighting @& Ideas Sell 





DEMONSTRATION . .. Mrs. Miriam Thiessen, 


interior decorator with Walsh Bros., Phoenix, Ariz., 


demonstrates selling of supplementary lighting. 


VERY day, new opportunities for increased busi 
ness by office furniture and equipment dealers 
arise in the field of ‘‘integrated’’ selling the presen- 
tation to the customer of an idea he can use to his own 
benefit rather than just of a product he can buy. Office 
lighting as a work tool is one of the ideas that has not 
yet been exploited to full advantage 
Office lighting can mean two very different things: 
decorative lighting and functional lighting. The sooner 
the office furniture salesman realizes that there are two 
separate and distinct sales potentials inherent in this 
fact, the sooner will he be able to open up a whole 
new sellimg area. 


Functional lighting is too often neglected as a sales 
appeal because it is assumed to have been “built into” 
the customers’ offices by the architect and engineer. 
Emphasis, therefore, is placed on decorative lamps only. 

Yet, if one were to ask a few customers to compare 
the lighting conditions at their desks with the lighting 
requirements fixed by seeing engineers, one would find 
that more than 25% were working under poor seeing 
light, tiring their eyes, and impairing their general 
efficiency. 

Now, this constitutes quite a market 
when this market in functional lighting does not dis- 
place decorative lighting sales but instead supplements 


particularly 
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“OFFICES FOR LIVING” . . . Olson and Gordon's new store 
at White Plains, N.Y., features this complete office setting of 
Art Metal equipment and Sight Light supplementary lighting. 





Lighting 


Equipment 


by M. G. WHEELER 


president, 
Sight Light-M. G. Wheeler Co., Inc. 


Selling this market on good seeing conditions re- 
ourse a certain interest in the customer as a 


aN well know, the paper work and reading matter 


the desk of the modern executive is formid- 


vhing through this essential reading matter 


ndue strain on the eyes that can be reduced 
O1 rough proper eye care and proper lighting. 


Two Selling Points 


nal lighting, therefore, has two major selling 
oints that affect intimately every executive and office 
work vealth and efficiency. To properly sell func- 
ng these points should be brought forth 

igain: 
lighting lowers morale and _ efficiency, 


‘train and fatigue resulting in nervous irrit- 


hairs and work-organized desks are not 
the executive or office worker. They are 

ls for the job. “Seeing comfort” through 
gineered lighting is an equally important 

affects the entire performance of the 


Selling Points for Good Lighting: 


® Improper lighting results in nervous irritability. 


* “Seeing comfort"’ is as essential a tool as 
posture chairs and work-organized desks. 


* Working under good light reduces fatigue. 


* Light should be concentrated on the “work 
station." 
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The best place to demonstrate the advantages of sup- 
plementary desk lighting is at a work station set up in 
your show room. Here “seeing comfort’’ can be dem- 
onstrated as an essential part of the well-equipped 
office —- an item paying for itself in terms of increased 
efficiency and avoidance of fatigue 

Place before the prospect some finely printed reading 
matter such as he runs across over and over again dur- 
ing the course of the normal working day. Let him 
read this under your own overhead lighting. Then 
switch on a functional supplementary light and let the 


customer compare the ease with which he can now read 
the finely printed matter. 


Should Shield Eyes 


Good supplementary desk lighting you can point 
out — should provide 50- to 75-foot candles of diffused, 
glareless illumination; it should shield your eyes from 
bulb glare; and it should cast all illumination on the 
work surface where it is needed 

Supplementary lighting is just what the word means: 
it supplements — or adds to — general lighting in the 
office. It does not take the place of overhead lighting 
or decorative lamps. It is a specialized “‘seeing tool” for 
use at the work station. 

As an example of an imaginative way to realize plus 
sales from supplementary lighting, take the case of 
Walsh Brothers, Phoenix, Ariz., office outfitter. Walsh 
Brothers have combined both decorative lamps and sup- 
plementary lights in one carefully organized work sta- 
tion display. A modern decorative lamp softly lights the 
cabinet, pictures and wall space behind the desk, while 
a supplementary light provides the necessary foot can- 
dles for good and easy seeing conditions at the work 
desk. In this way, a combination sale is suggested to 
the potential customer. 





YOU CAN KEEP CALM 





Double Your Day's 


ET us suppose that you are sitting at your office 


desk, 


duties. Mentally and physically 


feeling worn out from the press of your 

uu are pretty fagged 

out, and you think you need a vacatior 
Then, let us suppose some calm, man of brisk walk 


comes into your offi kly dr a chair and 
tells you that it is possibl 


work a day as yOu are now doing I 


aws up 
for you to do twice as much 


wouldn’t blam 


you for getting a litle angry and perhaps telling him 
where to head in 
But the truth of tl is that the calm man may 


be right. And if he is right, 


1 to him when 


will pay you to listet 


to him, just as I list he told me how 


he runs his business. Before we get into this subject 
] 


too deeply, let us put you and 
the microscope. 


your business under 


Traffic Over Your Desk 


How much annual business 1 you do? Well, no 
matter how much that annual volume is, this fact is 
true—every cent of that ual volume in some way ot 
another passes across yot xecutive desk, whether you 


realize it or not. 


Perhaps you don’t sit very much. Perhaps 


that desk 
you are out supervising store operations or you're selling 
on the floor in rush hours. But all the buying and sell 
ing, all operational, administrative and merchandising 
activities are conceived xecuted and lispose d of across 
your desk. 

Yes, that desk is 


the MAN behind thx 


hot 
] lOTE 


desk—Y OT 


important 


Has this man behind the desk an efficient system for 
handling his work, or is he lax on records, schedules 
and filing? 

Does he try to k office details under his hat 


Or has he actually studied his own office methods 


with a view toward getting maximum efficiency, just as 
he studies the sales training system best suited toward 


making his employees bett workers, salesmen and it 

dividuals ? 
Too often, men in | $s sharp focus o1 

their employees and custot 


same type of impersonal analysis 


ictions without subjecting 


themselves to the 
in, orderly and systemat 


Yes, the. store needs t 


ic, but so does the office ar management program 
Neglect is costly here. 

I know a very efficient businessman named Jim. Each 
time I visit his office I marvel at the system he employs 
to get twice as much done each day as do his competi- 


And 
He still seems to have plenty of time to take in lunch 


tors. he does this work without stress or strain 


eon meetings, conventions and other affairs without 


letting his business slip. 

The answer? System. 
take a look at the 
(who also does a lot of floor selling) does his work, 


Let us way this store manager 


especially the buying. In the first place he tries to 


schedule his regular supply salesmen to call on him on 
There is 


either salesman or buyer. Sometimes the buyer arranges 


Specii days little excess waiting time for 


for some other member of his firm to handle his duties, 


including meeting the public while he is talking with 
salesmen 

If a regular supply salesman cannot make the monthly 
or weekly date, this owner asks him to drop him a card 
several days in advance telling him when he can come 
They make a second date and prepare for it and both 
save time 
a card index file on 


Secondly, this businessman has 


his desk which contains a brief record of everything h« 
has pur hased the last two years 
that file 


of more than 250 products which he handles. The little 


This businessman tells me he has a list 
card index file occupies relatively little space on his 
desk, but it is used constantly 


Easy Method Told 


ard index 


Is it to keep the 
up to dates No, Says this business 


a great deal of troubl 
man. As invoices 
come in he checks them against his buying orders, then 
transfers the item of information to his private card 
index file 

How much does he buy from each firm? He’s got 
sheets which includes 


If the 
number of 


that on a separate list of 81/, x 11 


only the dollar amounts to date for that year. 


manager wants to split his business with 
firms, this system is an excellent one 
Under th 


plate glass top of his desk, this business 
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Efficient Man Behind Desk Evolves a System 
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for Handling Records, Schedules and Filing 


AL P. NELSON special writer 


typed list of the names, addresses and local 


listance numbers of the firms from whom he 


ys and the name of the salesman and his 
is classified as supplic rs, salesmen, customers, 


and so forth, so that he can find the right 
he wishes to call. Just a glance and he’s 


Big Jobs Get Attention 


ther sheet the man lists all the big jobs he 


omplish for the week. This is a clip item 
» a hook on the wall so he can see it all the 
ilso has a sales promotional calendar which 
litional sales building events he has used in 
this way he can plan ahead for these yearly 
he has some spare time. Opposite each 
ng event on the promotional calendar is a 
number where the folders detailing such 
ire filed. 
magazine and general literature file, too, 
1 to clip and properly file an article or ad 
ve, rather than saving the entire magazine. 
me to figure out how you can save TIME 
ss, and you'll be saving money. By saving 
able to do up to twice as much work per 
sed to and without irritation and strain. 
stem helps you earn profit. 








The Salt Lick 


MONTHLY MUSINGS ON SALESMEN & THEIR PROBLEMS 


by L. R. Addington 
Vice President 
Stock Sales 

Art Metal 
Construction Co. 





e Every salesman at sometime asks himself whether 
or not he is really a salesman. 


Perhaps the best way to determine the true an- 
swer to this question is to determine one fact. Do 
you, as a salesman, believe like your prospect or do 
your prospects believe as you do? 


The very essence of selling is to be logical and 
articulate in the presentation of your sales story. 


The only story which can be presented and in 
which others will believe is one in which you also 
believe. 


You will also find yourself becoming more logical, 
more convincing and more articulate, and with more 
ideas when you know that what you have to sell is 
right for your customer and is what he should be- 
lieve in and buy. 


Such convictions and such attitudes build con- 
fidence between the buyer and the seller. Such con- 
fidence help to sweep away more weak competition 
and establish an account than all the price cutting 
which can possibly be done by suppliers who do not 
have the welfare of the customer at heart. 
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NO FANCY SHOWROOM HERE .. . Instead, a rambling Houston warehouse is center 
of energetic outside salesmanship 





You Can Educate Salesmen 


to Sell 


Finger Office Equipment Company 


Does It in a Successful Warehouse Operation 


by CLARENCE O. SCHLAVER 


managing editor 
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ASSOCIATES Charies 

Chock"’ Gerson (left), secretary, 
and C. E. “‘Gene”’ Richards, exec- 
utive vice-president of Finger'’s. 


|] T MAY TAKE blood, sweat and tears of both 
ment and employees. 

But yo 2 educate your salesmen to sell. 

[hat's the firm conclusion, substantiated by volume 
figut the Finger Office Equipment Company in 
where a warehouse operation without 
benefit of an elaborate showroom has been expanded 
to th t where the firm claims to be “Texas Largest 
Off Outfitters 

Talk ( 
man who works best in his shirt sleeves, and his per- 
sonal ociate, Charles “Chock” Gerson, and you are 

their philosophy of training a salesman 


E. ‘“Gene”’ Richards, a large and energetic 


so. th ily that once properly indoctrinated that 
rso ind does, accept the complete responsibility 
for the order. 


Here's Finger System 
How this done? Essentially the Finger system em- 

D that from $7,500 to $10,000 must be 

ich salesman’s training. 

se the salesman first to management and other 
salesi without turning him loose on his own. 

Cho trainees who have never had experience in 
office ture or related industries and then train them 
in the I r way. 

Teach lesmen never to pass up an order but to 


ring in the proposition and discuss it. 
( lesmen a livable wage, encourage them to 





—Use manufacturers’ 
“schools” on their products. 

—Send salesmen at the firm's expense to manufactur- 
ing plants to properly learn the product. 

Basically, the Richards and Gerson theory is that a 
salesman must be indoctrinated thoroughly before he 
starts to sell. The Houston firm management is not in- 
terested so much in what a salesman knows when he 
first joins the company but what he can do when his 
training period is finished and he goes out into the 
territory. 


representatives to hold 


Training Costs High 


Finger Office Equipment Company expects to invest 
from $7,500 to $10,000 in a salesman during his period 
of exposure to management policy. After that he is ex- 
pected “to get the order” and if he takes the order at 
a loss the committment is still fulfilled. However, the 
shock of discovering that the commission is lost through 
faulty quotation is usually sufficient to prevent that 
salesman making the same mistake twice, says Mr. 
Richards. 

Decisions at the Finger firm are up to the salesmen— 
they operate “on their own’’, enthusiasm being tempered 
to knowledge of what is a profitable margin. 

The Finger salesmen are chosen without regard to 
prior knowledge of the office furniture business, They 
spend weeks listening and in following Mr. Gerson, 
Mr. Richards and other salesmen as they talk with 
customers. 

Management believes in sending salesmen direct to 
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HANDSOME installations come out of 
warehouse design department. Above: Leo- 
pold desk and B. L. Marble chairs in life 
insurance office. At right: Custom-built sofa 
for motion picture operators’ union clubrooms. 


. - Continued 


company order 


) expense in 
We want to have our 


manufacturers’ plants—at 
to gain good product knowledge 
salesmen brainwashed, see for themselves how the stuff 
which they sell is made have them sold on the 
merchandise,” says Mr. Richards 

Finger salesmen sell out of what is literally a ware 
house instead of a fancy showroom but the office equip 
ment which they handle goes into some of Texas’ finest 
and largest installations 

That is where the design and layout depart of the 
firm is a large asset. Each salesman can read blueprints 


and interpret them 


from stem to stern.’ 
Morale is High 


There's a high esprit de corps in the Finger organi 
zation and Mr. Richards asserts, “Our boys feel lik 
they are bosses rather than employees. They work on a 
straight commission with drawing account after we train 
them and turn them loose. We selected men who 
didn’t know a flat top from a typewriter desk but they 


have often been young wide-awake men starting a fam 


have 


ily, men who have to work and want to. 

“We are not hiring someone else’s failures. We train 
our own salesmen and in so doing believe that selling 
furniture is little different than selling insurance—the 
principles are basi 

Much of the Finger organization morale springs from 
the fact that management follows these broad policy 


lines: 





Quality lines are carried and special orders are 


taken care of by custom construction. Finger is one of 
the largest dealers for Leopold Co. in the nation and 
rates high in Indiana Desk, All Steel Equipment and 
B. L. Marble sales. 

Buying is done by carload lots to make prices 


competitive. 


Ads Back Up Salesmen 


An aggressive advertising campaign backs up the 
salesmen. Finger sponsors the Ed Murrow show in the 
Houston area, uses newspaper space liberally and buys 
the back page of the Houston Chamber of Commerce 
magazine to proclaim, ““We Get There Firstest with the 
truckload or 


Mostest! One desk or a thousand. . .one 


a dozen 
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There's Profit 
In This Team 


Offset Printing and Office 
Supplies Are Strong Partners 


at Franklin Printing Co. 


A stationery department can boost litho and print- 
; volume and graphic arts customers make good 
office supply prospects. 
Take the word of Joseph B. David, Sr. and Marshall 
David that teaming the two together can snowball sales 


handled effectively. The Davids are, respec- 
sident and treasurer of Franklin Printing Co., 
fF it 631 Poydras St. in New Orleans, La. 

[hey embarked on the double operation as a conven- 
ence for their regular customers, they said, especially 
Sit much of the work then, as now, was letterheads 
and other office needs. 

At first, that was all we had in mind,” the Davids 
said, ‘but soon we recognized the potential in station- 
ery and supplies and worked out a plan for promoting 
them. This helped move more items and it also boosted 
the offset volume.’ 

The Davids’ plan embraced both advertising and 
salesmanship. The principal medium for advertising 
botl 1 section of New Orleans newspapers in which 
advertisements are set to resemble news stories. 

[his section is called the “Business Digest’, and it 
ppealed to President Joe Davis because the format pre- 
sented the opportunity for him to tell a factual story 
about his printing and office supply departments. 

A typical ad in this series was headlined “Let Frank- 

Printing Company Solve Your Problems.” Beneath 
a photograph of the plant, the selling copy continues, 

A s Franklin Printing Co. . . specializing in the 
finest work available. They offer a diversified service 
including programs, catalogs, booklets, folders, office 
forms and a varied assortment of stationery including 
offset lithographed letterheads, application forms and 
ooklets. Franklin Printing Co. offers prompt, satisfac- 
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TEAM WORK .. . is the working theory 
for Joe David, Sr., left, and Marshall 


David of Franklin Printing Co. 


tory and courteous service on all orders no matter how 
large or how small .”’ The ad ends with the tele- 
phone number and an invitation to visit the plant. 

Inquiries from these ads are handled by a crew of 
three city salesmen and one representative who visits 
communities outside of New Orleans. They all double 
their efforts to sell office suppies to plant customers and 
the company’s graphic arts services to those who buy 
equipment. 

Some of the ads are of a special nature, promoting 
only one department, but the end sales effort always 
centers on the complete facilities offered by the com- 
pany. 

Franklin does a sizeable contract business, both in 
regular printing and offset work. The same goes for the 
office supply division. This is accomplished through an 
active solicitation program aimed at State agencies. 

“That is where the outside representative comes in,” 
Mr. David said. “Many people think you don’t need 
a salesman to get governmental business, that it’s all 
done through bids. Part of this is true, it is done 
through bidding, bt with multiplicity of officers 
in State as well as the Federal government, and with 
hundreds of firms clamoring for the orders, it isn’t 
every company that receives an invitation to make a 
bid.” 

“If every company which wanted to make a bid had 
to be notified by every governmental office by letter or 
call, the cost would be tremendous’, Mr. David pointed 
out, “so our out-of-town man has the task of obtaining 
bid opportunities in Baton Rouge for printing jobs as 
well as on office equipment, appliances and supplies. 
He, too, works on the theory that both can be mer- 
chandised together for profit in both lines.” 
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Display Idea No. 1 





A_lifesize Santa called instant attention to the 


many gift items offered last year by the Fry Sta 
tionery and Outfitting Co. of Compton, Calif. 

A low simulated brick wall surrounded the back 
of the open display window, and within the area 
the passing customer could see leather zipper 
cases, small leather goods, a world globe on a 
stand, a desk lamp and _ several giftwrapped 
packages. 

The adjoining window tied in with a display of 
gift cards and booklets, and the greeting card 
section could be seen in the rear 


Display Idea No. 2 





The Peninsular Typewriter Co. of Salinas, 
Calif., placed a large fireplace at the rear of a 
window complete with logs and simulated fire. 
Santa’s booted leg could be seen coming out of 
the mantel. 

On the hearthstone were pen and pencil sets, 
playing cards and several gift-wrapped packages 
On the floor were boxes of stationery, more pen 
sets, calendars and book ends, all gifts for busi 
ness people and aimed at home use as well as offi 2 
use. 

Newspaper ads suggested the personalizing of 
pens and pencils as well as the initialing of 
leathergoods in gold 





Display Idea No. 3 


Chiprons, Los Angeles, featured a display win- 
dow complete with a snow scene of cut-out trees, 
houses, church, people and sleigh in three di- 
mensional effect. At one end of the display was 
a life-size figure of Santa surrounded by many 
office supplies. 

At the other end of the well-lighted window, 
were pens and greeting cards, and the center was 
given to displays of stationery and smal! leather 
goods. The walls featured greeting cards and 
traditional green wreaths tied with ribbons of 


red. 


Display Idea No. 4 





Showing Christmas gift items in the surround- 
ing in which they will be used was the plan of 
the Western Office Furniture Co. of Long Beach, 
Calif. 

A modern office was depicted in the display, 
complete with desk, swivel chair, liquor cabinet, 
typewriter desk and typewriter, lamp and posture 
chair. 

A lamp, for instance, was placed on top of a 
gift wrapped box which represented the lamp as a 
gift, and a sign “An ideal gift for Dad’ was 
placed nearby. Another sign on a leather chair 
read “Why not a gift of health. 

In front of the office display were other office 
supplies, suggested as perfect gift items, ranging 
from desk sets to pictures. 

In the in-store displays, lamps and office furni- 
ture were spotlighted with signs indicating their 
value as Christmas gifts. 
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Display Idea No. 5 


pen display of quality gift items brought a 
13 in Christmas merchandise sales vol- 
r the Regional Supply Co. of Bethesda, Md. 


The store’s display, made possible by a general 
sion of display area, featured modern clocks, 
rain desk pads, brass leaf trays and wrought 
loor stops among other fine items. These 
grouped with six ensembles of desks, chairs 

essories to fit into the home office idea and 
n with other furniture. 

Warm tones of decorator colors added a fashion 
d muted the severe “office look’ of the 
ndise. Globes were also given prominent 

y space with each ensemble. 








Display Idea No. 6 


The backless windows of the Palace Stationery 
Co. of Santa Cruz, Calif., took on a festive appear- 
ance at Christmas time last year, festooned with 
long panels of green and silver on which red and 
white bells and frosted foilage hung. 

Two tables were visible in the window. One 
was marked “Gifts for the Business Man” and the 
other ‘Gifts for the Business Woman.” 

To emphasize the articles available for the busi- 
ness man, one wiadow featured a cutout figure of 
a Santa with the words, “Greet him in a man’s 
language.’ Shown were zipper cases, small leather 
goods and pen sets. Another display held book 
ends, game bird pictures, ash trays and desk sets. 

The store used the classified section of the news- 
paper to bring further attention to its gift pro- 
gram. A number of insertions were made, each 
starting, “If you want to dress up Dad's office or 
den, we suggest. . .”, and each featuring a differ- 
ent item. 





Display Idea No. 7 


CHRISTMAS SPIRIT . . . was 
enhanced by this window display 

{ by R. A. Donley & Son, Inc., 

: Cottage City, Md. Gift festooned 
* ae Christmas trees flanked Oliver 
QS ee C. Sinsmeister who played the 
marimba during the lunch and 
early evening hours. The holiday 


ees 


> 
a music attracted attention to the 
- many attractive gift suggestions. 


Continued on next page 
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OA CHRISTMAS WINDOW CONTEST 


Remember to plan your entry now for the Christmas 
Window Contest and to share in the prizes First 
Place, $100: Second Place, $50 
five awards of $10 each 


Honorable Mention, 


Rules for the contest are as follows 


1. The contest is open to any office furniture, 
supply dealer in the United States and Canada 


machine 0: 


2. Window displays entered must be ones used during the 
1956 Christmas selling season 


3. Merchandise displayed must be office furniture, machines 
or supplies taken from the normal stock of the dealer 


} 


4. Each entry must be accompanied by a glossy photograp! 





Display Idea No. 8 


PINK CHRISTMAS 


Eugene Barnes for Harper Brothers of Greenville, 


window designed by 


S.C., featured a pink tree with pastel portable 
typewriters hanging from pink cedar-trimmed 
wires. White twinkling lights set off other pink 
and white trim. This window would have made 
an excellent entry in the OFFICE APPLIANCES 
Christmas Window Contest 


(8x10 preferred) together with a list of types of products 
displayed and a separate list of special display props, 


background materials, lighting, etc., used in the display 


5. The slogan, “Business Gifts for Business People’ must be 


included in the display 
6. As many entries as desired may be submitt« 


7. All entries must be received by OFFICE APPLIANCES 
by January 15, 1957. (Entry blanks will be made available 
later, although the use of such blanks is not necessary fo1 
participation so long as contest rules are observed.) 


8. Information useful but not essential to judges in making 
decisions includes: a. Dates when windows entered in the 
contest were used. b. Non-store hours when windows 
were lighted, if any. c. Comments on customer reaction. d 
Any supplementary remarks about the displays and why 
they should qualify as prize winners. e. Name of the 
window trimmer 


October Calls for Action in Selling 
“Business Gifts for Business People’ 


CTOBER is a busy month for dealers interested 
O in selling ‘‘Business Gifts for Business People’’ at 
Christmas time. 

Those dealers who already have their OFFICE AP 
PLIANCES merchandising kit. specifically designed to 
provide an integrated Christmas promotion program, 
have all the materials necessary to get underway at once 

They are already using the attractive green and white 
gummed labels, reminding customers to ‘‘this year give 
. . . Business Gifts for Business People useful and 
appreciated . . on packages, letters, statements and 
the like. They have mailed a sales letter to prospects 


for company gifts, and they have made their decisions 


26 


as to what items they will feature in their Christmas 
gift advertising. 

These dealers are working out their ad program with 
the local newspapers and deciding what items they will 
feature in the radio advertising. They have started to 
plan for their window and in-store displays, using the 
kit window banners and hanging pennants as well as 
stand-up displays provided. 

They have also explained the program to their sales 
people and placed orders for their Christmas gift wrap- 
ping materials, as suggested in the kit manual. OC- 
TOBER is not too late to order a merchandising kit if 


the dealer wants his share of the Christmas gift market! 
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ILLED as ‘Five Fabulous Days’, the 1956 con- 

vention and exhibit of the National Stationery 
& Office Equipment Association opens on Sat- 
urday, September 29, in the traditional site of the 
Conrad Hilton Hotel in Chicago. Terminating on 
the following Wednesday night, October 3, this is 
a convention which puts forward the ‘‘new face” 
of the industry. 


In the product booths, conventioners will see 
new advancement of color in packaging and dis- 
play, new importance placed on display of office 
machines and new advances in self-selling de- 
manding that merchandise be easy to locate and 
easy to buy. 


Emphasis is to be on the number four — 400 
exhibits in four exhibit areas for four acres of 
merchandise lying in the realm of the “Big Four”’ 
— stationery, office supplies, office furniture and 
office equipment. 


it is a convention which once again will take 
advantage of Chicago's unique advantages for 
recreation, hostelry, entertainment and dining. The 
elcome mat will glow at the teeming lake front 
etropolis. 


Drawn to Chicago, stationers have opportunity 
t@ hear leaders in their own industry, in govern- 

nt, in religion, and in business — men like Ivan 

len, Jr., Adrian Pembroke, Leonard Wilcox, J. 
Ogilvie Lennox, John S. Coleman, Dr. Norman 
incent Peale, G. Herbert True, Howard Pyle, Wm. 
@ncken, Jr., Walter H. Judd, Paul Burbank and 
/ Uy. Ralph Cies. 
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general program 








FRIDAY, SEPTEMBER 28 G. HERBERT TRUE 


12:30 p.m.—GLTC Pre-Convention Luncheon, Boulevard Room. 


SATURDAY, SEPTEMBER 29 
12:00 Noon to 9:00 p.m.—Exhibits open. 


SUNDAY, SEPTEMBER 30 WALTER H. JUDD 


10:00 a.m.—Non-Denomination Services, Grand Ballroom, conducted by the Hon. Walter 
H. Judd, Minnesota congressman. 
1:00 p.m. to % p.m.—Exhibits open. 


MONDAY, OCTOBER 1 

9:00 a.m.—Musical program followed by general convention session at 9:30 a.m., ad- 
dressed by Ivan Allen, Jr.. NSOEA president; J. Ogilvie Lennox, Glasgow, 
Scotland, and William Oncken, Jr., New York Central system. 

12:30 p.m.—General Convention Luncheon. Speaker, Howard Pyle, Deputy Assistant to 
the President of the United States. 

2:00 p.m. to 9 p.m.—Exhibits open. 


TUESDAY, OCTOBER 2 
Divisional meetings at 9:30 am. 
MANUFACTURERS—Upper Tower Ballroom. Chairman, L. M. Brown. Speaker, Ivan 
pe eat ‘ J. S. COLEMAN 
FIELD DIVISION—Lower Tower Ballroom. Chairman, Folger Fellowes. Speaker, Leonard 
Wilcox. 
DISTRIBUTORS—Grand Ballroom. Chairman, William R. Diehl, Jr. Speaker, Ralph 
DeArmond Cies. Officers will be elected at these meetings. 








12:30 p.m.—General Convention Luncheon for ladies and gentleman of the convention. 
Speaker, Dr. Norman Vincent Peale, Minister Marble Collegiate Church, HOWARD PYLE 


New York City. 

2:00 p.m.—General Convention Session. Speakers: G. Herbert True, assistant professor 
of marketing, University of Notre Dame, and Adrian H. Pembroke, The Pem- 
broke Company, Salt Lake City, Utah. 

5:00 p.m. to 9 p.m.—Exhibits open. 

9:30 p.m.—General Convention Party in Grand Ballroom. Entertainment by Merriel 
Abbott dancers. Dancing to Norman Krone's orchestra. 


WEDNESDAY, OCTOBER 3 


9:00 a.m. to 9:30 a.m.—Musical program in Grand Ballroom. 

9:30 a.m.—General Convention Session. Speakers: Paul E. Burbank, executive vice-presi- 
dent NSOEA, and John S. Coleman, president Burroughs Corp., and Chamber 
of Commerce of the United States. Reports of Committees. Election of 
officers. 

12:00 noon to 5:00 p.m.—Exhibits open. WB Coen, &. 

7:30 p.m.—Annual banquet, presentation of awards, dancing. Grand Ballroom. 





{ 
\ 


ladies program NORMAN V. PEALE 








SUNDAY, SEPTEMBER 30 
10:00 a.m.—Non-Denomination Services, Grand Ballroom, addressed by the Hon. Walter 
3:00 p.m.—Reception and Tea in Grand Ballrom. Hawaiian group. 


MONDAY, OCTOBER 1 
12:00 Noon—Luncheon and Fashion Show at Chez Paree. 


TUESDAY, OCTOBER 2 


12:30 p.m.—Convention Luncheon, Grand Ballroom, addressed by Dr. Norman Vincent 


Peale. 





0 p.m.—Bingo Party, Boulevard Room. 
0 p.m.—General Convention Party, Grand Ballroom. 


WEDNESDAY, OCTOBER 3 

2:00 p.m.—Matinee Performance, Goodman Theater of the Art Institute. 
Refreshments. 

7:30 p.m.—Annual Banquet and Dance, Grand Ballroom. 





a 
ADRIAN PEMBROKE 
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Chicago Hosts Welcome Conventionites 





C onventionites are welcome at the office and factories of 
manufacturers located in Chicago and vicinity. Visitors are invited 
to take advantage of the opportunity to see the home offices of the 
companies with which they deal, as well as other firms. A hearty 


welcome will be given at those addresses listed below. 





Ace Fastener Corp., 3415 N. Ashland Ave. LAkeview 5-2400 
Aigner, G. J. Co., 426 S. Clinton St. HArrison 7-7414 
Akay Sales Corp., 4034 N. Kolmar Ave. PEnsacola 6-7670 
All-Steel Equipment Co., (Aurora), Chicago Office FRanklin 2-8122 
Amberg File & Index Co., (Kankakee), Chicago Office SUperior 7-9225 
American Evatype Corp., 751 Osterman Ave., Deerfield, lil. DEerfield 365 
American Photo Laboratories, 28 N. Loomis St. HAymarket 1!-7925 
Ames Supply Co., 564 W. Randolph St. STate 2-6500 
Autopoint Co., 1801 Foster Ave. LOngbeach 1!-3200 
Bankers Box Co., 720 S. Dearborn Si. HArrison 7-3577 
Bankers & Merchants, Inc., 3229 N. Sheffield Ave. Bittersweet 8-6234 
Barkley, C. L. & Co., 1220 W. Van Buren St. MOnroe 6-706! 
Barricks Mfg. Co., 134 W. 54th St. DRexel 3-0880 
Bentson Mfg. Co., Aurora, Ill. AUrora 7-9237 
° Central Can Co., 2415 W. 19th St. MOnroe 6-2770 
Chicago Desk Pad Co., Inc., 15 N. Jefferson St. RAndolph 6-4187 
Clarin Mfg. Co., 4640 W. Harrison St. COlumbus 1-190! 
Cotterman, |. D., 4535 N. Ravenswood Ave. LOngbeach 1-5829 
Ditto, Inc., 6878 McCormick Rd., Lincolnwood, Ill. KEystone 9-7300 
Davenport, A. C. & Son, Inc., 311 N. Desplaines St. STate 2-6683 
Doppelt, Chas. & Co., 2024 S. Wabash Ave. Victory 2-7340 
Doro Mfg. Co., 220 W. Institute Place Michigan 2-3562 
Ellingsworth Mfg. Co., 200 S. Peoria St. HAymarket 1-172! 
Glidex Corp., 4538 W. Roosevelt Rd. SAcramento 2-4188 
Hedges Mfg. Co., 2931 Wentworth Ave. CAlumet 5-4246 
Heyer Corp., 1850 S. Kostner Ave. CRawford 7-0130 
Ideal School Supply Co., 8316 Birkhoff Ave. TRiangle 4-815! 
Johnson Chair Co., Merchandise Mart Michigan 2-1138 
LaSalle Products Co., 2216 Clybourn Ave. Lincoln 9-6373 
Lyon Metal Products Co., 300 W. Adams (Chicago Office) ANdover 3-4255 
Maso Steel Products, 53 W. Jackson Blvd. WaAbash 2-7346 
Melind, Louis Co., 3524 N. Clark St. GRaceland 7-4200 
Midwest Folding Products Co., Roselle, Ill. LAwrence 9-2741 
Modernize, Inc., 666 Lake Shore Dr. ; DElaware 7-4798 
Mohawk Tablet Co., 1703-9 East End Ave., Chicago Heights, Ill. WaAterfall 8-334! 
Northwest Leather Goods Co., 311 N. Desplaines St..... ANdover 3-4488 
Pelouze Mfg. Co., 1218 Chicago Ave., Evanston, Ill. BRiargate 4-2737 
Photo Materials Co., 334 N. Bell Ave. TAylor 9-3033 
Print-O-Matic Co., 724 W. Washington Blvd. RAndolph 6-9480 
Speed-O-Print Corp., 1801 W. Larchmont Ave. GRaceland 7-2000 
Stark Calendars, Inc., 100 Bissel St., Joliet, ill. JOliet 3-0654 
Stebco Prod. (Stein Bros.), 1401-17 W. Jackson Blvd. SEeley 8-1045 
Sturgis Posture Chair, 154 E. Erie St. WHitehall 3-0167 
Steel Parts Mfg. Co., 4630 W. Harrison St. EStebrook 8-7800 
Tweeten Fibre Co., Inc., 2029 W. Fulton St SEeley 3-7878 
Vail Mfg. Co., 900 E. 95th St. -REgent 4-1810 
Vanpe, Inc., 9226 S. Burley St. Livingston 8-7770 
Vogel-Peterson Co., Inc., 1127 W. 37th St. CLiffside 4-7788 
Weber Costello Co., 12th & McKinney Sts., Chicago Heights, III INterocean 8-9755 
Wolber Duplicator & Supply Co., 1201 W. Cortland St...... Diversey 8-271! 
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Last of a Series of 12 Articles 





Remodeling? 


Heres How... 


by EUGENE BARNES 





66 ok at this store, Charlie,” said Charlie Sr., is considered. Needs of a community are clearly pointed 


aving his words rather than speaking them. out; items that could be stocked but are neglected in 

What in thunder is our move,” he continued in a the community ; traffic bearing items which will increase 
manner still unreconcilable with tranquility. ‘‘Person- transactions appear. 
nel? New fixtures? Stock control? Better advertising ? Recently I was associated with a store which de- 
You name it, Charlie — it’s yours!” veloped a tremendous volume in pictures. Their tour of 

Whoa, Pop! Easy does it!’’ Junior counter-shouted the city had produced pictures as an mp item 
to stave off a thrombosis, ‘“‘first things first; it isn’t so throughout the town. With a population of 125,000, 
complicated just organization and planning — the picture business had not been exploited by any of 
HERE’S HOW ..... Let's do it!” the merchants — especially in an inteliigent, compre- 

And so the forward steps of another of our industry's hensive manner. 
faltering thousands fall into a cadence — timed to the 
1957 temps scored for the accompaniment of prog- Create New Outlets 
ress Installation of their picture department found a cii- 

Current moments of dejection we are enduring - entele waiting for their doors to open. Another store in 
being forced to look on from the sidelines as the rest a much smaller town found lamps were overlooked. 
of our industry forges ahead with new, advanced ap- Greatly in demand, but completely understocked by all 
proaches to business —- may be lessened by reflecting merchants, except in the very cheapest variety, their 
on the special services we have rendered to our com- shopping tour established a need and market for better 
munity; services which only we, from our stronghold lamps — thus, this store’s lamp department was born. 
as supplier, could have performed. All businesses to be Once departments, to feature varied merchandise for 
successful must fill an otherwise void niche in their com- an Organization, have been decided, a lay-out of the 
munity. Ours is an important one. store in its entireity, spotting all departments, must be 

Preliminary to approaching remodeling, reorganizing made. The store staff, including owner, managers, de- 
and refurbishing an operation, the store’s position in the partment heads and sales force, should have a hand 
comn y must be ascertained to determine whether and voice in this preliminary store design in order to 
Or not it is fulfilling the requirements of its neighbor- incorporate all aspects of selling and assure “‘equal 
hood position rights” for all departments. 

A comparative shopping tour of the entire com- A rough merchandising lay-out, completed in this 
munity, comprehensive enough to include hardware congregate manner, affords the chosen professional de- 
stores, drug stores, department stores, gift shops, signer the tools to work with — making his result an 

bout ;’ in ready-to-wear shops and picture stores intelligent and comprehensive stand for the store to 
should be made take in its community. Each new department is integral; 

Findings on a trip of this sort are invaluable for suggestion of appendage or after-thought is eliminated. 
stock planning, particularly when a deviation from the Developing a preliminary lay-out, the manner in 
usual type of merchandise and overall general operation, which the customer purchases is an important consider- 
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. - « Continued 


Consider All Important Factors 


before Making any Decisions... then 


Go Ahead With Your 


ation. Whether merchandise is “pick-up” “suggestive” 
or “called-for-stock’’ determines its location in your 
merchandising plan. 

Merchandise lay-outs have no bearing on the decora- 
tion of a store; the store designer is responsible for 
making a store attractive and affording attractive display 
areas in his plans for merchandise; but since in the 
final analysis the success of an operation depends on the 
efforts of owners, managers and staff, their merchandise 
point of view should be considered. 

Locating merchandise in a store where it will sell 
best — where by its location a sale is suggested, either 
in relationship to other merchandise or in a segregated 
focal spot is a matter of great concern. Extenuated de- 
liberation should be indulged before decisions are made. 


Integration Possibilities 


These lay-outs should also include possibilities of in- 
tegration of merchandise — carrying a customer unbe- 
knowingly from department, or trend of thought, to 
another is easily done if shrewd integration is employed. 

Integration of merchandise, exemplified is: on an all 
metal furniture floor or wooden group high-lighted in 
a display advertises to the customer wooden furniture 
is also available; vice versa in the wooden furniture 
area, metal furniture can be accented to make its pres- 
ence known. 

“Don’t put all of your eggs in one basket” as an 
aphorism is tired but certainly timely here. It is much 
more likely a sale will be made if two or three different 
types of merchandise are shown, rather than separating 
merchandise in classifications with definite lines of de- 
marcation. 

It is impossible to know what will be bought when 
a customer enters a store; the possibility a pencil pur- 
chaser may leave with a typewriter can never be dis- 
regarded. Sometimes the merchandising term “sugges 
tive crac, is referred to as “impulse buying” — dis 
plays employing integration foster this. 

In store lay-outs the principal of suggestive selling 
should be stressed. It is through this medium of selling 
that volume is most easily increased with least effort. 


Having the confidence of a customer for stationery 
needs usually finds them willing to rely on the same 
store for their office furniture needs. 

After the lay-out is completed, an adjustment of cur- 
rent personnel and the addition of man-power to prop- 
erly man the proposed new lay-out is essential. Work- 
flow charts, advising your personnel of their duties and 
what they may rely on their fellow workers for — once 
posted sets the personnel pace; making weaknesses in 
the personnel skeleton easily detected. 

To adjust personnel, a job analysis sheet executed 
by each employee is the first step. A job sheet shows 
each duty of an employee who their work stems 
from, to whom they direct their finished work and how 
much time is spent on each job. All loop-holes in each 
individual’s work routine are uncovered; bottlenecks 
and loss of time are reduced to a minimum. 


Break Bottlenecks 


Personnel analysis brings to light under-paid em- 
ployees, the ill used, the disgruntled, the misfits and 
the bottlenecks. Harmony and contentment in a store 
are paramount to success. Many of our organizations 
seem to specialize in bickering. 

“Who is supposed to do that?” “That isn’t my job?” 
“Will somebody help me?” “I’m not supposed to do 
everything!” are all to frequently said. It is to dollar 
profit advantage as well as peace of mind to analyze 
each person’s duties and pro-rate the work, to relieve 
the overburdened and more heavily burden the bicker- 
er's’’, so they have less ‘‘gripe time”. 

With personnel adjusted, control of stock follows 
in sequence of importance. Our stock must be current 
and “in stock” at the needed time; hence, the old sys- 
tem of monthly, quartely or half-yearly inventories are 
outlawed. 

Orders for replacement merchandise must be sent out 
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daily rather than monthly if our industry is to consider 


itself in the up-to-date merchant's class. Control sheets 
should determine the amount of merchandise to be 
stocked daily, after sales for each day have been de- 
ducted from inventories. 

In the office furniture and supply businesses today, 
stocks are as style-conscious as the merchandise of any 
other field. Manufacturers are constantly producing new 
and varied styles of old equipment. It is impractical 


to ignore style and color as an integral part of good 
storekeeping in the office furniture industry. 


Style Up Stock 


Ali merchandise, down to pencils, and pens are 
styled up” to bolster sales. Some are good sellers, 
others bad. Your control systems when properly set-up 
ly show what is worth stocking and what is worth 
clearing; style today dictates customer acceptance equally 
as much as the practicability of an item previously did. 

Controls will rid inventories of dead items and add 
1ew merchandise to your overall picture, creating a 
greater profit. Clean stocks, turning currently, eliminate 
the pos lity of loss. 

Controls operated with a two-part, perforated ticket 
permit each sale to be recorded, inlhing the buyer a 
daily portunity to analyze the activity of an item. 
s show the date merchandise is received - 
making it possible to readily determine advisability of 
reductio With merchandise properly dated in code, 
and ar ted turnover for each category determined, 
a clean store is easily kept. 

An advertising campaign designed to keep the store 
befor the public with wanted merchandise must also 
be plotted. Success of advertising in our industry relies 
on a nuity in advertising that calls attention to 
the store by its constant style as well as by the virtues 
of the items advertised. To surely draw the customer, 
it is best to bind a repetitious style of advertising and 
an art hosen from the controls with a HOT sales 
history together. Advertising, like displays, must rely 


cleat 
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on proven successes to produce profitable results. 
Considering the cost of snkew display areas in the 
front and most expensive location of a store, they 
should be utilized to full advantage. If choice customer- 
accepted merchandise is not incorporated in the displays, 
the space is wasted. Choosing merchandise from stock 
controls, this possible waste is reduced to a minimum; 
display areas are utilized for accepted merchandise only. 
Carrying these ideas to a finish, gathering in the 
loose ends as reorganization progresses, will surely pro- 
duce the results longed for. One thing leads to another 
and proves the other necessary thus aimless efforts are 
improbable. Exploring each step and carrying it to an 
end result builds a firm nucleus for growth into the new 
world of merchandising we are destined to enter. 


Big Advantage 


With no money to lose and no desire to lose footing 
in the vast world of merchandising — remodeling and 
reorganization as a simultaneous venture will prove 
advantageous; throughout the country it is being done, 
establishing our industry as one merchants universally 
must reckon with. As those of our flock, who are well 
along the road, say confidently, 

“HERE'S HOW!” 

Still a goad remains. When you have arrived and you 
know yourself that you've made the grade — yet the 
effort it took to do so is still vividly in your mind, the , 
feeling is excrutiatingly magnificient. 

“Get there!” 


SERVICE AVAILABLE 


Mr. Barnes will answer your questions on merchandising 
problems or on any of the subjects covered in this series. 
A slight fee will be charged to cover the cost of mailing 
expense. 


Write to: Merchandising Advisory Department, 
Calhoun Towers, Greenville, $.C. 
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Budget, Ad Placemen 


T his 75 the “kickoff” 


article of a new regular feature in OFFICE AP- 


PLIANCES that will present ideas and suggestions to office equipment 


and supply dealers about advertising and sales promotion. Reader re- 
S 


action is invited and questions submitted will be covered in future 


ISSHES, 


OFFICE APPLIANCES. 


equipment dealer has decided 
program for the year. The 


@ Problem: An office 
to develop an advertising 
past experience of this dealer’s advertising efforts has 
been irregular and a review of the records does not 
give information on which to base the advertising budg- 
et. 

How can this dealer 
that will increase his business and at the same time build 
good will in his community ¢ 

Solution: The re are Two basi ways to develop an ad- 
vertising budget: (1) percentage of sales method, and 
(2) task method. Both of these plans have merit. It is 
best for the dealer to measure each of these plans with 
his own particular advertising problem 

In the percentage of sales method 
tablished on the basis of anticipated sales for the coming 
year. This annual planned sales figure is then broken 
down into months, and a fixed percentage of planned 
sales is allocated for advertising during that particular 
month. 


levelop an advertising budget 


a budget is ¢S- 


Seasonal Advantage 


This system has the advantage of cashing in on the 
office equipment market for certain seasonal sales (type- 
writer rentals and sales when school starts, for instance). 
Thus, with this system of budgeting advertising, during 
August and September, special advertising is alloc ated 
to cover promotion activities for the parent student 
group of office equipt 

Then, too, this per 
the amount of advertising during months when business 
activity is at a low ebb. Adjustments can be made pe- 
riodically to bring the actual advertising expenditure 


Ct users 
entage of sales method reduces 


Direct personal answers can also be obtained by writing to 


into line with the actual sales if they differ from the 
budgeted sales. : 

Another advantage of this plan is that it sets up a 
consistent advertising program. There will be some 
advertising every month of the year. This keeps the 
name of the office equipment business before your local 
customers all the time. 


Use Task Method 


With the advertising task method of budgeting ad- 
vertising, certain objectiy es are established for the busi- 
ness. This may include more customers, larger trans- 
actions, more sales to small offices, and more school 
trade. When the objectives are specific, the task is more 
clearly defined and the results will more nearly measure 
up to the plan. 

One of the difficulties of this method of budgeting 
the advertising expenditure is that it is difficult to de- 
termine how much advertising it will take to add 40 
new customers to the names you already have. One 
persuasive advertisement timed just right might bring 
in 20 new people, and another advertisement might not 
bring in a single buyer. There is no slide rule that can 
be applied to each individual advertisement in an office 
equipment dealer's campaign 

Many dealers favor the percentage of sales method 
with a slight variation. For instance, they will increase 
the expenditure during the months just before the heavy 
selling season. Then, during the peak of the particular 
selling season they will reduce the percentage figure 
slightly. 

For instance, during the later part of July and the 
first part of August, the advertising may be planned to 
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plant the idea of your firm as headquarters for type- 
writers for school use. Budget for this might be 5% of 
sales during the latter part of August and the first of 
September the percentage figure would drop to 3% of 
sales 

Thus, the advertising expenditure is heaviest when 
the customers are thinking of buying rather than during 


the time when they are actually spending their money 
for office equipment. A little juggling of the percentage 
figures will give an annual percentage figure for ad- 
vertising that will be in line with profitable operation. 


How to Get Space? 


® Problem: An office equipment dealer in a small 


community is dissatisfied with the spot assigned to his 
advertisement in his local newspaper. At times his 
advertisements get good results and at other times he 


doesn't get a single response. In his analysis of the 
advertisements, he has found that when his advertise- 


ments are on the sports page he gets far better results. 

How can this dealer get his advertisements placed 
where they will produce the best results? 

Solution: Most newspapers have a preferred position 
rate that is a little higher than the regular advertising 
rate for the newspaper. In some communities this is 
10% more than the flat rate and it ranges up to 25% 
extra in some areas. When a special position is specified, 
the preferred position rate is charged and the advertis- 
ment iced where the dealer demands. 

TI iy have some advantage for an office equip- 
ment dealer if his analysis of his past advertising has 
revealed that one page is better then another. However, 
before starting a program of using preferred positions 
in the newspaper it might be wise to carefully analyze 
the past advertisements to be sure it is the position that 
is responsible for any difference in the sales results. 

_ If it letermined that the position is the controlling 
factor in the results of the advertisement, there is one 
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JACK BEDFORD author of the new 
series beginning here is director of the School 
of Merchandising at Armstrong College in 
Berkeley, Calif. He teaches advertising and 
related courses and acts as a consultant on 
advertising for various firms in Northern 
California. He holds a master's degree in 
business administration from Armstrong Col- 
lege and a bachelor of science degree from 
the University of Denver. His business experi- 
ence includes retail experience with Mont- 
gomery Ward and Western Auto Supply 
Co., as well as operating his own retail estab- 
lishment. He is a frequent contributor to the 


business press. 





other point to consider. Try for special positions with- 
out making a specific request. Some dealers who get 
special spots in their local newspapers have found that 
they can save money by talking the problem over with 
the space salesman for the local newspaper. 

Special positions are often given to regular advertisers 
without the premium payment. Naturally, these posi- 
tions are sometimes lost because another advertiser may 
buy the spot you select. But, in most communities the 
newspaper is willing to go along with the better and 
more consistent advertisers in giving them the positions 
that will build the most sales volume for them. 

Remember these three points about preferred position 
for advertising: (1) be sure that the special position is 
the true cause of the plus business; (2) try to secure 
preferred position without paying the premium; and 
(3) carefully consider the increased cost against the 
possible increase in the pulling power of the adver- 
tisement. 
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PRIVATE OFFICE . . . of Clarence Nelson, comptroller, is fur- 


nished with ASE desk and chairs. 


Steel ‘Fits 
in Insurance 
Firm Offices 


36 








USINESS Furniture, Inc. provided an all-steel 

look for the clerical offices when downtown 
Minneapolis’ most colorful and unusual office 
building was furnished for formal opening re- 
cently. 

The furnishings, manufactured by All-Steel 
Equipment Company, were placed in the new 
home office of Lutheran Brotherhood, fraternal 
life insurance society, largest new office structure 
erected in the Minneapolis loop area in many 


years. 
Symphony in Steel 


This striking building has the upper five floors 
enveloped in skin of blue-green, porcelain-enamel 
steel and double-pane plate glass. The horizontal 
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UPPER LEFT: The imposing new Lutheran Broth- 
erhood building. BELOW: Underwriting de- 
partment in clerical section. Note how type- 
writers are mounted on fixed platforms. 


bands of the 640 windows and the 768 steel panels 
are broken only by narrow stainless steel mullions. 

Business Furniture, Inc., of Minneapolis, di- 
rected by George E. Seidel, president, and M. C. 
Mouritsen, secretary and treasurer, worked closely 
with Paul J. Ocken & Associates of Minneapolis, 
the owners’ consultant for layout, color, decora- 
tions and equipment. This firm made the analysis 
and floor layouts showing each piece of equipment 


located « xactly to scale. 
In achieving utility for clerical and accounting 


areas of the insurance department, ASE equipment 
was selected. This features cool, mist green finish 
with mist green Textolite tops for desks and files. 
The chairs are mist green, upholstered in persim- 


mon Naughahyde with brown gros point seats. 
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The colors were approved by the Chicago archi- 
tectural firm of Perkins & Will. 

How did Business Furniture, Inc., get the order 
and fill it? Here, briefly are the steps for the “big 
installation” procedure: 

1. SEARCH. The firm uncovered the prospect 
by noting daily newspaper stories concerning 
Lutheran Brotherhood building plans and through 
long-standing personal contact and friendship 
with the purchasing officials and the layout con- 
sultants. 

2. SURVEY. Business Furniture, Inc., worked 
closely with the layout consultants, Paul J. Ocken 
& Associates, on floor layouts. 

3. PROPOSAL. The furniture dealers arranged 
for representatives of the owner and consultants 
to visit the ASE manufacturing plant where they 
received first-hand impressions of the precision 
and quality of manufacture and materials used. 
Many color and material samples were submitted. 
Business Furniture, Inc., worked with the consul- 
tants, contractor and decorator who furnished the 
drapes and floor coverings. 


Order was Itemized 


4. THE ORDER. An itemized quotation was 
submitted due to the fact that a number of changes 
and additions in requirements were anticipated as 
building construction progressed. 

5. INSTALLATION. Salesmen of Business 
Furniture, Inc. involved in the order actively par- 
ticipated in the equipment installation to insure 
its correct placement. They continued to follow up 
at intervals with the result that additional busi- 
ness was obtained. 

F. Jerre Smith, the manufacturers’ ‘ representa- 
tive, was of distinct aid to Mr. Seidel and Mr. 
Mouritzen in carrying out the many ramifications 
of the installation. 


Involved were approximately 225 desks and the 
same number of posture chairs. There were ap- 
proximately 150 five-drawer files sold and one 
wastebasket for each desk, about half of which 
are equipped with special side typewriter plat- 
forms. 


Furnish Special Units 


Included in the order were many IBM tab card 
files and many special Textolite tops for banks 
of these files. Special units furnished included two- 
station file desks and units for the “money sec- 
tion”. 

Choice of furnishings followed this thinking 
by Business Furniture, Inc.: 

“A building as beautifully styled and as care- 
fully designed as the Lutheran Brotherhood Build- 
ing must be consistent in its interior appointments 
as well as its exterior impression. And, since this 
great building is, after all, built to operate as a 
business office, the furnishings must offer efficien- 
cy, convenience and function as well as style.” 


It was the belief of the firm's officials that the 


All-Steel Equipment Company furniture carried 
out such a credo. 
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Wood (races 
Brotherhood 
()ifices 





DIGNIFIED . . . and inviting, Standard Furni- 
ture Co. Omega directors’ table and chairs 
(above) equip directors’ room. Upper right: 


modular Omega executive office in Lutheran OOD f - = A ethos 
Brotherhood offices features 66-inch exten- W ee a oo 


sion top desk with side and back service units. was selected to impart warmth and attrac- 


tiveness to the new Lutheran Brotherhood fraternal 
insurance company executive offices in Minne- 
apolis, Minn. 

The opportunity for such an impressive installa- 
tion was grasped by Farnham School & Stationery 
Company of that city, the Standard Furniture 
Company dealer. 

Interior design and layout was entirely created 
through the facilities of the design department of 
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EXECUTIVE OFFICE . . . in Lutheran Brotherhood build- 
ing is graced by Continental conference desk, desk- 
top accessories, accessory furniture, chairs, cocktail 
table and lounge furniture by Standard. 








Farnham’s. Furniture designs are by William H. 
Sullivan of the Standard firm. 
Working closely with Mr. Sullivan, Farnham’s 
supplied the executive offices with Standard desks, 
directors’ tables, accessory tables and supplemen- = 
tary furniture. "a 
Seating is by Standard, featuring the Conti- — 
nental and Omega lines. 
The furniture is uniformly finished in gun- 
stock walnut and the entire decor designed for a 
harmonious effect which has won praise in the 
Mins lis area. 
Involved in the installation was the furnishing 
of individual executive offices, the secretarial units 
and lirectors’ room. In addition, Farnham’s THIS GROUPING .. . of secretarial units in the 
supplied open shelf filing from Art Metal Con- Lutheran Brotherhood executive offices was made by 
tection Compett, Paces to achieve neat application of Standard's 
mega line to functional office layout. 
The effect created is pictured on these pages by 
Lucian H. Brown of Minneapolis. 
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PLANNING HUDDLE . . . between principles involved in remodeling job. Left 
to right are John J. Ford, PLM executive vice-president; Wanda Norstrom 
designer; two workmen, and Lester Pomerantz, of A. Pomerantz & Co., dealer. 


Dealer, Designer Co-operate 


Effectively 


OMMISSIONED to re-equip and decorate the new 
offices of the Pennsylvania Lumbermens Mutual In- 
surance Company in a “colorful new difference that 
would be in keeping with the prosperity of the com- 
any’’, was the challenge offered A. Pomerantz & Co. in 
Philadelphia. 

The insurance company was moving into new offices 
in the remodeled Ritz-Carlton hotel in downtown Phil- 
adelphia, and the firm’s executives were insistent that 
they wanted nothing of the drab and monotonous as- 
pect of most offices. 

Lester Pomerantz knew that this was the kind of a 
job that called for co-operation co-operation be- 
tween the dealer and the expert designer. 

He immediately came forth with the suggestion that 


the insurance company seek the services of Wanda 
Norstrom, architectural designer and color stylist, and 
that of her collaborator, Evi Peri, artist in fabrics. Both 
had established reputations in the field, and both were 
capable of meeting the challenge of the job. 

Miss Norstrom took over the task of doing the archi- 
tectural drawings, the design of the interior woodwork- 
ing and the details of structure and placement. Miss 
Peri collaborated on the choice of colors and the selec- 
tion of fabrics. 

The refurbished walls took on hues of 38 color tones, 
with large interior areas, removed from access to sun- 
light, shining with bright yellow. Massive building 
columns of all dimensions claimed new character in per- 
simmons, blues, lemons, tans and limes. 

Even the board of directors room with its walnut 
paneling and carpeting of heavy gold-colored pile, 
strong with traditionalism, gave ground to specially de- 
signed recessed lighting and fabric coverings. 

In like manner, the office of the president, although 
finished in mahogany, was blended into modern by the 
use of recessed cabinet work. The office of executive 
vice-president John J. Ford was a natural for walnut 
paneling with sandalwood carpeting and natural linen 
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NEW LOBBY .. 


. of Pennsylvania Lumbermens Mutual Insurance Building 





A. Pomerantz & Co. 
Works with Expert 
Designer to Achieve 
“Color Difference” 


in Remodeling Job 


shows result of close co-operation between dealer and designer. 


draperies made of gold and white silk threads. 

Elsewhere, the problems were varied. An 85-foot 
corridor only 5 feet wide had to be transformed into a 
space that would not look like a tunnel. To achieve the 
proper effect, one wall, from floor to ceiling, was 
covered with a grass cloth on silver paper. The other 
was painted golden squash. 


The ceiling was white acoustical plaster, and the 
floor ering was composed of sections varying in 
length from eight to 12 feet. Gold, black, light tan and 
gray sections were laid to effect a random pattern of 
horizontal colors. The lighting was provided by bright 
brass hour-glass lamps suspended horizontally to create 
patterns on the wall and interspersed with eyeball spot- 
lights 

Carpeting in the two lobbies on the second and third 


floor followed the symbolic Oak Tree of PLM. It was 
a combination twist and cut pile of natural wood with 
earth, twigs and acorns in a natural nut brown of oaks 
in autumrs 


So it was that step-by-step, working in close harmony, 
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Pomerantz and the team of Norstrom and Peri, created 
the offices that would, in the words of PLM executives, 
‘‘give conservative Philadelphia and the even more con- 
servative insurance business something to talk about.” 

In completing a job of this nature, they called upon 
the services of many suppliers. Furniture was taken from 
Jens Risom Designs, Inc.; Thonet Industries, Inc.; Steel- 
case, Inc.; Kittinger Co., Inc.; Stow & Davis Furniture 
Co. and the W. H. Gunlocke Chair Co. 

Stamford Lighting and Devoe Lighting Corp. did the 
lighting work. James Lees and Sons Co., American 
Biltrite Rubber Co., and Mastic Tile Corp. of America 
supplied floor coverings. 

Fabrics came from the houses of Rancocas, Knoll 
Associates, Inc., Gilford Leather Co., Cheny Greeff and 
Co., Inc., and Konwiser, Inc. 

Pomerantz chose Vogel-Peterson for clothes lockers, 
and General Electric for a wall refrigerator. The dealer, 
in this case, working with designers, was required to go 
out of the regular pattern of supplying needs to com- 
plete the package requirements. 


4) 









ully 15% of our entire dollar volume, said John 
F Shamaley, who, with his father A. A. and brother 
Lee own and operate Shamaley’s, El Paso, Tex., comes 
from the sale of safes. 

Shamaley’s is recognized as being a large and com- 
plete office outfitting firm in the great Southwest. And 
it is able to outfit any size office, or groups of offices 
from stock. 

“It's an odd fact,” said Lee Shamaley, “but we can 
tour customers through the store, help them select their 
office furniture and appliances and never have one show 
any interest in even looking or inquiring about a safe.” 

Of course, no such customers leave without being 
reminded they need one. 

“A safe,” they exclaim. 

“For fireproof protection,” they are told. 

The customers smile. “No worry there. We're in a 
modern fireproof building.” 

The customers don’t know it yet, but their reply is 
just an opening for a rude awakening. 


Know Their Product 











Shamaley’s knows how to sell safes. Salesmen have 
all the important statistics at the tip of their tongues, 
A fireproof building, they point out, is no assurance 
against papers being destroyed by heat if not by flames. 

Few customers are aware of this. But they are glad 
to find out. 

“Well, I might could use a small safe...... 

“The size safe and the type you need is determined 
by several important factors.’ Mr. Shamaley counters. 
“The best move is for one of us to visit your office, 
size up the factors, and then, let us tell you exactly what 





is needed.” 

As every reader who handles safes has this informa- 
tion from the manufacturer, there is no need repeating 
it here. But let us say that this information passed on 
to the customer not only results in a sale. . . but nine 
times out of 10 a larger and a more expensive safe than 
would be sold otherwise. 

Both John and Lee have spent time at the manufac- 
turer's factory. They have seen safes in various stages of 
assembly. Hence, they can talk them intelligently and 
with conviction. 





JOHN SHAMALEY shows a customer the type of fire- 
proof safe needed for his particular location, office 
area, building construction and nature of business. 


Provides Proof of Loss 


/ Another thing that helps sell a safe is informing the 

eop = on T customer that in case of fire the adjusters want proof. 
They are not in a position to go ahead and make an 

adjustment merely on some one’s say-so. If important 


records have been destroyed during the fire, the victim 
can expect his adjustment to be delayed right when he 


u S Q fes needs his insurance most. 
ciel aes : 

We don’t use any scare methods to scare a customer 
into buying,” John Shamaley concludes, ‘‘but we do give 
them the facts for their own protection.” 

J Shamaley’s sells more larger safes than small ones. 
h r The firm’s largest volume safe is one that will accommo- 
ey Sy Oo date shelving to take care of a particular customer's 


specific needs. 





“We often sell a customer a small safe to place with- 
in the larger one,” Lee added. “Many of our customers 
have to protect money or valuables over the week-end.” 
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4. STEELCASE, INC. . . . manufac- x 
tured the desks installed in the loss 
and claim and policy writing section 
d of the Automobile & Casualty depart- 

ment of the Ohio Farmers Insurance 

Co. & Ohio Farmers Indemnity Co. 
” in LeRoy, Ohio. The Ohio Desk Co. of 
Cleveland placed the desks in a re- 
q cently constructed building. 





it 

n 

c 

, 

. > EQUIPTO LOCKERS .. . fit into 

, the school picture at Woodstock High 
School, Woodstock, Ill. This installa- 

5. tion of Modern Flow lockers made by 

)- Equipto, Aurora, Ill., is designed for 

S safekeeping of students’ personal 


belongings while fitting into the 
building's clean lines of decor. 
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>» DOMORE CHAIRS . . . are used 
to supply comfortable seating accom- 
modations for customers waiting as 
well as those in conference in the 
new accounts department of the First 
National Bank in Elkhart, Ind. This 
work area was planned with the 
i dual purpose in mind. 











q GLEAMING OAK .. . of the Im- 
perial Desk Co. Imperial Commerce 
Group provides an atmosphere of 
warmth and efficiency for the Cotton 
Belt Railroad general offices in Tyler, 
Tex. The desks were installed by 
Story-Wright, Inc., of Tyler. 





q BENTSON DESKS .. . were se- 
lected for efficiency in metal needed 
in the Dallas County assessor and 
collector of taxes’ offices in Dallas, 
Tex. The Industrial Office Supply Co. 
of Dallas was the supplying firm. 
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a SEATED IN COMFORT . . . on Mil- 
waukee chairs, students of the University 
of Illinois work in this imposing Law 
Library at Urbana, Ill. The campus in- 
stallation by the Milwaukee Chair Co. 
was recently completed. 


> ART METAL .. . open file shelving 
holds insurance policies and saves floor 
requirements while increasing filing 
speed and efficiency for some 250 of- 
fice workers of the Michigan Farm Bu- 
reau in Lansing. Weger Business Sys- 
tems, Inc., of Lansing made the office 
layout and installation of Art Metal 
Construction Co. equipment. 


1 eheetah eel 


3 sone omg ate - a stered furniture from the Space 


arr 
arr Plan group is used to furnish 


lounge in new men's dormitory of 
Montana State College, Bozeman, 
Mont. Interior design planning was 
by Roy Hilliard & Associates of 
Seattle, Wash., furnished in con- 
junction with Bon-Marche, contract 
department, Seattle. Color com- 
binations are Peruvian blue, Aztec 
orange and white. 


ie . E | 4 MODERNIZE, INC. . . . uphol- 
a ee a 
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» W. H. GUNLOCKE . . . Swing Line 
chairs in sandalwood walnut frames 
and saddle tan top grain leather 
covers provide handsome seating for 
conference room in offices of the 
Cal-Central Construction Co., Sacra- 
mento, Calif. E. F. Carbon Co. of 
Sacramento made the installation. 





q TECHNIPLAN . . . partition- 
ing and desks by The Globe- 
Wernicke Co. team up with 
Royal metal chairs in the effi- 
cient layout of the general of- 
fices of the Automobile Club of 
Michigan in Detroit. The instal- 
lation was made by Ideas, Inc., 
of that city. 





q CHERRY-WALNUT . . . Director 
1900 series by Alma Desk Co. was 
used by Frank G. Eubanks of the 
Commercial Office Furniture Co., 
Washington, D.C., to furnish the 
office of Harry Bendall, president of 
Bendall Pontiac Co., Alexandria, Va. 
Lee Salsbery Studios took the photo- 


graph. 
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Mike Barricks Gets 
G.M. Scholarship 

Michael E. 
Barricks, 16, of 
7829 S. Luella, 
Chicago, has won 
a $2,000 college 
scholarship in 





the 1956 Fisher 

Body Crafts. 

man’s Guild 

N ‘| Car con- 

MIKE BARRICKS a ir con 
est. ’ 

His father is Art Barricks of Bar- 

ricks Manufacturing Company, pro- 


ducers of folding tables and bulletin 
boards. 
The award came for a model of 


pearl white sports car hardtop. The 





Model Car Built by Barricks 


constructed the car’s 
bumpers of sheet aluminum, top 
moldings from model railroad track, 
ind the grille from a piece of metal 


stair edgin 


young ma 


Barricks is a senior at South Shore 
High School and is in the top 3% 
of his class si holastically. 

He hopes to attend California 
Technical Institute or Harvard Uni- 
versity 


Underwood Chairman 
Inducted Into Tribe 


Philip Dakin Wagoner, chairman 


of the executive committee of Under- 
wood Corporation, and chairman of 
the board of Underwood, Ltd. of 
Canada, was inducted into the Mani- 
waki Tribe of the Algonquin Indians 
as Honorary Big Chief during a visit 
to Bouchette. Province of Quebec, 
Canada. 

Mr. Wagoner was welcomed into 
the tribe d colorful rites con- 
duc ted by Indian Chief William 
Commonda 

As he placed the traditional tribal 
headdress the head of the Ameri- 
OA-10/56 


can business executive, Chief Com- 
monda declared: 

“We are proud to welcome you to 
our Pow Wow for you have demon- 





UNDERWOOD'S Philip Dakin Wagoner 
(left) is presented scroll by Chief Wil- 
liam Commonda naming him Te iech 
Kitci-O-Kima. 


strated to me your love of fishing, 
hunting and outdoor life.” 

The only other honorary big chief 
ever named by the Algonquins was 
the late W. L. Mackenzie King, 
Prime Minister of Canada. 





Do You Remember 
This Old Pencil? 


Harry Chumley of Woodworth’s 
Book Store, 1311 E. 57th St., Chi- 
cago, has furnished OFFICE APPLI- 
ANCES with a real curiosity in the 
form of the Ever-Ready-Point pencil 
made by Ever-Ready-Point Pencil 
Co., 610 Boston Block, Minneapolis. 








~ IMPORTANT! - 









ro 
PUSH OUT “~o 
NEW POINT 
ae 
THUMB OF 
na RIGNT HANO TO BREAK OFrF 


USED POINT 
BEND way 

DOWN ANDO 
| PUSH NEW POINT BACK AGAIN 
FROM A TO'B ANO 


T 
CLEAR UYOER Foun 
THE BANO aT BS S'OEWAYS 


SO THAT THE 





an 
MOLD IN SPRING CATCHES 
LEFT HAND WNSIDE 


The veteran Chicago stationer says 
that his first acquaintance with this 
pencil was back in 1917 but adds, 
“apparently it was born long before 
that date.” The sketch, which ap- 
peared on the pencil’s original wrap- 
ping, describes its operation. 

Incidently, Mr. Chumley had the 
honor of being No. 1 registrant for 
NSOEA’s 1956 convention. 


Elect Lane Trustee of 
Dollar Savings Bank 


Charles J. Lane, president of Chas. 
J. Lane Corp., business furnishings 
and equipment, has been elected a 
trustee of Dollars Savings Bank of 
the City of New York. 

Mr. Lane has spent more than 35 
years in the business equipment field. 





CHARLES J. LANE 


Sales manager of Security Steel 
Equipment Corporation until he 
started an independent business in 
1936, he now serves many of the 
leading corporations of the country. 
He is also the inventor of the Visi- 
Shelf filing system and is actively 
connected with Visi-Shelf File, Inc. 





Stationer Elected 
Lutheran Laymen’s 


League President 


A. W. “Pete” 
Herrmann, presi- 
dent of Office 
Equipment Bu- 
reau, New Or- 
leans, La., was 
honored recently 
when the Lu- 
theran Laymen’s 


A. W. HERRMANN League named 
him as its presi- 





dent. 

Mr. Herrmann is past secretary of 
the League and has served as presi- 
dent of the Gulf District LLL. 

He served as president of the Zion 
congregation in New Orleans for 14 
years, and has been active in Walth- 
er League work as well. 

The Lutheran Laymen’s League 
sponsors “The Lutheran Hour” na- 
tional radio program which is broad- 
cast nationally on the NBC network. 

Mr. Herrmann is also- active in 
Kiwanis Club affairs, having served 
as New Orleans president and lieu- 
tenant governor of Division 4 of the 
organization. 
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Some columns of selling ideas based on the experience of smart 
salesmen both in and out of the office appliance field. 


@ I TOOK MY CAR into the Ford 
place one day for a greasing and one 
of the mechanics drove me over to the 
station. It happened to be a Monday 
morning and he was philosophizing 
on the subject of wrecks since a num- 
ber of badly smashed-up cars had just 
been brought into the service station. 

Wrecks are a kind of hobby of 
mine — I am always interested in 
how they happened and what the 
people say of them. He said, “you 
know, there is always one line you 
will find in a description of an acci- 
dent. Do you know what it is?” 

I thought I did but I didn’t want 
to spoil his fun so I said, “No, Marty, 





what is it?’ His reply was, “Every 
customer seems to say it wasn't my 
fault.”” He went on to add, “I don’t 
know who fixes the cars of the people 
who cause wrecks but it seems that 
none of them ever come to our sta- 
tion.” 

Calling all oldtimers! Can anyone 
tell us the origin of the phrase “cold 
turkey” as it applies to convassing? 

% *& 


Sold by Phone 

I have been meaning for quite a 
while to do a piece on telephone sell- 
ing. Surprising how many business 
men have never discovered the poten- 
tial in the use of the telephone. One 
of the experts in this, by the way, was 
the late Tom McDeavitt who got into 
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it by accident because he was sick and 
couldn't get out of the house. 

Tom got his first experience selling 
mining stock in Denver (let's not go 
into the matter of the value of the 
stock) but soon moved into more 
stable fields. He then organized a tele- 
phone canvass for the Denver Post 
that added thousands of new sub- 
scribers. 

Moving east, he persuaded Wana- 
maker's in Philadelphia to hire him. 
You'll be interested in how he sold a 
skeptical Wanamaker’s executive. He 
opened the newspaper to an ad for 
one of the store’s competitors, picked 
out an on-sale item, called the execu- 
tive’s wife on the phone and, right 
before his eyes, sold her six pairs of 
gloves. He got the job. 

Ted Johnson, who runs the Sello- 
phone Clinics in New York, can give 
you case after case of the profitable 
use of the phone. Not just to do direct 
selling, but also to get appointments 
for salesmen with hard-to-see buyers 
and even to get prospects to pick 
themselves up, put on their hats and 
coats and come to the caller's office. 

There are several good books on 
telephone selling. One of the best is 
“Successful Telephone Selling’ by 
Merrill Devoe, pubished by Prentice- 
Hall. 

% + 
Let's Get It Straight 

Robb Winsborough, a management 
consultant with a business and engi- 
neering consulting firm, The Middle 
West Service Company, made a good 
point recently in a piece in ‘“The Con- 
troller.” 

He says, “When you hear someone 
say that a person manages a factory, 
or a refinery, or a power plant, you 
understand that he is head man. Nev- 
ertheless, strictly speaking, you can’t 


by ZENN KAUFMAN 


really manage a piece of property. You 
can't manage a turbogenerator, or a 
distillation tower. You can't manage a 
locomotive, or a hydraulic press, What 
you really manage are the people who 
operate these pieces of equipment and 
this kind of property. 

“Your only real control is through 
the people who take care of the opera- 
tion. You can only manage people. 
And people are the source of all the 
money which we take in from our 
customers, and of all the money we 
get fiom security holders to invest 
in our business. People are the most 
important thing in the operation of 
any business.” 

%* + * 

One of our friends tells us he has 
discovered the chief money-saving 
value of keeping a budget. He says 
that by the time he balances it at 
night, it’s too late to go anywhere. 

* + 

“I hope that no teacher will ever 
give any countenance to the pernicious 
belief that steady and honest service 
in satisfying the demand of the people 
for necessaries and conveniences of 
life is something to be ashamed of be- 
cause it is profitable. The modern 
workman and the modern trader can 
practice virtue as well as a Greek 
philosopher, a medieval begging friar, 
or a twentieth century social reform- 
er.” 

—Edwin Cannan 
* *+ 


Who Sells Who? 
Whenever two people talk, a sale is 
made. Not always a sale of merchan- 
dise. Sometimes an idea is sold. But 
every time two people talk, somebody 
makes a sale. 
In business, this same rule holds 
good. A sale is made in every conver- 
sation. The trouble is that sometimes 


OA-10/56 


times he really believes in these ideas 
he tries to sell you. Frequently he 
doesn’t. But often he does. So you 
have to give him the benefit of the 
doubt and not hurt his feelings. He 
may be just as enthused over his 
ideas as you are over your merchan- 
dise. 
But don’t buy. Remember, his stuff 
is no good. 
&¢ #& 


Who's Crazy? 


Up in Webster, Mass., everyone in 
town got a mysterious phone call one 
Monday morning. A voice said, “Fri- 
day and Saturday are Crazy Days on 
Main Street.” and hung up! Thursday, 
a huge newspaper ad announced a 
“Crazy Days Sale.’’ Business, the folks 
were told, was driving the Webster 





merchants NUTS. And now they were 
just nutty enough to chop prices and 
give the Websterians “Crazy Bar- 
gains’ for two days only. On Satur- 











day morning, the Chamber of Com- 
merce had to phone the high school 
to get 30 girls to help the crazy mer- 
chants handle the crazy crowds, 





Jim Armington Fund Aids Camp Allen 


the man who should be the salesman 
becomes buyer. The customer or 
prospect s lls Aim an idea. The idea 
may be th no money” idea it 
may b no need” idea. Frequent- 
ly it’s th uy later’’ idea. Sometimes 
the buyer sells the salesman the “‘price 
is too h rh lea 

Now these are ideas no salesman 
an afford to buy. You pay for them 
in loss of ome. They're no good to 
you when you get them. You can't 
resell a million of them for a dime. 
They’ r¢ r your morale and they 
spread to prospects. Don't buy 
them. B ful about the way you 
turn them down, but hang an “‘out to 
lunch sign inside your forehead 
when they come a knocking. Don’t 
hurt your prospect’s feelings, some- 

Again this year, on the anniver- 
sary of his birthday, the committee 
for the James R. Armington Fund 
donated $100 to one of the beloved 
late stationer’s many charities. This 
year. the check went to Camp Allen 
for Blind Girls, c/o Selden George, 


assistant secretary. Mr. George is one 
of the owners of the Industrial Sta- 
tionery Company, Boston, and has 
been in the business for many years. 

John B. 


representative, explains that the pur- 


Dwyer, manufacturers’ 


pose of the James R. Armington 
Fund is to permit Jim’s many friends 
throughout the country to carry on a 
small portion of the thoughtfulness 
and kindness that Jim spread wher- 
ever he went throughout his life. 
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Explosive Enrico 


A “LOST-SALE” QUIZ 
... He loses sales because... 


“THE RUGGED ROOSTER”’ a)...he doesn’t show respect for the 


prospect’s opinion. 


when faced with an objection always 


. 3 b)...he doesn’t know how to answer 
ends up arguing with the prospect. 


the prospect’s objections. 


c)...he doesn’t try to find areas of 
agreement. 





Any of these could lose a sale but Enrico’s prob- 
lem is that (c) he doesn't steer clear of argumen- 
tative points and look instead of areas of agree- 
ment. It has been proven over and over again 
that you can win the argument but you will lose 
the sale. So at all costs he should avoid getting 
into an argument because he can only end up 
by hurting the prospect's feelings. 
a . 


~—— 


In the selling of your product you are probably 
faced with eight or ten standard objections that 
keep popping up everyday. The best plan is to 
list these objections, study them and devise a 
direct answer for each. Then when one comes up 
you will be able to answer it quickly and simply, 
and proceed to the next point of agreement. 
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MODULAR L-UNITS 


All-Steel Equipment Co. 

Aurora, Ill. 

Announcement has been made of the ASE L-Unii 
Space Savers” line of modular metal office furni 
ture. The line include all type f desks, cabinets 
book cases and tops to be combined into flexible 


arrangements to fit every need. Colors include 
dawn gray, tan, mist green, green, and executive 
finishes in sea gray, ebony and bronze tan with 
armonizing tops of linoleum, Textolite or Formica 
These will be seen at the NSOEA convention ex 


hibit. (For more information circle No. 29 on in- 
quiry card or write manufacturer). 








EXECUTIVE DESK 
imperial Desk Co. 
Evansville, Ind. 


Imperial has designed a new concept of sculptured 

wood office furniture for a premier ving at the WRAP RACK 

NSOEA convention exhibit this year. 7 profile Borroughs Mfg. Co. 

group, with desk shown here, features a ES 3002 N. Burdick 

ciple of suspended constr Kalamazoo, Mich. . ; 

piece an entity that sti yn k ed in a arour New addition in the line of 

if desired. The designs are the k of WL A wrap racks is the nette 

Sarmiento, a young Peruvian designer with | - designed to hold nine coat 

Inc. All pieces in the group are g ee wean and nine hats. It is f the in 

(For more information circle No. 24 on inquiry between size office ft big 

card or write manufacturer). r six and too 12. 
All three sizes, 6, 9, and 1/2 


an be obtained in the wrap 
rack line. (For more informa- 
tion circle No. 30 on inquiry 
card or write manufacturer). 














PAPER PUNCHES 


Acco Products, Inc. 


MACHINE STAND Ogdensburg, N.Y. 


ted, died’ ia tha A 
Vanpe, Inc. . oer .s tee 


4613 S. State St. eo FIREPROOF CHARGE FILE 
Chicago 9, Ill. tel | pect R. C. Allen Business Machines, Inc. 


ed, paste! biue 








The No. 400 series in the ir beer heomeh ine ie Ee Me eee 678 Front Ave., N.W. 
designed with many new feat Kendiandl inset Oh " (For more ew ye Grand Rapids 4, Mich. _ a 
ing rounded corners, § eliminat tion circle No. 31 on inquiry card or Company's new “Flame Guard Sys 
— and pevoenng OF ISgs ¥ dad write manufacturer). remat Charge-A-File” bears a labe 
join the table sides. In addit t attesting to ‘actual furnace tested for 
lateral brace of the table ’ | hour at 17 Jeares File. in desert 
signed to provide increased tan, both inside and out a mate te 
Available knocked down or t (For the R. C. Allen cash register. It feature 
more information circle No. 25 or pockets for numerical filing of 105 in- 
write manufacturer). Jividual accounts, with 15 miscellaneous 
account Als available without in 





sulation. (For moré information circle 
No. 32 on inquiry card or write manu- 
facturer). 


Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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Look Whats Been Added to Our Adding Machine! 
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New features include: 


* New Plastic Tearing Knife affords instant 
visibility of tape...no hidden figures. 
* New Automatic Space-Up brings paper 
into tear-off position immediately 
after taking total. 
* New Steel Case... gives strength 
durability. 


* New Paper Control Knob (instead of 


ejector) makes it possible to move paper 
forward or backward as desired. 

* New charcoal and ivory Non-Glare Keys 
are more easily identified. 

* New easier and better Handle Pull. 


* New improved position of Total and 
Sub-Total Keys. 


* New and larger, more positive 
Skidproof Feet. 


% NEW ENGINEERING IMPROVEMENTS: In 
addition to those listed above, there 
are many mechanical improvements that 
make for easier-than-ever 
operation of our Smith-Corona 
Adding Machines. 
* Price aI! stotes permitting feir trade lows. 
chonge 


Aodel shown, $112.50 


OA~10/56 


. 
12 new features! 
. esti only #9450" 
—the lowest priced, 
full-featured 
adding machine 
: in America. 





Smith-Corceni 
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EXTRA PROFITS 





Only the Enormous Shaw-Walker Franchise 


gives you all 9 profit-making features* 


SCO me alam To you, a 


single source for 5000 items increases net profits 
because it means— standardized selling .. . 
simplified inventories... less capital invested... 
concentrated purchasing . . . quantity and car- 
load discounts . . . better service . . . account- 
ing with one supplier . . . one line selling which 
makes better informed salesmen. 


‘UCC eee tie = This is the most 
complete dealer franchise in the industry. From 
the enormous. Shaw-Walker franchise of 5000 
items you can fill nearly every office require- 
ment. Broader line means extra profits. 


To dealers, the Office 
Guide means plus sales every day. It is the 
only complete sellers’ and buyers’ catalog in 
the industry. Quantities distributed bear dealer 
imprint. — This “Junior Salesman” produces 


extra profits for you. 


Sede Ee tee iem Among the 5000 


items in. this enormous franchise are many fast- 
selling repeat items that can be purchased only 
from the Shaw-Walker dealer, extra profits. 


5 Flow of Sales Helps 


Shaw-Walker sup- 
plies sales training and a constant flow of pro- 
ductive sales aids that make salesmen more 
productive, — extra profits for you. 


el ie ieCia@s To the buyer, 
the slogan “Built Like a Skyscraper” is the 
symbol of quality and time-saving. Since 1899 
the man jumping in the file drawer has be- 
come the best known office equipment trade- 
mark. Consumer acceptance means extra profits. 


CUCL Cheats me Full pages in 9 na- 


tional magazines sell time-saving, space-saving, 
record protection, the Office Guide. Monthly 
circulation, 54% million. These ads produce 
qualified leads, build prestige and lift you 
above the crowd, — extra profits for you. 


eels For your 
use in closing the big jobs, Shaw-Walker main- 
tains panoramic displays in 14 major cities. For 
faster service, warehouse stocks are strategi- 
cally located, — extra profits for you. 


* Right now there are a few cities in which we are willing to make a change. 
Yours may be one of them. Write Muskegon today. 





Home Office — 
Muskegon, Mich. 
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NEW PRODUCTS continued 


"7 EXECUTIVE POSTURE 


CHAIR 

Harter Corp. 

Sturgis, Mich. 

The company has set a display of 


14 new chair models at its ex- 
hibit at the NSOEA show. In- 





SLIDING REFERENCE SHELF 
Globe-Wernicke Co. 
Cincinnati 12, Ohio 


panded its line by the addition cluded is the executive chair 

pen shelf filing equipment shown here which features a large 

the sliding reterence sh foam rubber back. This has a 

is made for both letter Collier-Keyworth chair control 

and it removable from and the firm's one-piece sheet 

Jouble face section for greater steel base. This chair is model 

ind finding. The line will be on No. 70. (For more information 
A convention exhibition for the 


circle No. 14 on inquiry card or 


(For more information circle No. write manufacturer). 


2 on inquiry card or write manufacturer). 





WALLET 


Charles Doppelt & Co., Inc. 
2024 S$. Wabash Ave. 
Chicago 16, Ill. 


7% 
pb 


ELECTRONIC SCORER 
Eagle Pencil Co. 

703 E. 13th St. 

New York 9, N.Y. 

Company has developed a 
pencil with a specialized lead Jasin Mfg. Co. 

for use with test scoring and U.S. Rovte 31 at Michigan 
mark sensing machines. The Ave. 

electronic scorer makes a mark South Haven, Mich. 

of high electrical conductivity 
that actuates the tabulating or 
punching operations of elec- 
tronic machines new being 
used in every phase of edu- 
cation, business and govern- 
ment. Carries ‘Eagle Red 
Bank" trade mark and has 
jet black finish with silver tip 
and silver stampings. (For 
more information circle No. 4 
on inquiry card or write manu- 


STEEL SHELF CASES 














facturer). 
h d Dopp "Pic-A 
na ke tt n 
t, is a slim 
ments that be ; 
Coil i 
n pur d ; 
ntained 
are easily pulled 
en snugly slipped 
a “fashion look" Firm has recently introduced 
Pk en. (For more infor- a line of steel shelf cases de- 
mation circle No. I9 on inquiry card signed for office use in 30 and 
or write manufacturer). 36-inch widths and heights 


ranging from 30 to 72 inches. 


|/ 56 





PHOTO COPY & DAZIO SYSTEM 
Photorapid of America, Inc. 

320 Broadway 

New York, N.Y. 

Company's "Photorapid" machines now 
combine the Dazio system with convention- 
al photo-copying. In addition to single 
photo copies, one may now make an un 
limited number of prints from one negative. 
Prints made with the system will cost about 
2 cents each according to the firm. The 
machine itself is now available in colors— 
blue, green, pink, gray and black. (For 
more information circle No. 43 on inquiry 
card or write manufacturer). 


Colors include Persian gray, 
Alpine green and Mojave 
sand. Cases feature a finger- 
tip shelf adjustment which 
uses no bolts, screws, clips or 
other removable devices. A 
latch at each end of the shelf 
permits vertical adjustment in 
one inch increments. Each unit 
is a completely finished case. 
(For more information circle 
No. 42 on inquiry card or 
write manufacturer). 


Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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NEW PRODUCTS continued 
cas 
Eq 
hec 
i 
BAROMETER-CLOCK P 
Airguide Instrument Co. File 
2210 Wabansia Ave. 
MAGNETIC INDEX Chicago 47, lil. 
Autopoint Co. New pendant barometer in- No 
Div. Cory Corp. cludes 7 jewel, 8-day n 112 
1801 W. Foster Ave. ment clock, thermometer a 
Chicago 40, II!. humidity indicator. Wood 115 
Company has introduced a new desk dark, red d mahogany witt 110 
telephone index which uses a magnet polished brass ee one 
as a lifting and holding device. Choice etched s vered dial. In 
of card is made by moving the slide nial design. ’ Tits wae 
selector with a finger tip. Slight pre and Ye me decor. Uvere ag ST 
sure on the release bar snaps open the lengt 33% inches. Sug HOST CHAIR 
index. Styled in ebony black, cedar gested retail price is $95. Ma 
brown or charcoal gray, the index is (For more information circle Clarin Mfg. Co. 
trimmed in gridwork ieatel The cose No. 9 on inquiry card or write Dept. 33 out. 
is styrene and sits on rubber-tipped manufacturer). 4640 W. Harrison St. he 
feet, (For more information circle No. Chicago 44, Ill. : 
22 on inquiry card or write manufac- The “Commuter a ' Olin 
turer). hair has beer by t 
a rrapie ating tor the ij 
tor ranking exe utives 1201 
WwW Tiy requ é extra € + 
METAL DESK te he od 150( 
Northwest Metal Products Co. tsid A tn ie = 
Green Bay, Wis. rn isly into the most lux- o 
P : ae £ Spri 
u Sly IPE Tea ft VaTe TICe, 
Has two-inch foan bber seat, File 
padded back, nylon frieze upt 
tery P hoica f 60 r com 
binat (For more information 





circle No. 52 on inquiry card or 
write manufacturer). 





DRAWING TABLE 
Anco Wood Specialties, Inc. 








A "V" expanding drawer is one of the new 71-08 80th St. SANI 
features of the Northwest desk introduced Glendale 27, N.Y. - 
to the market. The drawer has adjustable 

ior LE 


front tension and a tilt-back follower. Com 


pany claims four extra inches of drawer for CH 
filing space with suspension slide on a 
drawers. New desk also has satin chrome 
hardware, center drawer lock for all drawers 


and combination finishes including new 
pastel shades. Laminated or linoleum tops. 
(For more information circle No. 37 on in- 
quiry card or write manufacturer). 


TRUCK-LADDER UNIT 
1, D. Cotterman 
4335 N. Ravenswood Ave. 
Chicago 40, Ill. 


Company's "Truck-N-Ladder" unit 





is a combination of both truck New : + functional drawing table 
and ladder, available in various was recent suited tae etamintihes 0 
heights. Has ball bearing rubber- is the I 4 F AW, ea 
. x © ; the No. 40C r 1-A-Way table de 
tired casters, swivel or stationary, igne tt i tl 
F te . age signed s it it can be folded flat for 
with a welded steel safety ladder eharan t ral oan fF al 
d S Qe y e rerr ) ne wer 
equipped with swivel brake cast- wing-nut and bolt from each base lea 
ers. She ves are stee! or can be Has 4 squered marth tas 23 < 3 
i . . © 4 4 \ a 
plywood. (For more information inches that tilts to any working ang e 
circle No. 17 on inquiry card or Retail price quoted st $12 (For more 


write manufacturer). information circle No. 23 on inquiry card 


or write manufacturer). 


Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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| 
(hle’ STEEL TRANSFER CASES 





cardboard. Ca 


case. Heavy gauge steel, electrically welded throughout. 





Priced so low you now can afford to use steel files instead of 
be used as an active file as well as a transfer 


Extra 
nside. 


Shoc 


Equipped with brass card holder and wide steel handle. 

heavy formed reinforced channels run full length of case i 

Dlive green or Cole gray baked enamel finish. 

Files can be interlocked into solid batteries. Will last a lifetime. 
| MENSIONS Packed Shps. | Packed 

t Size | Wide High Deep Singly Wt. | 2teacarton 

112 letter| 12 10%” 24”°1$9.35 ea. 21 Ibs.| $8.95 ea. 

115 legal| 15%” 10%” wren ea. 23 jen ie | 

110 check] 10% 44," 24” 


8.75 cc. iow 


STEEL rungs i 
tee f heyy é furnitur Qretrica 
p\ts 


out. Boor gliding ball- wwregesah action 


when heavily loaded. Files can be 


Olive green or Cole gray baked enamel finish. 








28 Ibs. 


° 
a 


ie 


Ough- 
even 


ked into solid batteries. 


1 DIMENSIONS Packed Shpg Packed Shpg. 
jigh Deep Singly wr 2 to a carton wr 
1200 letter} 12'2"° 10%” 24”|$10.50 ea. 20 Ibs.| $9.95 ea. 41 Ibs. 
1500 legal] 15 10%” 24”) 12.95 ea. 23 lbs.| 12.75 ea. 47 Ibs. 
Spring compre ow block for Nos. 112, 115, 1200 or 1500....No. C888 $1.90 
Spring compre: »w block for No. 110 No. 10FB $1.90 


ocks add $2.25 to above. 


File equipped wit! 





SANITARY BASES... without casters SANITARY BASES... 


LETTER 1568 $5.95 with Roller Bearing Casters 
| EGAL size f No. 4588 6.95 Add $4.75 to prices listed to the 
for CHECK size f No. 4598 5.95 


letters CA after the number. 





left 


When ordering bases with casters put the 







$995 


(Two to a carton) 









Single units $9.35 ea. 







No. 1200 
9%: 
(Two to a carton) 


Single units $10.50 eo. 












re 


rd 


/56 
5 MADISON AVENUE 


NEW YORK 41 


18> 
LETTER SIZE No. 111HF 


Cole’s “EFFICIENCY” File 


A roller bearing, letter size file protected by lock and key. Equipped with 25 
angular, metal tabbed, hanging folders with A to Z inserts. Heavy gauge steel, 
14%" wide, 12%" high, 16’’ deep. Olive green or Cole gray baked enamel finish. 


20° 
No. 111HFLO WITH LOCK 


Shpg. wt. 27 Ibs. Shpg. wt. 27 Ibs. 


LEGAL SIZE—Same as above but legal size, with lock, 17%” wide, with 25 legal size 
hanging folders 


No. 222-HFLO $23.00 


Shipping weight 31 Ibs. 


SEND FOR OUR LATEST CATALOG 


COLE STEEL EQUIPMENT CO.., INC. 


« CANADA 











ADD-A-SECTION 


These handy units may be stacked one 
above the other to any desired height. 
Anideal method for storing small parts 
















® No. 2740 $9450 





54 Adjustable Compartmemlll 





“MULTI-DRAWER” STEEL CABINETS 


Ideal for small parts, tools, etc. Keeps them neat, orderly and easily accessible . 
Each drawer has two dividers adjustable on 2” centers. Label holders or » Ste 
front and each divider. Interlock them into solid units as “ape left 























































use them as inserts under the counter or in shelves. ‘Ss reen or gr 
UNIT ee 
Drawers CABINET SIZE WER DI “eee : | Shipping = 
No. Per Unit Wide High De \'4 High » Price | Weight Dividers 
@® 2740 18 333/ Pi $24.50 | ss ibs. | 25¢ “I 
2742 12 gues: 24.25 | 6o lbs. | 30cea 
© 2720 ‘ si “ok 24.25 | 56 Ibs. | 35¢ eat the 
© ost «ark po" Sy 2% 11 24.15 | 53 lbs. | 40ceadle v 
The above consists of 39 drawers hav R ith 5 
ing 117 adjustable compartments, 59” Q° TAs zavy 
high. Drawer sizes are listed und v No. 27 M4 ® No. 278 STEEL SANITARY BASE : 
“Unit Price List.” 36 Bog eget aeee cabinet Lower drawers are easily accessill g 
$ 25 > size 33%’ x11 when Cole’s Sanitary Base is usefelve 
No. 2777 114 Base Micluded pr. Drawer Dimensions Ruggedly constructed of heavy 9WWere 
6 Drawers 4%" x 2%" steel, 3358’ wide, 15’ high, 1112” dee 
4 Drawers 7Va" x 256 x 11" olive green finish vese 
2 Drawers 15%” x 256” x 11” | 
$24.25 $17.50 s 
; 4 r Col 





(hle’s 33 DRAWER STEEL CABINET 


10% MORE for 10% LESS! a 
360 Compartment Capacity ll 


Will pay for itself many times over in locating and sai@-= 
guarding important matter. For hardware, tools, catalog — 
printed matter, cancelled checks, artwork, cuts, etc. ins 
drawer dimensions: 858" wide, 234" high, 12’ deep. Cabin 

size: 30%” wide, 3712” high, 132” deep. Heavy duty stéjye yy, 
olive green or Cole gray baked enamel finish. a1 





DIVIDER PARTITIONS... 


with label holders on them, 
adjustable on 1” centers. 1 / $39% 
set divides a drawer into 3 No. 3312 Only Hh 

er si 
ee The above cabinet, each drawer equipped with two No. 133 adjuste 


No. 133 65¢ per set dividers, as illustrated, making 99 compartments No. 3312D » 


two to a set 






BASES FOR ABOVE 
14%," high No. 12B $12.95 
Shipping wi. 7 LOCK that locks all 33 drawers of the above cabinets. No. 27K x $10 


SEND FOR OUR LATEST CATALC 





COLE steet EQUIPMENT CO., INC. 





1rtmerillliay 


Ts 





Lut See 














ressible see 


-drawe 
P left 


or gra 


co tt =<) 





25¢ ea, 

| 30c e 
35c eat these low price 
| 40c eg2!e units are 
th 50% more ca 


20V auge steel 
.AS y gaug 

ght gauge shelvir 
Icces 


is u senelve 2s are adjustc 
'Y, gu 
aee 
ese open she 


wered, or mor 


eel gus late 


* Cole gray baked 


large 


Illustrated on the left 








=hlee STEEL SHELVING UNITS 


you should order these units today. 


heavy duty shelving units 


pacity than standard units. wre 


not to be confused 


1g), yet costs n me oh 


able on oee.. , can @d or 
aN 

-'O ae r he uP 

for extra rigidity. O . Le 


enamel finish. 








1d sale 
atalog 
>. Ins ji} 

I< 
Cabin 
ty SIE No. 7512 unit 


$4]200 


Mher sizes and prices 
adjuste 
D $49 


K $10 















> 


No. 7512 
No. 7518 
No. 7524 





FOUR No. 7512 units 
+99” 


See sizes and prices 
listed below. 











Sa 





ONE No. 7512 unit 


$9465 
































THREE No. 7512 units 


$705 























TWO No. 7512 units 


$4835 





SIZES and PRICES 





Shelves ONE THREE SIX 
in UNIT — UNITS UNITS ~—s Shpg. Wt. Additional 
Wide High Deep Each Unit———— Price per unit ——~ __ per Unit Shelves 
36” 75" 12” Six $24.65 $23.65 $21.60 57 lbs. $2.95 ea. 
a" 73" 1? Te 27.75 26.45 24.65 73 Ibs. 3.50 ea. 
a” 75° oe". ae 32.95 31.55 30.50 90 Ibs. 4.95 ea. 





NEW YORK: 415 Madison Ave., New York 17, 























er eed 








ee ee we 








e 
wrong way right way transfer to pronto 
Records thrown on shelves are Records in Prontos can be located Save money, transfer into low cost Prontos 
hard to find, collect dust and in a jiffy...stay neat and orderly and use your expensive cabinets over again. 
take up 50% more room. Doubles your filing space. 












SANITARY BASES 
for all size files $395 






..- for less active files 


There is a size made for every office record. These Pronto files 
are sturdily built of 275-lb. test fibre board, reinforced with 
steel on the shell and the four corners of the drawers as well. 
They cost no more than ordinary files! Can be interlocked into 
solid units and stacked to the ceiling. Beautiful in appearance, 
finished in olive green to match your regular office files. Will 






FOLLOW 
BLOCKS 
95¢ ADDITIONAL 

Made for any size file 













LETTER SIZE $3 70 last a lifetime. 
LEGAL size 9455 ¥ + 
CHECK size >22° © P : © 











Prices slightly higher in Texas 
Pakaaaaie West of the Rockies s T r R A G E £ t L 7 Ss 


and outside of U.S.A 








PRONTO FILE CORPORATION 415 Madison Ave.,N. Y. 17,N. Y. 


CANADA: COLE STEEL INTERNATIONAL, LTD. @ 329 DUFFERIN ST., TORONTO, ONTARIO 





cs 
. | 
EXECUTIVE SWIVEL 
CHAIR 
Ohio Chair Co., Inc. 
408 N. Meridian Rd. 
fos Youngstown, Ohio 


t and arm rest 
jeq roam rubbe 
Ba num. Base avai 


deep col 
ta colors. A 
hair, No. 2250 
tures. Upholstery 
rom qenu ne 
types of fabrics. 


(For more information circle No. 
47 on inquiry card or write manu- 
facturer 





CARD CABINET 
Haskell, Inc. 

303 E. Carson St. 
Pittsburgh 19, Pa. 


y terms a revolution 
abinets 4s well as 
be seen at th 

A hicago. The cabinet 

way cubical expan 

r up and d 


headers which are 


be changed to fit 
w, Sharon rose 
nad M e. Cabinet is made 


baked enamel finish. 
polystyrene. All are 
6 {For more information 
circle No. 8 on inquiry card or write 


manufacturer). 


—_———WNEW PRODUCTS continued 


INDIA INK PEN 
Samuel Taubman & Co. 
176 Madison Ave. 
New York 16, N.Y. 


Firm has produced a gelatin 


ized “Black India” ink that 
can be used in a ball point 
pen. The ink is indelible, wa 
terproof, instant drying and is 


said not to smear. Can be 
used for reproducing and du- 
plicating, on sensitized tac 
simile papers, in offset work 
and by artists, architects, and 
draftsmen. (For more informa- 
tion circle No. 36 on inquiry 
card or write manufacturer). 





POSTAL SCALE 
Pelouze Manufacturing Co. 
1218 Chicago Ave. 
Evanston, Ill. 





a 





The "Countess", a 2 lb. postal 
weight scale has been added 
to the company line. It is a 
arger version of the | I|b. 
Princess" and features a 2- 
tone enamel finish with a plas- 
tic base and chrome platform 
with a diamond strip pattern. 
(For more information circle 
No. 16 on inquiry card or 
write manufacturer). 


FLOOR TILE 

American Mat Corp. 

1722 Adams St. 

Toledo 2, Ohio 

A new floor covering of universal applica- 
tion claimed to be score, dent, puncture 
and spike resistant has been developed by 
the firm. Called “Tweea" rubber tile, the 
new product is said to be useable in 
churches, hospitals and commercial 
establishments. There are |! colors in the 
ine affording many patterns. (For more in- 
formation circle No. 51 on inquiry card or 
write manufacturer). 


schools 


DESK AND EXECUTIVE CHAIR 
Indiana Desk Co. 

Jasper, ind. 

Indiana Chair Co. 

Jasper, ind. 





Indiana Desk Co. will introduce its new 
“Fair Line’ desk at the NSOEA Conven- 
tion in Chicago. It is adaptable into the 
modular group. With the desk can be 
seen the Indiana Chair Co.'s new executive 
posture chair which matches the desk. 
Both will be seen in the same space. (For 
more information circle No. 6 on inquiry 
card or write manufacturer). 





TIME ORGANIZER 
Kano Laboratories 
Nashville 11, Tenn. 


“Memogenda” is a %6-page, plastic 
bound book which provides a place for 
recording appointments, projects, assign- 
ments, phone calls and the like. It is 
@ perpetual agenda that is organized for 
continuous use. Right hand pages have 
numbered lines for items and left hand 
pages are left free for notes. Includes 
an annual reminder with space for every 
day of the year, a three-year calendar, 
and an active telephone list. Size is 
8'/> by |! inches. Price is $2. (For more 
information circle No. 45 on inquiry 
card or write manufacturer). 


Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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MODULAR METAL UNITS 


Invincible Metal Furniture Co. 
Manitowoc, Wis. 

A complete new line of modular 
troduced by the firm. | yn 
edged tops on desk nit 
pieces. Also included 


side chairs. All units ar tandard 
and are offered in gray, green, tan 
green. Grained walnut and mahogan 


available. (For more information circle No. 28 on 


inquiry card or write manufacturer). 


VERTICAL CONTROL 
BOARD 


Lansdale Products Corp. 
Box 568 
Lansdale, Pa. 


“ee 
~ 
wee 
_ 
- 
os 
— 
-_ 
os 
~ 
” 
= 
~ 
” 
ee 





Traffic-light color code and 
other color signals combir 

one revolving disc high 

dition and progress on eact 

of the new vertical ''f rn 
control board. Designed 

in personal control, stock 

order progress and other situa 
tions such as auto parking or 1 
pair schedules. Emp 

frames carrying 60 di na 
vertical column with metal pans 
along side for listinc 

or strips can be b 

or mounted in arour Pane re 
is 25 by 534 inches. (For more 
information circle No. 35 on in- 
quiry card or write manufacturer). 


BALL PEN 
David Kahn, Inc. 
North Bergen, N.J. 


7 





A sadition T T Ww 
€ ne S The r ¢ 
P Pen", dout 
k n pen mad 

r 50 Ball point wered 
and J by a pr 

p t Colors a ed 
yellow, dark and light green 
blue and black. Cap is of a 
ilvery finish. (For more in- 


formation circle No. 26 on 
inquiry card or write manu- 
facturer). 


STAPLER 

All Type Staple Co. 
1600 Manhatten Ave. 
Union City, N.J. 


"Ser nade 
Be aes sae © ie fash 
Dase G rias pen n 
Jing han nd may b Ja 
t r ana Co are 4 
black and gray and stapler tive 
2S ngth. Packaged with 1,000 
taples. (For more information circle 


No. 34 on inquiry card or write manu- 
facturer). 





—NEW PRODUCTS continued 





DUPLICATOR 
DuPrints, Inc. 

1502 S$. Main St. 

Los Angeles 15, Calif. 


Company electric model duplicator 
seen here a 9 by 17-inch size fea- 
turing fluid ntr pressure dial, face 
up copies, scales, plexiglas master quide 
duraluminum die cast frame, and ad 
justable pressure r sutomatic feed 
alon 1 with on om ther points Finis hed 
in gray hammert chrome and 


nicke (For more ennai circle No. 
33 on inquiry card or write manufac- 
turer). 


PORTABLE SCALE 
Douglas Homs Co. 

326 Jackson St. 

San Francisco 11, Calif. 





Company is introducing two new beam 
cales, | wh will be seen at the 
NSOEA convention exhibit. Model No. 
105 spt here, has a 105 |b. capac- 
ity and ompletely portable. Retail 
price $7 9.50. A smaller model which 


has a 23 Ib. capacity also being 

. (For more information circle No. 
10. on inquiry card or write manufac- 
turer). 


LEAD POINTER 
Elward Mfg. Co. 
Coloma, Mich. 


A new ve r £ 4h, patented "Tru Point 
Lead Pointer'’, now allows the user to select 
blunt, long or in-between lead tapers simply 
by rotating a taper selector which also 
serves as the penc yuide. The selector 
rotates in a 1!80-degree arc to produce 
any degreé¢ f taper from long to very 


short. (For more information circle No. 50 
on inquiry card or write manufacturer). 


Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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LOOSE-LEAF COVERS 
America’s Fastest Selling Binders 


Duo-Tang’s new items, new materials, and 

new colors make this line more complete than 

ever. Duo-Tang is the smart way to bind price 

lists. Duo-Tang dresses up the most elaborate 
catalogs. Duo-Tang is ideal for the sim- 
plest of briefs or businesses’ finest pres- 

*.entations. Duo-Tang answers any loose- 
leaf problem. 


wd 


Facts 
€ 


Duo-Tang’s variety of colors and mate- 
«isials make it the “easiest to sell” line you 
ean stock. Your customers know it by its 
Raod looks . . . you know it by the added 
‘Profits and prestige that accrue to your 


e No Store. Write for catalog. 


nufac- 


THE ORIGINAL LOOSE-LEAF COVER 
WITH BUILT-IN FASTENERS 


200 South Peoria Street, Chicago 7, Illinois 
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Dealers and Buyers 


find the BUYERS INDEX 


indispensable in both buying 
and selling functions 






The reliabl 
directory used kh 


13,000 buyers i 


a 54 billion marke 






Buyers turn to the INDEX The INDEX is also used 

1. for accurate buying data on office products 1. for sales meetings to provide accurate information 
2. for information on brands and suppliers 2. as a handy reference for store salesmen 

3. for manufacturer locations 3. as a sales catalog for outside sales personnel 








Proof of use A survey of a cross-section of the BUYERS INDEX users asked the question: 
Approximately how often do you refer to the BUYERS INDEX? 
Here’s the response: Gimip ccccaciiieeniensesiell 10.6% 
Die Sh GG Missi ches tctis scsi cesceriscvvcetl 16.4% 4 out . 5 
BF GS OBI aia ns cscsscesccccvcccosssnies 18.9% wee Ge 
Several times a month....................cccccceeees 35.8% EER vege 
ee 
OCG CNG A aise scccscitsnicneeverecssenses 11.1% 
SE EF NN See ee a ET 0.3% 

Proof of action Over 15,000 inquiries from the BUYERS INDEX 
advertising and listing pages are processed 
each year by OA’s Service Bureau. Additional 
thousands of inquiries are mailed direct to 
manufacturers as a result of BUYERS INDEX use. 

pb 
The directory that moves dealers t 


to action . . . moves your merchandise. 


Used for buying} good for selling 





X Advertisers receive 
these big advantages 







All list nas ? 


tisers are BOLD FACET 





Special handling in 
yh alphabetical section 


in addition to 
BOLD-FACING, page 
reference to the 
advertisers’ catalog- 
type ad is 
clearly listed. 













exclusively provided 
for advertisers. Over 

15,000 buying inquiries are 
processed each year by OA’s 
Service Bureau. All inquiries are 
screened to eliminate any possible 
non-buying elements. Names and 
addresses ar forwarded on gummed 
labels so that advertisers can mail 
follow-through without delay. 

This is a directory service exclusive 


with the BUYERS INDEX. 


ation 


el 


Special list of advertisers 


on stiff paper 










RS stock for easy 
ference by 
; E re trade 
N eRTtis ‘ dealers and buyers. thr a 
ylarly! AD ant mario” aii ex PF in 
gree on on€ a 
“ant 088 a OFFICE APPLIANCES, 
¢ when wut he key i i\ OX: a Post cards, 
(ov wn 
*) he post cor . vil name : 
g ror ov \v 
se pe sure | ” ¢ lost om 
nen you . ods 12 
~~ gaditio® 
DEX ; 
ssed a : 
com 
onal . nove ee 
t to ——_— 
use 
Advertisers receive special 
ers treatment in the BUYERS INDEX. 
lise. 


Used for buying] good far selling 





————— NEW PRODUCTS continued 


SAFE 
Miller Lock & Safe Co. 
Wilson and Baker Aves. 


Fh Trenton, N.J. 


a eeiore BALL PEN INK 
Fisher Pen Co. 























Dept. OAl 
7333 W. Harrison Sf. 
Forest Park, Ill, P 
A new and specially developed black 
ink is now being used Fisher 
' Pen-Cils", non-ref k ns de 
signed for office use. The "'Repro-Black 
ink reproduces exactly when used ir Case 
making a master, and it ha hemi Small safe that can be installed any- RECEPTION ROOM CHAIRS 
roperties which allow it to be used where was recently —. ut by firm. Monarch Furniture Co., Inc. 
prop sili es ; 
while the master is wet on the duplicat Called "Safeguard", the miniature safe High Point, N.C. 
. . - j fy ~ 9 
ing machine. Can be used in photocopy ee ee ae ywhe + Conde ard The company has prepared groupings 
work, heat or electronic proce , by the use of a floor plate which is f new stylings in office and reception 
with gelatin, s spirit or sten Gur ating screwed nt he floor and then vered ly m faved recently added to the line 
(For more information circle No. 20 on by the = that rem ning cannot oe and a _ designe by Norman Hekler 
inquiry card or write manufacturer). ae rs te ~~ % = wow sy r oP sseng — As . The two chairs pictured here 
a re Sen _ ioc part of the group reception room 
keeping of cash or records. Sizes vary Ratan: ok Y 
and price tart at $19.95 for 5 by 6 nial os . whi wit ‘oa withe Ape. 
by 12-inch model. (For more information ~~ seagie it eiall le N a 
a circle No. 38 on inquiry card or write { oe Mase SENSOR Cane vale TF oy 
seatistechiver! Y inquiry card or write manufacturer). 
POCKET CARD HOLDER 
Art Steel Co., Inc. 
170 W. 233rd St. 
PHOTOCOPY MACHINE a cara aoe 
Hunter Photo-Copyist, Inc. 
595 Spencer St. oe. » 
Syracuse, N.Y. @ . se 
n new high speed machine tha make s° 
phot D per minute ame : 
ginal or d + yina r beer 
rodau J t npany. W the new 
mbination, a al sized n e can 
c exp >| | ,5 com 
te © Kposing and dé p 
mpleted n 2 ond W rack 
re ds ex = 
mS , they con i+. theret ting a 
PICTURE FRAME BANK number of negatives to be ex u 


n [For 1 more information slvele No. 
54 on inquiry card or write manufacturer). 


Redi-Record Products Co. 
51 W. 21st St. 
New York 10, N.Y. 


A combination "'Lether 





elmaster Pocket Card Kaddie” 


ture frame and coin bank for s made of lightweight aluminum with 
or home use has been introduced anodized finish in natural, copper, blue 
by the company. The frames aré and d. The cards are indexed, and 
available in _ varic lor there space for imprinting on the 
trimmed in gold and f index cards as well as embossing on the 
coin slots. Holds pict utside metal. (For more information 


circle No. 55 on inquiry card or write 


to 2'/> by 4-inches. Pa 
manufacturer). 


special counter display 

ing a dozen assorted 

retail at $1 each. (For more in- 
formation circle No. 2! on in- 
quiry card or write manufac- 
turer). 





Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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Generalaire No. 1960F, 
in Pine Frost Green. 


in your choice of decorator colors 


46 smartly-styled models, efficiently designed and sturdily built for a business lifetime of wear 


Picture in your own office this smart 
new Generalaire, finished in Pine Frost 
Green! Or you can have it in Gray, 
Suede Brown, Autumn Haze, Glen 
Green or Manila Tan—with harmoniz- 


ing Velvoleum or Textolite writing top. 


These are the decorator colors in which 
GF now offers modern metal desks. 
They bring 
any office 


freshness and new life into 
They convert drab monotone 
clerical areas into interesting, inspiring 
places to work. 


As for the GF Generalaire desk itself, 
it incorporates too many new exclusive 


features to name here. But of this you 
may be sure: It has everything you'd 
expect in a much costlier desk . . . plus 
some efficient features you won't find 
even in far more expensive desks. This 
metal desk can’t split or warp, its draw- 
ers will never stick, its solidly-welded 
joints can’t come loose. Year after year, 
from the day you buy a GF Generalaire, 
it will be as handsome as it is today. 
That’s real economy! 


There's a GF Generalaire for every 
office job . . . 46 models . . . and the best 
way to choose is to see them for your- 


GF metal business furniture is @ cood investment 


OA~10/56 





self at your nearest GF Dealer or 
factory branch showroom. For an illus- 
trated folder, write The General Fire- 
proofing Company, Department X-59, 
Youngstown 1, Ohio. - 


GENERAL 


FIREPROOFING 


MODE-MAKER DESKS « GOODFORM 
ALUMINUM HAIRS « SUPER-FILER 
MECHANIZED FILING EQUIPMEN 


GF ADJUSTABLE STEEL SHELVING 
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NOTE BOOK 

Maple Leaf Mfg. Co., Inc. 

Empire State Bidg. 

New York I, N.Y. 

A stenographic note book with a "n 
slip" rubber edge will be one of 
feature attractions offered by the con 
pany at the NSOEA convention exhibit. 
The new type of edge allows the stenog 
rapher to stand her book upright wh 
she types her notes without fear 
having the book slip. (For more infor- 
mation circle No. 5 on inquiry card 
or write manufacturer). 


ADDRESSING MACHINE 
ATTACHMENT 


Adrema Soc. Accomandita 
Htaliana 

Via Privata Vasto I, 
Milan, Italy 








Company reports a new electronic adding 
attachment for its addresing machine whi 
can simultaneously compile accounting d 
uments complete with alphabetical indic 
tions contained on the plates or checking 
lists with indicative data and the amounts 
to be added with the respective total, sub 
total, grand total or general total. It can 
print the names on lists or on single docu 
ments, and at the same time total the re 
spective amounts on a checking list up 
50 columns of totals which are divisible 
groups, Has three totalizers and a memory 
(For more information write manufacturer, 
or circle No. 27 on inquiry card). 


SECOND SHEETS & 

CARBON SETS 

Carteret Printing Co. 

Dept. D 

480 Canal St. 

New York 13, N.Y. 

Company recently announced that 
standard 8'/> by II-inch "Duplisette 
formerly available only in boxes of 50( 
may now be ordered in desk-top | 
of 100 in goldenrod as well as white 
canary, pink, green and blue ston 
style forms are a available 
meet specific requirements of e 
(For more information circle No. 15 on 
inquiry card or write manufacturer). 





ADDING MACHINE 
Fremaco International, «ine. 
188 W. Randolph St. 
Chicago 1, Ill. 

Co mpany has announced 
new Seinen ra printing adding 
machine which joins its stand 
ard non-print model. Machine 
features direct subtraction and 
nylon gears. Weight is 

8'/2 Ibs. Prints subtract 
and totals in red. (For more 
information circle No. 40 on 
inquiry card or write manu- 
facturer). 


MAGNETIC LAPEL 
PENCIL 


Pat Products Div. 
Ketcham & McDougall, Inc. 
Roseland, N.J. 
The "Pat Maanetic Per 
has tog ntroduced as a de 
yrative pin-on accessory and 
handy ‘eeGadics 1. P 
cil is held to pin-on bow by a 
Ww 
Ww 


magnet suspended on a 


beneath. Pulls away to 

and clicks back int place 
stant y. S ket desian f maa 
net offers greater holding 


power and curved surface 
automatically centers the ball 


capped pencil regardless 
the angle of return. Offered 
in six color white, blue 
green, gray, red and black 


with chromium trim. Carr 
eraser and extra leads (For 
more information circle No. 
44 or write manufacturer). 








—-NEW PRODUCTS continued 





EXECUTIVE POSTURE 


CHAIR 
Milwaukee Metal Furniture Co. 
101 N. Campbell Ave. 
Chicago 12, Ili. 

"Consul" group of two chairs 

new this ta n the company s 

The executive posture chair 

pictured here, M 6500, feature 
a Marshall-type spring unit bur- 
lap vered and cushioned with 
hair pad. It has an extra h uh 
Dack shioned with toam ru bbe 
af = | arm re > Cc sdde sd Ww ith f 5am 
rubber. A ching side chair 
with arms, M 5500, is also gc ing 
to be shown at the NSOEA con- 
ention exhibit. (For more infor- 
mation circle No. il on inquiry 
card or write manufacturer). 


DICTIONARY 
Ottenheimer: Publishers 
23 S$. Howard St. 
Baltimore 1, Md. 





A new vest pocket size diction- 
was edited to remove un 
essary material and includ- 
ng many new words such as 


sutomation, high fidelity, and 
Mach number. New Webster's 
lictionary also features self- 


nounciation of words and 

nounciation guide at the 

ttom of each double page. 
(For more information circle 
No. 48 on inquiry card or 
write manufacturer). 


Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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We Stonler EXECUTIVE SOFA LINE... 


beauty 
Notice, for inst e€ 
hid e new look 
comtortable ar tearve T 
ey > WwW 


particular cu 














B-8060 

Foam rubber | 
Widt! 

Be tweer 











B-220 
Foam rubber arms. Seat cushion 
and back filled with soft Marshall 
spring units. 

Width overall . . 26\/>" 
Destin GOaeee ssc s&s 21" 
tea ee 24° « 19" x 15" 














B-5040 

Foam rubber arms. Seat cushions 
and back filled with soft Marshall 
spring units. 

Width overall ......... 75" 


Betweenarms........ b 




















MANUFACTURING COMPANY 


YORTH MAIN FORT WORTH, TEXAS 


22 h 











_— 


-* al ao 


red vies ' 
) . RAT LOK SIGNALS} 





FILE SIGNAL 
George 8. Graff Co. 
54 Washburn Ave. 
Cambridge 40, Mass. 


3 aT L 
mpa 
ptack 
> ava c 
na a 
Gen 
t 
fh — 
Vew >| 


For more information circle No. 


46 on inquiry card or write manufac 


turer) 


Tr a pM IM 


TaAGRaApH 


CLEAN 





INKLESS DUPLICATING 
COMPOUND 


Print-O-Matic Co., Ine. 
724 W. Washington Bivd. 
Chicago 6, Ill. 


vide 
JIG 
JU 3 
J | 
ea pa 
“ -oGraphe 
Nv nk. Th 
3 a 
3 -Y 
ang 
n +b 
in 
ar 


(For more informa- 
e No. 62 on inquiry 
card or write manufacturer). 


ALL-PURPOSE VINYL 
HOLDER 

Joshua Meier Co., Inc. 
601 W. 26th St. 

New York I, N.Y. 





A new a e transparent 
n 3 e VPD Knock 
ab Hold 4 been de 
sned for x tin tice c € 
- eet: exhibit 
and ke. Made with stitchle 
the holder is said 
pe tc tT T uTtiastT other type . 
; heat ealea on three de 
and has r fabric edging. Als 
has eyelet for hanging. Available 
n four sizes. (For more informa- 


tion circle No. 3 on inquiry card 
or write manufacturer). 





i wh 


OFFICE FURNITURE 


Thomas Furniture Co. 
High Point, N.C. 


Ken White Associates has been 
tained by the mpany to design a new 
ne of fice furniture omprised 

ta ectiona tables, chair ut 
chairs and arn hair The ne + wh 
an arm chair pictured, w be knowr 
3s the ‘Blue Chip ne. (For more in- 


formation circle No. 57 on inquiry card 
or write manufacturer). 


NEW 


PRODUCTS continued 


METAL. PLANTERS 


F. J. Miller Co. 
314 Straight St., $.W. 
Grand Rapids 2, Mich. 





Four new body finishes are featured 
n the Miller-Meta ne plantefs. 
Upper right eather textured sur 
face, upper left shows striped copper 
erie wer right shows satin brass, and 
ower lett in new nen-like viny urtace 
Any one of 26 body finishes may be 
combined wit x different materials for 
the cap end. Coated and waterprooted 
nside. (For more information cricle No. 


56 on inquiry card or write manufac- 
turer). 


PHONE SET 


J. B. Carroll Co. 
Albany and Carroll Aves. 
Chicago 12, Iii. 


The new ‘Tel-Pad-Dex designed a 
e functional aift for the office qivina 
the busy executive @ handy timer tor 
cking t .] an extra larae mem 
pad, a filler-type index, a clip and pin 
up, and a snd pencil holder. The 
desk phone ts right in the middle 
The unit made f R yalite and 
packed in a gift box. (For more infor- 


mation circle No. 59 on inquiry card 
or write manufacturer). 





Use INQUIRY CARD (Inside Back Cover) or Write Direct to Manufacturers 
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STEEL LEDGER FILE 
Mellink Steel Safe Co. 
Toledo 6, Ohio 


“| 
i 
Lian 


Among the iter 
pany's NSOEA 


new Hercules ir sted exhibit a new 
Hercules insulated 
which carries the U 


label. The two-dra mode pictured 
here. (For more information circle No. 
1! on inquiry card or write manufac- 
turer). 





LABEL HOLDER 
Office Products, Inc. 
9920 Freeland Ave. 
Detroit 27, Mich. 


Company now 
proved label hc 
made of vinyl 
warp or crack. Back 


improved mastic v tick 
wood, metal, rk 11a r yny 
surface. In three 


labels are packaged in pla package 
(For more information circle No. 58 


on inquiry card or write manufacturer). 


_- —NEW PRODUCTS continued 





DESK PAD 


Artistic Desk Pad & Novelty Co. 
721-731 E. 133rd St. 
New York 54, N.Y. 


A new desk pad is being troduced 


by the mpany at the 1956 NSOEA 
nvent exhibit which features panels 
corne f upont Miracle Mylar 
heavy weight vinyl bases. The mate 

na haracteristics of metallic qual- 

ty in yold" or " tinishes on 


eun ardboard base. (For more 
information circle No. 12 on inquiry 
card or write manufacturer). . 


HANGING FOLDER 
Universal Paper Goods Co. 
3510 S$. Garfield 

Los Angeles 22, Calif. 


A newly designed hanging type folder 


for filing now being offered by the 
ompany. It teatures a specially con- 
tructed “Sel-Tab", extrusion molded of 
Tenite plastic and is said to be rugged 
though adjustable. It ks tightly to the 
insertable aluminum cross bar. (For 


more information circle No. 39 on in- 
quiry card or write manufacturer). 





ERASER-BRUSH 

A. W. Faber-Castell Pencil 
Co. 

41 Dickerson St. 

Newark 3, N. J. 


Red Head" eraser-bru 

the company EraserStik 
eatul »* red rubbe 
ing stock, red brush and 
imprint. Primarily intended 
th ew preter a ott 

1 typewrite aser in pen 
Carries the stock N 

66 and 7066B (with brush} 


(For more information circle 
No. 61 on inquiry card or 
write manufacturer). 





CORD EXTENSION DUCT 
ideas, Inc. 

615 S$. 2nd 

Laramie, Wyo. 


duct the name caiven # 
A " ex n 
j f we other plel 
" needed 
Y iT ts =1e) 
na >quUIp r 
ut Jama 
na piug T Tne Wa ana 
a two-t 1 outlet. Rib f 
Je prevent pping. Ava 


nsta ns. (For more information cit 
cle No. 41 on inquiry card or writ 
manufacturer}. 


Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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Coming to augment the M-2 


ued 


sae The new . REX-ROTARY M4 
Electric Mimeograph 


I 














i a Booth 318W at the NSOEA meeting 


BOHN DUPLICATOR CORP., 444 4TH AVENUE, NEW YORK 16, NEW YORK 
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FOR SON OR SIS’'—ANYONE WHO APPRECIATES 
A PRACTICAL GIFT... STANDARD SET 


Matching Pen and Pencil in a variety of beautiful 
pearlescent colors. Made to Esterbrook’s rigid qual- 
ity standards. Gift boxed. A popular and practical 
fast-moving gift item. 


NEW AND FASHIONABLE—FOR MOTHER, DAUGHTER, 
“BEST GIRL” .. . PETITE-PAK SET 


Dainty, purse-size Pen and Pencil Set. In pastel 
pink, peach, orchid, aqua, blue and yellow. Avail- 
able with polka dot or checked purse case... in 
“see-through”? box. Promote it as the new fashion- 
able and personal gift. 





SPECIAL GIFT—FOR FAMILY, CLOSE FRIENDS, 
BUSINESS ASSOCIATES... °*&’’ SET 


Deluxe matching Pen and Push-Pencil with deep- 
toned barrels and lustrous metal caps. Traditional 
Esterbrook quality . . . beautiful styling ... a 
thoughtful, personal gift. Handsome presentation box. 


Choose the right point for the 
way you write... by number! 


More than 30 
interchangeable point styles 


2556 
| ___ 9 le 


— 2284 : 
ik Sig Riere Sut - 
— 1555 : 
id he : Z Motlha ud ‘ S. 
9460 


Car hor Copsed/ 


7 
(also public counter use) 


9668 


benehal wring 
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AsTLt 


A Personalized Presents for Everyone f 


For family, friends, business associates—there’s an Esterbrook to fit every “gift-giver's" fancy 
and budget. And, the “gift-getter” can change the point, if he prefers, to suit perfectly 
his personal writing style. Order your Christmas supply of Esterbrook quality writing 


instruments today. Remember—you sell Esterbrook at full profit! 























Powerful, 7 imely 


ADVERTISING IN ALL THESE 
NATIONAL MAGAZINES: 


FULL COLOR 
s. 
Collier's : PREADS in 
ost 
Life 


HANDY AND RELIABLE FOR QUICK NOTES 
ANYTIME .. .““&’? AND STANDARD BALL POINTS 


Precision Writing Instruments. 4%-mile writing 
capacity, with this new, dependable Ball Point. 
Precision-made throughout. New “CST” ink is 
instant starting... won’t stall—blot—or smear. In 
PLUS —BUSINES. 
S-BUILDING AD 
S IN THESE 


stwles and colors to match Esterbrook Pens and 
Pencils. SPECIAL—sell the ‘“Threesome”’ matching 
OTHER MAGAZINES 


| deep- 


litional 
onbox Pen, Pencil and Ball Point Set! 
Scholastic 
Seventeen Burrough’s Cleari 
| . earing 
Time House 
| ANY a eet prt Secretary 
t’s Insurance Ne —_ 
eae _ ws Catholj 
h (two editions) Pal me School Journal 
e chasing 
én AND 
vll-line Displays! * Window p 
Ww Displays! 


'splays! 

* : : *wN 

Ball Point Displays! * Seeumeal Mats! 
tuffers! 


STO 
CK Up NOW—seEi1 AT FULL PROFIT 
ESTE 
WITH RBROOK! 


r! 


” as 3 ; ; 
FOR DAD'S DESK—AT HOME OR OFFICE... 
ONYX DESK SET ° 
Holds 40 times more ink than ordinary pens. Pen 


refills itself by capillary action—is always ready to 





vrite! You can offer a money-back 30-day guar- 
untee. (Als vailable in black carrara—and in 
babes r AMERICA’S OLDEST PEN MAKER 
4 ef CAMDEN 1, NEW JERSEY 
= The Esterbrook Pen Company of Canada, Lid., 92 Fieet St., East; Toronto 
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SORTING SYSTEM 
Speedo-Sort Co. 
4016 N. Harding Ave. 
Chicago 18, Ill. 


1 r ; 
y 3 p 3 
n 3 J€ 3 M r 
Jé 
W 7 } Dee a + 
até 
eag é 4 
c = +} 
e 3 
. 
“ °| oc ! >| T 
The same as betore that individua 
eaves b jyrea tor le 


(For more information circle No. 60 
on inquiry card or write manufacturer). 





EXECUTIVE CHAIR 
Shaw-Walker Co. 
Muskegon 81, Mich. 


PAINT-BY-NUMBER SET 

Craftint Mfg. Co, 

East 152nd St. at Collamer Ave. 

Cleveland 10, Ohio 

New Zoo series paint 
comprised of 12 

groups. Each set contair 

nch mounted panels 

jars, two brushes and instructior (For 

more information circle No. 7 on inquiry 

card or write manufacturer) 


f 


j 





4 } ignea 

+ ¢ 
e ‘ onorwe 
treed 





c n are ad 
6c c e é 
7 
rubber ut rery in & variety 
d fabric (For 


more information circle No. 
63 on inquiry card or write 
manufacturer). 


AIR DRIVEN BENCH STAPLER 
Bostitch, Inc. 

1033 Mechanic St. 

Westerly, R.I. 

Several new featur 

porated in the KAD rn 

ler. Main one is the 

can be triggered by 

job can be performed 

air pressure, and light staples requ 
nly 25 to 30 lbs. [For more informa 
tion circle No. 49 on inquiry card or 
write manufacturer). 





-NEW PRODUCTS continued 





STEEL WORK BENCH 
Equipto Division 

Avrora Equipment Co. 
Avrora, fil. 


The company has extended its line 
work be es t 61 models now, includ 
g y featuring double-drawer sec 
tior jing-door enclosed storage 
drawe snd cabinet, and double cab 
ine All mode ke the one shown 
nere é wile istomer Tc group the 
benches to fit the requirements. Four 
different types of tops are available 


(For more information circle No. 53 on 
inquiry card or write manufacturer). 





PORTABLE FOOT WARMER 

interstate Rubber Products Corp. 

Dept. R2 

908 Avila St. 

Los Angeles 12, Calif. 

The “Electro-Mat’ has been designed 
nt of heat suffi 

m for office 


to provide a safe amou 


cie keep feet war 

worke production workers or others 
wh be standing or sitting in one 
place for any length of time. The mat 
is 14 by 21 inches and uses less power 
than a 100-watt light bulb when it is 
work Operates on AC or DC current 
Retail price is $7.95. (For more informa- 


tion circle No. 18 on inquiry card of 
write manufacturer). 


Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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MODERN DESIGN 
PRECISION BUILT 

~ 4 MODERN COLORS 
HEAVY GAUGE STEEL 
PRE-ASSEMBLED 








more items 





more sold than any other line 


more 

of 
everything 
with 


Lit NIN 















BAKED-ON FINISH 
HANG UP FEATURES 
NO SHARP EDGES 
RUBBER FEET 
GUARANTEED 












OO GID Ts vo 0 ccc cbusceaudeliaeieae 


about the more than 400 Lit-Ning products. Please 
send your new catalog and discount schedule. 


LIT-NING PRODUCTS CO. Sales Office P.O. Box 142 
Culver City, California 

















Firm Name 
Address ___. Te PR a aR 
LIT-NING PRODUCTS COMPANY City a eee 
SALES OFFICE: 3907 Duquesne Avenue, Culver City, California 
: ‘ , My Name 
FACTORIES : Fresno, California * Fremont, Ohio CP |  - ere 
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KOH-I-NOOR PENCIL 
CO., Bloomsbury, N. J.— 
ceineaed 

Iraw 
c > r =| 
ad j 


(Inquiry Card No. 130) 





i 
DAVIS ict og tare CO., High Point 1. D. COTTERMAN, 4535 N. Ravenswood 
N.C.—pr: Ave., Chicago 40, Ill.— 2 ca 
featuring folder a wh 
titution turnit sdder-truck and 
watche n fabr (Inquiry (Inquiry Card No. 
Card No. 10!) 103) 
COLUMBIA STEEL EQUIPMENT CO. Fort J. L. MAY CO. INC. III W. 19th St. 
a Pa.— >= New York 1, N.Y.—present new | 
rochure on me > — 9 —, i re yest T 
Units andG arranaemer } : ea : = _’ - me r rt 4 {In- 
in color and ir Inquiry Card No SES ihe STi: | quiry Card No. 104) 
102) SWINGLINE, INC., 32-00 Skill- 
man Ave., Long Isand City |, N. 
yu (Inquiry Card No. 
124) 
AMERICAN VOSS Corp. 18097 Sorrento, 
Detroit 3, Mich.— two | hure 
d 
€ U nda , OXxce 310 
(Inquiry Card No. 105) 
REFLECTOR-HARDWARE MARKWELL MFG. CO., 
CORP., Dept. FP-D, Western INC., 200 Hudson St., New 
Ave. at 22nd Place, Chicago York 13, N. Y.—has made 
8, i Jew t SMEAD MFG. CO., INC., Hastings, Minn.— at t { Jealer 4 
Jea L } Y e V f + IOV and of 
y r (Inquiry Card Ne i pa {Inquiry Card Tape ] Ww Taple (In- 
122) No. 106) quiry Card No. 125) 
Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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BANKERS & MERCHANTS, 


INC., Faymus Div., 
field Ave., Chicago 13, 


iWih—n Ww 


Co 
ta (Inquiry Card 
No. 121) 
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36 
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iswood 
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sheet Protector 
W outlast the 
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® 
QUGLLS ew viscount Pun 
"COMBINED-ORDER’ 


Yes, Amfile's extra-profit Combined-Order Discount Plan 
is “SIMPLE ARITHMETIC"! If you are about to order 6 
cartons of Amfile file folders, for instance, merely add 4 
cartons of any other Amfile supply items to your order, 
ind receive an extra 5% discount on the entire order of 
10 cartons. It's that simple. 


And going even further, if your Combined-Order is- for 
a total of 20 cartons, you will receive an extra 7!/>% dis- 
count. For a 30 carton order . . . an extra 10%. And 
when you look over the many items in the handsome Am- 
file full-line catalog, you'll find it easy to make up these 
10, 20, or 30 carton orders. 


Buy all your supplies from one good source. Get the Am- 
file buying habit and earn those handsome extra profits. 
And you get "right now’ shipping service, too. . . all 
items in the complete line are carried at all times in our 
quarter-million dollar factory finished inventory. GET THE 
AMFILE BUYING HABIT! EARN THOSE EXTRA DIS- 
COUNTS! 


WRITE TODAY IF YOU HAVE NOT RECEIVED OUR NEW 1956 
COMPLETE-LINE CATALOG. 


Visit our Booth No. 138 At The NSOEA Conven- 
tion Sept. 29-Oct. 3. 


Conrad Hilton Hotel, Chicago 


AMBERG FILE & INDEX COMPANY 


KANKAKEE, ILLINOIS 
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ARROW FASTENER CO., 
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MEW ZSennioon 


FAST TYPING 


PARCEL POST 
LABELS 
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oe 
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INC., One Junius St., Brooklyn } i 
12, N. Y.—has developed > new - PERFORATED 
"Special T-50 Automat 
Tacker" kit which de 
stimulate a tool chest DENNISON MFG. CO., 
bles as a gift cart Framingham, Mass.—has pack 
tains stapler, 5000 yed its new line of ta yp 
staples and staple ren a 
unit packed individually able t 
moval if desired. (Inquiry Card J da 
No. 123) : e 
jing ur J lak n- 
quiry Card No. 128) 
KETCHAM & MCDOUG.- 
ALL, INC. Roseland, N. J.— 
r erin de 2a1er . 
dir t d 
ALMARK CO., 11306 Idaho Ave., Holly. hips gf ey 
te Melicadlion © cooy of “The Rete ad and Unit is 1 HERCULES SEATING CO., INC., 25 Park 
Salesperson's Bible" to dealers are Fi * d a oe - 7 c Place, New York, N.Y.— wo a new ius 
terested. The booklet is a training manue ey i oaaiiten ty a hong ~sanygiy mein, 
she Se SE ONE 2a pia : srices of the line of lecterns and speak 
for sore and show F features ‘fay Card No. Se (1 iry Card No. 110) , 
(Inquiry Card No. 112) 126) er stand nquiry 


W. T. ROGERS CO., P.O. Box 2095, bers 


ison, 


Wis.—recently prepared a 


and price list on its line 


ers, 
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Magnaclips, 
office ac 


Rime linaedl + 
(Inquiry Card No. 107) 


cessories 


IDEAL SCHOOL SUPPLY CO., 8312 S. 
Birkhoff Ave., Chicago 20, IIl_—A br 
ara 5 now aea JSE€ 

ribes u (In- 


=Jateial 
Chairs 





quiry Card No. 08) 


REDI-RECORD PRODUCTS CO., 51 W. 


P. J. MIETH MANUFACTURING CO., 
708 S. per ot Ave., ) Keniiwort, N. J.— 


ecent! y puc t with an 
lustrate sta ’ ve ; C mplet e 
1e T 1 | 7 puncne:s (In- 


quiry Card No. 13) 





21st St., New York 10, N. Y.— 
—s tested promot niece. the 
— D aie desk pad silable for deale m- 
BRIGHT CHAIR CO., INC., 545 print at 46 for the dealer. Size 
W. 34th St., New York |, N.Y.— by II inche tamped. (Inquiry THE BLACKBOURN SYSTEMS, 
has just completed v cata Card No. 109) INC., 230 S. Cedar Lake Rd., 
log and price list and Minneapolis, Minn.—has prepared 
dealers. The company s beau arge display rack to 
hold a f its line. Functions as 


moved and _ increased 
which can be seen in th 
(Inquiry Card No. 134) 


Use INQUIRY CARD (inside Back 


t and selling area as 


“(Inquiry Card No. 127) 


Cover) or Write Direct to Manufacturers 
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say it with \@ ™% if Sales aon 
~~ 4 ; because the DIXON 


A “Did you say 


RED’ 


color pencil promotion is 
redder and hotter than ever! 


DIXON THINEX* DIXON BEST 
DIXON ANADEL 


The red-hot reaction to this promotion has prompted us 
to re-employ the Dixon Lady in Red! She will continue 
to impress your customers with the “colorful, wonderful 
difference” in Dixon Color Pencils! 


For more push in promotion, more sell in selling, more turn 
in turnover and more profits in color pencils . . . Dixon 
will provide: 


@ New Dealer Aids, including an attractive self-selling 
color pencil display, high-fashion blotters with your 
imprint; new, vibrant color charts. 


@ An exciting new “Did You Say Red?” Color Pencil 
Campaign in such publications as Office Manage- 
ment, International Blueprinter, American Artist and 
Art Direction. 


We'll be waiting for you at 
DIXON BOOTH +89 
NSOEA Convention * Conrad Hilton Hotel 
September 29 to October 3 


Lead fast SS DIXON + THINEX + 






D IXxO N 


A America’s Favorite All-Purpose Pencil! 


BLE COMPANY 
eets, Jersey City 3, New Jersey 
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A. T. CROSS PENCIL CO., 53 
SUPREME STEEL EQUIPMENT Warren St., Providence, R.I.— 
CORP., 53rd St. and First fers a nt-of-sale display, the 
Ave., Brooklyn 32, N.Y.— C Mail B wh 
plete new cabinet t , { d fash 
color in expandat R Availab 
form is now ava f Cr 
er use. Full ne + toc 4 it and 
and described. (Inquiry Card CRAMER POSTURE CHAIR CO., e ¢ Centu (In- 
No. 132) 1205 Cherlotte, Kansas City 6 quiry Card No. 133) 
Mo.— ped J 
ee errr com. 1. 5 oe ise poole ity sill aabiile enicall 
supplementary catalog fea a to helr eT ' Cc en n A Clinton Road, Garden City, N. dense n 
hensive selection (Inquiry Card No. 135) corporat Yew Look eee . 
also serves as a leased ex Layouts are 
selection of the proper handled 3 d ba w 
replacement tandard (Inquiry oe ot ‘ par (In. 
suppie ris 
Caep roe. 908) quiry Card No. 114) 
COLUMBIA ENVELOPE CO. 
2015 N. Hawthorne Ave., Mel- 
rose Park, II|.—! c | 
pag nd 
b 
type ample t+ $ (In- 
quiry Card No. 131) COOK & COBB DIV., WIL- 
SON JONES CO. 209 S. 
Jefferson St., Chicago 6, Ill.— 
TUTTLE PRESS .. Apple- w delivering to dealer 
ton, Wis.—ha tt d 
wrap center ava Ck w =) r 
designed t 3 erlite e 
end of a stean va A die-cut 
and features a va es out to catch the 
wrappings. Contair d naking a 
all individually pack (In- t of the tea { Inquiry 
quiry Card No. 129) Card No. 136) 
Use INQUIRY CARD (inside Back Cover) or Write Direct to Manufacturers 
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HERE'S THE SENSATIONAL NEW gégy/7// SWIVEL CHAIR FEATURE THE ENTIRE 
INDUSTRY IS TALKING ABOUT... 














Te 


SELF-LUBRICATING 


NYLON 


SLEEVE 
BUSHINGS 





Another First by Rest-All 
Exclusive Specialists in Fine Seating 
(Pats. Applid. For) 


@ Multiplies Swivel Chair Life at the Most Common Point of Wear-Out. 

@ Eliminates Side Sway or Rock of Seat. 

@ Stops That Binding and Dragging of Casters As Occupant Turns in Chair. 
@ Eliminates Swivel Noise, Distracting Squeaks and Scrapes. 

@ Eliminates Necessity of Messy, Bothersome Lubrication. 

Make another entry in the long list of reasons why Rest-All Aluminum 

Swivel and Scraight Chairs sell so easily, so profitably, build greater 
customer satisfaction. Your customers’ seating investments now bring 

a still higher, record return when the selection is Rest-All. Ohio Chair 
Company engineers have designed a base sleeve of Nylon, to take the 


place of che familiar tubular steel part found at the hub of ordinary ~~ 
swivel chairs. Results have exceeded all anticipation—a long assort- 
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é “in Other Lands 


NOTES AND NEWS FROM BRITISH ISLES 
By S. E. Rhodes 


Lancashire Press Agency, 277 Corn Exchange Buildings 
Fennel Street, Manchester 4, England 


Do the Americans have a successful organization of type 
writer men? By this, of course, we refer to manufacturers 
and dealers rather than mechanics 

Tom Varley of Remington Rand, Ltd., recently visited the 
U.S.A. and on his return gave a few details to some of his 
friends on how things struck him over there 

He felt that the emphasis today was on quality rathe 
than on mass production in the United States. But he felt 
that the manufacturers had a hard time to achieve a better 
quality because of the vase amount of price war which went 
on. 

There were 400 typewriter dealers in New York, and so 
far as Mr. Varley could see, they had the greatest difficulty 
in making a living certainly a greater difficulty than any 
typewriter dealer in Britain. He found that “sale or return 
for 90 days” was a common occurrence 

Far from the Typewriter (and Allied) Trades Federation of 
Great Britain & Ireland having anything to learn from the 
typewriter industry in America, it appeared that they sought 
to learn from Britain. He found a great desire for informa 
tion as to how we had managed to regulate the trade and to 
keep such good order in it. He felt there was a good oppor 
tunity for starting a Typewriter Trades Federation on the lines 
that we have in Britain, although there were considerable dif 
ficulties because of the laws of the land 

Visits between representatives of the two countries was to 
the good of all concerned 

e+ £+ £& £ 

However, there is plenty of excitement in British distribu 
tive circles these days, even if the trade is regulated to a 
certain extent. A further meeting of members of the T. T. F 
was called recently and the object of this meeting was to dis 
cuss the marketing of portable typewriters. In the words of 
Chris A. Dyer of Typewriter Maintenance & Sales, Ltd., to 
“face the fact that production is greater than demand.” 

Because of this, the meeting was face to face with the 
necessity of making the public “feel the need” and thus as 
sist in the creation of a demand so that the production would 
be insufficient for immediate delivery 

Chairman of the meeting was Sydney Roat and there were 
seven representatives of the manufacturers at the “top table” 

W. Mawle, of British Typewriters, Ltd., on behalf of the 
manufacturers gave an address which included a review of 
marketing conditions since 1936 todate in Britain. Whereas 
in 1936 we were producing or selling 36,000 portable a year 
the figure today was something like 74,000 

As a result of advertising by the manufacturers there was 
an ever-expanding market, he observed. This market could be 
extended even further if every independent trader made a real 
effort for extra trade. 

Mr. Mawle rightly pointed out that the dealers in Britain 
today had the advantage of £100,000 or more spent on na 
tional advertising. 

There was definitely, he said, a need to bring home to the 
public, the realization that there should be a “portable in 
every home.” 

Mr. Mawle coined a slogan which the writer thinks worthy 
of further consideration. “Don’t write it: type it!” 

Comparative figures were then quoted. In the U.S.A. ap 
proximately .30 people in every thousand use a typewriter. In 
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Germany the figure is 12.88, whereas in the U. K. the figure 
is 5.14. 

The problem, as dealers in the trade see it, is ‘what can the 
manufacturers do about it?’ Another voice asked, ‘what are 
we going to do about it?’ Other speakers asked whether they 
were going to complain because others were going to sell 
portables, dealers who were not what some would describe as 
‘legitimate traders.’ 

Were dealers going to make any greater efforts to keep 
business for themselves? 

One dealer felt that dealers should be thankful that the 
problem was still in their hands, that they had portables to 
sell and that the demand was there if only they were ready 
to go all out to meet it. They would be the ones to gain: it 
was good, sound business, profitable business, and one that 
had very littlke “come back” for workshop attention. 

News is to hand this month of a new addition to the range 
of Boston pencil sharpeners made by Joseph Gillott & Sons, 
Ltd., the well-known pen makers of Dudley, Worcestershire. 

This latest model has self-feed mechanism and is capable 
of taking any pencil of reasonable diameter. 

A_ spring-loaded self-centering chuck holds the pencil in 
tension against the cutters until a point is obtained, but the 
degree of tension is such that sharpening does not continue 
after a point has been applied, and there is no wastage, 

The new model is in addition to the Boston Model L. (for 
standard size) and Model KS (with revolving selector to take 
eight sizes). In all models, emphasis is on eye appeal as well 
as functional efficiency. Base and carrier are of zinc-based 
alloy, finished in silver-grey enamel, and the chip receptacle 
is of stainless steel. 

* * &* & & 

Duo-tone finishes for typewriters are likely to hit the British 
market in greater numbers ere long. 

Apparently in the U.S.A. already there is plenty of sup- 
port for them, and dealers in Britain are regarding the idea 
as one which will enable typewriters to be adapted more ef- 
fectively than ever before to good window displays and enable 
greater sales to be made. 

The view is being held that to push the idea of more type- 
writers in the average homes of Britain, gay colors will help 
considerably in sales appeal and may well be the answer 
which the trade has been seeking, for increased sales to keep 
pace with production since, of course, no one feels that the 
answer is to reduce production if it can be avoided anyway. 

*& £ &£ & & 

An open letter to all typewriter manufacturer’s has been 
prepared by A. E. Low, a founder member and past president 
of the Typewriter Trades’ Federation. 

Mr. Low believes that the “test time” is now with the trade, 
but happily, most of the larger manufacturers and importers 
were still standing out for the fair marketing conditions that 
had taken almost 20 years to evolve and had proved such a 
marked success. 

“To those manufacturers who are inclined to be cynical 
and care little for the fortunes of thousands of people em- 
ployed in the trade, I would point out that what one can do, 
all can do. But the more responsible members of the manu- 
facturers’ group do not want to chase one another down the 
slippery slope of cut-throat competition, since they know full 
well that at the bottom all they will find is mud and no profit 
for anybody, and no manufacturer wants that again unless he 
has gone production mad,” he writes 


Representatives of office equipment concerns 
abroad, visiting in the United States, are cordially 
invited to make the offices of this journal their 
headquarters. The staff at the main office, 600 W. 
Jackson Blvd., Chicago, and this staff at the branch 
headed by G. C. Wheeler at 1023 Pershing 
Square Bldg., Pershing Square, 42nd St. and Park 
Ave., New York, will be happy to be of any pos- 
sible service. While the facilities at New York are 
not so many as at Chicago, there will be found 
the same desire to serve. 
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Now there’s no need to turn any customer away — 
no matter what his requirements are in a felt tip pen. 
Flo-master pens — the complete line of felt tip pens 
—perform every marking, writing, drawing and 
sketching job for which felt tip pens are best suited. 
In industry, in business, in education, in art, in the 
factory, in retail stores and in the home — Flo-masters 
are serving in hundreds of ways to save your customers 
* valuable time and money — proving that no one felt 
" tip pen can do the work of 3 and do it all well. 
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: : | Flo-master Inks Meet Every Marking Need 


ble 
, TRANSPARENT INK 

elp | This is the finest ink ever invented for use in felt tip 

| pens. It meets the requirements for general purpose 

ihe marking—a clear, instant-drying, waterproof, non-toxic 

ink compounded with analine dyes and fine oils. Used 

for marking on any light colored surface. Available 
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in 8 colors including black. 
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Regular Flo-master + 


6 3/4" 


King Size 
7 1/2" 





OPAQUE—A pigmented, oil-based 
ink for use on any light or dark 
non-porous surface and all hard-to- 
mark surfaces such as rubber, black 
metal, glass and many plastics. 
More durable than the Transparent 
Ink. Weother-proof, fast-drying, 
non-toxic. 10 colors including black. 


The Flo-master C-6 
Display (at left)—This 
hard-working, silent 
salesman does a year- 
round selling job. 
Available for either 
the Regular or the 
Advonced Flo-master. 


Flo-master 
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BRITE-LINE — For use in the Ad- 
vanced Flo-master only —A clear 
dye, water-based ink for use on 
light colored paper or poster board. 
Non-penetrating, odorless, fast- 
drying, won't transfer to other sur- 
faces (as do colored oil-based inks). 
8 colors and black. 2 oz. size only. 


SETAD-22A (ot right) 
—One Advanced Flo- 
master, 4 felt tips, Fine 
Mork Adapter, one 2 
oz. can Transparent 
Flo-master Ink (any 
color), 2 oz. can 
cleanser. $3.90 





























































Alabama NSOEA Group 


Meets in Birmingham 


The Alabama members of the NSOEA met recently in Bir 
mingham, Ala., at the Zac Smith Stationery Co 

Members present included James M. Stagg, James A. Head 
Don Huff, Fred Arn, Chris Nichols, Doug Russen, Sidney 
Gassenheimer, A. L. Skelton, W. B. de Lemos, Mrs. Lucy 
Salter, J. H. Salter, R. Dawkins, W. H. Plant, Jr., Robert Gill 
Chris Kyle, Theodore Coffe and Dave Wainwright. 

The meeting opened early in the morning with Joe Alvarez, 
District Four governor, presiding. Many mutual problems were 





HEAD TABLE . . 
included, left to right, Doug and Daisy Dean Russen, Sidney Gas 
senheimer, Governor Joe Alvarez and Mrs. Alvarez, Bill Goodhew 
and Mrs. Suesan Goodhew, and lower right, R. Dawkins. 


at the Alabama meeting of NSOEA members 


discussed, including Fair Trade, inventory control, fair com 
pensation for salesmen, service from suppliers, and cost of 
operations. Three questions were discussed in a group—price 
cutting, standards of the stationery business, and insuring rea 
sonable prices. 

Doug Russen was host at luncheon for the men in the after 
noon while Mrs. Russen entertained member’s wives at the 
Birmingham Country Club. An afternoon discussion followed 
and in the evening the entire group, along with Southern 
Travelers, met for cocktails, dancing and dinner as the guests 
of Daisy Dean and Doug Russen. 


Chicago Office Machine Dealers 
Pian Seventh Annual Dinner—Revue 

The Chicago Office Machine Dealers Association is making 
plans for its seventh annual dinner dance and revue which 
this year will honor Jim Ward, vice-president of Ames Supply 
Co., dean of the office machine industry 

The program is scheduled for Saturday, November 3, at the 
Lake Shore Club in Chicago. Ticket reservations are being 
handled by Larry Walters, secretary of COMDA, at 330 S 
Wells, Chicago. Tables for parties of 10 and six will be re 
served. 

Entertainment will consist of six outstanding acts from radio 
and television plus an orchestra for dancing 

Because the evening honors Mr. Ward, it is expected that 
industry leaders from all over the United States will attend 
so the organization asks that reservations be made as soon as 
possible. 
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EMPLOYEES SHARE THE PROFIT . . . Participating in distribution 
of profit-sharing checks at County Stationers, Inc., Ventura, Calif., 
are (left to right): A. L. Tredway, Helen McPherson, Ruth Downey, 
Charlene Reeves, Elmer Heinz, Aileen Shinn, Alene Warde, Lovina 
Piper, Ben Stephensen, and B. F. Henderson, president of firm. 


Employees of County Stationers, Inc., 
Ventura, Calif., Share in Profits 


Just one year ago, the employees and the management of 
County Stationers, Inc., Ventura, Calif., signed a profit agree- 
ment which entitled all full-time, regular employees with one 
Or more year’s service to participate annually in the profits 
of the business. 

Following a dinner on July 26, of all employees, those 
eligible for this first distribution will be presented with checks 
totaling $4,000.00. These are as follows: Ruth Downey, Helen 
McPherson, Lovina Piper, Charlene Reeves, Aileen Shinn, 
Ben Stephensen, A. L. Tredway and Alene Warde 

In adopting the Profit sharing agreement a year ago, said 
B. F. Henderson, president, “it was our wish to give our em- 
ployees a freedom of opportunity to participate in the re- 
wards of their industry and co-operation with management. 
We felt its adoption was the most important single step this 
company had ever taken in creating an environment where 
the finest possible employee-management relationships may 
prevail relationship based on the Golden Rule. We be- 
lieve that profit sharing is good business, good human rela- 
tions, good psychology; that it unchains the individual so 
that he gives his best and strives constantly to make his best 
better. Thus each helps to again assert the superior ablflity 
of our American way of life to satisfy the material and spirit- 
ual needs of mankind. Our first year’s experience has not 
caused us to alter this viewpoint 


Mayline Company Employees Hold Picnic 


The 17th annual picnic of the Mayline Company was held 
recently at Pine Woods in Sheboygan, Wis. Well over 100 em- 
ployees and their families were in attendance 

Out-of-town guests were Mr. & Mrs. Russell May of Ster- 
ling, Ill. Mr. May is a director of the Mayline Company. 

Excellent entertainment for all in games and contests was 
provided by the committee in charge 

For the children the committee had the assistance of Wil- 
liam Belke of the recreation department who provided an in- 
teresting and entertaining program 

Ernest Kaufmann, the County Clerk, took over the job of 
frying the savory bratwurst and hamburgers 

The committees in charge consisted of the following Mayline 
employees: Harold H. Mais, Leo Ebben, Roman Hoerig, Irwin 
R. Bosshardt, William Wendland, William Kather, William 
Nyhuis, Paul Schroeder, Erwin Nack, George Wangemann, 
Carlton Steffen, Frank Schoenfeld, Henry Ruehr, Vic Kritske, 
Evelyn Peaschek, Caroline Roever, Sophie Meyer, Joe Palu- 
bicki, Al Maas, and Joe Jackette 
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"| ON THIS IMPORTANT MILESTONE OF 
"} OUR GROWTH, WE PAY HOMAGE 
~~} TO YOU, OUR DEALERS. 


- YOUR GRACIOUS ENCOURAGEMENT 
INITIATED OUR CONFIDENCE, AND THE 
INSPIRATION TO SERVE. 


TO OUR LATE PRESIDENTS, 
PETER A. HOFFMAN, AND HIS SON, 
HAROLD J. HOFFMAN... A: PRAYER, 
A TOAST, A THANK YOU. 


Smead MANUFACTURING CO., INC. 


HASTINGS, MINNESOTA — LOGAN, OHIO 


























Makes your eyes pop 


How the new 1957 Royal Portable with Twin-Pak smashes sales records 


lon us, while we snap our eyeballs back in 
e. But we’ve never seen anything like it—the 
a Twin-Pak demonstration makes the new 
Royals turn over. . .and customers say “gimme.” 
s the greatest sales mover yet—based on the 
est typew riter news since Royal’s Magic 


n.& 


wspapers all over the country are raving 
4 


t it. Magazines are featuring 


And just to help things along, we're giving it 
ggest advertising push yet. Big full-color 


pages in Life and the Saturday Evening Pest. Not 
to mention advertisements in a host of other im- 
portant magazines, 


And the results are busting out already. Sales 
are climbing like a guided missle. And dealers’ 
profits even faster . with that big, generous 


Royal MARK-UP! 


If you're not already cashing in on the 1957 
Royal Portable, get the full eye-popping story 
from your Royal Representative. Then hang onto 
your eyeballs, friend, and watch your portable 
sales z-o-o-m! 


® 
RGYAL portable Standard « Electric «+ Roytype™ business supplies 


Royal Typewriter Company, Division of Royal McBee Corporation 
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St. Louis Girl Wins 
Miss Eye-Ease Contest 


Miss Claire Williams of St 
Louis, Mo., has been chosen 
“Miss Eye-Ease of 1956” by 
the stationery and office sup 
ply dealers of the National 
Blank Book Company, makers 
of Eye-Ease record-keeping 
forms. 

Sponsored by National Blank 
Book Company, the second 
Miss Eye-Ease Selection drew 
thousands of photographic en- 
trants from throughout the 
United States, and was de- 
signed as a salute to the at- 
tractive women office workers 
who are as “easy on the eyes” 
as the company’s cool green 
record-keeping forms, analysis pads, ring book fillers and 
stenographic note books which they use in their work. 

Blond, blue-eyed and 19, Miss Williams was elected from 
the 10 finalists chosen by a panel of judges on the basis of 
attractiveness, neatness and business-like appearance. 

Miss Williams will be a junior this fall at the University of 
Missouri, where she is majoring in merchandising with a view 
to becoming a bridal consultant. She works during the sum 
mer and on holidays at the St. Louis, Mo. branch of Man- 
power, Inc., whose main office headquarters are in Milwaukee, 
Wis. Her $1,700 prize money will be used to continue het 
education. 

Her sponsor, Ed Spangenberg, Jr., of E. W. Spangenberg 
Company, Milwaukee, Wis., won $600 

Last year’s Miss Eye-Ease was Nancy Shea Conley of 
Springfield, Ohio. 


Sperry Rand, IBM Reach Accord 


Over Licenses and Patents 


International Business Machines Corporation and Sperry 
Rand Corporation on August 21 agreed to accord over patents 
and licenses, the Associated Press reported 

After more than a year’s negotiation marked by court 
battles, the two giants of the business machines field signed 
a non-exclusive agreement to exchange licenses to manufacture 
punched card accounting machines and electronic data proc 
essing machines under their respective patents and patent ap 
plications in existence as of October 1, 1956 

The action was announced jointly by the two firms. Based 
on IBM’s larger production of these machines, the firm will 
pay Sperry Rand a fixed annual royalty of $1,250,000 for 
eight years as a credit against production royalties, after 
which time no further royalty payments will be due. 

The two firms also agreed on a procedure for setting patent 
interferences pending in the United States patent office. They 
arranged, too, to exchange technical information on machines 
announced or released to production before October 1, 1956 

As part of the agreement Sperry Rand withdrew its 30 mil 
lion dollar anti-trust complaint filed December 27, 1955, in 
which the company asked triple damages from IBM and IBM 
withdrew its counterclaim, charging patent infringement. 

The board of directors of IBM elected Mrs Thomas J 
Watson, Sr., widow of the company’s founder, a director 





MISS CLAIRE WILLIAMS 
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Henry Berry Associates 
Lease Lounge for Display 


Henry Berry Associates has leased the Normandie Lounge 
for a display during the NSOEA convention opening Septem- 
ber 29 in the Conrad Hilton Hote! 

The front half of the lounge will be set up in a general 
supply store form showing the Berry “Quick-Service” fixtures 
and methods of store arrangement but carrying only the mer- 
chandise of the six manufacturers associated with Henry Berry 
Associates—National Blank Book Company, Dennison Man- 
ufacturing Company, The Carter’s Ink Company, Eaton Paper 
Corporation, Smead Manufacturing Company and Eberhard 
Faber Pencil Company. 

The plan is not to make a model store out of the front half 
of the Lounge, but instead to show types of cases and the 
various insert arrangements not only suitable for the exhibited 
merchandise but also suggesting how other merchandise can 
be similarly displayed. 

The rear half of the lounge will be set up as a complete 
model store for the sale and display of office machines. 

Emphasis will be placed on an arrangement so that office 
machines can be properly displayed and demonstrated. 

For example, the proper way of demonstrating and showing 
dictating equipment will be featured, as well as duplicating 
equipment of the four major types—photo copy, micro-film, 
spirit, stencil and offset. 

On the side of the model machine store opposite from the 
duplicating equipment will be a display of standard type- 
writers, electric typewriters and portables, and an assortment 
of small accounting machines, adding machines and small mis- 
cellaneous machines. 

There will also be a floor display of floor model bookkeeping 
and accounting machines. 

One of the main features of the store will be a method de- 
veloped by Henry Berry Associates for controlling traffic 
and giving high spot display location by the use of changeable 
floor tile. 

In order to overcome the objections of laying a traffic pat- 
tern into a permanently laid down floor the plan is to use a 
product of Robbins Floor Products Company of Tuscombia, 
Ala., “All Purpose Tile”. This particular tile is one that can 
be laid on top of another tile, terrazzo or even wooden floor, 
serves the purpose and stays in position permanently as far as 
general traffic is concerned, but can be removed and changed 
at the desire of the dealer. 


Mosler Forms New Research Affiliate 

Formation of Mosler Research Prod- 
ucts, Inc., as an affiliate of the Mosler 
Safe Company, New York, with Martin 
S. Coleman as its president, was re- 
cently announced. 

Coleman, a vice president and treas- 
urer of the parent company, said the 
new firm is the successor organization 
to Research Products, Inc., Danbury, 
Conn., recently purchased by Mosler 
Safe Company. 





M. S. COLEMAN 


The Danbury firm’s function — devel- 
opment and limited manufacture of elec- 
trical and electronic monitoring and security devices — will 


be broadened, Coleman said. He pointed out Mosler’s recent 
acquisition of a 7'%2-acre industrial site in Danbury as a loca- 
tion for a plant for mass producing electronic products. 

Other officers of Mosler Research Products are Edwin H. 
Mosler Jr., chairman of the board, who is president of the 
parent company; John Mosler, executive vice-president, the 
same post he holds in the parent organization; and Kenneth 
H. Schmidt, vice-president, formerly head of Research Prod- 
ucts, Inc 

“With Mosler’s 108 years of technological and production 
experience in the field of protection, combined with Research 
Products’ electronic know-how in the same field, we expect to 
become a significant factor in the electronic protection bust- 
ness,” Sr. Coleman said. 
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for the first time 
META LSIFTAN D’S 


new line of aesks 








September 28th 
Booth No. 336 e Conrad Hilton Hotel 
3rd Floor Exhibit 


METALS'TAIND 





Ni /[srolmeycotsteletcehey a Olt leltiay 


METALSTAND COMPANY 
7520 STATE ROAD, PHILADELPHIA 36 e DEvonshire 3-7900 


Manufacturers of SUSPENSION FILES e NON-SUSPENSION FILES 
STEEL DESKS e STEEL CABINETS e Hilo TYPEWRITER STANDS 





ee 








OMFORT MEANS BUSINESS WIThU 


And it’s good business, profitable business right down the line Wood Furniture Manufacturers Me 
...for manufacturer, customer or office personnel ... when Stow and Davis Furniture Co., Grand Rapids, Mich. Gen 
office furniture is cushioned with Koylon! For Koylon means B. L. Marble Chair Company, Bedford, Ohio Roy 
not only the luxury of relaxing, refreshing comfort, but it’s W. H. Gunlocke Chair Company, Wayland, New Yon Har 
ne é; gis ‘ Boling Chair Co., Siler, North Carolina The 

your assurance of trim, tailored, efficient good Jooks for a re? : a ee ae ae 
; y See gg : ; Stationers Manufacturing Co., Fort Worth, Texas Art 
long, long time. Yes, sir, furniture cushioned with Koylon Jasper Chair Company, Jasper, Indiana Stee 
foam gives long-lasting satisfaction. And that’s good business! Stanley Mfg. Co., Fort Worth, Texas Do | 
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Metal Furniture Manufacturers 





Mich. General Fireproofing Company, Youngstown, Ohio 
Royal Metal Manufacturing Company, Chicago, Illinois 
w Yon Harter Corporation, Sturgis, Michigan 
lhe Sturgis Posture Chair Co., Sturgis, Michigan 
Kas Art Metal Construction Co., Jamestown, New York 
Steelcase, Inc., Grand Rapids, Michigan 
Do More Chair Company, Elkhart, Indiana é eoccecesseseseosecess 


ROCKEFELLER CENTER, NEW YORK 20, N. Y. 
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W. W. PENNELS H. C. DAVIS A. T. CRAFT 





ROGER CONNOR H. M. BEGG E. H. DREHER 


Wilmington, N.C., Firm in New Home 

Typewriter Inspection Company of Sth and Greenfield, 
Wilmington, N. C., has moved into a new building which 
makes it possible to add office equipment formerly not carried. 
Manufacturers are now being contacted for new lines. 

This expansion was decided upon after Manager F. M. 
Small operated for 28 years as Typewriter Inspection Com- 





pany and with Underwood 16 years prior to that. Mr. Small 
is authorized sales and service dealer for R. C. Allen Business 
Machines Co. 

The new building is 60 x 60 feet in size, located in the 
center of one-half a city black. Expanding parking facilities 
are possible. 





EFFICIENCY FOR GLAMOUR BUSINESS 
. . « Newell Office Machine Co. of New 
York City has equipped the offices of Emily 
Brooks, Inc., model agency located on Madi- 
son Ave. Luxco business machine stands, 
posture and clerical chairs—all manufac- 
tured by Badger, Inc.—were _ installed 
throughout the offices. 
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W. H. BECKWITH 





CARL MCKELVY L. C. BOWEN 


Royal McBee Sets Up New 


Organizational Structure 


Philip M. Zenner, president, Royal McBee Corporation, has 
announced the election of eight new corporate vice-presidents, 

H. C. Davis, formerly president of the McBee Division, be- 
comes vice-president in charge of marketing for the corpora- 
tion assisted by W. W. Pennels, vice-president office type- 
writers. 

A. T. Craft, is new vice-president data processing equip- 
ment, and W. H. Beckwith, vice-president appliances including 
Royal Portable typewriters. Carl McKelvy, formerly executive 
vice-president, Royal Typewriter Division, has been named 
a corporate vice-president in charge of all products. 

Serving with Mr. McKelvy will be two new corporate vice- 
presidents, L. C. Bowen, Royal products and H. M. Begg, 
McBee products. 

E. H. Dreher and Roger Connor have also been elected 
vice-presidents of the corporation in charge of research and 
development, and public relations and advertising, respectively. 

Mr. Zenner stated that “The switch from a divisional 
operating basis to an overall corporate structure has been 
brought about in an effort to strengthen the company for 
future growth. The election of younger men to head up the 
major segments of the business should prepare us to face 
stiffening competition in current and future fields of opera- 
tion.” 

Other management of the corporation remained unchanged. 





Appoint Scriptomatic Representative 

Virginia Parsons has been appointed Texas representative 
for Scriptomatic, Inc., with offices at 9206 Sovereign Road, 
Dallas, Tex. Her agency will be known as Scriptomatic-Texas 
with herself as president, Richard Morgan as vice-president 
and Jack P. Morgan as secretary-treasurer.—JHR 
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IN FACT, NAME ANY COMBINATION 
OF FILING CABINET INSERTS . . . AND 
PEERLESS WILL HELP YOU MAKE THAT 
HARD-TO-GET SALE. In letter and legal 
width uprights, numerous combination cab- 
inets are available simply by inserting any 


of the many Peerless Inserts. 


In addition, Peerless offers your customers 
the particular drawer style for their par- 
ticular requirements. This wide choice, of 
drawer styles and inserts, enables you to 


sell that hard-to-get customer. 


That’s just one of many good reasons why 
you should investigate the Peerless fran- 


chise . . . do it today. 
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PEERLESS 


STEEL EQUIPMENT CO. 


6600 Hasbrook Ave., Philadelphia 11, Po 


NEW YORK ot iler tris) HOUSTON LOS ANGELES 






Two Advance in Underwood Ranks 


Oliver H. Fulton, Jr., formerly assistant to the president, 
has been promoted to director of product planning for Under- 
wood Corporation, according to an announcement by W. G. 
Zaenglein, executive vice-president of the business machine 
company. Edson I. Small, formerly with Monroe Calculating 
Machine Company, has been appointed manager of market 
research. 

Mr. Fulton, a graduate of Massachusetts Institute of Tech- 
nology, came to Underwood in 1955 from Booz, Allen & 





é. 
O. H. FULTON, JR. EDSON |. SMALL 


Hamilton, where he was a management consultant. He also 
has had extensive industrial experience in electronics develop- 
ment, engineering and manufacturing. 

Mr. Small, a graduate of Seton Hall College, served with 
Monroe in various sales management, market research and 
administrative capacities. 

“Underwood is engaged in an enlarged and comprehensive 
program to provide the advantages of electronics and office 
automation to business organizations of all sizes,” Mr. 
Zaenglein stated. “These new appointments have been made 
to strengthen both short and long range planning in the areas 
of business machine and data processing equipment and appli- 
cations.” 


Announce New Markwell Merchandising Plan 


S. M. Obstfeld announces a “new look” of the Markwell 
Manufacturing Company, Inc., office fastener line coupled 
with merchandising aids designed “to increase sales and profits 
for Markwell dealers.” 

The plan has these features 

1. All new Markwell office staplers and Markwell Tack 
masters are now furnished complete with a starting supply 
of staples to provide “complete merchandising.” 

2. Prices are lowered on staples 

3. Exciting sales aids are available, including two displays 
set up in five colors and in modern design. Five-color bro 
chures are now ready for the dealers’ salesmen and clerks. 
Mats, envelope enclosures and other sales stimulators employ 
ing the same color motif are in preparation. 
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3-DIMENSIONAL WINDOW SPARKS 
SALES .. . Lamb Brothers of Philadelphia 
drew an unusually large number of inquiries 
as a result of this striking three-dimension 
window display. Installed recently for 30 
days, the display featured Carter's Buc- 
caneer carbons and ribbons and used the 
theme: "Come in for a free sample.” The 
pirates were life-size and gold coins were 
used in the treasure chest, Shannon TerBush 
of Lamb Brothers and George Rouse of The 
Carter's Ink Co. collaborated on the idea, 
Mr. TerBush engineered and executed the 
display itself. 





















Durham Again in Full Production 
at Rebuilt Plant in Muncie, Ind. 











Full production has been resumed by Durham Manufac- 
turing Corporation of Muncie, Ind., in rebuilt and newly ac- 
quired facilities totalling 316,000 square feet of floor space. 
New construction and purchase of additional buildings, since 
a disastrous fire of February 3, has resulted in creation of one 
of America’s largest, most completely equipped factory for 
the production of folding furniture for home and outdoor 
use. Durham is also a large producer of folding chairs for 
public seating, institutional, and office use. 

Shipments of orders on hand are now being made and, due 
to expanded production capacity, Durham expects to be on @ 
current shipping basis in a very few weeks’ time. 

Manufacturing processes have been completely realigned 
and revamped to incorporate the most modern techniques and 
processes in metal working, according to J. S. Neff, Durham 
president. Press capacity has been greatly increased, a sec- 
ond tube mill has been added, and the upholstery and ma- 
sonite departments expanded. There are new baking ovens, a 
complete Ransburg electrostatic spray painting installation, 
and new Mahon washing and product conditioning equipment. 

“We are deeply appreciative of the cooperation and patience 
of our dealers during the period of reconstruction,” Mr. Neff 
said. Many thousands of our customers have constantly indi- 
cated loyalty and this has spurred our determination to resume, 
as soon as possible, the supplying of quality merchandise, well 
diversified as to styling and price range, to the home goods 
field.” 

Because of the immediate decision to rebuild and the early 
purchase of additional facilities adjacent to the original plant, 
Durham salesmen were kept in the field. “We never stopped 
our sales operation for one minute,” says Frank Tupper, sales 
manager. “Our representatives have maintained personal cus- 
tomer contacts and together with advertising to the trade and 
bulletins issued from our offices, retailers were kept fully 
informed as to Durham plans and progress.” 

“We are grateful for the way that Durham furniture has 
been so enthusiastically received at permanent showrooms in 
the marts of Chicago, New York, High Point, Seattle, Los 
Angeles, and at other summer market showings.” 

With an augmented line and new and enlarged facilities, 
Durham management is resolved to consolidate the firm’s posi- 
tion as the leading manufacturer of folding furniture. Many 
new accessories, such as folding tray-table units, serving carts, 
and a non-folding lightweight tubular steel occasional chair of 
distinctive modern design, have been added to the line of 
bridge sets, card tables, folding chairs and juvenile furniture 
More will be added. 

A beautiful four-color catalog embracing the entire line, 
with the exception of folding chairs for institutional use, will 
be available to the trade next month. Institutional seating is 
covered in an other catalog. 
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Letters are for love's language” says this full-color ad featuring Eaton's Open 
Stock Papers, in Ladies’ Home Journal, October issue—readership 9,700,000. 


One word says it all... KATON 


Eaton's Open Stock Letter Papers —the most famous writing papers of them 
all. These classics are in demand all year ’round—know no “slow season” nor 
mark-downs. They increase volume and profits—are considered the most 
important business builders by thousands of Stationery Departments. Shown 
here, popular Randomweave, Calais Ripple and the new, Personal-Type-Rite 

only three of seventeen different papers (in a range of colors, sizes, textures 
and prices) that are always available. 


Many of these famous Eaton papers 
are also available in 

DOUBLE QUANTITY BOXES 
These tested, promotional items 
build unit sales and profits 


deliver fast turnover 






For Gifts the word is EATON 


Ads like this, introducing Eaton’s newest fashion and gift papers, ' 
Christmas buying season in Vogue, Glamour, The New Yorker, Christian Science 
Monitor. Perfectly timed to bring Eaton’s message right into your customers’ 





: F 
be seen tnis 













homes when they are most in quest for the gift of beauty. 
These new stylings indicate the scope of Eaton’s beautiful Fall and Holiday line. 
Gain tremendous selling power for yourself by tie-in promotions, using advertising 


mats, radio script and displays that Eaton supplies free. 
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Give the sift of beauty... 





You will find these beautiful letter and note papers among Eaton's sought-after gift 
MING GARDEN poetic silver-lustre lining S119 
e - . = ” GALA tloral desig t ed with gold, $2 
| WAN | ( IN S ADAM'S 'N EVE'S lual gift for her and h 92.90 
FINE LETTER PAPERS DEMI-NOTES tasseled gift box, $2 
{] [LAN] CABINE] assorted colors for w lressed sits by mail, $3.50 
DOME CABINET l-matching beauty, $4 At fine stores, everywhere. 


MASSACHUSETT 








For years, Eaton’s famous toure 
essories have provided fine st 

yromotional gift items as well pepmesceoe 

genuine leather accessories for year 


i profit and prestige. | 





















: Leather bound Webster Dictionary, Steerhide a “ae 
_ Steerhide Barometer, “Continental”, : vith B 
)pens and desk- necessaries; Desk Pad, Tortoise Library | os boa 
ye Magnifier. 2 





For Desk Records the word is EATON 


Eaton's Nascon At-A-Glance Products make it easy for you to supply 
your customers with every kind of personal record book for home and 
office use. The unique At-A-Glance features bring back customers 
who ask for Nascon, by name. 
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appointment books 








Engagements To Remember”. Convenient and attractive 
page arrangement for notes and appointments. Bound in 

ated leather in decorator pastels: French Blue, Beige 
Rose, Turquoise and in rich library colors. 


wm 4 
- tw —s pate 






Mla 
for your own use — always 








Display units like this, showing Nascon’s most popular items, 
point up the unique At-A-Glance advantages . . . insure fast 
turnover with minimum selling effort 





EATON's 


on 


, 


lex’. Purse size address and memo book. Includes 

betical index, perforated memo sheets, pencil. In 

tiful new gold-woven cloth bindings; also available 
ated and genuine leather 














For Typewriter Papers 
the word is EATON’S Berkshire 


A Berkshire Typewriter Paper for Every Business Requirement 
Eaton offers you such a complete range of wanted 
each planned and made to be the best of its kind 
special features that make for easier, faster sell 
ible in pac ket ind 1 in a variety of sizes 
ts from extra lightweight to heavy 24-lb. papers 


elopes to matc! 


the customer who wants the very best 
Eaton’s Berkshire Parchment, Berkshire Linen and 
Berkshire Bond Typewriter Papers 
Eaton’s papers with the built-in sales features 
Corrasable Bond—erases without a trace 
Diamond White —the whitest white bond ever made. 


conomical paper with quality assets 
Eaton’s Eminence Bond. Shown, Eaton's lightweight 
Eminence Bond. In five weights, in legal and business sizes 


EATON'S CORRASABLE BOND 


erases without e@ trace, 





One word 
sells it all... a x ™ 
EATON “ & 


/ 
EATON PAPER CORPORATION (#7 PITTSFIELD, MASSACHUSETTS >| 


Showrooms in: Chicago, 6 North Michigan Avenue 
New York, 475 Fifth Avenue 
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New Home for Bill Shaw Co. 


Is Result of Years of Progress 








MODEL OFFICES . . . such as the one shown above, make use of 
plywood paneling, movable draperies and interchangeable car- 
peting. Dramatic view of second-floor corridor, below, shows use 
of various dividers, clamp-on spots for highlight illumination, and 
co-ordinated accessories. Bubble lights provide general illumina- 
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BILL SHAW CO... . Charlotte, N. C. 


@ CHARLOTTE, N. C., “The Queen City of 
the South”, added another jewel to her crown in 
June when the Bill Shaw Co. moved into its new- 
est and most modern home. 

The building, located at 422-24 S. Tryon St., 
offers a full 15,000 square feet of floor space for 
sales and display area as well as 5,000 square 
feet of warehousing. While not new, it was com- 
pletely renovated and remodeled to suit the grow- 
ing needs of the company which has moved. three 
times in 20 years seeking larger quarters. 

This last decision to move was made with. full 
conviction that the new home must reflect the 
modern trends in office planning and arrange- 
ments. Teaming with Mr. Shaw to complete 
the job were Frank R. Walker, vice-president and 
sales manager; Mrs. Margaret Moffett, secretary; 
and Leslie S. Geisert, who heads the lay-out 
and design department. 

It was decided that the large and varied selec- 
tions of office supplies would be located on the 
lower level of the building, displayed on a com- 
bination of Uni-Strut and Lyon shelving. 

The general lines of office furniture, steel and 
wood, were given space on the first floor. Here the 
areas were illuminated by Trol-E-Duct Utilizers, 
incandescent spots and incandescent fixtures. 


Choose Colors 


Banana and gray were the colors chosen to best 
show off the metal furniture on display. Again, 
Uni-strut partitioning was used to effectively mark 
out Mr. Walker's private office which. is, furnished 
with mist green metal furniture--featuring ahe 
Steelcase line of convertibles. sree fe ay 

The second floor is given to displays of model 
offices and the company’s own executive and 
business offices, which serve as models in_ their 
own right. 

A striking vinyl plastic corridor separates the 
model offices which are as functional as they are 
beautiful. Uni-strut ceiling girds with plug-in divid- 
ers, hung by two bolts from the grid are used ex- 
tensively. Clamp-on spotlights provide area illu- 
mination. 

Office dividers include a variety of panel mate- 
rials to demonstrate various methods used for 
partitioning in modern offices. Such materials as 
plywoods of different types, Marlite, glass and 
plastic are utilized. The models also have carpet- 
ing, of the same size, which is interchangeable 
to create new effects. 


Draperies can be hung on the wall or used as 








dividers and are movable without dissembling. General illu- 
mination is provided by ultra-modern plastic bubble lights that 
plug in. 

All of the model offices show complete groupings of furni- 
ture as well as correct carpeting, wood paneling, and all lamps 
and accessories. Under Mr. Geisert’s personal supervision, the 
store offers a complete decorating and design service with the 
model offices as the beginning for the customer. 

Mr. Geisert’s office itself is a model office furnished in a 





MAIN FLOOR .. . display area is given to modern metal furni- 
ture, files, safes and accessories. Office supplies are displayed 
on the lower level. 


modern motif. Here, however, is a large display which shows 
hundreds of drapery and upholstery swatches in color com- 
binations to facilitate easy selection. 

The general business office is done in Steelcase desert sage 
against soft green walls. Lamps have matching bamboo shades 
to complete the picture. 

The last word in executive furniture is featured in Mr. 
Shaw’s presidential office. Here eye-appeal is immediately 
evident in the complete scene which reveals draperies by 
Thorp, furniture by Stow & Davis, and carpeting by Loma- 
Loom. 

It is this office which represents, too, the 20 years of hard 
work and progress made by Mr. Shaw from a beginning in 
his home in 1936 when he worked as salesman by day and 


bookkeeper, wrapper and shipping clerk by night. 

Two years later he moved to a fourth floor office in a 
downtown building in Charlotte, and within a year, he again 
moved to a ground floor space in the building to handle his 
growing trade. 

In 1941, he realized the need for display space, so he 
moved into a store offering 3,000 square feet at 127 W. Fourth 
St. By 1949, the store was too small, so the business moved 
across the street to 9,000 square feet at 120 W. Fourth. By 


1954, it was evident that space was still needed, so the move | 


to the present site was completed in June of this year. 





Three Get Royal Precision Posts 

L. Stanley Crandell, president of Royal Precision Corpora- 
tion, recently formed and jointly-owned subsidiary of Royal 
McBee Corporation and General Precision Equipment Corp- 
oration, has named three men to key positions within the 
organization. 

Robert H. Montgomery Jr. has been appointed assistant to 
the president of Royal Precision; R. L. Rankin, formerly 
manager of systems and procedures of Royal McBee, assumes 
the position of manager of advance planning for Royal Pre- 
cision; and Robert H. Curtiss takes over the duties of applica- 
tions engineer. 

Prior to taking over his new assignment Mr. Montgomery 
had, for a period, been associated with Royal McBee’s research 
and development department in Hartford, Conn. Previously, 
Mr. Montgomery had been affiliated with the McBee Com- 
pany for five years. 





R. MONTGOMER R. L. RANKIN 

Mr. Rankin came to Royal McBee in 1955 as manager of 
systems and procedures. Proceeding his association with Royal 
McBee, Mr. Rankin had been with the McBee Company for 
nine years. 

Mr. Curtiss comes to Royal Precision from Librascope, a 
division of General Precision Equipment Corporation. 








SELF SERVICE EMPHASIZED .. . Blue's 
Office Equipment, Inc., Springfield, Ohio, 
has just finished a complete remodeling 
program emphasizing the self-service trend. 
Store traffic has increased since the re- 
modeling states Edwin J. Blue, president of 
the firm. Free one-hour parking directly 
across the street is a help to the concern 
which is exclusive dealer for Steelcase, Inc., 
Stow-Davis, Mosler and Gunlocke in the 
Springfield area. 
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CE is well known the world over, as TOP 
QUALITY Stapling Equipment. This 
enviable reputation was won by building ma- 
chines, for over twenty-five years, that per- “ 
form perfectly for all types of office and H ’ th ONE T | 
industrial uses. They are made with fine- ere S$ e op ud | 
watch precision from finest materials. And 

year after year, for more than a quarter cen- ° 

tury, this far better quality has resulted in lin t That Ass U res Fast 
enthusiastic customer satisfaction and fast, 

profitable repeat sales for our dealers. You, 

too, can get a bigger share of the Stapling 2 

Eilapcssae tustanes th aur salen rotitapie epeat ales 
turing, and recommending the ACE Line 


above all others. Do you need additional stock 
or free advertising material now? 


Sold Through Dealers Exclusively! 


SEE THE COMPLETE ACE LINE AT THE N.S.0.E.A. 
CONVENTION, CHICAGO, SEPT. 29—OCT. 3rd 





ACE FASTENER ¢ 
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CAL R. JONES ... president of the Balti- 


more Stationery Co. 








MODEL OFFICE ... . in metal is tastefully decorated and completely co- 
ordinated from carpet to ceiling. 


THE ATTRACTIVE new show - ‘ 
rooms of the Baltimore Stationery Co., B ] S Oft 
Baltimore, Md., are the result of the a timore tationer ) ers 
efforts of Calvert R. Jones, Jr., presi 

dent, and his active staff of co-workers. 


The furniture display showrooms were 6 ” ° 
modernized and decorated early this New Look in Office Color 
year to offer the best in metal and wood 
furniture to the businessmen of Balti 
more. 

William W. Jones, executive vice-pres- 
ident, points out that the furniture, 
walls, draperies, carpets and all acces 
sories were co-ordinated to present the 
large displays to best advantage. 

Model offices were equipped with 
only the very latest in furniture, color 
and design, and desks, chairs, files, and 
all components were organized to pre 
sent a picture of modern efficiency and 
over all attractiveness. 

Since 1938, the company has been 
franchised to carry the General Fire 
proofing Co. line of office furniture. This 
is now displayed on the second floor in 
a most complete way. 

The company regularly carries an in- 
ventory of $125,000 (cost price) in GF 
furniture alone to give prompt delivery 
on popular stock items to its customers. 

It was also pointed out that in 1955, 
the Baltimore Stationery Co. did well 
over $1 million dollars in volume with 
GF alone. 

The third floor has complete displays 
of modern wood furniture for the office, 
highlighting the latest in modern de 
sign and featuring as well the contem 
pory and traditional styles that are stand- 
ard in business offices. 

The company was founded by Mr. 
Jones in 1930 as a small stationery, 
printing and office supplies shop. By 
1936 it was big enough to move to its 
present location, and in the following 
years it has grown to the point where 
it now has yearly sales in excess of $2 
million. 


——E 








FURNITURE DISPLAY .. . in 
wood (below) and metal 
(right) are co-ordinated to 
present each piece to ad- 
vantage for the customer. 
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Desk-Top Accessories Idea 


Grows Like Lit-N ing 








ONE-MILLIONTH Lit-Ning item is presented by Z. A. Bump 

(left), president of Lit-Ning Products Co., to his first cus- 

tomer, Weldon C. Hillhouse of Hillhouse, Inc., Sunnyvale, ; 

Calif. Desk top file was gold-plated for the occasion. cfrsctng Then, in 1948 


@ DEALERS, who today are piling up a substantial volume 
of business in steel desk top accessories, can look back to a 
few short years ago when these items were treated like step- 
children. 

One of the men most responsible for changing their status 
to a necessary part of every dealer’s inventory is Z. A. Bump, = GENERAL REPAIR 
who “adopted” these “stepchildren” in 1948 and made them 
profitable members of the dealer's merchandise family. 

Back in *48 when Z. A. Bump founded the Lit-Ning Prod- 
ucts Company, steel desk top accessories were in their infancy. 

Mr. Bump envisioned this type of product as a major line 
rather than a side line and went to work to develop a full 
line of quality steel desk top accessories. 

Starting in a small garage, he designed and manufactured 


GARAGE 


MOTOR TUNE,UP 





his first two products — horizontal files and vertical files. 

Shortly thereafter, Z. A. Bump bape recommended to the Joe Garage in Fresno, Calif., where Z. A. Bump first started Lit-Ning 
M. Davis Company to take over sales and merchandising for firm in 1948 

the firm. . . . it didn’t take long before the Lit-Ning line was 

living up to its name. . . . a large plant soon replaced the 


garage, and by 1953, the company had 100% distribution in . 
the 11 cenien: states. 22 Later, in 1953 
The time had come for the firm to go “national”, and a 
month-in, month-out campaign of full-page Lit-Ning adver- 
tisements in OFFICE APPLIANCES magazine and other 
trade publications told the story of a complete quality line, 
precision engineered and designed for modern offices to deal- 
ers all over the country. Result — before the year was over, 
more than 1500 new dealers from Eastern, Midwestern and 
Southern states responded, stocked and started selling the line. 
Today, Lit-Ning dealers and jobbers cover the 48 states. .. . 
In 1955, a new, enlarged plant was built in Fresno to take 
care of the rapidly growing demands. Another large plant 
was added in Fremont, Ohio 








Lit-Ning soon outgrew garage and moved into this plant. 


..- Now,in 1956 
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Newest Lit-Ning factory in Fresno, Calif. Another large plant was recently acquired in Fremont, Ohio, to turn out a mountain of Lit-Ning 
products daily. 
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VICTOR 
TREASURE 
CHEST 










Now in demand more than ever before, Victor Treasure Chest is now available 
at no extra cost in three attractive, smart colors. Subtle Heather Beige and 
soft Surf Green have been added to the already popular Green Bronze finish. 
Color-conscious homes and modern office interiors look for color harmony 

to keep pace with the modern trend. Now, you can offer the famous 

Certified Victor Treasure Chest in any of these three eye-pleasing colors. 











sommes 
: . You have high profit in store when you get on the “Business Gifts for 
This poet ’ Business People’ bandwagon. The practical Victor Treasure Chest as a gift 
sree Gifts at Christmastime will be appreciated for many years to come. Certified protection 
mie from fire, in the home or in the office, is always in demand. Cash in on this 
Business People’ high profit practical item that is now available in three smart attractive colors. 
Don’t delay — place your order today, for Treasute Chest in color! 
_— 
— 7 
S| VICTOR SAFE & EQUIPMENT Memington band 

en . E 








vic | (e)*) 
~~ 


315 FOURTH AVENUE - NEW YORK 10, N.Y, 
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Blank, Inc, Opens New Miami Store 





EXTERIOR VIEW of Blank, Inc., showing emphasis on 
Art Metal: and Leopold products. 





@ THE NEW STORE of Blank, Inc., at 155 W. Flagler St., 
in Miami, Fla., managed by Lawrence Blank, is a magnificent 
9,000-square foot, air-conditioned structure in modern design. 
It is served by a 50 x 150 foot warehouse building nearby. 

This latest move for Blank Inc. is another milestone in 
this firm’s march to the top among office furniture firms of 
the nations. In Miami, the firm handles both Leopold desks 
and Art Metal products exclusively, as well as featuring many 
other brand names. 

















As with many of this country’s top business organizations, 
A. Blank’s beginning was of humble origin 

Starting in 1899, A. Blank opened a small used office 
furniture store on Beaver St. in the financial district of New 
York City. 

Through his diligence and integrity, he built a thriving 
business, which was continued by his sons to its present na WOOD .. . is emphasized in this section of Blank, Inc., display. 
The Miami firm is a leading dealer for the Leopold Co. 








tional stature. 

The New York showroom building, on 74 Broad St., (just 
a stone’s throw from where ths business originated) displays 
six floors of Americas leading lines of office furniture and 








equipment. 
It is the home office for the chain it contains the ac- 
counting division — an interior designing department, manned 





by many of the nation’s top designers and a complete repair 
and refinishing department 

The store in Los Angeles Calif., at 830 Wilshire Blvd 
opposite the Statler Hotel, is managed by Harvey Blank 








The “Office Planning Center” the decorating and interior 
designing division of A. Blank, Inc., at 7 E. 46th St., New 
York City, has George Molinar, prominent Italian designer, 
as head of a staff, that has designed the interiors of many 
of the nation’s top business organizations 

“Office Furniture Wholesale Distributors”, the wholesale 
division of A. Blank, Inc., has warehouses strategically spread 
throughout the country. 

Through its advertising, merchandising and sales promotion ' 
department, A. Blank, Inc., is in a position to co-operate METAL . . . furniture and office equipment, particularly the Art 
with manufacturers in promoting their lines Metal and Sturgis lines, is displayed by Blank, Inc. 
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Just love those Barkley Tabs... 


you would too if your days were spent filing and 


finding in all these drawers. Barkley Tab File Guides make 

the j so easy because each tab is both angled and magni- 

fied — takes only a glance to find the file you want. And there’s 

| no stooping to read bottom files either for the Barkley Tab 
§ gives full 90° visibility. The men in my office like the way I 
find files for them so quickly. They think I’m so efficient! . .. 

and they’re so right when I have Barkley Tabs to help. The 

boss, economy-minded of course, likes their durability — 

they stand up under constant use for years. We’re now in the 

process of installing Barkley Tab Guides in all our files. 

When I come into your store, will you have a supply on hand 


to fill my order? If not, you had better order some today.” 


Cc. L. BARKLEY &CoO. 


1220 W. VAN BUREN STREET, CHICAGO 7, ILL. 
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a FILE FOLDER for every purpose 






Over 200 different file folders to choose from — 
single top, double top and system folders of 
highest quality sulphite stock for strength 
and durability. 







ASK FoR BARKLEY 


and get the BEST 
in Filing Supplies 











































PRESSBOARD FILE FOLDERS 


Heavy pressboard file folders with stron 
expansion “W” shaped cloth gusset to hg 
great bulk of file matter. Self Tab, Metal} 
or Barkley Tab. 





Cc. L. BARKLEY & CO. e 1220 W. Van Buren Street e Chicago 7, ii 
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CARD GUIDES—INDEXED 
A complete selection of card guide VERTICAL FILE GUIDES 
sets of Bristol and Pressboard in all 
standard sizes. Includes sets of A-Z Pressboard and Manila File Guides with 
index with from 25 to 3000 div., 25 to 3000 A-Z div., also Days, Months 


Days, Months, and States. and States, All popular sizes. 














Se a —-—_— 
ae ee See 
s = Sas cra Gummed Folder Labels 
("5 L. Barkley 6 Co. ‘ies “N 
TABULATOR / 
| 1, ALLIED TIRE COMPANT : 
CARD GUIDES : — 
INDEX CARDS A complete assortment of top 
quality Bristol and Pressboard Perforated and typewriter spact 
Of finest card stock. 300 line and 200 Tabulator Card Guides for all in pads of 500, your choice off 
line ruled and blank cards in a variety applications. Blank guides fo colors. Colored labels or whit 
of colors. 3x5, 4x6 and 5x8 sizes vertical filing also carried. with colored border. 
oe 
— x D \ ‘ 
— c aoe 
wet eeee | | 
calaegianel z 3 z o E 
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: FILE FOLDER SETS 


High grade Leatherette for greatet| 
durability. A-Z set with 25 div., Days 
and Months — each in a different colof 






REPORT FOLDERS 


Spanish Grain Leath- 
erette report folders 
with embossed border 
and panel available in 
8 colors. Universal fas- 
tener for 2 or 3 hole 
punching. 


















Stow & Davis 
Offices are 
Showplaces 

Stron 

Ma n STOW & DAVIS Furniture Co., of Grand 

— Rapids, Mich., founded in 1880, has 
established fine new executive and busi- 
ness offices in its new location, carry- 


ing out the promotion of furnishing 
handsome executive office interiors. The 
new offices are truly showplaces of 
company products and include the most 
recent advances in lighting, color appli- 
cation and office layout. 





RECEPTION AREA of Stow & Davis executive offices is comfortable and pleasant in pleas- 
ing colors and natural woods. 





#. , . ‘ : . 















OFFICE OF THE PRESIDENT of Stow 
& Davis is done in walnut panelling, 
natural Gunstock finish and soft color 
tones on walls and ceiling. Black leather 
and black and white tweed fabric is 
used as seating covers. In 1955, Stow & 
Davis purchased the former Robert W. 
Irwin Co. factory in Grand Rapids, mak- 
ing an additional 250,000 square feet of 
production space available. The new ex- 
ecutive and business offices have been 
established in this location. 


bels 


~~ 


vig 


= gs 

Goats THE GENERAL SALES OFFICES, with neutral walls accented by OFFICE OF THE ADVERTISING MANAGER, Light wood finishes, 
— bright leather colors and lighted ceiling offer an efficient area. bright leathers and draperies blend with soft neutral wall colors. 

ean 
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—Arresting in turquoise and shrimp color. 
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—"jt's hard to believe that our store looked that bad." 


After... 


Designed for quick service by 
Henry Berry, new Arc-Seg- 
ment fixtures have done away 
with the cluttered appearance 
of the Joplin Printing Co. re- 
tail stationery store. On one 
floor displayed office equip- 
ment [including furniture as 
well as supplies) and the com- 
mercial stationery lines. 





... Before 


Quick 


Service 


Comes to 


Joplin 








@ THE TURN OF the firm's half century brought a new 
retail store with quick service as its theme for the Joplin 
Printing Company, 414-416 Joplin St., Joplin, Mo. 
Hailed by an impressive newspaper insert, lithographed by 
four-color process, produced in its own printing plant, the 
Joplin firm on its 50th anniversary had the pleasure of im 
viting the public to inspect a store which is new inside and 
out. 
From the very moment that the graceful store front catches 
a visitor's eyes there is an arresting difference, starting 
with the pleasing turquoise and shrimp color effect. 
Interior-wise the store has been transformed with the quick- 
service Arc-segment fixtures designed by Henry Berry Asso 
ciates. The Joplin firm was pleased to tell its customers: 
“The advantages of the self-selection and self-service fea 
tures of an open display operation are that they give the 


(Turn to Page 116, Please! 
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Can't blame him for being a little sore. That desk with 
the big dent is an all-welded construction. Maybe this 
feature was part of your sales talk when he bought 
the desk. It's just a pain in the neck to him now because 
he can't replace the damaged pedestal. 

This can't happen with WESCO Fashionaire or Econ- 
omaire desks because your customers can replace 
damaged sections swiftly and easily. Just another point 
of good customer relations well in mind when our 


WESCO—The Stamp of Quality in Office Equipment! 
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designers put the plans together for these finest low 
* priced desks. 

Repeat sales are long range stuff. The satisfaction 
your customers experience today with WESCO's econ- 
omy priced desk and file lines will bring them back 
again tomorrow. 

For tomorrow's sales—Sell WESCO today! 

Builders of Fashionaire and Economaire desks— 
suspension and non-suspension files—Add-a-Files, 


WESTERN MFG. CO 
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Is this YOUR customer? 
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MANUFACTURING COMPANY 
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R.C. Allen ......... 
alunys gies ou finest vole! 


The new R. C. Allen Electrite is a happy combination of the best features 

of an electric typewriter and a manually operated typewriter. It provides 

the ease and uniformity of electric typing at the cost of a manual machine. 

This ingenious design gives electric operation where 95% of all typing actions 
are performed, but retains manual operation where 95% of all electric service 
complaints occur on full-electric models. Exclusive franchise in a few territories 
is still available. Write for details. 


R.C.Allen Business Machines, Inc. 


680 Front Avenue, Grand Rapids 4, Michigan 


TYPEWRITERS + CASH REGISTERS +» ADDING MACHINES + SAFES: FILES - BOOKKEEPING MACHINES 
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TYPEWRITERS +» CASH REGISTERS - ADDING MACHINES + SAFES + FILES - BOOKKEEPING MACHINES 












B.C. Abbe ny, cnn son 
ans ies ofl lie 


Ultimate Value in Service, as well as in efficiency, is an important 
consideration in choosing an adding machine. The R. C. Allen is known for 
lasting dependability, and a full measure of value in performance features which 
are exclusive at the very low R. C. Allen price. Dealers find these machines a 
most profitable line... with both electric and hand-operated full keyboard 


and ten key models to satisfy a variety of requirements. 


R.C.Allen Business Machines, Inc. 


680 Front Avenue, Grand Rapids 4, Michigan 











that’s why MUTUAL 
¢ PUNCHES 


G SELL FASTER! 


All Centamatic Punches are equipped with 2 guides which automatically 
center the paper. All models are equipped with removable trays. Heavy steel 











construction, finished in gray enamel with nickel-plated hand lever and 
guides, individually boxed. 


No. 300 CENTAMATIC MULTIPLE PUNCH 


This punch does the work of 8 punches (as illustrated 
at right). By setting the ball bearing selectors, you can 
punch two or three 1," round holes through 12 sheets 
of 16 Ib. paper. Base 4%," x 9%". 

Leak ccsincncceseysasvddenavensicened $13.75 


No. 200 TWO HOLE 
CENTAMATIC PUNCH 
Punches two 4" round holes, 23%,“ 
center to center through 25 sheets of 
16 Ib. paper. Base 4%" x 7%". 
og EP CO $5.00 





No. 400 DIAL - CONTROL 
CENTAMATIC PUNCH 


Completely automatic action — no 
fusing — no calculating — no paper 
folding. By merely setting the dial 
and adjusting Centamatic guides, 
you can punch two or three '/," holes 
through 20 sheets of 16 Ib. paper. 
Base 5%," x 114%”. 

Ge WIE cdbtatescccnccscccscce $35.00 





Order from your wholesaler or direct from us. Literature available 


STATIONERS SUPPLY CORPORATION 


Manufacturers of Centamatic Punches 
268 Fourth Ave., New York 10, N. Y. 
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Quick Service 
Comes to Joplin 





(Continued from Page 112) 


clerks more time for the cases where skilled aid is necessary 
So it is the combination of these three that make an ideg 
stationery store designed for what is termed “Quick Service, 

So sweeping is the “new look” given the store’s interior 
that Jack Manning, president and manager, told OFFICE AP. 
PLIANCES in comparing pictures of the old and new, “I fing 
it rather hard to believe that our store really looked that bad, 

In the dual purpose arrangement of a stationery and office 
equipment business, there is displayed on one floor the office 
equipment (including furniture as well as supplies) and th 
commercial stationery lines. 

A serpentine coral inlaid tile aisle wends its way toward 
the rear of the store. This is the “desk display” with variouw 
types of distinctive office desks and accessories. 

Following this method of “leading” the customer, Joplis 
Printing Company has a luxurious carpeting line to complet 
office setups along the wall. There are four such offices sep 


| arated by eye-pleasing planters and wrought iron grillwork 


with smaller planters along the edge of the carpeting making 
a pleasant walkway by these “package” offices. 

What has been the result of this new store arrangement? 

President Manning comments: 

“In three short months our cash and charge sales hav 
shown an increase of 28% over an average yearly daily sales 
but since this is our traditionally slow period, the sales ar 
40% ahead of a like period of 1955. This, of course, is ven 
encouraging to us as we had felt that it would take six month 
to really have our clerks used to the new type of selling and 
to get properly lined up. Also, a number of our clerks hay 
had to assist in the moving of our inventory and we hav 
been working very short handed on the retail floor.” 





Monrobot Shipped to Germany 

First Monrobot electronic computer to be shipped oversea 
by the Monroe Calculating Machine Co., Inc., a Monrobo 
VI, recently went by flying boxcar to Frankfort, Germany 
This machine is designed to solve reconnaissance, guidance ani 


| aerial survey problems for the U. S. Air Force, and the jo 
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OVERSEAS ASSIGNMENT . . . John R. 
Moynihan is bid farewell by company 
executive as he leaves for Germany to 
service the first Monrobot electronic 
computer to be shipped overseas. 


was undertaken at the behest of the Air Research and Deve 
opment Command’s Wright Air Development, Center, Daytot 
Ohio. 

First technical representative to be assigned a post acros 
the Atlantic, John R. Moynihan flew from International Af 
port at Idlewild to service the computer at Ramstein, Germag) 
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Browne-Morse GLIDER FILES 








SMOOTHER, FEATHER-TOUCH ACTION 
New, full-length Glider drawer suspen- 
sion means smoother, faster, easier filing. 


COMPLETE RANGE OF SIZES 

Glider files are available in two, three, 
four, and five drawer heights (letter 
and legal size) and a full range of 
card file sizes. 


NON-LUBRICATING 

Case-hardened ball bearings mean no 
lubricating. Ball-running contoured 
raceways make drawers roll freely. 
Lifetime steel in new modern colors 
means practically no maintenance. 


GLIDER EXTENSION ARM 

Extension arms are engineered so that 
entire drawer* load is equally distrib- 
uted. Gives full length drawer support 
at all times. 


MORE FLEXIBILITY 

Drawers are interchangeable on Glider 
files. They’re so easy to change. Just lift 
and drawer is automatically released. 


SIDE-ACTING COMPRESSOR 
Easy-to-move follower block keeps con- 
tents vertical at all times. Locks itself 
in any position. 


Low CcOosT 
Glider files are available at the lowest 
cost ever. 


Write for Free Folder 





Browne ach BE 
=AAorse _ 


COMPANY 
MUSKEGON, MICHIGAN 





















Architects of Efficiency for America’s Offices 
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new products* for increasing 
your sales volume! 


—— STEEL TRANSFER FILES 
Priced for quick tur. 


| ALL EYES 
ARE ON 





NOW...the York line offen ‘ 



































ae over. Margin is top 
4 Delivery is immediate, 
e « 
9 
? 
* 
8 
e 
. e 
if oe 
FIRE-RESISTIVE SAFES INSULATED FILES ° 
All popular sizes in 1, 2. All units are I-hour Unde a 
ond 4-hour Underwriters’ writers’ labeled . . . ched 
labeled models. cross and tab-card files . .. 
1, 2, 3 and 4-drawer lee @ 
ond legal models. 
a 
® 
a 
* 
¢ 
o 
--- THE COMPLETE LINE s 
THAT SETS THE PACE : 
* 
Customers stop... look... and buy ... when dealers display a 
. ee *STOC-RITE MULTI- *S$TOC-RITE MULTI-PURPOSE 
the complete York line. York sets the pace in satisfying PURPOSE CABINETS METAL SHELVING ee 
A oan s These sturdy, handsome For every storage need ther 
customer requirements for parts and record storage facilities... and economical steel ore ports bins, rack ond ledu 
. . units ore available for units, counter ond desk-hig 
wardrobe and supply cabinets . . . shelving . . . fire, wardrobe, storage or models, tool lockers, sevia [t's ¢ 
, : combination usage. carts, foreman's desk, wot 
burglary and holdup protection equipment. tables, tire and tube racks. “ug” 
Sold exclusively through dealers, the York line bears a proud 
name widely known for quality and top-flight performance. But 
Deliveries are prompt. Factory representatives will help plus 
increase your volume and turnover. Be sure you have up-to-date you t 
sales data. Fill-in and mail the coupon today. 
See our exhibit, Booth No. 212 
N.S. O. E. A. Convention, Sept. 29 — Oct. 3, 1956 
2000 MULBERRY ROAD, S. E. * CANTON 2, OHIO 
YORK SAFE & LOCK FIRE-RESISTIVE VAULT DOORS 


Underwriters’ labeled 1, 1, 2, 4 and 6-her 
doors meet all fire protection requirements © 
record storage rooms ond book vovits. 


2000“vulberry Rd., S. E. 
Canton 2, Ohio 


Please send complete selling data for solesmen on: 


0 Stoc-Rite Multi-Purpose Shelving [] Steel Transfer Files 
() Stoc-Rite Multi-Purpose Cabinets [} Vavit Doors 
CD Fire-resistive Sofes [] Burgler Resistive Chests 








(LD Insulated Files [} Complete Line 


PROMPT DELIVERY! 


Firm From warehouse stocks rities and merchandise from ; : 
Individual Title in Canton, Degver, Los burglary and holdup, there 
Angeles & Dickson, Tenn. is @ complete range of sizes 
Street in horizontol, verticol ond é ; : 
City Zone Stote super-morket units. j 
N-31 DI 
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BURGLAR RESISTIVE CHESTS 
For protecting money, secu- 


( 
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~ Never before a “C”’ label safe 


LES 


= with an “inside story” like this 
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Basic unit includes a locked box drawer Note addition of correspondence file unit 
and a card file drawer for important 3” x 5” : at lower left, utility drawer, upper right, 
customer lists, sales records, inventory which turns into a cash drawer with addi- 
records, et plus generous space for tion of bill and coin tray. Space at bottom 
accounts receivable and other ledgers. right may be used for important ledgers 
Note. Box drawers for valuables can be or single or double lockers installed. 
substituted for card file drawers. 
Ost 
ol e*eeeeeeeeeeeeoeeeeese eee eoeeeeee 
eo 
-high : ‘ : 
wis) It’s the me tside beauty of this new Mosler 
" i ; : “Built-in” Letter File Drawer pcr- 
C”’ Label I rd Safe that catches the eye first. mits customer to file important and 
But the bic <# is inside. = . confidential letter-size documents in safe 
u ory is inside. A basic interior without folding. Indexed for quick find- 
plus five e Mosler optional units enable ing. A tremendous convenience. A 
; 2 great selling Mosler exclusive. 
u to offer 40 different interior arrangements. 
Yes, the big story is inside. But don’t rush your have a tailor-made interior, exactly suited to 
prospect. Let him admire those new, two tone his own needs in a “‘C” label record safe. Five 
shades of grey and decoral that look so smart simple optional units... and a screwdriver... 
in th dern office. Let him twirl the new are all you need to offer a choice of 40 different 
“Counter Spy”’ Dial. Then. . . open the door and interior arrangements. It’s the biggest “Inside 
-— show him how Mosler ingenuity and Mosler Story”’ in safes in years. It can mean bigger profits 
engineering now make it possible for him to for you. Get full details. Wire. Phone. Write. 





oe , i. IF IT'S MOSLER ...1T'S SAFE 
| SEE THE NEW “C”’ AT BOOTH NO. 134 The Company 
Mosler Safe =: 


AT THE N.S.0.E.A. CONVENTION AND MEET 
Hemilton, Ohio 


— “IRV McDEE,” THE HIT OF THE SHOW. 
. 
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World’ s largest builders of safes and bank vaults . . . 
Mosler built the U. S. Gold Storage Vaults at Fort Knox and the 
Samous vaults that withstood the Atomic Bomb at Hiroshima 















SEE 3 NEW 
PROFIT-PACKED 
SALES BOOSTERS 


at the 


NSOEA Convention - Conrad Hilton Hotel 


Chicago - Sept. 29 to Oct. 3, 1956 
Room 628-A 





Completely New! 


HOMS "12 in 1" 
Dial-A-Phrase 


$1.95 


12 of the most needed busi- 
ness phrases in ONE com- 
pact rubber stamp. NEW 
Patented Dial gives rapid 
selection of desired phrase. 


Retail 


Also available: Complete 


line of rubber line daters 
and band numberers. 





2. 





HOMS Model 170 
Numbering Machine 


e 5 Actions 
© & Wheels 
e Drop Ciphers 


$21.95 Retail 


Incl. Fed. Excise Tax 


Also Available— 

The most complete line of number 
ing machines, metal daters, com- 
bination numbering and dating 
machines and other specialized 
units in America. Catalog on re- 
quest. 


i inns 












HOMS Mode! 23 
“Comet” General 
Utility Beam Scale 
Fast accurate weights from '/, Oz. to 23 Lbs. Platform size: 


6” x 11". The ideal scale for letters, parcel post and general 
office weighing. No loose weights to put on or misplace. 


Retail 


$17.95 


If you do not attend convention write for 
complete resale information on these 3 
Sales Boosters and others. 


DOUGLAS HOMS CO. 


326 Jackson Street 


San Francisco || California 































APPRAISES THE WINNERS . . . Dave Bland, sales manager ¢ 
Felt-Point Pen Division, Marsh Stencil Machine Co., views # 
winning drawings in prize competition. : 









Name Felt Pen Drawing 
Competition Winners 


Twenty students between the ages of 13 and 18 are the 
first to win national honors in the “felt pen” drawing classé 
fication of the National Scholastic Art Award competition. 

Sponsored by the Marsh 77 Felt-Point Pen, the awards i 
cluded cash prizes for the national winners and gold keys and 
merit for the regional winners. The winning 
exhibited recently at Carnegie Institute, Pitt 


































certificates of 
entries were 
burgh. 

The 1956 contest had 175,000 entries from students 
grades 7 to 12. Classifications covered pictorial art, graphig 
art, design, sculpture, ceramics and crafts. Encouragement ang 
recognition of student achievement in creative art amon 
junior and senior high school students is the purpose of th 
Scholastic Art Award competition. 

All students in public, private or parochial schools, grade 
7 to 12, may enter the 1957 contests and obtain entry blank 
from Marsh 77 Felt-Point Pen, Belleville, Ill. 

Winner’s just announced are: 















































Margaret Booth, Cleveland, Ohio 
Nancy Nickel, Lexington, Ky. 

Helen Tipton, Cincinnati, Ohio 
Gretchen Wilke, Rush-Henrietta, N. Y. 
Susan Butler, Portland, Oregon 

Ann M. Castellini, Cincinnati, Ohio 
Harry Corbissero, Ashtabula, Ohio 
Janyce Fagotti, Modesto, Calif. 
Conrad Fialkowski, Chicago, II]. 
Ronald Gratson, Cleveland, Ohio 
Frances Lavdas, Parma, Ohio 

Frank H. Lehninger, Hartford, Conn. 
Don Lindmark, Tulsa, Okla. 

Sandra McKiniry, Andover, Mass 
Victor Opalek, Brooklyn, N. Y. 

Phil Risebeck, Kansas City, Mo 
Tadas Uskuraitis, Boston, Mass. 

Jay Valentine, Oakland, Calif. 

Doris Vlasek, Cicero, II. 

Joan Willett, Oak Park, Ill. 














Kane, Little Represent Columbia Steel 


Robert (Bob) Kane, well-known in the Mid-West, is now 
representing Columbia Steel Equipment Company in Minne 


Like 


sota, lowa, Missouri, Illinois and Wisconsin. Bob will continue surp 

to make his headquarters at 9 S. Clinton St., Chicago. SupE 
George Little, formerly with the Steel Strapping Division of) fabr: 

Stanley Tool Works, represents Columbia Steel Equipment econ 

Company in Pennsylvania, New Jersey and Delaware. He wil 

make his headquarters at Columbia's new home office andy SPeC 


plant, Fort Washington, Pa. 


For 
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Like so many new products coming from modern research, Nygen Tolex far 
surpasses nature’s best efforts in combining beauty and performance. This 
supported vinyl upholstery offers all the rich softness of leather or woven 
fabrics, plus its own unequalled qualities of strength, long wear, comfort and 
economy. That’s why more and more business and professional men are 
specifying Nygen Tolex on office chairs for executives and employees alike. 


For the names of manufacturers using NYGEN Tolex, write: 


THE GENERAL TIRE & RUBBER COMPANY 
DIVISION ¢ TOLEDO, OHIO 


GENERAL 


PLASTICS 


The General Tire 
& Rupber Company 


*Reg. T.M.-—-G.T. & R. Co. as used with 
fomous General NYGEN tubeless tire 








New Director’ Series: 








) WITH SQUARE TUBING | 





lial 
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Executive Chair 


Fit seating for a man of standing! An imposing chair... 
enormously comfortable: even the armrests are foam- 
cushioned. Scientifically engineered to provide maxi- 
mum comfort and freedom from fatigue. Height and 
spring tension of tilting seat and back are adjustable. 
Dual-contour molded foam rubber cushioning in seat. 


Suggested retail, $59.50 . Zone 2, $64.50 


And don't forget Los 
of office furnit 


COSCO's complet: eof Office f ed" business furniture 





hele l-| itor 
Secretarial Chair 


Completely adjustable, to please ladies of all shapes 
and sizes. Adjustments include height and depth of 
seat; height and angle of backrest; and tension of spring- 
action tilting backrest. Even in ten-day trial, your cus 
tomer will see that this COSCO Chair helps his secre 


tary do better work... and more of it! 


Suggested retail, $42.50. ..... . Zone 2, $46.50 


LOSCO 


FURNITURE 








s Added to 44302 Line! 


Seal 


@.3 





Model 27-LA 


Conference Arm Chair 


n and conference room. Sure to 
favorably with its style and com- 
el alert duringlong conferences! 
t. Legs extended in rear to pre- 
arring walls; rubber-cushioned 


Zone 2, $43.50 


g Cosco “Office fashioned”’ Seat- 
v “de luxe edition”! Executive, 
and general chairs . . . more 

1. more luxuriously cushioned 


led foam rubber, and available 


ure roomier than ever... and 


th foam rubber and resilient 


HAMILTON 


MANUFACTURING CORPORATION 





Model Mode 
22-L Z 


Model 23-LD 


General Chair 


Here's low-cost, high-comfort seating, equally at home 
in reception room, conference room, private office... 
or wherever quality mass seating is needed. Ladder- 
back and padded-back models available, the latter in a 
choice of foam or Tufflex cushioning. Legs extended 
in rear; rubber-cushioned steel glides. 


Mode/ 22-L $13.95 
Mode! 23-L, $15.95 
Mode! 23-LD, $19.95 


Zone 2, $15.95 
Zone 2, $17.95 
Zone 2, $21.95 


Tufflex. Bonderized, chip-resistant, baked-on enamel 


finish in six popular colors. Smart, durable upholstery 
in wide choice of fabrics and colors. 

Your customers will soon be seeing this new 
“Director” Series advertised in Fortune, Newsweek, 
U.S. News & World Report, Business Week, Institutions 
and Management Methods. Write for free catalog, plus 


free display and advertising aids, today. 


COLUMBUS, INDIANA 











PENCIL 


to bring you today’s new 
writing tool for the office 


Leading firms across the country are equipping 

their offices with the new VELVET ball PEN.cil 

because: 

e it combines the best features of pencil and 

ball point pen 

wood barrel has lighter feel of a pencil for 

top writing comfort 

e improves record keeping, lowers costs, raises 
efficiency in every department 

e nothing to press, click or turn 

e finest ball point mechanism 

¢ no point to break, wear down or sharpen 

e ink supply lasts for months 








*ci 





3 styles for every writing job: 


¢ Regular. For all general-purpose writing. 
Blue, black, red or green ink. $3.00 per dozen. 
¢ Super Fine. For shorthand and 
extra-fine writing, for accountants, 
bookkeepers. Blue, black, red or 
green ink. $4.20 per dozen. 
¢ Liquid Velvet. For economical, 
fluid “lead pencil’ writing ... and 
erasability. $3.25 per dozen. Sold 
only through commercial station- 
ers and selected stationery de- 
partments. Order today! 


VELVET 
ball PF ¥-cil 


iflllh 


Buy the 
economical 
dozen packs 





Prices slightly higher West of Rockies 


VELWET 








ball PEN-cil 


nothing writes like a Velvet 





Write for sample on your office letterhead. 
©1956 AMERICAN PENCIL CO., HOBOKEN, N. J. 
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Appointments .. . 





Represents Harter in Northwest 


DUANE FISHER is now associated with 
Harter Corp., representing the manufac- 
turer of steel ofiice chairs in the states of 
Washington, Oregon and Idaho. Prior to 
joining Harter, Mr. Fisher was with Shaw 
& Borden Co., Spokane, Wash. 


Name W. A. Sheaffer Pen Ad Manager 


EcRSa Ie euaoti 


G. P. KARLE, JR., (pictured), assistant aly 
vertising manager of W. A. Sheaffer Pa 
Co., has been named advertising mana 

succeeding Don A. Reed, who resigned 
join Russel M. Seeds Co., the pen firm's @ 
agency. Mr. Karle joined Sheaffer's as® 
sales correspondent in 1949. j 





Handles Wesco Lines in Far West 


D. W. ALEXANDER has been appointed by ‘ 
Western Mfg. Co. as sales representative to 
handle Wesco lines of steel desks and files. 
His territory will include the states of Ari- b 
zona, California, Nevada, Oregon and . 
Washington. Mr. Alexander, who has had a 5 
24 years of selling experience, represents - 
several olher allied lines in his area. His a 
offices are at 796 Greer Lane, Palo Alto, 





New Vice-President for Esterbrook Pen 


JOHN T. MCLOUGHLIN is the vice-pray 
dent and assistant to the president of # 
Esterbrook Pen Co., according to an @ 
nouncement by Sydney E. Longmaid, pr& 
dent. Mr. McLoughlin was formerly wi 
Johnson and Johnson as director of # 
surgical dressings division. 





Field Rep. for Stationers’ Guild 


LESTER BROOKS has taken the post of spe- 
cial field representative for the Stationers’ 
Guild of America. He is an experienced 
stationer, having formerly been in partner- 
ship with his brother in the operation of 
Christoffer's at Amityville, L.I., N.Y. 


On-mb AWD 
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To Manage Harter’s National Accounts 


al ROBERT L. CARVER has been given ? 
post of national accounts manager of Hé 
| er Corp. He was formerly dealer s# 
cae, manager and has been associated with ® 
¥ firm for the past 18 years in various 
capacities. He takes the position formé 
held by Guy E. Laughlin who was appoint 
general manager of the company's Cané 
an subsidiary in 1955. 


~ 
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BUSINESS GIFTS 
{els 
BUSINESS MEN 


GENUINE TOP GRAIN 
COWHIDE DESK PADS 
AND ACCESSORIES 
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THE PERFECT GIFT TO MATCH THE DECOR OF ANY OFFICE —— AVAILABLE IN STOCK 
AND SPECIAL LEATHERS 


282 SERIES 

A. Glass 6” Ash Tray J. Work Distributor (Side or End Open—4 or 10 Pocket) 

B. S/Gold Screen 6%” Ash Tray K. Letter Tray—tLegal Size 

C. Library Set—tLetter Opener and Shears L. Memo Pad Holder (5” x 8” or 4” x 6”) 
: D. Double Pen Set (Sheaffer White Dot) M. Cigorette Lighter (Evans) 
; Single Pen Set (Sheaffer White Dot) not shown. N. Telephone Directory Cover (11” x 9%") 

E. Executive Letter Opener O. Cigarette Box (Will hold King Size and Regulars) 

F S/Gold Screen 4,” Ash Tray P. Calendar Pad and Filler (Plain or Gilt Edge) 

G. large Pencil Cup—3%,” diameter, 44%,” high Q. Home Waste Basket 92” diam. 12%,” high. 

H. Correspondence Folder (Letter and Legal Size) Executive Waste Basket size 12” diam. 15” high not shown 
: 1. Desk Pad Size 19” x 24”, 20” x 36”, 24” x 38” R. Doodle Pad Size 11” x 8Y%” 

(also available folding and all leather desk pads) S. Hand Blotter 


Look to the seal of quality in distinctive leather desk accessories! 


ROOM 504 » CONRAD HILTON HOTEL + CHICAGO + NSOEA CONVENTION + SEPT. 29-OCTOBER 3 


e@ vm CHICAGO DESK PAD CO., inc. 


ointt 
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the YELLOW BOX LINE is best! 


Time-tried... . quality-proved 
... customer- preferred! 


Oakville’s complete Yellow Box Line 
of paper-fastening devices simplifies 
your buying, streamlines your inven- 
tory, cuts your handling costs, saves 
you money! From one source — with 
one order — on one invoice you get the 
merchandise your customers want. 
One-stop buying — the Yellow Box 
way — builds sales and profits! 


Concentrate on the Yellow Box Line 
— the line that’s best for you! 


OAKVILLE COMPANY DIVISION 
SCOVILL MANUFACTURING COMPANY 
Waterbury 20, Connecticut 
ew York @ Philadelphia © Boston © Chicago © San Francisco 
In Canada: Brown Bros., Ltd., Toronto 2 





$ 


SEE YOU AT BOOTH 58, NSOEA CONVENTION 














Appointments... 







Taylor Chair Names Rocky Mt. Representative 


JOHN J. POWERS is now representing the 
Taylor Chair Co. in the Rocky Mountaig 
states of Arizona, Nevada, Colorado, Idaho” 
New Mexico, Utah, and Wyoming, as wal 
as Caifornia, Washington, and Oregon. Hp 
new position carries the title of western te 
ritorial manager. 


To Service Philadelphia Area 


LOUIS P. MERLANO, Northeast district 
manager of Facit, Inc., has moved to 37 
Red Ridge Road, Levittown, Pa., and will 
concentrate his sales and service activities 
in the Philadelphia area. Mr. Merlano will 
continue to service al of his former cus- 
tomers as well as develop closer contact 
with dealers in the Middle Atlantic area. 


Named Purchasing Head for Old Town 


JOHN H. ROBINSON was appointed @ 
rector of purchases for the Old Town Cory 
according to an announcement by the com 
pany. Mr. Robinson was previously with 
purchasing department, recently as assist 
director of purchasing, of the Sperry R 
Corp. 





“a 


Represents H-O-N in Southeast 


C. FRED GREEN has been appointed as 
salesman for the H-O-N Co. in the South- 
eastern states territory. Mr. Green's home 
is at 263 N. E. 162nd St., N. Miami, Fla. 


Becomes General Sales Manager 


B. W. KNOTT is the new general salt 
manager of the Arnot-Jamestown Divisis 
of Aetna Steel Products Corp. He wa 
formerly in charge of Arnot dealer sat 
and has been with the Division since # 
Partition-ettes, modular furniture compo 
ents and Office-ettes were first introduce 
to the office furniture market, 


Retail Sales Manager for Autopoint This trac 


lec 
SOL SHULMAN is the new general sales 
manager for the retail department of the 
Autopoint Co., division of the Cory Corp. 

This is a new position in the firm. Previous = 
to joining Autopoint, Mr, Shulman was gen- 
eral sales manager for Jules Montenier, 
Inc. 
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This trademark dentifies a 


leading ness machine dealer 


/3, OA=10/56 


“Bet your life I handle the 
Burroughs line. Just look 


how they back me up with... 


direct mail advertising that 


packs plenty of sales wallop!” 


Folders, pamphlets, broadsides, 
invoice stuffers—you name it! 
Burroughs offers everything dealers 
need to back sales power with 
mail power. 


“Best Direct Mail Advertising’ — 
that’s what the DMAA* awarded 
Burroughs campaigns. For these 
campaigns really pay off! Time and 
again, profit-minded dealers have 
seen it happen: mailing list names 
turned into prospects, prospects 
into customers. And it’s all so 
simple! You just pick the mailing 
plan that fits your needs. Then, 
watch your business grow! 


Sound good? There’s more to 
come. Burroughs nation-wide 
magazine advertising, for example, 
which reaches thousands of adding 
machine prospects in your sales 
area every month. Radio scripts 
and newspaper mats? Of course. 


And remember: when you sell 
Burroughs, you can really sound 
off about quality and know you’ve 
got the adding machines to back 
you up. How can you miss! Write 
today for the complete story on a 
Burroughs dealership. Burroughs 
Corporation, Detroit 32, Michigan. 


*Direct Mail Advertising Association 
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H-O-N- DEALERS! 


your voluminous repeat orders are 
a great testimonial to this good file 


Naturally, we’re happy about it. For nothing is a 
better test than the market place. . .where cus- 
tomer meets product. Yes, the H-O-N 204 is a 
good file, and you have PROVED it in your stores 


around the country. 


Our purpose is to IMPROVE this H-O-N file where 
* 
ever possible. For example: a new and better 


~ )) follower block for this unit is now in production. 


2 
-j-O-NJ A promise not only in words but in action that 


OFFICE EQUIPMENT ; 
you can depend upon H-O-N for leading file values. 


MUSCATINE, IOWA 














FILES IN POPULAR SIZ! 


Suspension letter and 
in 2, 3, 4 and 5 dr 
Quality and excellence are models. Non-suspensio 
apparent in the H-O-N line 2 and 4 drawer mo 


MODEL 901 COSTUMER 


THE HOME SUITE of costumers. Made in 20 Vertical Z-bars to give 
models to fill the require- spaced support to dr 

office-in-the home fur- combination cabinet and ments of clubs, institutions loads. Heavy torque p 

ture consists of three at- desk may be used singly or offices, restavrants and in the base for added + 
tractive units especially fin- in @ group. Well made in meeting places. Practical de- ty. Suspension models | 
ished in beautiful decorator pleasing proportions for sign and fine workmanship triple-tied cradle on 10 


ors The 2 drawer file home use. in attractive aluminun er bearings. Excellent f 
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UNIFILES 


32A SERIES 





38A SERIES 


38D SERIES 





Now—for the first time 

these three basic Unifile 
models are available with 
H-O-N’‘s distinctive UNI 
LOCK feature and also ar 
inner security compartment 


with dial combination lock 





Four versions of these three 







models are made to swit 


your needs 












Model 38D also availat 


legal dimensior 





Lele) der -S) 3. 


MODEL 


Styled in thé conte c y T 1 fc 






Popular with dealers every- 





















he er k 
where O-N Boo cases MODEL 38F STORAGE ae 
cre made in two sizes 48 CABINET mode, Here is ad vely x € ard 
end 30 inches high. The tailored des k espe 














pleasing style and fine fin- ’ A convenient unit of matct adaptable for use by 


ish have created a big de- 








ing proportions to the Uni terviewers 




















mond for these units by file line for storing office salesmen Top t 
business and professional supplies. Double doors with resistant Panelyte s 24” x 
offices Both sizes are avail- paracentric lock. Also avail ee ee 

able either with or without able without doors (MODE! terchangeable, right ft 


sliding glass doors. 38E hand 
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ADDING MACHINES 


Surveys show that 


4 times as many 
customers can—and 
will buy a SWIFT 
because. 
ONLY SWIFT offers 
these 4 Great 
Features at 





PORTABILITY \ | 
weighs only 61 Ibs. Less 
than any other machine 


me," at 


DIALS 
for continuous totals 





SWIFT has 12 other features 


usually found only in expen- 


®@ é‘ 
hp sive machines. Every SWIFT 


machine is guaranteed. Fill 





out coupon below for com- 







SHORT = 
STROKE for high speed, 
one-hand operation 


3] 9}9} 918} 3]9)3}9) 
GREATER a 


CAPACITY 9 column addi- 
tion and multiplication 


fa SWIFT BUSINESS MACHINES CORP. 


plete profit-making story. 





No obligation. 


4 
t 1 
i Great Barrington, Mass. Dept. G ' 
| , , ‘ 
' Send free information about Swift Adding Machine. 
ie I 
! ' 
1 COMPANY ’ 
! i 

= 

i ADD i 
he =—eoe one or rer es Or OTC CECE leer lCcreeEr lCcorerhlCUCcer hlUcEr lUcer Cele ee ee ae as 
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Appointments... 


Named Controller for Underwood Corp. 


FRANK E. BEANE has been appointed vice- 
president and controller of the Underwood 
Coro. Mr. Beane, who has been serving 
as consultant to Bache and Co., was for- 
merly assistant to the president of the Gen- 
eral Chemical division of Allied Chemical 
and Dye Corp. He has served as president 
of the Equitable Bearing Co. and as a 
partner in Fenner and Beane. 


Monroe Appoints Educational Director 


ALLAN J. ROSS was named by the Monroe 
Calculating Machine Co. to replace R. D, 
Bryan, who has retired, as educational di. 
rector for the company. Mr. Ross was a 
sales representative for five years and 
was a member of the High Point club. 
Mr. Ross is a graduate of the Univer. 
sity of Michigan, where he taught briefly 
and also taught mathematics at the Univer. 
sity of California for two years. 





Represents Dixon in South 


GARLAND B. WHITE has been appointed 
by the pencil sales division of the Joseph 
Dixon Crucible Co. as sales representative 
covering Florida, Georgia, Alabama and 


= = 

eastern Mississippi. He resides in Atlanta, <> 
Ga. eo } 
j 


wr7 


Expand Smith-Index Agent's Territory 


HARRY TEHAN, JR., (pictured) has been 
appointed by Charles C. Smith, Inc., manu- 
facturer of Smith-Indexes, as sales repre 
sentative in Maryland and the District of 
Columbia. Mr. Tehan, 84 Peachtree St. 
N.W., Atlantic 3, Ga:, assisted by Roy 
Zepp, represents a number of manufactures 
in the Southeast. He has handled sales of 
Smith-indexes in the rest of his territory 
for more than a year. 





Becomes District Sales Manager 


JEROME ZIMMERMAN has been ap- 
pointed to the position of district sales 
manager, Autopoint Co., for the New Eng- 
land territory. In his new post with this 
Cory Corp. division, Mr. Zimmerman will 
work directly under the field sales manager 
of the Autopoint Co. Before joining Auto- 
point, Mr. Zimmerman was district manager 
for the Esquire Calendar Division of the 
Keene Advertising Co. 








Ben F. Johnson Represents Firms 

Ben F. Johnson, 218 Williams St., Lexington, N.C., ha 
been appointed sales representative by Indiana Desk Company 
and Indiana Chair Company for the states of North Carolina 
South Carolina and Virginia. 

Mr. Johnson has been identified with the office furnitut 
and office equipment industry for many years 
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Q Nine-to-Five appears to us the most sensible blend of 
¢ the best of the old and the finest of the new. We mean 
. your accepted quality and your forward-planning to 
, meet today’s and tomorrow’s new selling concepts. Con- 
, gratulations. - 
ree —JoHN WANAMAKER 
7 Philadelphia, Pa. 
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We will welcome your comments about this bright, new modular 
line on display at the NSOEA Convention, C-10 and C-11, Conrad 
Hilton. Columbia dealers take notice: literature and sales aids 
are now ready. 


COLUMBIA STEEL EQUIPMENT COMPANY 


Fort Washington, Pennsylvania Established 1919 
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SPECIALIZING IN 


MASTER UNITS 
SPIRIT AND HECTOGRAPH CARBON PAPERS 
SPIRIT CARBON PAPER RIBBONS 


DUPLICATING FLUID 


RECOGNIZED THE WORLD OVER 
FOR THEIR HIGH STANDARDS 


AND DEPENDABLE PERFORMANCE 


SUPPLIERS TO DUPLICATING SPECIALISTS EVERYWHERE 


ROSE RIBBON AND 
CARBON MFG. CO., INC. 


GENERAL OFFICES AND FACTO 


HARRISON, NEW JERSEY. U.S.A 
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| ContemporarysBank of England Chairs 
Appeal to Many; a Customers 
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One of Boling’s most popular chair designs is the 7700 
Series—traditional Bank of England dignity brought up- 
to-date with clean-cut streamlining. 

A favorite desk chair is #7710... #7711 is an excellent 
choice for conference room, reception room, or for office 
guest chair... and #7713 is a highly useful, compact 
single chair newly introduced in the same styling. 

In Walnut, Mahogany, Light Oak or Softone finish, 
these handsome Contemporary Bank of England chairs 


will please many of your customers. 


7713 


Our 52nd bbe 


BOLI NG CHAIR COMPANY 


siler city, nortn carolina 
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Business Boon for Top Executives 


: a es * 
Bn. f ” & 


the remarkable chair 
in which you 
REST as you WORK 


Model 532% UL 


See us at the 
NSOEA Convention 
Rooms 534-A, 535-A 


RELAXATOR-POSTURE CHAIR 


Here is the most remarkable seating ever created 
for top executives. Here is an unparalleled, 
self-adjusting posture chair for fatigue-free 
working hours, plus exclusive head-rest and 
proper recline-action for those precious minutes 
of rest so essential for busy executives. 
MILWAUKEE'S Relaxator-Posture Chair is the 
custom-crafted masterpiece with the dual 
advantages you can demonstrate dramatically 
and sell with ease. Write for full descriptive 
details today. 


makers of fine chairs for over half a century 


MILWAUKEE CHAIR COMPANY 


Milwaukee 45, Wisconsin 


; 


NEW FACTORY .. . and offices of Stationers Loose Leaf 


Co. in Milwaukee, Wis. 


Stationers Loose Leaf Company Moves 

Stationers Loose Leaf Company has moved its entire manu- 
facturing plant and offices to a new location, it was announced 
by President Adolph G. Lotter. The 55-year-old firm, which 
manufactures the Faultless line of loose leaf equipment, ig 
located at 224-246 East Chicago Street, Milwaukee 1, Wis, 

The huge, modern, four-floor building was purchased late 
in 1955 as a major step in Stationer’s expansion and moderni- 
zation program. The new building is now ideally suited for 
the many operations performed by the company. 

The ground floor contains a modern, fluorescent-lighted ma- 
chine shop, equipped with tool and die machines, punch 
presses, screw machines, and equipment used in making alk 
the meal parts of the many types of loose leaf binders made 
by the company. Plating of metals is also done within the 
plant. 

On the first floor are air-conditioned offices, featuring 
streamlined and colorful all-steel desks, and other modern 
furnishings. The huge showroom, stock and shipping rooms 
are also on this floor. 

Another floor is devoted to printing operations with their 
many different types and sizes of presses. Included are mod- 
ern, stream-feed, offset presses and latest type feed letterpress 
equipment as well as special type ruling machines, on which 
various accounting forms are made. Here also, is the com 
plete, modern typesetting and compdésing room and storage 
space for vast stocks of paper. 

One complete floor contains the bindery where the intricate 
loose leaf mechanisms are bound into finished loose lea 
binders. Leather work, gold leaf decorating and lettering, and 
many other specialized crafts are also accomplished here. The 
newest and most modern methods are used in the bindery 
although many hand operations by skilled craftsmen are still 
a necessary and vital part of this work. 

Months of careful planning, engineering and the solution 
to countless problems were necessary before the gigantic mové 
was begun. The entire job was so well co-ordinated that only 
a minimum loss of production time was incured, during all 
the months of the gradual changeover. Not one accident 
occurred during the transfer of the mammoth machines tha 
had to be moved by derricks and hoists from one four-sto 
building to another. 

During the moving period, increased production schedule 
had to be met to keep pace with the biggest volume in Sta 
tioners Loose Leaf’s history. In some cases there were um 
avoidable delays in filling and shipping orders for certain types 
of merchandise, but dealers were exceptionally understanding 
and cooperative in this regard, according to Mr. Lotter. 


Put Damper on ‘“‘Loss Leader’’ Plan 

By a vote of 66 to 9, the Louisiana House of Representa 
tives has passed a measure providing that a customer of 
store may purchase as many items as he wishes of any item 
offered at a reduced price: The measure is aimed at halting 
the use of “loss leaders” by chain stores as an inducement 
and then limiting purchases to one item per customer.—JH 


OA-10/5 





AR 


ih itaar- ti 


De L 


gl 


$9.5 











Ge Oe ed oe 


PREMIUM QUALITY Office Staplers—designed 
styled and priced for every stapling need 


ARKWELL SUPER-OBRO 


‘ultimate in CRAFTSMANSHIP and MODERN DESIGN 


De Luxe SUPER-OBRO Regular SUPER-OBRO 


(gleaming chromium) (handsome gray finish) 


complete with complete with 
$9.50 ; 000 staples 57-90 1000 staples 


@ ALL-NEW functional design simplifies the 
loading, stapling and clearing operations. 


GREATER EFFICIENCY... continuous, uninter- 
rupted and easier stapling. 43." stapling 
throat. 2 





@ loads 210 Markwell SO” '4" leg staples. 











® The Super-Obro STAPLES, PINS and TACKS. 

























MARKWELL $3.25 
De Luxe PACEMAKER Be 
complete with 
@ In gleaming chromium 500 staples 
@ Beautifully moulded, non-skid 

complete rubber base 


@ Staples, Pins and Tacks 








$2.50 


completes 












N EW 500 stap 
MARKWELL 
PACEMAKERS 
@ Durable ALL-STEEL construction. MARKWELL 
i , : ; Regular PACEMAK 
@ Low and trim design ... fits into : ae a 
palm of hand for use as “plier type fg @ Beautifully moulded, non 
stapler... portable. Bi complete rubber base | 
~. @ Staples and Tacks 






instant-quick TOP clearance. 











Swings back for use as TACKER. 














$1.95 

@ Loads 100 Markwell “SX’’ 3,” Leg Staples. com 
= _ plete 
| = ; — <.. 500 stapl 























—_—I MARKWELL 
ec Economy PACEMAKER 
Fr. a, 

a @ Basic Pacemaker construction 






throughout, “stripped down” for 
RI SOM: oc the need of economy, in an 

USED AS 25%” DEEP ALL-STEEL Stapler 
os @ Finished in Nickel — rubber base 
@ Staples and Tacks 









$9.75 


complete with 
500 staples 






“tra 


MARKWELL 
Long Reach PACEMAKER 







@ 13%” Stapling Throat 
@ Ideal for swatch samples, ticketing 
and tagging; applying merchandise 
to point-of-sale display cards. 
@ For printers and artists — assembling 
lay-outs and roughs. Many display uses. 
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© Loads 200 Staples 


MARKWELL STA-PLYER 


Plier-type Stapler. Smooth, easy “hand-press” ac- 
tion. It can be carried to the job or operated in any 
position off the desk. Compact, fits into briefcase. 
Ideal for Filing and Receiving Departments, Laun- 
dries, Dry Cleaners, Florists and Food Packers. Can 
be equipped with chain for “stationing” at table. 
Handsome bronze hammertone finish. Staples and 
Pins. Loads 100 Markwell “SX” 3/16” Leg Staples. 





NEw 
MARKWELL 
ae RU id 
TACKMASTER 


complete with 


1,000 staples 


~¥ 


z , \ 
o <4 | ’ 


TOYS & NOVELTIES 
a [ 


~ Jaa 


$4.95 


complete with 
500 staples 


“ 









e BOOTH #107 AT N.S. 0. E. A. CONVENTION 
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VWlowaael ~ STAPLES are 


RF Premium Quality 


py RU 


Immediate Delivery on = SX Markwell Staples are produced to MICRO 
S0 all Markwell Staples tolerances, assuring precision alignment — 
and maximum performance from your Mark- 

well Stapler. 








Markwell STAPLES are made of finest wire, 
produced with the know-how of years of ex- 






perience by seasoned craftsmen and modern 






equipment. 
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RFL 


NOTE: WESTERN PRICES, SLIGHTLY HIGHER 










a >t Seen 

“WWlatuuell \\« 
SETS— 
MARKWELL STAPLE-SPAN “REE Service aa 
12” stapling throat. Use of 3 sizes staples pai 

makes it ideal for HEAVIER long-reach stapling. NO CHARGE for Stapler Parts and Labor — 
“101” uses for swatches, ticketing and tagging. and returned Postage PAID...to users of Z 
Staples and Pins. Loads 250 Markwell RF 1/4” leg, Markwell Staplers and Markwell Staples Bic 
RFD 5/16” leg and RFL 3/8” leg Staples. since 1925 Bes 
in 
=> -™ 

: 
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~~ The dynamic ‘WEW LOOK” 
$18.00 of to bring Markwell Dealers NEW 
Increased SALES and PROFITS .¢ | \"**: 


INQUIRIES INVITED * Markwell Office Staplers and Tackmasters now 


about our profitable complete with starting supply of Staples 
SELECT DEALER PLAN 





* New lower Consumer and lower Dealer prices ¢ 
Markwell Staples 


* This colorful brochure for your Salesmen's catalog YA 


New and exciting Sales Aids 
Made and f 


i Prices subjed 

Copyright 1956 by ; 
MARKWELL MFG. CO., INC. without 

200 HUDSON ST., NEW YORK, N. Y. Form 













lling ideas 






from the 
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New Red Rope 
Pockets and Wallets... 


stronger, easier-to-use 












































Is. | 
| — | 





NEW SPACE-SAVING GUS- 
SETS—An amazing new ma- 
chine makes perfect gussets 
that expand uniformly to ex- 
actly the capacity needed— 
without occupying extra space. 





NEW RED TIE TAPES—Biend 
with color of red rope—stay 
fresh and clean looking. 


<=) 





NEW STRENGTH—All 5-piece 
pockets are now double rein- 
forced for extra strength and 
wear. 




















NEW BLANK TABS—Give 
greater flexibility for labeling. 


The red rope business you do with any one cus- 
tomer doesn’t keep your wife in mink; but if you 
ett your share from all your customers, 

it is a good proce of business. Practically every one 
ymers uses some pockets and wallets. 

ure they know you handle them? We 


YAWHARow Fane MroQ@Inc. 1015 JAY STREET * ROCHESTER 3,N. Y. 


FOR 75 YEARS * A TIME-HONORED NAME, A QUALITY LINE, A VALUABLE FRANCHISE 





OA~10/56 


NEW REINFORCEMENT— 
Points of greatest strain are 
now strengthened with sturdy 
eyelet rivets. 





4 














NEW ROUND CORNERS—Ali 
corners now smoothly rounded 
to prevent dog ears. 


Sic 2 Oe 
NEW FLEXIBILITY—19 extra 
scorings make these 
easily, close tightly, and 
cracking. 








NEW PACKAGING—AIll 5- 
piece wallets and pockets now 
delivered in boxes of 10 & 25. 
See Supplies Catalog No. 4071. 


have a new envelope stuffer (No. 4369) that you 


can use to tell them. 


The improvements in YawmanotE shown above 
give you some easy-to-talk-about sales advantages. 


Use them for your own profit. 
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Standard’s Big and Beautiful Full-Color Ad on the 3rd Cover of Fortune Magazine for October. 
Standard in Room 513, Conrad Hilton Hotel in Chicago during the big NSOEA Convention coming up. 


AND YOU‘’LL SEE... why '57’s sure tob 


a real Banner Year for the best-designed and mes | 


actively promoted, and best-selling line in the if 
dustry. You lay a solid, money-making foundatiot 


when you tie in with and up to Standard. Jus 
contact your representative, or write direct. 
-— 
an, 
THE STANDARD FURNITURE COMPANY, HERKIMER, N.Y. N ([ q | ( q | 
OA—10/56 
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We’ve got a lovely new RED HEAD! 


RASERSTrK 


ER 


J 








> GRASERSTIK 


Family 


EraserStik—the greatest improvement in 
erasers since the invention of rubber—proudly 
introduces a new member of the family. . . 
#7066 and #7066B. 


Like its daddy, our new baby has a gleaming 
white finish—but the rubber stock is RED, 
the brush is RED and the imprint is RED. 


Our new REDHEAD is designed for those 
who prefer a soft red typewriter eraser that’s 
handier and more convenient than the 
circular styles. Excellent for originals or 
carbons. It completes our service on pencil- 
shaped erasers. 


Anything we say about ERASERSTIK would be 
gilding the lily. YOU and YOUR SALESMEN 
know that it’s the hottest eraser that ever 

came down the pike. 


You have your choice—7066 and 7066B for 
your customers who prefer a red eraser—and 
7099 and 7099B, those perennial popular 
standbys with the grey rubber, blue brush and 
blue imprint. 


The price is the same. So is the sales impact. 
Packed in displays or % gross units. Don’t 
wait for your A.W.FABER-CASTELL salesman. 
For prompt delivery, mail your order today. 















A.W. FABER-CASTELL 


PENCIL CO., INC. NEWARK 3, N. J. 
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~-and 
you'll choose 


LAWSON 


LAWSON 
774 


WASTE 
BASKETS 








Executive 






No. 2900 
Paneled 
No. 34 Space Saver 
No. 2180 
Excel in 


STYLE - STRENGTH - ECONOMY 


Lawson Waste Saskets are made of selected steel for ap- 
pearance, durability and economy. They are recognized 
leaders in beauty and utility. Available in a wide range 
of popular colors and simulated wood grain finishes. Ex- 
clusive construction features protect furniture and floors 
against scratches. Fireproof. 


LAWSON Sandurns 
and Smokurns 


Lawson offers a wide se- 
lection of Sandurns and 
Smokurns, finished in glis- 
tening baked enamels, 
smart decorator colors, 
trimmed in glowing cop- 
per or gleaming stainless 
steel—or a choice of ultra- 
smart all stainless steel. 














Lawson Smokurns have an 
inner container (hot- 
dipped galvanized) which 
holds water or deodorant 
for fire protection and 
odor quenching. Hides 
smokers’ waste, eliminates 
smoke and odors. 


Visit Our Exhibit 
BOOTHS 372-373 


See Lawson complete lines of Waste Baskets, Sandurns, Smokurns, Desk Files, 
Hotel Baskets, Torpedo Waste Receptacles, and other Utility Receptacles. 


THE F. H. LAWSON CO. 


821 EVANS sr. Fsoblished 1816 cincinnati 4, OHIO 
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FAR FROM HOME . Top left—35-foot Spartan office-radio 
trailer; center left—loading trailers on the S. S. Kirsten Skou at 
Houston, Tex.; top right—E. R. (Pat) Flannigan, president of 
Flanningan Trailer Sales, Inc., Houston, checks Meilink safe in the 
office-first aid trailer. 


Meilink Safes Find Mobile Home in Africa 


Three hundred miles from the nearest city in far-off Italian 
Somaliland, Africa, two Meilink steel safes have found a 
home — a mobile home. 

The safes are being used there to protect valuables and 
records in the Mobile Home Park of the Sinclair Oil Company 
and International Drilling Company. 

Like two lost orphans, the safes had a long way to travel 
to call a “trailer-house” a home. 

After being made at the Meilink Steel Safe Company in 
Toledo, Ohio, the safes were sent by rail to Charles Gerson, of 
Finger Office Furniture Company in Houston, Texas, who in 
turn sold them to E. R. (Pat) Flannigan, President of Flan- 
nigan Trailer Sales Inc., Houston. 

Mr. Flannigan had one safe installed in a Spartan Office 
Radio trailer and the other in the Office-First Aid trailer. 
Those two trailers, along with 17 other Spartan Mobile Homes, 
were sold to the National Supply Company, of New York, 
and finally to Sinclair Oil. 

The trailers and safes were shipped from Houston, Tex., 
aboard the S. S. Kirsten Skou to Mogadiscio on the East Coast 
of Africa where they were surfed into shore because of the 
lack of docking facilities for unloading. Then the trailers 
were conveyed to the Sinclair oil field in Italian Somaliland, 
eventually to become the homes and working quarters of 32 
men. 





Sheaffer Contest Winners Named 

Cash awards totaling $1980 were awarded to Sheaffer Pen 
Company dealers throughout the United States for outstanding 
store window displays entered in the company’s recent Spring 
Window contest. 

Three top prizes of $100 each went to Altemueller Jewelry, 
Washington, Mo.; Lagerton & Co., Inc., Charleston, S. C.; and 
Long’s Pharmacy, Jacksonville, IIl. 

The contest, which ran from January 1 through June |, 
was open to all of the company’s dealers. The retailers wer 
required to submit photos of their store window displays. 

Three second prizes of $50 went to Out West Printing & 
Stationery Co., Colorado Springs, Colo.; Utility Supply Co, 
Chicago, Ill.; and Bresee’s Oneonta Department Stor, 
Oneonta, N. Y. 

Third-place winners, who received $25 each, were: W. B. 
Redd & Co., Bloomington, Ill.; Horders Inc., Chicago; Tilden 
Thurber, Providence, R. I.; Western Bank & Office Supply, 
Oklahoma City, Okla.; Kendrick-Bellamy Co., Denver; Hough 
ton College Book Store, Houghton, N. Y.; Daly’s Pen Shop, 
Milwaukee, Wis.; Harry Drug Co., Conway, S. C.; Gift & At 
Shop, Faribault, Minn.; and R. A. Donley & Son, Ine, 
Brentwood, Md. 

In addition, 50 prizes of $10 and 150 of $5 were awarded 
for the next 200 best displays. 
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second year, National Blank Book dealers have 
1 a real winner as the loveliest office worker in the 
[t’s a real pleasure to announce Claire Williams, 


iis, Missouri. Yes, and we are sure you'll find ita 
easure to work with her in selling Eye-Ease* forms 


romotional material available). 


use forms are real winners, also, and we’re telling 


istomers about them in consumer publications. 
duce eyestrain and fatigue — increase speed and 
Show your customers these forms on non-glare, 
and green ruled paper on which entries are easy 


and rulings fade into the background! 


NATIONAL BLANK BOOK COMPANY 
310 WATER STREET, HOLYOKE, MASS. 














Send for Eye-Ease Promotional 
Material 

You'll want these attractive 
and hard-hitting pieces 

to tie-in your own mailings 
Miss Eye-Ease is working 
for you in consumer 
publications such as 
Business Week, Modern 
Office Procedures, The 
Office and Journal of 
Accountancy. How about 
reprints? 





*T.M. Reg. U. S. Pot. Off 





- Window Cord of Miss 
homage [=] 


Please send the following “Miss Eye-Ease of 
1956” promotional material 
Quontity 


Folder No. 602 showing E 
fom a et mater a ee 


Blotter No. 603, 3%” x 
on CJ 


Eye-Ease 
Reprints of “Consumer” ads et 
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Colorbrite 


writes in vivid, intense color 
with little pressure. Leads are 
strong and smooth—take and 
hold really sharp points. 26 
High-Visibility colors. 


NEW! Red and Blue colors are now 


made in 3 degrees of hardness. 


Trademarks Reg. U. S. Pat. OF. 
Since 1849 


EBERWARD FABER 
NW YOR. « TORONTO 


Tear out this advertisement — write in on 
your company letterhead for a free sample 


= 
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AN IDEA .. . of how standard shelving can be adapted 
for display purposes is demonstrated by Industrial Office 
Supply, Pasadena, Calif. This is standard Borroughs shelving 
with the top shelf measuring 36 x 12 inches and then work 
ing down 36 x 18 inches, 36 x 30 inches and 36 x 36 inches. 
Each closed end is a double panel with the inside part 
reversed. Shelves are hung with Borroughs standard clips and 
shelf locks. 


— — $d 


General Binding, Wilson Jones 
Make Joint Statement on Policy 

In a joint announcement recently by Wilson Jones 0 
pany and General Binding Corporation, the two firms 
plained their operation of Plastic Loose Leaf, Inc., prod 
of Slide-Ring, loose leaf plastic binding. 

General Binding has acquired a substantial interest in Pi 
tic Loose Leaf in order to make available to its sales on 
zation and customers the benefits of a binding combining 
lightweight and low cost features of plastic with the flexibi 
of loose leaf. General Binding will concentrate its distrib 
through direct factory-owned branches. 

Wilson Jones, who pioneered and introduced Slide- 
will adhere to its policy of selling through the trade. It 
push the sale of Slide-Ring on finished loose leaf books 
binders, as well as a complete line of fillers, through s 
ery and office supply dealers; and as loose leaf binding 
ponents to commercial binderies. 

Slide-Ring is now available in two sizes and five 
from either General Binding or Wilson Jones. 





ADS ON WHEELS . . . Service Ptg. & Supply, Dallas, Te 
uses this display of the Invincible Metal furniture line # 
two Dallas transport busses. Both busses travel the city 
main thoroughfares and excellent viewing by office pers 
nel is achieved from the street as well as from office w# 
dows. 
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RING B&aP PRODUCTS POST 
BOOKS the nations BINDERS 


Not Choice 


for 115 years 
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> N 0-TEAR : 
xr GIVES GREATER STRENGTH yo 7 
> NO-TEAR 7 
© REINFORCED RING BOOK SHEETS . 


i 2° WO-TEAR 


NO BOTHERSOME BULK 


*, NO-TEAR 
| | < 


NO RETYPING 
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GENERAL OFFICES: TH STANDAR 84 Hudson Ave., Brooklyn 1, N. Y. 
Boston 10: 80 Summer Street « St. Louis 2: 115 So. 8th Street « Chicago 7: 310 W. Polk Street 
SALESROOMS: 349 Broadway, New York 13 « 1519 Merchandise Mart Plaza, Chicago 54 
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leruetenetomem =e look... 


Lit 
comfort-engineered chair 


You'll find in the new sERIEs 800, 
the perfect combination of 
function and beauty. Superbly 
designed to reflect today’s crisp, 
uncluttered look, they're truly 
adaptable to all interiors... 
modern, contemporary, traditional 
Combined with the new look in 
styling is Do/MoRe’s high standard 
of craftsmanship to provide the 
ultimate in fine seating. More and 
more dealers are finding the 
SERIES 800 the key to fast turnove 
at full profit margin. For more 
information, write DO/MORE, 


Elkhart, Indiana. 









New “‘sit-down”’ check desk, First National 
Bank, Elkhart, Indiana. Do/More Chairs 
carry out the theme of refreshing modern 
design, blended with comfort. 


DO /MORE 
custom-fitted 


CHAITRS Pewee 


RAYMOND LOEWY ASSOCIATES, INC 


see ; 
14 MODELS the DO/MORE showrooms—544-A, 624-A, i i 


EXECUTIVE © GENERAL OFFICE © CLERICAL NSOEA CONVENTION OA— 








“Columbia 
Fact-Moving 
Carbon Paper Ribbong 

. and Calog 


Cooperation 

: Plan 

| Produce 
Big Profite 
For Me 


Says 
THOR MARSH 


f Marsh Office Supply, Inc. 
Ypsilanti, Michigan 










Mr. Marsh is the 
lieutenant Governor 
of Distdct 5, the 
National 
and Office Equipment 
Association. 





RIBBONS — CARBONS 
DUPLICATING SUPPLIES 




















F | - eel 7 
e | COLUMBIA RIBBON AND CARBON MFG. CO., INC. | 
” 2610 Herb Hill Road, Glen Cove, N. Y. 
Take the first step to developing a really 
: ‘ | Send the booklet | 
profitable carbon and ribbon volume ) EE PO ae 
now. Send for the free book, “Carbon and 
Name 
Ribbon Reference Manual.” Mail coupon 
| Company | 
attached to your letterhead for your copy. | Addrese ’ 
| City Zone State | 
( a — 
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ONGHORN 


CARBONS...RIBBONS 


fora 


Leaders in 

AMCOQO's complete 
line of carbons 
orale Male) olelary 

for the office— 
cxele(-te- Meme te] (=) 
and profits for you! 


Send for Illustrated 
AMCO Catalog 


AMERICAN CARBON PAPER MFG. CO. 


Factories at Ennis, Texas @® Chatham, Va. ® Paso Robles, Calif. 
Branch Offices and Warehouses at Houston, 

Dallas, Birmingham, Monroe, Los Angeles, 

Denver, St. Louis, Orlando. 
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PROGRESS ON NEW BANKERS BOX PLANT—Bankers Box Co, 
Chicago, will take occupancy before the end of this year in their 
new general office, factory and warehouse building in Franklin 
Park, Ill., 15 miles west of downtown Chicago, close to the Con. 
gress St. Expressway and the projected Illinois Toll Road. A direct 
rail siding connects Bankers Box with the Indiana Harbor Belt 
Railroad and O'Hare International Airport is a few miles to the 
northwest. Expanding operations, speeding of goods to dealers, 
increased production capacity and efficiency are the major ob 
jectives in the move to a new plant. Bankers Box Co. manufactures 
products specifically designed for housing all types of inactive 
office records. Occupancy is expected by December 15, 1956. 





Burroughs Appoints New Research Chief 

who has been vice-president of research 
1952, has been named vice- 
announced to- 


Dr. Irven Travis, 
for Burroughs Corporation since 
president of research and engineering, it was 
day. 

Simultaneously, 
vice-president of engineering, was retired. Mr. 
associated with Burroughs for 37 
of engineering since 1946. 

“We are sorry to see Ray Bower! 
president of engineering,” John S. 


it was announced that Raymond G. Bower, 
Bower has been 


years and as vice-president 


leave his post as vice- 
Coleman, 


president of 





IRVEN TRAVIS 


R. G. BOWER 


years, Burroughs has 
To this progress, 


Burroughs, said. “During the past few 
gone through a period of dynamic growth. 
he has made a notable contribution.” 

Mr. Bower was born in Bement, III. He received his early 
education in Illinois and Ohio and attended the University of 
Illinois. After serving in the U.S. Army Corps in World Wat 
I, he joined Burroughs in 1919 as an engineering draftsman. 
He became an experimental engineer in 1924 and was named 
chief experimental engineer in 1934. In 1938 he became fac- 
tory manager in Detroit, serving there until his promotion to 
vice president. 

Dr. Travis joined Burroughs in 1949 as director of the 
corporation’s research activities at Paoli, Pa. He was made 4 
director of the company in 1950 and in 1952 became vice 
president of research. 


Adler Typewriter Missing in Chicago 

Addo Machine Company, Inc., 145 W. 57th St., New York 
10, N. Y., has been advised by its Chicago branch office than 
an Adler standard special typewriter No. 2092836 belonging 
to Lufthansa German Air Lines in Chicago is missing. 
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Specify STEELCASE 


whenever you want to make a good Office... a little better 








ee 






7 


i hd ; 
U“HIOMM... couldn’t buy more 





ee 
CH Kunth 


efficiency “. . miore convenience, comfort or beauty than an 
office color-planned and job-engineered with Steelcase 
Convertibles. Note the perfect meeting of the convertible tops in a 
smooth-flowing plane. Explore the variety of Convertible cabinets, 
shelves and cupboards, the smartly styled dictating unit which 
recedes and closes with finger-tip pressure. Top space 
gives you a working area almost equivalent to three 
MEMO standard 60 x 30 inch desks. The cabinets provide storage space to 
TO DEALERS: spare for catalogs, service manuals, reports, presentations and 


many other items. Add to this the prestige you command 





National advertising like APs ck ‘gph iae : 
and you, too, will find it difficult not to convert to Convertibles . . . 


this...appearing in for an Office fit for a king. 


BUSINESS WEEK, 


Recent Steelcase installations include major offices for 
ARCHITECTURAL FORUM, Caterpillar Tractor Co. » Ford Motor Company «+ General Mills 


Jewel Tea Company * Lumbermens Mutual-Casualty Company 


DUN'S REVIEW AND 


MODERN INDUSTRY...builds SsT E eE L_CAS E i NIC 


GRAND RAPIDS, MICHIGAN 


prestige and sales for Authorized dealers in principal cities throughout the country 
In Canada « CANADIAN STEELCASE COMPANY, LTD. « Torcento 


STEELCASE DEALERS ! 
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the look of 


LEADERSHIP 


well-groomed... 
sparkling new 





Here are chairs that "do something” 
for an office, — chairs that are trend- 
wise in character ... with a touch of 
drama that inspires pride of possession. 


They are made with Sikes “to-the-last- 
detail" fidelity of construction. Seats 
are foam rubber over cotton and 
springs; all exposed wood is beautifully 





grained, selected Solid Walnut. The X-155 j 
posture chair (X155) has all the features 

° " ‘ Height of Seat from Floor: 18" to 2034 
of Sikes well-known “all day wo Height of Back from Seat: 19" j 
comfort". These are Quality Chairs that Width between Arms: 20” J 
Look the Part. Overall Width: 26" r 


Sitting Depth: 19" 





1952 CHAIR 
Heic f n Floor: 18" 
Height of k from Seat: 19/5" 


dth bet Arms: 22!/2" 


™ 1951 SWIVEL 


Sitting Depth: 21!/>" Height of Seat from Floor: 17!/2" to 20” 
Height of Back from Seat: 19!/2" 
Width between Arms: 22!/>" 
Overall Width: 27" 
Sitting Depth: 21" 


In addit ur Standard Walnut Finish #1 there are 

now availa two NEW FINISHES at No extra charge... THE SIKES COMPANY, INC. 
Sikestone. Walnut Finish #2 and Sikes Frosted Walnut ‘ 

Finish # to meet the needs of Contemporary Styles. 20 Churchill Street Buffalo 7, N.Y. 
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BIGGER 3rd DISTRICT NOTES 


PROFITS- ARNOLD W. JOHNSON, CORRESPONDE 
PER-SALE 141 E. CHESTNUT ST., LANCASTER, P, 


FASTER 
A T r e Th Regio n was very rry ft sar ot the d 

TURNOVER f Charles Vv. Sinisgalli c of Andrews © : ey take pment Compl 
+ &£ & & 


GREATER Our deepest mentee to Morris Lamb of Lamb Bros., Philadg 
phia in the f his Robert W. Lamb. 
USER ae = %# &£ & & 


BENEFITS Moyers Stationery Company of Reading, Pa., now in its thing 


year, is remodeling its entire first floor for y purposes. Effeg 
c tive September 9, the firm is adding a new salesman 

WATCH HOW MANY MORE ERAS- oF * * &* 
ERS YOU WILL SELL when you dis- eae The Baltimore-Washington Outing ve held at the Mant 
play and feature these new, superb “> | Country Club on October |! 1. 
quality Weldon Roberts Erasers which z * & & * 
replace the smaller sizes. Economy-and- Cole, Harding and James of Richmond, Va. is remodeling th 
convenience-minded customers will be | interior of the store, featuring open disp samples for customers 
enthusiastic over these research-proved convenience. The owners are also air c iHionina the store. 
PLUS VALUES: * * & & 


a Stationery oO! an tT OD : Penn. has furth 
e LARGER USE-SURFACE, 2 to 3 le Compan Si eee 
TIMES THE WEAR store in Bristol. perete sectla 


nated for furniture displa 
e EASIER TO HOLD 


e LESS LIKELY TO BE LOST OR 
MISLAID 


e EASIER & QUICKER TO FIND 
ON DESKS OR IN DRAWERS 








*&¢ &£ & & 
Office Supply Company of Richmond, Va. is in th 
remodeling. 
*¥ + €& &€ 
Richard Fidler has purchased the Delong's Office Equipme 
Company of Reading, Pa. 


s 


September 29-October 3. National Stationery & ce Equipment Association 
convention and exhit t. Conrad Hilton Hote Ch 1| Burbank, Executive 
. Vice-President, 740 Investment Building, Washington 5 
85 TITIAN — October 4-6. C an Office Machine Dealers Association Convention, Prince Edwant 

or those who like a Hotel, Windsor, Ontario, Canada 

arge, soft, velvety October 15- 19. National Business Show, Nev rk Colliseum. Rudolph Lang, Mate 

textured pencil eraser, aging director, 33 W. 42nd St., New York 36, fh 

this pink eraser with 

the convenient double- 

beveled biased ends 


wins justifiable favor. 1957 CONVENTIONS 


March 28- 31. National Office Furniture Ass’n. Jung Hotel and Municipal Aude 
New eans, La. John R. Gray, executive director, 327 S. LaSalle Sty 
Standard shaped _ green Chi cag 4 


NO. 444 NILE ee ” eraser of fine quality rub 


ber. For ¢ of general use and for artists June 2-5 tationery & Office Equipment io anadé at Edmonton) 
1 architects Aita., Canada. Fred Smart, secretary manager, Room 29, 159 Bay St., Toronte 


ACTUAL SIZES SHOWN slinaruann 


MADE IN NEWARK, U.S.A. 


NO. 1010 HEXO ® 
CLEANER — 


Hexagonal-shaped, 
soft pink eraser, a 
cleaner of matchless 
quality for pencil 
erasures and cleaning 
work on _ drawings, 
thin papers, tracing 
cloth, ook fabrics 
and wall paper. 


Titian - @&5) - Rubber 


Woldon Roberts Gnonon 








Weldon Robels Gnananr 
HEXO-lIOIO-CLEANER 


= 





ana 


June 30-July 3. National Office Machine Dealer s‘n. William Penn Hotel 
(The old style numbers have been ap- | Pittsburgh, Pa. Harold W. Mann, executive secretary, 1542 Hillhurst Ave., Lal 


Calif 


plied to this new, improved line for Angeles 
dealer convenience in ordering) 


ORDER TODAY! ai ieee 





Weldon Roberts Rubber Co. a 
365 Sixth Avenue, Newark 7, N. J. ‘ a af 
5 dot velan levelan Apr 


W orld’s Foremost Eraser Specialists 4 The Vinoy Park Hotel torch April 25, 26, & 
Apri! 29, #@ 


é b Faust otel, Rockford, Ill May 6, # 
{L en 10 otel Ben Lomond, Ogden, Utat May 10, 1& 


Long Beach, Calif May 13, I 


= Waldon Roferts as See Aen, uw 
2 : 4 otel A fosemite, Calif May 27, 











Anwannee 

Savery, Des Moines, Iowa June 3, 4 

nger Country Club, Ferndale, N. Y ne 10, 

Sagamore, Lake George, Bolt anding, N. Y June 14, B 
vold, Groton, Conn ne 27, 28, 


Atlantic City, fh uly 1 @ 


74 ¥ 
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ASL UD 
he moult 
of the man 
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nts creating class appeo! for 
nagement Meth- 


of advertiseme 
t, Purchasing 


blications aS Ma 


One of a series 
Office Managemen 


ou and CrestLINE—in such pu 
ds, Modern 0 es 


ffice Procedures, 
and Controller. 





im 


Tele iatcmalelateticlele) ane) ¥ 
_ res Muil-limelilemeeliilelelall-McalleMsehs Miles (Mia 
substitute for the perfection of finen _ 
It is for them that Crestline was built ca 
tice turniture 
so fine in every detail of line, design and iture 
° 4 . C 
efficiency as to stand alone, in a class by itself 
} Dy iftselt 


Oltianac 
Cc talogue provides further detc 
. etail 


SECURIT 
eet. «Sine a hae ae’ Seen oa 
A r ‘ 
| AVENE NEW ER 




















Outlives 
Two 
Ordinary 
Stamp 
Pads 















TRY THIS 
MODERN WOOD BLOCK 
STAMP PAD!...... 


L. A. PHILLIPS, President 


ips ‘= 


Wood Block is chemically 
treated to hold large amounts 
of ink and to feed just the 
right amount to the surface! 


Ink dries instantly on paper 
yet never dries in the pad! 
Pad surface is always flatand 
firm does not collect lint! 


Ink cannot gush up between 
the type causing a blurred 
impression! 


are always 
brilliant and 


Impressions 
strong, clear, 
waterproof! 


Ink penetrates pad quickly, 
will not stand on surface as 
with ordinary pad! 


Clear-Print Ink and Pad are 
never affected by moisture or 
humidity! 


gladly sent to interested Dealers! 










— 
PROTYPE CLEAR-PRINT 
TYPEWRITER WOOD STAMP 


RIBBON PADS 





Got W n Dur n Jope f tT. Mowever, w 
pa t and give deta ster. Ralph McBride, formerly 
with Busine Equipment, Greenville, S.C ; now in business for 


Co., decided to do something about getting the Alabama station 








44H District Notes 


R. E. HILBURN, CORRESPONDENT 
P.O. BOX 2835, GREENSBORO, N. © 








Hooper B Elizabeth City, N. C tormerly in the 


tho mo + wy tern 


@ now esconced ir ? <7 


Virginia 
up-to- 
find anywhere. N is just 


ew stores you wi ation 
k from the old down at 109 S. Water St. The new 


b measures 25 x 147 feet so its easy to see tt sin't no pean 
Jeal. Not y that, but its a two-story job. Gr d floor is air 
nditioned, too. Knotty pine paneling used very effectively i@ 
va 4 shelving. Merrit and Merrit Jr. are be roundly 
ratulate the big expar n as Tn jive zabeth City 

ts very first really full-fledged Supply itlet. Best ¢ 





+ + €&+ & 
Andersog 

kind huh?j 

ved up from 


Another expar n f equa magnitude i Tr 
c ntina & {ff a Supp y 0 % ” "7 3+ 09 ( tw 
Sauls St., Lake City, S$. C. “Andy” and the "M 


117 Sauls to a mpletely renovated building 35 5 and cam 
ut with that is going to make that section sit up ang 


take notice The tront two third 5 Ce teq tf 
t boys—and back one third t 


Two, not one but TWO, big air-conditioners kee; 


upplies ang 
printings 
sections 





as the proverbial cucumber. A new tile floor, decorative pai 
job and moder ighting, together plenty of shelving, gav 
Andy a s store as those to be found in ties 10 times @ 
arge as Lake City. Proud??? ma Andy wa trutting around 










ke a kid that had just found a new shinney nickel. Al you 
; nanutacturers > E ist right 

s the b y to watcr n ¢+hem there part 
%* + + * 
month; 
his new 
time. Hig 
ne but 
parking 


The B wer s rner. wil turn the t T INT n Hero thi 
ip in Sanford, N. C. Herb held the forma pening of 
n 24 and 25 wis a ‘full house’ most of the 

geal turned ut to be a bit siier than | a 

dern to the hilt and out in the wide-open spaces where 

a pleasure teag otf the usue sre. Exact Jgress is now 
804 Woodland Ave., Sanford, N. C. Herb did mething unusua 
n his opening in that he didn't advertise ‘free gift which 
yot the “cream" in | tore instead of a bunch of 
free loader especially liked the "big dea ner which is 
back next to Mac's typewriter shop that is attractively 


*& &@ & & 


Not doing well on this either but it seems that we are losin 


Q 


alwart n At n Jna and 4 Wa ker-C ark 
come dated. 

.- 2 . 
* *+ + & # 
Look h like that b d Knox 
nee om al = tan 
way o n 5 wont be 7 while yer thoug?r > hope 
4 yon new 4 mething 


* *§ & * F 
B. Hamilton Stoddard'’s 


See where Charles retired 
ne., Na é and R. A. Stoddard now ha harge of the 


Tenn. 


*& &£ & & @ 
Look out, Cholly, here comes Alabama again. Right in your baci 
r Doug and Daisy Dean Russen, Zac Smith Stationery 


Ttoget! tor @ meeting tney ¢ ea é the c Nineree 









tended, representing 17 dealers in the State, with a good rep 
tat f the ladies. Doug worked up a very fine agenda 
Ina mucr } } was derived Dy € dy Atter a mornin } in me 
: onditioned 4th floor of the Za Smith Ff J 1 Doua toot 
. c Z > building, Vou oC 
ne boy » Downtown Club and Daisy escorted the ladies to § 
THE" Clut t in the country, that i for lunch. After the after ’ 
all agjourned to fi untry ver n again end 


Alabama dea 
Faye, were 


ad themselve ne whale of a big time. Beside 
king Governor, Joe Alvarez, 


ary na tr e present 


nee 


x * & & # 


Another A abama but +}, ne is definite y not on 
leasant side. Ivan Grable, Dixie Office Supply, Montgomery, has 


note 
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Frame colors: silver, gold, bronze, 
grey, taupe, metallic green. 

Upholstery colors: toast, rose, black, 
emerald green, brown, gold, char- 
coal, aqua—also available in a 


selection of plastic coverings 


SEE THIS 
PROFITABLE CHAIR 


ROOM 666A 
CONRAD HILTON 
NSOEA SHOW 
Sept. 29-Oct. 3 





‘eS 
~~ k& ee 


SAAS 
a RS TR IRIE HS 


AUXILIARY OFFICE CHAIR 


2” foam rubber seat—nylon frieze upholstery 
available in choice of 60 color combinations 


Here, at last, is an easily portable office chair that takes its place among 
the latest in office equipment and modern decorating. May be quickly 
set around a desk for an informal discussion group or placed in a confer- 
ence room for a sales meeting or instruction session. Its beautiful up- 
holstery and frame finishes add sparkle to any office. Entire chair folds 
for portability or storing . . . extremely safe. Guaranteed for 10 years! 
Write for complete information. 


CLARIN MANUFACTURING COMPANY 


Dept. 33, 4640 West Harrison Street Chicago 44, Illinois 


Manufacturers of quality folding chairs since 1925 








For sheer satisfaction of 
perlect typing 


Olympia goes first! 


VISIT OUR OLYMPIA 
EXHIBIT AT THE 
NATIONAL BUSINESS SHOW 
OCTOBER 15 TO 19 
NEW YORK COLISEUM 
GROUND FLOOR BOOTH 
No. 106 J-K 


all 
Obympoia } i rcerormance 


IN STYLING 


goes first! IN ECONOMY 


OLYMPIA writes BEST OF ALL 


because— 
IT IS BUILT BEST OF ALL 


INTER-CONTINENTAL TRADING CORP. 
90 WEST STREET +» NEW YORK 6, N. Y. 





Mm 


Buddy Horton's mot 


Gene Dulaney, 8. & F 


jranpa 


Ted Myers during [ 


Herb Stallings, Southern Of 


4 ve partner 
n. Bob Pierce, * 


y happy ang 
s+ + 


Traveler 


e Manny Goldfarb got 


Mex n nis 
Sam Wyrick, Wy 
2a" parant based 


* *+ * € 
ides. ek bey. ‘a w Johnny Floyd 
_R. Clark, partns + Ryan Ezell tice Equipment 
ade. Sata Teed bl b Rya w full owner 


* * *% € 

Sam Evans, Busine Equipment sree mes 
} ner inces ?f ne | TnaT Tne papa T@ 

ed Sammie Claire, | : 
482.999 £ 


ne. Joe Rogers Frances 


*¥ & © 
Craig Jar 
1 him a 


Bill Holmes, J. Howard ‘ 


Jack Cooper, John Floyd, Joe Maura, Ken Miller 


Guv Joe. Ma 


Atlas Stationers Add Service, Personnel 


Added services and personnel were recently announced Of 
Robert ¢ Adler, general sales manager of Atlas Stationerg§ 
Los Angeles, Calif 

Ruth Wallace, formerly of the contract furniture departmem 
of W. J. Sloane, Beverly Hills, Calif.. has been added to the 
furniture division as an interior decorator, consultant and 
designer 

David Burney, a public accountant, joined the printing diVEg 
sion of the company for specialized sales work under the & 
rection of Seymour Polonsky, co-owner! 
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THE BATES BATES 
ELECTRIC STAPLER MERCURY STAPLER 
’ 1d Double Wide range of models 


Stapler Heads for every requirement. 


BATES 

NUMBERING 
MACHINES 

The world’s 

standard for excellence. 


BATES 

LisT 

FINDERS 

Single Action Controt i ool 
There's the 


Streamlined for home and 
address, 


office. Five handsome finishes: phone number, 
swirl mahogany, Wallace : recipe, etc. 
plaid, blond maple, ivory, a quick as 
modern. Instantaneous a wink! 
finger-tip operation. All 
metal construction 
for long life. Wide 
cards for maxi- 
mum capacity. 


BATES é. 
SILENT STAMP PADS~ 
Reversible, renewable 
filler for long life, 

clear impressions. 


a BATES 
Auromaric * | Q UALITY 


EYELETER 

Feeds, means 
inserts and 
crimps eyelets 

in one automatic 
action. 


Ssatisfact 


& 


. 


BATES BATES 


PERFORATOR 
Easiest action, 

large waste container. 
Compact, economical. 
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BATES 

END-ICATOR 
STANDARD STAPLES 
Red staples give warning 
towards end of strip. 
Save time and temper. 


— — 


STAPLE REMOVER 


Removes all sizes 
of staples instantly 
without tearing paper. 


— 








Distinguished ; 


FUNCTIONAL 






brings 
new 
ease 
to 


ae selling 


The Leopold 


The functional Document brings depth and warmth to any Document 


office. True luxury with a lasting living design preferred Line 
by top executives the country over. Winner of highest hon- 
ors in the ““Design In Hardwoods” competition. Offer your 
customers one of five fine finishes and enjoy increased sales. 


Write for colorful Document brochure. 


THE Keqpold ee onal Member: Wood Office Furniture Institute wW 





BURLINGTON, IOWA 
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FOR THE SALESMAN 
N-C fits neatly into 


aN cnte— Reape FOR THE FILE CLERK 
work well organized! 








ust 


N-C staples as she tJ eR ; 










stands — no pounding, — FOR 
ever! 
1001 USES! 

















FOR THE SECRETARY 
N-C keeps desk top 
clear—stows away in 
the well of her desk! 





















Fe | > ’ 
il)) eh 
. = N < . } 
V) \ /, 
)S \ jm 
FOR THE EXECUTIVE 


N-C works quietly, just 
like a plier. Lies flat in 
his top desk drawer! 





Gz 


















THE ovu--c-r PLIER-TYPE STAPLER 








In office, store, school and home—N-C is everybody's favorite. That’s because 
its plier-type action is so easy...so smooth...so refreshingly quiet. Use 
Model J-30 for permanent stapling, or the versatile Model J-60 for stapling 
and pinning. 
NEVA-CLOG PRODUCTS, INC., BRIDGEPORT 1, CONNECTICUT 
H. DAVISON & CO., Pacific Coast Rep., 609 Mission St., San Francisco, Calif. 

JIM W. COOPER, JR., Southern Rep., P.O. Box 2152, Atlanta, Ga. 

CANADIAN STAPLES,LTD., Montreal, Toronto, Winnipeg, Vancouver 








( 
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S> 51H District Notes 


PAT PATTERSON, CORRESPONDENT 
3710 GROSVENOR ROAD, CLEVELAND 18, OHIO 
































Welcome to the ranks of manufecturen 
representative Bert Johnson, wt spent 
many years with Eaton Par Corporation, 
Bert wr at 23 Hen CK Drive 
in Cleve ovely wire and three 

j W. Cc Horn Br ther & 


= 
he 


cr : 
Office Sup 


Owing £ 





. Marabell, pre 


nel: Bill Winkler, sales 


berg & Company, Inc. 
*¥ £ & & & 
Centra 
unces the 
erving person 


manager: Herb Kutz, 


Detroit. ann 


}— 
ith Al | PAT PATTERSON “tore manager; Dorothy O'Dwyer, manager 
socia ery and greeting card de 

WI erica S Sylvester Jackson, + manager. CONGRATULA. 
esman in Detroit 


outstanding 


Howard B. Klein, president Bu B Company in Cleve 
: land, announces the opening of a new | number || 
elang chain — at ar shopping 
Space Savin Sit an 
( 756, with the forn for October 
: ' 8 +} he tore ae row be T new 4adq 
gate shopping 
Filing System tees 
Walt Wuebbold announces the tment ot his new store 
manager, Robert W. Schroeder, at bold Hamilton, Ohio, | 
* + + & & 












DUN S REVIEW 


Come to 





ONS Bob Pelletier, we!!-know 


3 the rganizat 


CONGRATULATIONS to Betty a 


ousiness 


1 Jim Eastin on the 


%& &£ & & 


third an 
perate Eastin 


ROOM 664A Supply Company in Roya M = =e 
CONRAD HILTON Morry Wasserman announces th » new “home 
HOTEL Oe acd tel ME cothenee cate qcee 
NS OE excellent af Mr. Wasserman states 
Convention & Exhibit i eA cre Nie iti —_ 
For Full Details of the | & Ser A Mick te li a b 

M. Michael. Our best 


Don Gallagher to a \ 
Wel Mt 5 new dea er n +f 
Supply | pany at 30313 Plymouth R 

snd Jack Burke, genera 
L U + e Ke NTucK 


Mary Lee 
, Ray 


+ + + & F 
th, Mick Livonia Office 
sd. Owns H. F. Shires. 

* + + & F# 
nager of Office Equipment 


d with their 


Lindsey and Bob Short, bott 


Equipme nt umbu t also have 

NATIONALLY * *& * ~ 

D A it a te itol OF C ‘ ton. W. Va 

ADVERTISED ON b - : rmitage, son a ae 2 ad coma 
place of bu 


THE PAGES OF 











wiModern Industry 








Oo 





ffice 


BESTS 














Management ae | . 
© ip with a f he Jack Reeds, | 
71Qbdee T af C evelanc U | a giri. N 
methods] [BANKING ic bee Company, Cleveland girl. CO 
%* % & # 
Bob R Rush Sta y ( B Mich., recently hosted 
Write for catalog and full details of the Visi-Shelf w y jaunt 4 vawl, The Endeswanla 
tiny e: Don Swan, Jack Holt 











Dealer Promotion! 


VISI-SHELF 


FILE, INC, 


105 Reade St., New York 13, N. Y. 
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SIR STORK FLIES AGAIN: 
i Armon Ashton 


f y, a Randali Armon, 
Winns - Cin innati. 


juest v er yeqo 4 hilar 
nd Frank Hess, Harry L. M 
{ Frank Graham, Yawr 


' 
er 


VACATIONISTS: 


Office Supy 


ROAMIN 
Paul Sumph, Anchor 
mpar au r r a trip 


Michigan upper pen 


%* & & & F 


ed with their first bundle 
yust 9. They are with W 
» Jerry Millers, Hudsons 


rgéen mpany 


Co lumbus 
KA fr 


1 Erbe Mfg. Co., president 


* * * & F 


pany eveland, used thé § 


waterways 0 


the beautifu 
Ray Lindsay, Dieh! Office 
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Art Me 


Garr m: 


OA 


ds. 











COMBINED AND SECTIONAL CATALOGS 3-D COLOR SLIDES 








shh An office equipment dealer and his salesmen get more orders 
® Superior Sales-Promotion and Sales Tools —and larger ones— when they are able to convey and demonstrate 
the creative thinking that is expressed in products they sell. 





® Finest Reputation for Quality Manufacture This is the guiding idea that has made our sales-promotion and 
selling helps one of the major advantages of an Art Metal 
@ Broadest Range of Lines with Widest Choice of Models franchise. The forward-looking ideas seen in the design and 
quality of our product lines are carried through to the moment 
@ Unequalled Functional Adaptability of fav orable buying decision—in customer service booklets 
of national reputation—in demonstration material organized 
for clarity and continuity—and with such pre-selling and 
post-selling aids as our dealers’ exclusive “Office Economist” 
magazine, the envy of the trade for decades. 


We aim to keep this strong support at the point of sale 
“on target’’ for both immediate and long-range sales help. 
Our dealers indicate that we do by asking constantly 

for more of the same. 





For 68 years 
the hallmark 
of the finest 
in office 
equipment 
and systems. 


SALES PROMOTION TOOLS on Art Metal Lines and 
Art Metal Plas g Service—long acknowledged the industry's best—help 


A e A 


Metal Dealers close more sales, faster. 





Dart wera CO —1956 
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® 
STORAGE BOXES 


for lowest cost 
record storage 
Since 1918 


UNIFORM QUALITY. You can be sure that every 
shipment of Liberty Boxes to you and your customers 
will be consistently of the same high quality. Uni- 
formly standardized materials, carefully controlled 
production methods and rigid inspection routine 


maintain the Liberty standard of excellence. 


FIELD SERVICE. Bankers Box Sales and Service 
Representatives actually cover every area in the 
United States. They are readily available to ad- 
vise dealers with special problems, assist in sales 


meetings, help stimulate sales for you. 





2 


| 7 FOUR REASONS 
for Liberty’s Success 


DISTRIBUTION. Liberty Boxes are stocked in strategi- 
cally located wholesaler warehouses throughout the 
country to provide fast, economical service to dealers. 
There’s a source for rapid delivery of Liberty Boxes 
near you which can provide an unlimited supply and 


eliminate maintenance of excessive inventory. 


ADVERTISING. Liberty advertising is directed to key 
businessmen . . . and inquiries received are passed on to 
you. These high quality leads are business producers 
when backed up by circulars, point of purchase materials 
and the other advertising and promotional aids available. 


Liberty Boxes sell best because of these basic reasons. BANKERS BOX COMPANY 


Take advantage of this profitable line. 
ORDER YOUR DEALER PACKET TODAY... Write to: Telephone: HArrison 7-3577 


720 S. Dearborn Street, Chicago 5, Illinois 
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|| THERE'S GOLD IN THEM THAR 
YELLOW PAGES e e « FOR OFFICE APPLIANCE DEALERS 


Advertising in the Yellow Pages of telephone 
directories has panned out for hundreds of 
successful office appliance dealers 

across the country. 

















That’s because the “‘Look-in-the- 

Yellow Pages-before-you-buy” 

habit sends nine out of ten people 

to their telephone directories. And that habit 
is continually encouraged by advertising 

in magazines, newspapers and on television. 


Make sure you are represented in the 
Yellow Pages under ADDING & 
CALCULATING MACHINES, OFFICE SUPPLIES, 
TYPEWRITERS and other profitable 
headings. Remember, the more 
you tell, the more you sell. 






















Bridge. > Find Your 
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Find out more about this effective sales tool. Get in touch with the Clas- Advertisers of breaded products 
are using this emblem to tell 


sified Directory Representative at your local telephone business office. prospects how to find their dealers. 
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pened —There's Economy in The RIGHT Equipment 


ECONOMY =~ 


is often a matter of 


DESIGN 


You pay for floor space by the square 
foot. Floor space used for storage pays 
you according to the efficient use you 
make of its area... and of the cubic 
feet above it. 





pod 


= 
= 


adele 


Penco steel products—Steel Shelving, 
Cabinets and Lockers—are designed 
to give you efficient design—to give 
you the fullest value of usefulness for 
every cubic foot of space. For catalog, 
write Dept. OA. 


sete “ 












Penco Steel Lockers 


the Perma-Built Line—enable 
your dealer to offer you more 
than 60 types and sizes. You’ll 
find a design that fits your 
space needs and gives satis- 
faction to your workers. 























NZ 


Penco Steel Shelving 
puts efficiency at your 
workers’ fingertips. Its vari- 
ety of standard sizes and 
interchangeable units makes 
possible a flexibility of ar- 
rangement that will exactly 
meet your needs, 


iets es Res 
Re DH SS 





Penco Steel Cabinets 
the Quality line — offer a 
complete range of sizes... 
all with adjustable shelves 
...in storage, wardrobe, 




















combination, counter-high, 
: desk-high, and tool cabinets. 
: DEALERSHIPS 


= OFEN—Write 
% for Details 





STEEL LOCKERS 
CABINETS: SHELVING 


penta METAL PRODUCTS DIVISION 


ALAN WOOD STEEL COMPANY 
Oregon Ave. & Swanson St. « Philadelphia 48, Penna. 
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easiest’ npany, Columbu n a triz California: 
Mrs. Frieda Nicely of the same firm, w st Bruce Mines, Ontario 
Canada — Ww. P. Kelly iI T vacat n New York 
ty: Ed LeBlanc of the same f ice | pment Company 
r Louisyv Ky., went up t tt na Lak anada... 
Mrs. Antonina Eiferman, Continent fice Supy ~ompany, Inc 
mk st famous G Ne York: Ernest Stern 
T f N. Y. Sk 
%* & & & & 
UR ENCES Fritz Neumeister, vice 
L f ed suddenly 
tall 1956. at the aa C2 he Da mpany w 
M Ww 
* ft &€ & & 
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C and dar 
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United Community Campaign 
Offers a Time to Help 


A busy executive leaves his desk, a corner shop keeper locks 
his front door and adjusts a sign to read “back at two o'clock.” 
A plant foreman changes into street clothes, a young mother 





gives one last word of caution to the baby sitter. A teacher | 


joins a student, a nurse stops by to give a neighbor a lift. All 
ages, all professions or jobs, all interests are represented when 
a united community campaign’s volunteer meeting is called. 
Millions of such volunteers are assembling now in cities and 
towns all over the United States and Canada. A campaign to 


GIVE 








Through YOUR 


UNITED COMMUNITY CAMPAIGN. 


raise over 340 million dollars is their immediate project. Some 
23,000 local, state and national agencies depend on this once- 


a-year campaign to pay the costs of their services . . . health, 
recreation and family welfare services that benefit an estimated 
63 million people. 

Scouts, Visiting Nurses, Red Cross, USO, neighborhood 
centers, summer camps, hospitals, clinics, family counseling 
services, research programs . . . all contribute to wholesome, 
healthy community life. Volunteer workers, inspired by aa 
intense desire to contribute to that way of life, make these 


services possible. 

Everybody is needed. Everybody can volunteer. The station- 
ery and office equipment industry can offer its help to a local 
United Fund or Community Chest. 


OA-—10/56 








OA- 


Stern 


NSOEA SHOW MEET ue “ 


AGAIN IN 
CONRAD HILTON HOTEL ROOMS 


Scorember 29 thru October 3 556A | 
and 557-A #\\\| | 


FIFTH FLOOR 





i" f , ) ¥ -- See NE VW ; 1 
Gataloge fi) | 


Appreciation Awards 
for your Salesmen 





POSTURE CHAIRS 


Monvtactured in Sturgis, Michigan or 
THE STURGIS POSTURE CHAIR COMPANY « 


General Sales Offices * 154 Fact E 





ston, South Carolina 
21S, MICHIGAN 
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SAFE ! ! 
FILING — FINDING 


OFFSET PLATES—STENCILS 
NEGATIVES—ART WORK 


ATLAS MODELS 


Manufactured of heavy gauge 
steel. Jumbo Model equipped 
with cradle suspension and 
thumb fatch. Other models 
equipped with ball bearing 
casters and locking stop-arms. 
All units have reinforced hang- 
er frames with plated runners. 
Deluxe Models, A 8 and C 
Files offset plates, stencils, 
negatives from 10” to 21” 
wide 
Twin Deluxe Model 
Files standard offset plates, 
stencils and negatives 
Jumbo Models, A B and C 
Files offset plates, stencils, 
negatives from 10” to 21” 
wide. 
Portable Model 
Files standard offset plates, 
stencils, negatives. 
File-All Model (Illustrated) 
For items to 21” wide by 
28” deep. 


Efficiency Models- 
Storage, Table-Top and Fil- 
ing 


ATLAS HANGERS 


Only Atlas manufactures a complete 

line of tented hangers in 11'/2", 

14” 22” widths. Choose the 

hangers best for your requirements. 

Nega-Plate Hanger (illustrated) 
Equipped with two heavy enve- 
lopes for offset plates and nega- 
tives. Filed items are protected 
from dust, scratching and the ef- 
fects of light. Available in 1171/2” 
and 22” widths. 

DSH Hangers-for standard stencils 

DGR Hangers-for foreign heading 
stencils 

PSC Hangers-for straight edge plates, 
negatives, stencils 

SH Hangers-for serrated edge offset 
plates 

PH Hangers-for 





pinhole edge offset 


plates 
GIH Hangers-for group and specialty 
filing 


SEE THE NEW ADDITION TO THE ATLAS JUMBO LINE AT 
THE NSOEA CONVENTION — DON’T MISS THE IM- 
PROVED 1956 ATLAS HANGARS 


BOOTHS C-3 and C-4 


Join the progressive office equipment dealers throughout the 
United States and Canade who increase their profits by selling 
Atlas Vertical Filing Systems. 











Atlas Stencil Files Corp., 16716 Westfield Ave.* Cleveland 10, O. 
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S6tH District Notes 


C. O. SCHLAVER, CORRESPONDENT 
OFFICE APPLIANCES, 600 W. JACKSON BLVD., CHICAGO, IL 














THE WINNERS . Bill Miller, Minnesota Mining & Mfg. Co, 
with his low net prize; GLTC President Harry Hoffman, Jos. Dixon 


Crucible Co., who won a cake because the tournament was held 





on his birthday; Bob Krumwiede, Elmer Krumwiede & Assoc., low | 
gross scorer of the day. 


August 9 was a beautiful day. A brief rai: torm in no wa 

pirit f the 63 if } trated sk 

n Cc Hil! Cc unt b = \ | Se enteen 

rn the Great L Tra rs Club and quests 

wa TO eat dinne f 7 d T ne | ry f rt H 

Scores were figured on the Calloway System, which didn't bother 

Bob Krumwiede, Elmer Krumw R A ia beca he wa 

the " gr corer of the day. A net winner, Bill Miller 

Minn A & Man ’ 3s also napp 

3b ng. Priz t on were 
Ww °| WwW n 





THE COMMITTEE .. . Ray J. Eichenlaub, Service Steel Products 
Corp.; Harry Venet, Reyburn Mfg. Co.; Robert S. Kane, mfrs. 
rep., Co-chairman; Walter Lennartson, OFFICE APPLIANCES 
chairman; Gordon Kickels, Smead Mfg. Co.; Robert Reynell, Or 
ford Filing Supply Co. 





Although Chairman Walter Lennartson, OFFICE APPLIANCES 
and Co-chairman Robert Kane, ynufacturer representative 
end most of their Saturday n ngs on one of the Cog H 
uld not manage t n any of the major prizes. A 
similar record ot unsuccess was registered by wing com 
mittee members: Harry Venet, Reyburn Manufacturing Company 
Roscoe Benge, Codo Manufacturing Corporation; Gordon Kickels 
Smead Manufacturing Company; Bob Reynell, Oxford Filing Supp 
Company. Two other committeemen, Ed Deacon, Chicago Des 
Pad C ; and Ken Reister, Minnesota Mining & Manufactur 
in oe r ny : wing they We 7 not be U | went off on 
vacations. As usual, all the finar problen f the committe 
were handled by Ray J. Eichenlaub, Service Steel Products Cor 
ry ra : r 
re e FE 
16th Season . . . The Stationers Bowling League of Chicago wes | 
ntroduced to automatic pen sette hen the |6th season was it § 
sugurated September 4 at the Tim Lanes, 1851 W. Irving Pan 
Road. No the boys need yn e to automatically change 
blow »s and wide-open splits into spare 
Captains for the new season ar Bill Silberstorf; Card 
inals, C. Jacobson; Cubs, Roy Hanson; Giants, Tom Gillice; 
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a good deal for you and a good deal for 


your customers! 





Here, without a doubt, are the ‘‘best looking” models and “top values” in wrap racks..a 
quality product through and through. Built to last. Rigid steel construction welded for added 
strength. Note clear hanging space for coats..coats hang straight..hats rest on round 
rods and not on dusty shelves. The ideal rack for offices, schools, institutions and residences. 
You have hundreds of customers who need wrap racks. Show ‘em Borroughs! Sell ‘em 
Borroughs!..and make ‘em customers for life! 





showing Borroughs’ com- 
plete line of Wrap Racks, 
Wrap Check Racks, and 
other metal office furni- 
ture. 





WR-6 WR-9 WR-12 
Holds 6 coats and 6 hats. Holds 9 coats and 9 hats. Holds 12 coats and 12 hats. 


WR-9 and WR-12 are available in double-face and “add-on” units. Choice of 5 colors— 
spring green, dark green, gray, fall tan, and brown, in electrostatic baked-on enamel. 


BORROUGHS MANUFACTURING COMPANY 


A SUBSIDIARY OF THE AMERICAN METAL PRODUCTS COMPANY OF DETROIT 
3004 NORTH BURDICK amp KALAMAZOO, MICHIGAN 


@mp Plants and other Subsidiaries: (American Metal Products Co.—Detroit, Michigan—Union City, Tennessee) (AllianceWare, Inc.—Alliance, Ohio— 
Kilgore, Texas—Colton, California) (General Spring Products, Ltd.—Kitchener, Ontario, Canada) (Tube Reducing Corp.—Wallington, New Jersey) 


Monufocturers of quality products for automobiles, trucks, aircraft, offices, factories, warehouses, and homes. 
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SELL 


the OFFICE of TOMORROW 
... TODAY 











An Arnot-equipped office is as 
adaptable to today’s needs as it is to 
tomorrow's expansion problems. 


Arnot furniture and partitioning 
components tailor-fit the work-station 





to the worker and to the available 


floor space ... their unique flexibility 





allows for future change and changing, 


From a single inventory of Arnot 











components, an Arnot dealer has the 
advantage of being able to sell 
PARTITION-ettes*+ and Modular 
Furniture, OFFICE-ettest, conventional 





desks and tables, conference and 
overhang desks, executive office 
furniture and credenzas. 








*pat, PENDING TrraDe MARK LICENSED UNDER DU PONT PATENT 






anew Way Of life in the office 










4 
t/ L/ 








PARTITION-ettes”* and OFFICE-ettes* 


Dept. OAI06 
AETNA STEEL PRODUCTS CORPORATION 
Arnot-Jamestown Division 

730 Fifth Avenue, New York 19, N.Y. 
if you are an interested 


Gentlemen: ‘ . bd dealer, fill out the coupon, 
I'd like to Know more about the Arnot Franchise: 


Arnot franchises are now 


available in a few cities. 


We will also send you 














NAME TITLE a new, colorful brochure 
FIRM NAME H showcasing Arnot Modular 
ADDRESS ) Furniture, PARTITION-ettes 

and OFFICE-ettes. 
CITY ZONE__STATE 
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choose from 
over 1,804 different 


styles, colors and 
SpiAsl- ene | 
Static-Free Stencils! 





"~, 
I’M SURE YOU‘LL AGREE % 
WITH ME THAT THIS IS € 
THE BIGGEST LINE OF @& 

STENCILS IN AMERICA. FOR - 
YOU THIS MEANS YOU'LL ALWAYS e 
HAVE A FRESH STENCIL IN THE < 

% SIZE AND STYLE YOU WANT. 4 


r\ 2 
















You name it! We have it! Great big stencils, 
little stencils; standard stencils, foreign machine 
stencils; quality grade stencils, economy grade 
stencils; film stencils, plain stencils; standard 


vide lines, special guide lines; stencil negatives 
a Ee 9 Dealers: 


for multilithers; Formographed church and music 
You'll profit with the 


complete SURE-RITE 
Stencil line because you 
never have to 
substitute or sell 


stencils; and stencils for water base inks, If we 
' don’t have it, we'll make it up for you. No 
matter how you look at it, you will find the 





stencil you want at your SURE-RITE dealer—or | make-shift stencils. 
write for our new explanatory catalog. This makes hapten, 
more profitable 


customers for you. 
Write for our new 
catalog, today. 


NEW —now all SURE-RITE Stencils are 
specially processed to be Static-Free! 


n Stencil Mfg. Co. 


2714 Walnut St., Denver, Colo., Phone AComa 2-2714 


IN THE MID-WEST, CALL YOUR LOCAL PANAMA-BEAVER MAN— ALWAYS A LIVE-WIRE. 
IN THE EAST, CALL TRU-RITE, INC., 116 BROAD STREET, NEW YORK, NEW YORK. 
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Today’s market for Tab systems Today’s best one-time carbon 
demands trouble-free forms. Snap-a-Parts are Hano Multi- 
Hano Litho-Tab with better Snaps, Special and Custom 
apers and more sensitive car- Snaps plus Standard sets, in- 
Gens are the answer. cluding meter tickets, invoices, 


repair and purchase orders, etc. 





More than 20 Standard body For hand-written records, Hano 
forms and a low cost, semi- “Universal Throw” Refolder 
custom (Han-o-Sav) list p/us Registers in four popular widths, 
comprehensive Custom Register electric or manual; all-alumi- 
lists with all standard punching num Portable registers and 
lets you sell every user the “‘just pocket-size Porta-Paks, plus 
right” form. cash drawer units. 


Whe dealers make profits! 


Because . . . with the Hano line you can always 
sell the right form at the right price and deliver 
at the right time. This is a Hano combination 
(which includes top quality, of course) that 
insures repeat orders . . . and profits. Get the 
facts . . . then judge for yourself. Plan now to 
see Hano at the NSOEA Chicago Show or the 
New York National Business Show. 


New! Ask for your copy of 
*‘Business Form Profits with 
Hano.”’ Dealerships open in 
South, Southwest and Midwest. 





COMPANY INC. 





MANIFOLD PRINTERS SINCE 1888 


General and Sales Offices: Warehouse and Branch Plant 
HOLYOKE, MASSACHUSETTS MT. OLIVE, ILLINOIS 
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dians, Eddie Deacon; Phillies, Joe Pardi; d Sox, Charlie Mathieu, 


and White Sox, Tony Donofrio. 
* £ & & & 


Important Dates—Upcoming in the GLTC future becok are two 
big events—the pre-convention luncheon on Friday noon, Septem 
ber 28, and the Christmas party on Friday, December 14, at the 
Bal Tabarin Room in the Sherman Hotel. 

Chairman Bob Reynell has announced a skilled master of cer. 
emonies for the pre-convention luncheon, John Christianson of 
Quality Park Envelope Company. hn w make the introductions 
>of visiting dignitaries and waft | ratory about the Boulevard 
Room of the Conrad Hilton Hotel. The representatives of the 
various travelers’ clubs are to be seated together and plenty of 
yood-natured rivalry for largest delegation is in the offing. Travel. 

manufacturers and dealers ar elcome—in at 12:30 and out 
at 2 p.m. The menu is braised beef ar 
Assisting chairman Reynell are Serden (Smead) Kickels, co 


hairman; Jim (F. S. Webster) Golden; Mel (Dixon) Hodges; 
Herb (Ace Fastener) Walsh, Benny (American Pencil) Allen, Bob 


(mfrs. rep.) Kane, and Ray (Service Steel) Eichenlaub. 
* £+ £© €& & 


Harold Heyward, representing Swingline, In has announced 
‘one stop service centre" at his new address, 228 S. Jefferson St 
Chicago 6 , just acro the street from As ate d Stationers 
Supply Company and ted in tis Elevator building. In fact 
Har g s neighb ah sect orrespondent now 

As y Harold is Bill ions. formerly with Marshall-Jackson 

mpany reta tationery store. 


Recordak Appoints New Sales Executive 

Van B. Phillips, formerly Mid-West 
regional manager of Recordak Corpora- 
tion out of Chicago, has been appointed 
assistant general sales manager, with 
headquarters at the executive offices, 415 
Madison Ave., New York City, it is an- 
nounced by John K. Boeing, president 
and general sales manager. In this newly- 
established position, Mr. Phillips will 
co-ordinate sales of the 35 Recordak 
branches located in major cities through- 

out the country. 

we POOR S In 1936, at the age of 19, Phillips 
joined Recordak as the youngest employee ever to start out as 
a salesman with this organization. Assigned to the Dallas 
office, he spent several years installing microfilming in bank 
transit and bookkeeping departments throughout the South- 
west. From 1940 to 1943, he covered the State of Oklahoma 
and the Texas Panhandle. During these years, Mr. Phillips 
continued night school studies in accounting and law. 

Returning to the Recordak sales staff from the Navy Air 
arm in 1945, Phillips worked out of Oklahoma City until the 
following year when he was appointed manager of the new 
Denver branch. Three years later, when Recordak established 
sales divisions, Phillips became West Coast regional sales 
manager out of San Francisco. In 1953 he was transferred 
to Chicago as Mid-West regional sales manager, where he re- 
mained until reporting this year to the Recordak executive 
offices in New York. 








Two Elected to Smith-Corona Board 

The board of directors of Smith-Corona, Inc., typewriter 
and office machine manufacturer, has elected two new mem- 
bers to the board, it was announced by Elwyn L. Smith, 
president. 

They are: Emerson E. Mead, executive vice president of 
Kleinschmidt Laboratories, Inc., and Edward F. Kleinschmidt, 
vice-president in charge of research and development of the 
same company. The Kleinschmidt firm, maker of printed tele 
communications equipment, was acquired by Smith-Corona by 
exchange of stock on August 3, 1956, and is now a wholly 
owned subsidiary. 

Mr. Mead was also elected to the executive committee of 
Smith-Corona’s board. 

Mr. Smith also announced the resignation of two Smith 
Corona directors, M. Riklis and William J. Friedman. Repre 
sentation on the board to be elected at the Annual Meeting 
in September, 1956, had been offered to the substantial hold- 
ings of Smith-Corona stock owned by Rapid Electrotype Comr 
pany and others but the offer was declined. 
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New INVINCIBLE furniture is modular designed for 


rn Multiolo pales 


New square-edge tops offer unlimited 
INVINCIBLE office groupings for you 
to help plan and sell! 








When one sale inevitably leads to another there’s only one way 

your volume can go: UP! That’s the big story of Invincible’s 

modular-designed metal office furniture — with square-edge tops 

available for flush alignment of all units. Profits are as unlimited 

as the Invincible combinations anycne can now custom-plan! 

Added to the popular molded -edge tops, the new square- 

edge units make Invincible one of the most complete lines built! 

And famous Invincible business-engineered features give your sales 1. X-1820-1A auxiliary unit (typewriter 
even more impetus... such as six beautiful and functional finishes, height) with one pair 1819 end panels 
remarkably durable tops, quietly gliding drawers, and superb 2. F-1830 square-edge top 


3. F-6030 PA desk 


steel construction throughout. 
4. F-1860 square-edge top 


Powerful national advertising support! 5. — auxiliary file unit 
. _ with 1819 end panels 
Catalogs, brochures, mats! @. £4030 PA deck 
Supplementing Invincible’s already strong promotional program, the news of 7. 951 secretary posture chair 
modular-design units is being flashed to all your customers with full-page, 8. 901 executive chair 
full-color ads in Newsweek, Business Week, Office Management and Manage- 9. 930 side chair 
ment Methods. Newspaper mats are ready, a special — fit together perfectly (using #18 and #19 
new brochure, a colorful full-line catalog . . . for the clamp sets) ... as do any and all Invincible 


follow-through that makes Invincible advertising yours. square-edge top units for any desired general, 
Write for details today. executive or professional office grouping. 





METAL FURNITURE COMPANY ® Manitowoc, Wisconsin 
In Canada: A, R. Davey Company, Ltd., Factory Representative 
174 Bedford Road, Toronto 5, Canada 
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The CROWN Line of MARKING DEVICES 
for intrinsic values in “ALL ‘ROUND 
QUALITY’ and SERVICE ... literally 


WILL OPEN YOUR EYES! 


CROWN products are engineered specifically 
under highest standards to meet your 
most rigid a OU For that PEAK 

PERFORMANCE at all times, insist on 


The CHOWN UME” 


Pict 


THE BERTELSONS ... 


niversary are Arthur Bertelso 





7TH District 


BRUCE A. BLACKBOURN, CORRESPONDENT 
5526 VERMONT ST., MINNEAPOLIS 16, MINN, 


L Sk Blu Wa B Br wh 
a ubstantia f t 
M 3 pueer Cit T and 
rT 
706, O. J. Bertelson 1 Arthur Bertelson, Sr. organ 
Br Co. Bott the Bert had spent a 
with the Mun and 





Notes 














ured during Bertelson Bros.’ 50th an- 
n, Sr.; Richard J. Bertelson, Kenneth 




































Bertelson, and O. J. Bertelson. Missing from the picture is Arthur 
Bertelson, Jr. 
ty. Art s charter memkt M p B Mens 
Ass at 1 serves on the £ e Salvation 
Fortunately, the Bertelsons have three wi sre most active 
th ndu f the business. Kenneth and Richard contact their 
any customers on the tside. Arthur, Jr., serves as purchasing 
nt, and respected greeter the many ft ntact 
the Twin C€ ty Stationers. 
Tom Erickson who has nta many 
Tr nd Vern Fagin round out a most eft nt and aggressive 
ale yaniz n. Duncan Black, floor manager, plus Arthur 
Strand, ir f the order desk and one of ft best informed 
tatione the midwest plete e k n f this 
ficie nization. Mrs. Helen Magnuson served 
Arthur, S retary tor many ys 
Bert perate an up-to-date is if 
arge Superintendent John Wilson. 
Barney Bertelson, a brother of the Be membef 
+ thea + ry many years retirir W ash. 
936. | had the outstanding } y his customer 
calls 1 J at the appointed day J hour, Barney a Spanish 
War Ve r returns to Minnear tor their anr ampment. 
The sny travelers miss Gordon Wenell, many years 
: eir buyer, and is now or f the stat nost successful 
urkey raisers in northern Minne 
Bertelson Br has been a training t T é the most 
utstar in our industry. Sherman Read, present buyef 
aq dé ager T St. Paul B K & Sta f : A Bertel- 
Orders available from stock a's first errand bs ; 
for faster delivery. Write today for further Merrill Hasty, manufacturer's representative 1 past president 
ae : f the Northwest Traveler and Larry Goodhand of Oxford and 
particulars and descriptive literature! renee ay ite te eae AB + theie oa 
at DertTe n 
R. A. STEWART AND COMPANY, INC. ertelson's nll 
80 Duane Street « New York 7, New York n req tounde are oma 
+ three ff 
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by MURPHY MILLER 








Comparable Chairs Sell at over TWICE as much! 


Arm Chair in Solid Walnut .. ‘ .§48 
Swivel Chair in Solid Walnut.....$64 full dealer 
Side Chair in Solid Walnut... $36 discounts 
Steno Chair in Solid Walnut $44 

Also Available in Top Grain Leather 











wee 





Here's the 


ABSOLUTE ANSWER! 


THE TIFFANY 


OFFICE MACHINE STANDS 
with features never before available... 





@ Heavy-duty stand designed especially for today's 
electric typewriters and bookkeeping machines. 


@ Completely and absolutely vibration free. 


@ Tremendous strength through super rigidity of con- 
struction. 






Here are the big 
selling features... 


Open-top—the “escape- 
hatch” through which noise 
is dissipated away from 
operator. 

Adjustable foot compen- 
sates for uneven floors. 
Occupies minimum office 
space. 

One-piece top adjusts for 
all machines. 

“King-size"” drop leaves. 





b 4 MODEL 8000 


Also available: 


Special new ease-of-operation Model 8002—with 2 drop leaves; 

... foot pedal retracts casters. gage Pn ae height for 
‘ stand up wor 

Speedy assembly... 6-piece Model 8352—351 height with 


framework, 16 screws (no nuts). 2 drop leaves 


Nationally advertised...sold through dealers only 


Om ae 
Ye) 


Stand Co. 


e 


2. % 
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StH District Notes 





IZZY VODA, CORRESPONDENT 
200! S. HANLEY RD., ST. LOUIS 17, MO, 





Und weatner cond rat | the 
annua } wa neic Fe i Club 
Fr aé Au 24 The yea attra trom 
M ta ma and St. Lou Lu a 
away as | k snd Wichita 

Tr ye yethe bab ‘ held 
por c T wearr >] T day 

4; vitie 

President Jack Low (Minnesota Mining & Mfa Herb 
Johnson (Wilson Jones) as ge hairn was really 





OUTING ‘‘WHEELS’’—Pictured are members of committee responsible for success 
of Midwest Travelers-Dealers golf outing. From left: Tom Morrow, Weber Costelig 
Co., Kansas City, Mo.; Carl M. Schutz (the attendance left him open-mouthed in 


amazement), Eagle Pencil Co.; Clint Cooper, mfrs. rep.; Charles Farley, mfrs. rep.; 
Pat Richards, Columbia Ribbon & Carbon Co.; Herb Johnson, Wilson Jones Co.; 
Eric Nodwell, The Carter’s Ink Co.; and S. M. Hicks, Corry-Jamestown. (Dave C 
Neuhaus Photo) 
picking a winner. Herb is to be mented along with his com 
mittee chairma ra job well dor Their pertormance should be 
rated as par excellence. 
Untortunately, space doesn't permit naming each member of the 
committee selection of prizes met with everyone's approval, 
Take a tip from all who attending tt year uting, when the 
annual party notices are sent out in 1957—come a running. In clos 
ing let us not forget to give a hand to the club ficial photog 


rapher, Dave Neuhaus. 





STEEL PACT . . . recently negotiated between the United 
Steel Workers and the steel industry, was signed with Eber- 
hard Faber Pencil Co.'s "Noblot" ball pens. Louis M. 


Brown, Eberhard president, was quick to see the end of the 
strike and sent 100 of the pens for "100 years of steel 
peace’. David J. McDonald, union president, center, is 
seen signing the contract, with Van H. Voit, left, vice-presi- 
dent of Crucible Steel Co. Others present are top union 
officers. 
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WILL PAS 


At this very minute, 


have STORMS carbon paper poised, re 


paper and insert into their typewrit 


ealize the extraordinar 





y smooth, non- curling, 
keys to perfect typing 
many weights, grades and finishes. S 
rds Eternal — Came 


-Pull and H.M.S. You'll 


quality carbon paper req 


“The Complete Line that St 





















\ 


S THE TEST! 


y thousands of stenographers 


all over the country, 


ady to place between two sheets of 


iters. It is at this moment that these stenog- 


y handling qualities of STORMS carbon . 


xtreme serviceability - - . the 


slip-resistant and e 
S carbon paper is a 


TORMS brands 


yailable in 


performance. STORM 
ome of the famous S 


o — Reliance — American — Cleangrip — 


find them alt right at the top ‘1 today’s high 






virements. Let us tell you more. 


ands the Test of Time” 


STORMS SERVICE BUREAU 


The Storms Servic 
e Burea 
oe applications of cokes ar aad to help you with 
ree arbon Rolls. You are ie Inked Ribbons 
s whenever you get such to consult with 
customers. No obligation, of PRE. vests from your 


H. M. STORMS COMPANY 


STORMS BUILDING BRO 
OKLYN 38, N. 
ae 


H. 
aac 990 an 
in 
Gentlemen: g, Brooklyn 38, N. Y. OA-10 
| ] We would like t 
kn 
Carbon Pa o know more about 

- . Ple ut the profit ee 
cw per. Please send c : 1 possibilitie 
= e would like a copy of the see: information. 8 of Storms 

AME___ orms Catalog. 
COMPANY NAME Pew, (tt 
ADDRESS_ ay 
CITY a ae 

ZONE = 
































*LO-FOLDERS 
INVOICE 
X-RAY 
SIZES 


Pat. Pending ADJUSTABLE METAL TAB 

































Geared to the high speed requirements of present day business, Guide-O-folders 
are as modern as the H-bomb. With greater ease and facility in filing and finding 
with Guide-O-folders comes greater accuracy. To the file clerk it means change 
from drudgery to pleasure. To the company it means saving as much as 30% in 
filing and finding costs 


No filing system is too complicated or too simple but what Guide-O-folders will 
increase efficiency and reduce cost of operation. No new files to buy, for Guide- 
O-folders actually conserve filing space. The metal tabs (1/5, 1/4, 1/3 or 1/2 
cut) are adjustable to any filing position and they are set at a 30° angle for 
greater visibility, too 

Your customers just can’t afford to be without Guide-O-folders. Usually just one 


demonstration is convincing. Here's a real source of profit still to be tapped. Why 
don’t you concentrate on Guide-O-folders in the coming months? 


GUIDE-O-TRAY steel desk drawer unit, the ideal personal file for the 
deep drawer of all standard desks . . . GUIDE-O-FILE with Slide-O- 
Matic disappearing top for the desk top is recommended for frequently 


*FOR 5-DRAWER FILES 


referred to data. Also available mounted on sturdy all steel stand on 


rollers 





GUIDE SYSTEM & SUPPLY CO. 


335 CANAL STREET NEW YORK 13, N. Y. 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL. 
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LETTERS fT 






















3 STYLES 
13 SIZES 


Transfile 


STEEL FRONT FIBRE BOARD FILES 


Nobody has found a way to beat TRANSFILE files for economy and easy operation 
in | g semi-active and inactive records — and keeping records accessible at all 
gh made of fibre board for economy, the steel reinforcements carry 
ht of the drawers and contents. Drawer movement is surprisingly easy 


TRANSFILE files are stacked high and wide. The steel front models 


a ked right along-side your regular office files, too. 

[The DeLuxe style TRANSFILE files offer even greater facility of operation 
wit teel roller bearing drawer suspension. 

In ty and 13 sizes, there is a TRANSFILE file for every purse and purpose. 
S t let your customers wrap up their semi-active and inactive records in 
bundles 1 toss them into a vault and thence to oblivion. Sell them TRANSFILE 


in keep all their records at their finger tips 


GUSSCO—t ymplete line of filing supplies. High in quality. Competitive- 
ly priced ef your requirements can be filled from stock items. And 
when you | specials you get them fast from GUSSCO. 


BOOTH 201 AT 
NSOEA CONVENTION 


(ej 0) | >) as) AN eae) Od OP 


335 CANAL STREET NEW YORK 13, N. Y. 
WEST COAST REPS. — GUSSCO SALES INC., 337 WINSTON ST., LOS ANGELES 13, CAL 
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Reminders 
for every Record System 


N u -V i se METAL SIGNALS 


for Vertical Records 








METAL SIGNALS 
for Visible Systems 


Nu-Viz_ 














PLASTIC SIGNALS 
for Visible Systems 





No. 80 No. 81 
5A, Ae 











Crimpgraf crimreo sionats 


for Protected Visible Cards 











— No. 60 No. 70 
Culted yy,” yy,” 











Maptacks FOR MAPS AND CHARTS 


eggs 


PLAIN T STRIPE CROSS 








A twa posed of colors, shapes and sizes 


SEORGE B. GRAFF COMPANY 
, fashburn Ave., Cambridge 40, Mass. 
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OrH District Notes 


M. H. “MIKE HOLBERG, CORRESPONDENT 
5939 BERKSHIRE LANE, DALLAS, TEXAS 








The Texa Travelers take the nat Tr fT Art Carrow for the 

ne b Qa the 9th [ “ } A 5 we 
Tinu m you 4 3h the 

rrito A and sugg w be re 
ea 


Bob Seaterd | ust notified Jim Cooper n and 
broke S rry to hear it nm and every dealer and 
traveler a the territory joins us in W na y ee very 


Our sincerest sympathy to Dorinda Tarrant. 6, George 
A. Tarrant, district monager for The Carter's Ink Company, passed 
away n Dalla Gec rg will nq be remembered Dy Nis mény 
riends among the deal and travele n the Tnhwest 

* £ £ & € 

Dur sympathies also go to Dick Malone (H er Desk n his 

n+ , cident We unde stand +} ‘ [ k " reli ting him 

f with the aid of crutches atter tracturing a 

*¥ + © & & 

a Gol 41, store manager of West xa Jtrice pply, Odessa 

av oon for an extended two-year tour with Uncle 
Sam's Navy Leroy Bynum wil! tak ver e departure 
A it We omes word that James Ruple, formerly of West 
Texas Office Supply, Midland w in the sundry business 
You trav hen ut that way aq by and let Ruple do your 
aundry Scone Beardsley ha desk 

* ¢ ££ €& FF 
A welcome to Joe James, Carpenter Paper mpany. Joe 
Big D'' for Carpents 
- ££ & F 

Con jratulatior and best w es 1 nrinuea e to Don 
Wilson, W fice Supply Ww D ha 
held his formal opening of newly-re Jeled and sraed stom 

YOu sve t, make the eftcrt t Ww Ww : 

On Tuesday, August 2!, Governor Marvin Hartung (Pau! Ander 


n Company, San Antonio), met th Cliff Wilson, Jr. (Wilson 
Stationery & Printing Company, Houstor C. L. "Bill" Scheffler 
Prexy of the Texas Travelers Clut 1 Bob Strafford [mfrs. rep 


nat these 


sntiann planner r tH 
ie nakina plans for the biaaest and best Ninth Disa 
+ 2ntion ever. Better make your reservations now the dates 
are Apr 8, 9 at the famou 3 kK More Houston. For 
alee calle ie! deen th te Biatles Lacan os ie 
k 
* * * #F 
T c rrinte a A T now 
Jing ilar >] A ted to 
articir A avele are Bernard “Waltman The 
ran a anae T 7 Dlanks 
] 
* * + €F F 
Cc i 2 G } J tter. We 
tice it w be published now and then. We'll be king for the 
next py wr n WwW ope V ime N 2 Don't make J wait fi 
then 
( *& & * # 
SOEA t Sept 5 


Changes Made in Maurice Polack, Inc. 


Maurice Polack, president, announces that as of July |! 
disposal of the assests of Maurice Polack, Inc., located im 
Grand Rapids, Mich., was made and they are being used and 
operated in a new corporation under the name of Maurice 
Polack of Grand Rapids, Inc. The main office is at 23 Sheldon 
Ave., N.E. in said city. Jules Norman heads this new cor 
poration as president and general manager. 

The existing corporation, Maurice Polack, Inc., observing 
its 25th anniversary, retains the Lansing, Mich., business with 
added territory and has moved its main office to 123 E 
Allegan St., Lansing. The officers are Maurice Polack, prest 
dent, and John M. Polack, secretary and general managet 
The firm deals mainly in duplicators, photo copying machines 
and supplies. 
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IN CAN 
Montreal 


OUTSID 
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easy to operate—easier to sell... 


|i >” the new ALL- ELECTRIC 


% 
e 

| 
% | 

Fingertips literally float over the moulded keys... everyone who tries 

| this sturdy and dependable REGNA becomes a “high speed” operator . . . 

- everyone who sees it admires the streamlined styling, the legible 
keys and listing, the clear curved window for maximum visibility. REGNA’s 

y | rugged Universal Electrolux Motor does all the work—chases fatigue— 

increases daily employee productivity! 

Swedish steel, Swiss precision counters; 
* | different capacities from 6 total 7 up; 

' fully automatic safety keyboard; rear 
* | ; rubber rollers for portability; in 
an light grey and ivory. 

Also—low-priced hand 

operated models. 

et 
| 

' 
¥ | 


' 
| 





; Gentlemen: ; 
Or § Please send more information on the new Electric Regna 


Adding Machine and outline advantages of becoming a Regna 








P Dealer. 
r Name 
Address —— 
f IN CANADA: Regna Cash Registers of Canada Ltd., 704 Notre Dame St. W., 
7 Montreal, Que., and Business Equipment Machines, 489-R King St. W., Toronto, Ont. : z an 
| OUTSIDE CONTINENTAL U. S.: Jorgen S. Lien, Box 507, Bergen, Norway. City. , os — NALS ..cvcererrserern cree 
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a reminder... 





















The cone-shaped leg, 
featured in the illustrated 
model 2030, is inter- 
changeable with a 


standard island base 


Why do customers prefer Bentson? Is it because 
of the durability offered by Perma-hush construction 
.. or the Grade “A” letter drawer and cradle suspen- 
sion... or nylon glides . . . or the double-wall box 
drawers? Or is it because of the many other outstanding 
Bentson features that give customers that “quality feel’? 
Actually — it could be any one or a combination 
of these reasons. 


Whatever it is, you know that this customer preference 
means only one thing to a Bentson Dealer . . . more sales 
volume and more profit! If you’re not enjoying this satisfac- 
tion now, don’t wait any longer, but write for complete infor- 
mation on the Bentson line or see us at the 


NOSEA SHOW—Suite 539. 


BENTSON MANUFACTURING COMPANY AURORA, ILLINOIS 
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drawer stationery tray 





FIT EFFICIENTLY INTO EVERY OFFICE picture 








JAYEM Steel Office Helpers are designed and engineered 
for the “efficiency-minded” personnel in today’s busy offices. 
There’s a JAYEM time and space saving unit built to fit every- 
one’s need... whether it’s fast filing and finding. ..convenient 
storage facilities ... or a combination of both. They relieve 
office congestion by occupying a minimum of space—guaran- 
tee lower overhead by making maximum efficient use of every 
square foot of space. 


Cash in on today’s trend toward compact, more functional 
units... display and promote the fast growing JAYEM line. 
Here is truly a line that you can build your sales volume and 
profit picture around! 


P.S. Investigate Jayem’s co-op advertising plan, merchandis- 
ing and point-of-sale material designed to help you sell more 
Helpers! 









— _JAVEM 


VOLUME 


MC231 


combination space saver 








STEEL 
AROUND ocrrice 


HELPERS 











M31 
steel filing tub 





Ideal for 
Home, a 
/ , f 
School, Faisal M220 pouty Se 
Store and BY space saver 
EFFICIENC ¥) 
Factory \* EXPERTS" A MODEL FOR EVERY PURPOSE 
too! atl IN BOTH LETTER AND LEGAL SIZE 


JAYEM SALES, CORPORATION 


31 COFFEY «nba oS Oe 31 vi 
PERSONAL FILES 





OA-10/56 











lOTH DISTRICT NOTES 


Tom Varnum 
9400 Ridge Road 
Arvada, Colo. 








vv bout ve we » ) é 
Albany H 2 o'clock eact T ste 
4 5) Dut Th TW er were 

rr Ww « "7 atk ) urn 





Vacations remind me that the Frank Lipps (Estert k) are on 
way ¢ sn Eastern vacat taking them ft New York 

New England, and into Canada yet, Frank, the Denver 
hamber t mmerce is watching The Lloyd Johnsons 
B run Ay Pease recently returnea 7 ry a W este Canada 


, 

Talbot asper, Wyo., has been recently bought by a grout 
T Cc : 

al mer iney also bought ut Wyoming Stat ery macnine 

Jivision and believe this make machine 

Jealer r the Western States. The ew mpa NV teature 


turniture machine ang repair ITT rice uppiie 
" remain Talbot's. Charles "Chuck'’ Miller, wt managed the 
hine division for Ron Campbell, w the manager of Talbot 


na the man you want fo see. 








The new store in Santa Fe the 4 Mat mpany. 
* £ &€ & & 
The Paper M st Las Cruces, N. M., has bought out the Ink 
We n Alamagordo, N. M. Jim and Henry are busy mmutina 
between the two stores. In case youve been n ng Alamagorac 
t miaht pay ¢t top next trip 


Don't f eg 








11tH District Notes 


KENNETH SUTHERLAND, CORRESPONDENT 
8036 S.W. 9th Ave., Portland |, Ore. 


NEW! NOW! 
Phil Snyder, Northwest Office Equipment, reports they are busy 
ettling down in their new location at 707 Second Ave. in Seattle 
With an additional 1,500 square feet over their d ation 
they are abie to have their entire operation on one floor. Phil say 
t surely is a pleasure not to have t¢ in up stairs to their office 








IN FINE OFFICE STANDS New fixtures, lighting, departments properly 
and g gq display windows aive this new cat — + modern 

New, exciting Decorator Colors touch. 
Phi! nope + have hj house , Jey a te : Avau . «tik 


now available in high quality of- Bos chinae seb - 
fice stands by KOL, Inc. You can ee eo Seer te a luck 
now have all your office machine 
and typewriter stands color co- ; We extend our sympathy 1 Harold Gunsaulis and n Dick 
ordinated at no extra cost! Your ss sft 27 "i te of kane, in the f their wife 
HAMMER choice of five rich-looking baked- a ee eee i ae 
rig enamel colors. Every KOL stand Kay Fawcett, Panhandle Office Supply, Kellogg, Ida., is back 
comes with the special features to work atter enjoying a three months vacation 
that mean the best for your office ica ae air ey oe a a 3 _* “all a 
needs. Every stand equipped with ie ie te Pe ee ee 
exclusive ‘NOISESTOPPERS’ for of- from a@ serious illness. We are happy to report Bob expected 
fice quiet and easy-rolling non- be back in his territory on the east coast in September. | 
marking rubber casters. Write to- Bee gh et de Daegu oe sory eran Oni I repre entative 
MAHOGANY day to DEPT. OA for complete de- io, sob maéiy old fricuds neain, Bob wish ko "conad ide Ge C 


*& & & & F 





BROWN 2 
tails and our new color brochure. & the many dealers who have sent him encouraging letters and 

plendid business while he has beer 
%* + & & # 
Harold Allen, Allen Stationery We stchee Weasr ha started 
a new stationery department in conjunction w Office Suppliers 


= a : 
e Inc. Having been away from the stationery business for a few 
| te | years Haro a 5 le oking forward + eeing h i triend The 

2 * raveiers aQgait 


* &£ & & F 


2323 ELLIS AVE. ST. PAUL 14, MINN. Robert Austin, Office Supply. | view, Wast was aqetting 
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Dowt miss w loop 


at the most beautiful silhouette 





at the convention... 





Illustrated 
| No. 9474 Executive 
Conference Desk 


Size: 74” x 33” 


THE 


GROUP 


se 
py Imperial 


It's the most exciting new shape in Chicago! The pace-setting Profile 
Group by Imperial—a stunning new collection of desks, chairs and 
coordinated pieces which speaks of modern at its beautiful best. The 
design concept is completely revolutionary — introducing a new prin- 


ciple of suspended construction which lends a graceful, flowing line with 





unusual strength and rigidity. Genuine Walnut construction throughout 
SEE . . . finished in a choice of Contemporary Chartone or a soft, glowing 


THE PROFILE GROUP AT Mellotone. Make the Profile Group #1 on your “look list”! 


SPACE 5] 6 Profile offers you a wide selection of coordinated styles! 


NSOEA CONVENTION @ executive desk in 3 sizes @ secretarial desk in 2 sizes 


@ consultation desk in 3 sizes @ credenza in 2 sizes 
CONRAD HILTON HOTEL, CHICAGO, 


EPT. 29-OCT. 3 


®@ conference table in 6 sizes @ 4 models of matching chairs 











Write for illustrated catalog 


is oe 
0 (LOO Se) 


MEMBER WOOD OFFICE - SS ot i. Sl i Se Se 7 in DtAN A 
FURNITURE INSTITUTE 
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ready to move into his new loccation at 1310 Broadway with 4 
grand opening set for September | 5th 
The new location is almost twice as large as his old location 
lt features an attractive entrance, large display windows, all ney 
store and lighting fixtures. The main floor was designed as a mod 
ern self service unit for all stationery items. Their offices and th 
service repair department will be located to the rear of this flog 
The mezzanine will be the furniture department with space fy 
model offices and display of filing equipment. 
% &£ & ES 


Dan Andres, the new Oxford Representative for Oregon ang 
Washington, will make his home in Portland. Dan completed his 





factory training during July and is busy making his first trip 
through the territory. 
1800 Is Lucky Numbe a 
y Cypress Stationers, Anacorte Wash., have just completed 
move from 406 to 812 Commercial Avenue. The new location has 
an excellent floor and window arrangement for their business 


at NSOEA Convention 


* © © & ¥ 





On August 16, John Hunt and his son Dick, were hosts at the 
annual Washington Stationers golf and dinner party. It was held 
at Fir Crest in Tacoma, with 76 stationers, travelers and thei 
wives attending. The Tacoma Stationers supplied the punch bow 
treat at the 19th hole. 

John acted as master of ceremonies, awarding prizes ané 
trophies to the two divisions of golfers; those with established 
handicaps; and the liars division, with no established handicaps 

Roy Morgan, mfg. rep., Ist low gross, winner of the trophy and 
the longest drive. Second low gross, Leonard Berglund, Stationers 
Inc.; thrid low gross Dick Vaughn, Carl Draper Co.; fourth low 
gross, Ken Morgan, Minnesota Mining Co. First low net, Bob 
Anderson, Eagle Pencil Co.: second low net, Ted Nelson, Olympia 
third low net, Bob Gibbs, Gibbs Stat nery: fourth low net, Wayne 
Rogers, Rogers and Horn. 

In the Liars Division; first low net Bob Shannon, second low net 
and lengest drive Marvin Grassie, Minnesota Mining Co.; third 
low net, Gene Zimmerman, S. J. Priebe Co.; and tied for fourth 
low net, Bill Ristine & Ted Wheeler, both of Cascade Stationer 

The Ladies Division; first low net, Dorothy Maten; Second lox 
net, Tillie Hunt; and closest to the pin Marcilene Berglund. 

Clint Martin, A.S.E., the most honest liar with the most strokes 
and Joe Hilton, Joe M. Davis Co., the most sand traps. 

John Hunt would like to extend his thanks to the following 
companies and representatives for the fine prizes they donated 
Lowman & Hanford Co., Zellerbach Paper Co., Dixon Pencil Ce 
Joe M. Davis Co., Seattle Office Supply, Minnesota Mining Co 






























No. 1800 
SWIVEL ARM CHAIR 


No. 1800 is the lucky number because it’s Siemdand Peal Ca. Kecle React] Co. Goodtich Rubber 
the Craftsman No. 1800 Swivel Arm Chair Gary Whitcomb, Russ Stephens, Ray Thompson and Ken Sutherland. 
. .. one of our most popular sellers, and a Meek Vents culine & af laulowood la Seettle with Gab Ga 
very profitable item for you. “Ser , : 
Distinctively modern, it has contour arms * * & & Ft 
for working comfort. Carefully crafted of Gene Brower is the new stationery department manager # 
warm genuine American Black Walnut, Tabor's in Wallace, Idaho ; 
Quartered Oak and Northern Birch in choice ‘a ee & 84 
of eight finishes. Choice of top grain leath- 
er, California buff leather or elastic Nauga- Pete and Carla Cosovich along with their son Allan, Astoria 
hyde in a rainbow of colors. Stationery, Astoria, Ore. have just mpleted an extensive tout 
of Europe. 
Companion pieces — No. 1801 Guest Arm Aatvcne bey. otc tw Sasich, Germany carly In April they San 
Chair and No. 1803 Side Chair — have to Augebery, meeting their son Larry, who is stationed there ail 
brass ferules on all four legs to add to the ‘i, mel Genes. Male eine emenedl with the cohahiee 
modern styled appearance. Augsberg, which was so severely damaged by bombing in World 
rf 
See these chairs and the complete quality War Il. . re 
: In their travels in Germany they were surprised to learn that 
Craftsman line at Booth 557 at the P : d in litte = oS 
nh farmers Vv i laae traveling to their fr : 
N.S.O.E.A. Convention. John Eckert and Gus oe > . j . os ' “Pe a , aveling , — 7 
T ms eacr ’ e oT se peing as smé é cr ’ 
Krieg will be delighted to see and wel- +1 ; a a cit oitit dt marily of # i “of bi aa 
r e average - j rimarily ot he rdes £ : es 
come you. If you can’t attend the conven- es beet 38 ea Mig ae! fe) cyc 
lat catalog. small @ nical s, some w ust three wheels. | 
tion, write for our latest g Leaving Augsberg they traveled to Austria, and Pete said the 
most beautitul city they visited was Vienna. Then to Italy where 


MEMBER WOOD OFFICE FURNITURE INSTITUTE 


sy were impressed with the clothing worn. The best and smartest 
dressed people they found in Europe were the Italians, particular 





n Sunday dress. Then to France, England, Denmark, Hollané 
Belgium, Norway and Sweden. 

Pete was particularly impressed with the sanitation facilities 
and general cleanliness of the Scandinavian countries. The high 


ight of the whole trip was to Yugoslavia, behind the iron curtail 
where liv ng conditions ére far a ferent than what we know. Ac: 
commodations here being just fair, food excellent, prices almot 
on a par with our own. Pete expressed the thought that if mort 
Americans could see this part of the world they would have a mua 
deeper appreciation of their own homeland 

Leaving Europe on the liner Kungsholm they enjoyed a mua 

! ' 


' . ° ° at 
needed rest, arriving home n Aste ria in late June 


4 
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| Quicker... 
“py @ a 
y 


as7) Sa 
‘ ‘ 


| 
~  @lohnston 


JiZ No need to be versed in magic to 


Awe J make the figures fly. Every operator 
is a prestidigitator on the new 
Johnston. 

Service is faster, too. Your dealer 
can knock it down to the racks in 20 
minutes and put it back together in 
40 minutes... hours faster than 
any other adding machine. 

Call your dealer for a demonstra- 
tion. While he’s giving you the facts 
on Johnston's separate-unit con- 
struction and other unique features, 
get the feel of ‘‘the snappiest keys 
on earth.’ You won't believe your 
finger tips! 

Manufactured in the U.S. Sold and 
serviced exclusively by Office Ma- 
chine dealers. 


; 


ADDING MACHINE CO. 
13343 Sherman Way, No. Hollywood, Calif. 
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There is nothing faster* and quieter 

than the new ADDO-X 10 key 

adding machines with STEP-O-MATIC 
MULTIPLIER LEVER. ADDO-X's 
lightness and shortness of key action 
minimizes finger travel and saves operator's 
energy. Precision manufacture 


reduces operational noise to a whisper. 


Write for literature? today. 


And 
ADDO MACHINE COMPANY, INC. 


145 WEST 57TH STREET. NEW YORK 19, N.Y. 





WEST COAST BRANCH a 
WESTERN ADDO MACHINE CORP., 2921 BEVERLY BLVD. * At 175 r.p.m. 
LOS ANGELES, CALIFORNIA, TEL.: DUNKIRK 5-2247 *¥ Also on our NEW two register 
machine 


For further details mail this advertisement with your letterhead 
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Aristocrat “Comptroller” No. 224 


Tilting Seat and Back 
illustrated in Gray Newport and 
deep Buff trim 


Only 69° List, in Zone 1 


World’s Lowest-Priced Swivel Chair! 

With 3-1/2 Inch Thick, Luxurious Foam-Rubber 
Cushioned-Comfort Seat... 

In 3,360 Different Color Combinations! 


And we pay the freight on shipments of 100 pounds or more! 


CHAIR 
CORPORATION 


Michigan City, Indiana 





Address Dept. B-106 


See us at Booth 127, NSOEA Convention, September 29 - October 3 
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This office chair 
passes floor test 


Quick way to judge an office chair is to glance at the 
floor around it. 

Is the rug ruffled, discolored, or deeply lined? Is the 
floor marked, gouged, disfigured? If so that chair isn’t 
riding on Bassick casters — because Bassick’s first job 
is protecting floors. 

The General Fireproofing Company’s handsome alu- 
minum chair, above, is equipped with smooth-rolling 
easy-swivelling Bassick Diamond Arrow casters. Look 
at the clean unmarred floor around it. That’s how 
Bassick casters keep floors looking. = 

When you're selling office furniture, 
make Bassick casters one of your sales 
points. And suggest Bassick Diamond 
Arrow casters to your office manager 
customers for their present chairs. THE 
BASSICK COMPANY, Bridge- 
port 2, Conn. In Canada: 
Belleville, Ont. 










Hard composition or soft rubber 
tread is available on Bassick 
double ball bearing Diamond 
Arrow casters. Construction to 


fit any chair leg. 
Bassick = 
AAS 4 STEWART 
oW 


A DIVISION OF 
WARNER 





MAKING MORE KINDS OF CASTERS . MAKING CASTERS DO MORE 


that each traveler buy one and sell one. It was felt the lower 
,price will make the investment more attractive. Teams from south 
ern California will be competing. Combinations will be drawn 
blind so all have a chance to win. It was brought out that it is 
not necessary to be present to win 





12TH DISTRICT NOTES 


JAMES F, BRINKLEY, JR., CORRESPONDENT 
244 CALIFORNIA ST., SAN FRANCISCO, CALIF, 


Bill Lamberton sent in an amusing article from the Mill Valley 
ndependent Journal entitled “Salesmen tura Acrobats and Color 
Stylists to Sell Desks to Mill Valley.” It is always interesting to hear 
f a good job well done by experienced salesmen 

*% 4 & & 

The Monday luncheon of the 49'er travel group held August 
20th, was exceptionaliy well attended and featured several in 
reports. Governor J. Howard Patrick of Patrick & Ce. was 
e guest o! Joe. McDonald. |t was a pleasure To have him there 
and hear that plans for Yosemite are progressing on schedule, 
he dates are set for May 27th and 28th. Announcements te- 
yarding reservations will be forthcoming 

* *+ &© €& & 

Wally Jones and Augie Erickson reported on plans for the golf 
matches to be played at the time of the membership meeting 
October 19th at the Stockton Golf and Country Club. Tickets for 
the teams will be priced at $3.00 each and it is earnestly requested 


* &£ & & 
Don Thompson reported that investigation has indicated that 
t is probably best to hold the Christmas party at the same place 
as last year. After some discussion, the majority opinion seemed 
to favor again having the party in November. Don will check further 
and report at a future meeting. 
%& & & & & 
President Dan Kerr welcomed all the members and quests present 
and produced an encouraging financial report. We still have some 
money in the treasury. 
We welcomed besides Mr. Patrick, Don Cole, manufacturers rep- 
resentative, the guest of Bill Joost. 
+ &£ & & 
lt has been announced that effective Sept. Ist, Don Thompson 
will be associated with Dennison Mfg. Co. and will work with 
Ralph Rector. We note that Bert Landolt is now associated with 
Willis and Pedersen of San Francisco. We also note that Bob 
Martin has recently been appointed Manager of M. G. West in 
San Jose 
% &© & & 
We are happy to report that Milt Kamler of Wobbers is home 
and resting comfortably following his recent stay in the hospita 


We a 0k forward to seeing him on the job soon. We are sorry 
to hear of Frank Doc” Blanchard's illness and hope that he, too 
will soon be back on the job at Wobbers. Best wishes to Cordell 


Smith, manufacturers agent, for a speedy recovery. 





aS ~~ 


Herman W. De Ruiter, of Grand Rapids, Mich., favored 
OFFICE APPLIANCES with a visit on August 13. A man 
facturers’ representative, he travels Wisconsin, Illinois, Minne 
sota, lowa and Missouri. He had just returned from a trip 
which included St. Paul and Minneapolis. Lines carried are 
those of Feldman-Selje Corporation and Ralph Morse Furi 
ture Company. Before establishing himself as a representative 
Mr. De Ruiter spent 12 years on the sales staff of Stow & 
Davis Furniture Company, going with that outfit upon releas 
from the Navy following World War II. 


Van W. Haverton, who recently sold a flourishing offic 
machine and supply business in Peoria Illinois, signed th 
Guest Book on August 13. Van and Mrs. Van were visiting 
a daughter in Park Forest, just south of Chicago. Their ult 
mate destination is Florida, where Van expects to find anothe 
niche in the office equipment field. His enthusiasm for hi 
future in the southeast is infectious. A little more conver 
sation and we would have planned to go with him. 








3] 


4991S. ] 
Englewc 





OA-10/56 


OA~10 





=) 





red 
nu- 
ine- 
trip 
are 
rai 
tive 
y & 


ffice 
ting 


will 
ther 


56 















Rediform 


QUICK DELIVERY—LARGEST SOURCE —LARGEST LINE 


STOCK FORMS 


Seven warehouses strategically located across Continent 
give prompt service and quick delivery of the largest, 
most versatile line of stock forms. Each form is system- 
engineered to a key operation of business. A complete line 
for one-stop shopping, with top-quality efficient forms 
manufactured by the oldest, largest maker. Keep your cus- 
tomers in business with Stock Forms. F.0.B. STATIONER. 


A complete line from one source 


Here are some of the Stock Forms now available: 


Requisitions Sales Forms 
Purchase Orders Charge Books 
Receiving Forms Salesmen’s Order 
Inventory Control Sheets Books 
Merchandise Claims Delivery Receipts and 
Merchandise Transfers Records 
Weekly Wage and Fuel Oil Meterchecks 
Deduction Forms Bills of Lading 
Speedicopy Pads Drivers’ Log Books 
Time Tickets, Invoice Forms 
daily and weekly Credit and Exchange Forms 
Inter-office Speedimemos Money Receipts 
Estimate Forms Rent Receipts 


General Use Repair Orders Statements 
Automobile Repair Orders Collection Reports 
W-2 Forms Voucher Checks 


STOCK FORMS COMPANY 


Division of Moore Business Forms, Inc. 


491 S. Dean St 4300 Forest Park Ave. 425 Brannan St. 
Englewood. N.J St. Louis San Francisco 
OA~10 /56 
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REGISTER 
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Also No Carbon 
Required forms 








and Teletype Rolls 
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YOU CAN'T LOSE! 





with 


ESTEY 


OPEN 
SHELF 
FILING 


ou can’t lose because the Estey Open 
Shelf Filing System opens the door 
to new customers ... and creates fat sales 


to your regular ones too! 


Tell your customers that Estey Open Shelf 
Filing holds more than twice the volume of 
records in the same floor space ... you'll 
tip the scales for bigger sales . . . with 


Estey! 


Let us provide you with 
complete Dealer Information 
on Estey Open Shelf Filing 
Write Dept. O. 





2 | — se a 


Serre RATIO N 


350 Broadway New York 13, N.Y. 














SUNNY SIDE OF THE GOLDEN 
STATE TRAVELERS 


| BY THE “GOLDEN DUST TWINS" 
GEORGE FREY-GEORGE LAZIER 


ne meet ng 3+ +r ~ dger y na Aud TOrium 


una 20 merr bers ana juesT Guests were 


Bill Hillis, Southern Calif. Stat nd Hugh McMonagle 
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Marchant Opens El Centro Office 


Edgar B. Jessup, president of Marchant Calculators, Ine 
announces the establishment of a district office in El Centt 
Calif. “This new office has been established to provide died 
Marchant sales and service for the progressive El Cent 
area,” Mr. Jessup said. 

Mr. Jessup, also announces the promotion of Joseph A. 5 
brooke to the position of district manager of the El Cent 
office. 

Rodrequez B. Von Mueller has been promoted to the p@ 
of service manager of the El Centro office 
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Beat Yesterda 


meé production record 
| able to an opera 
| record that giv. 

} 6-year perioa ¢ 

each day. 

Manufacturers 

. mobile agencie 

| department stor« 
Beat Yesterda 

of their busines 
downs in sales 
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Times change 
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| 
fe j tisk nothing when 
rad bplace your order for 


atYesterday.”’ When 
BE Unique sales rec- 
barrive, give thema 
If they do not 
isfactory, we 
d to buy back 
d books. Use 

for quick 


Inc. 
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1 giance. 


ons change. With the “Beat Yesterday” 





1 6-year, comparative daily sales or 
ysed in all types of business. It is adapt- 
of one or more people. It is the only 

f the vital facts about a business for a 

e same page. And all it takes is one entry 


ers, dentists, druggists, contractors, auto- 
ervice stations, motion picture theatres, 
and even individual salesmen are using 
r a quick, reliable, day-by-day picture 
veals the “reasons why” for the ups and 


Sales Record Publishing Company 


11 PARK PLACE e NEW YORK 7, NEW YORK 
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daily record it is possible to see what the differences are. On 
what days holidays fell last year. What days this year. What 
weather conditions were last year. What they were this year. |" 
And, most important, what effect these differences have on 
daily sales. 


“Beat Yesterday” helps catch sales or production slumps in 
time, stop leaks promptly and make comparisons easily and 
intelligently. 








No business should be without this simple, easy-to-keep sales 
barometer. Order your “Beat Yesterday” TODAY. 


Here is repeat business for you — with a broad market and, 
due to a slight increase in price, a greater margin of profit. 





At no risk to me, send me display cartons of “Beat Yesterday” retailing @ $3.00 per 
book. Check one: 


Also include 


packed 6 to a carton, packed 12 to a carton. 
copies of “Compare It” in my order. 


If, after a fair trial, these books do not prove satisfactory, | will return the unsold books 
for a refund. 


Name 
Company 


Street City State 
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Here is a book especially designed to meet the growing a bearing on sales or production. duster 


Club. 


need for a daily record adaptable to manufacturing, selling, Retailers and sales organizations can compare the sale “or 
efor 


wholesaling, retailing and the professions. It gauges the : 
ne 3 P gauge results of 13 salesmen (or women) for one year; 6 salesmen with 


success of new merchandising methods, new machinery pro- acti 
: . 9 YP for two years; 4 salesmen for three years; 3 for four years, — 
duction, new piece-work standards, new sales strategy, and sions 
. a and 2 for six years. ALL ON THE SAME PAGE! spons 
of increased or decreased advertising. oman 
One simple entry each day provides a handy record of any Manufacturers, too, can make similar comparisons of pro Vig 


duction or costs. Farmers, poultrymen and dairymen can us perier 


set of figures for comparison: cash receipts, purchases, ee 
expenses, production or sales. It is a true statistical record this principle of control for greater profit-building. of th 
— complete and up-to-date when needed. Display “Compare It” in your store. It will sell itself. You ado 
“Compare It” reveals vital, day-to-day information relating risk nothing. Include a trial supply of “Compare It” is 

; : “ u“ . Evan 
to weather, holidays and other unusual aspects which have your order for “Best Yesterday” (see front of this page). 


Sales Record Publishing Company 


11 PARK PLACE e NEW YORK 7, NEW YORK 
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‘Passed Away 





—_- 


Alvin R. Skibbe, 


president ol 


Company, Belk 


the industry 
tion affairs 
cerebral hem« 


21, at the age « 


Al Skibbe 


stationery ind 


ploy ee of A 


Chicago. Seve! 


staff of the ¢ 
ment Compa 


In 1922 he beca 


connection be 


Stationers Sur 
assistant sales 


died suddenly following a 


Beloit Office Supply 
Wis., widely known in 
s activities in associa- 


rhage on Tuesday, August 


red the commercial 

in 1913 as an em- 

C. McClurg & Company, 
irs later he joined the 
ice Stationery & Equip 
Chicago, as secretary. 
a part of the Horder organization, his first 

ng as an outside salesman for the Associated 
»ply Company division. Successively he became 
nager, sales manager and vice-president of 





fi 


the division. Ir 145 he was made vice-president in charge 
of sales of Horder’s, Inc. 
Severing a 26-year connection with the Horder organiza- 


signed in 1948 to become midwestern sales 
manager of Boorum & Pease Company, with headquarters in 
Chicago. A few irs later the urge to return to the retail field 
became strong enough to cause separation from the Boorum 
& Pease staff purchase, with his son Roy, of the Beloit 
Office Supply Company. 

career in the office equipment and supply 
aS continuously active in association affairs 
nts contributing to the advance of the in- 


tion, Mr. Skibt 


During his lor 
field, Mr. Skibb 


ind other mov 


dustry. In 1935 was one of the founders of the Wis.-Ill. 
Club, which the Great Lakes Travelers Club in 1937. 
Before he was called into Chicago for management duties 


with Associated Stationers Supply Company, he was very 
active with Northwest Travelers Club. On frequent occa- 
sions he was anchor man on committees charged with re- 
sponsibilities ting to conventions and other association 
events 


1 and body and possessed of a broad ex- 
perience in ting, sales promotion and management in 
the retail and sale stationery trade, Mr. Skibbe was one 
of the best } personalities in the office supply field in 
the Midwest 


Vigorous 


+++ + + 


Evan S. Harter, 


president of Harter Corporation, Stur 
gis, Mich., died August 27 at his home 
of a heart attack. Mr. Harter was 41 
years old. 

He assumed the presidency of the 
company, a pioneer manufacturer of 
steel office chairs, in 1943. The com- 
pany was founded in 1927 by his father, 
Evan C. Harter, who died in 1941. His 
mother, Ada S. Harter, served as presi- 
dent in 1941-43. Mr. Harter was re- 
leased from the Armed Services to take 
over the reir the company and his mother became chair- 
man of the board of directors in which capacity she served 
until her death i 946 

Mr. Harter born in Guelph, Ontario, Canada, on De- 
cember 30, 19 He was graduated from St. Thomas Military 
Academy in 1932. He continued his education by attending 
DePauw Unis for two years and the University of Mich- 
igan for three majoring in pyschology. 





His marriage Ellen Margaret Sweeney took place at 
Bayside, Long und, New York, on October 5, 1941. The 
couple had one child, a son, Evan Charles Harter. 

In January he joined Harter Corporation as purchas- 
ing agent and served in this position until January, 1940 


When he beca in advertising copy writer for Spiegel’s in 
Chicago. In August of 1940, he returned to Harter as a sales- 
man in New York ( ItV. 


He served Coast Artillery during World War II, at- 
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MATS AND RUNNERS 


8 MARBELIZED COLORS 
» BEVELED EDGES FOR SAFETY 











DEALERS — A tremendous UNTAPPED market awaits 
you with these top quality mats. 


CONTACT US TODAY... 
THE HYGIENIC DENTAL MFG. CO. 


DEPT. A, AKRON 8, OHIO, U.S.A 




































































DeJUA 
SAUNOIG the Most Valuable Franchise in the Entire Business Equipment Field 
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EXAMINE THESE ASTOUNDING STENORETTE SALES 


700 Stenorette Dictating Machines sold by this Cleve- 
land independent dealer within 6 months! 360 
Stenorettes sold within ninety days by a single dealer 
in Los Angeles! In Phillipsburg, Kansas (population, 
2,589) an independent dealer has sold 75 Stenorettes 
in the six months since he started demonstrating this 
astounding new $169.50 dictating-transcribing mir- 
acle. And to think that only 16 months ago (when the 
Stenorette was first introduced in the United States) 
independent dealers like yourself thought all those 
dictating machine dollars were “reserved for the fac- 
tory branch office.” 
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DeJUR FRANCHISE AVAILABLE ONLY TO INDEPENDENTS! 
What’s the single reason for this dynamic shift intl 
profitable dictating machine picture—away from th 
“company offices” into the hands of the independel 
dealer like yourself? It’s the Stenorette — the fin 
practical, truly dependable magnetic tape dictatim 
transcribing machine to be offered at a price sol 
that anyone who dictates even one letter a day fees 
is within his means... the first dictating machi 
ever offered nationwide to independent dealers that! 
backed by inquiry-producing full page ads in Tim 
Newsweek, Business Week and U.S. News... pli 
published 50-50 cooperative ad plan. 


‘TMT Stenorette Dictating-Transcribing Machin 


Transcribing accessories at slight additional ® 








SOME | 


Franc 
sands 
»».1ea 
Post, 
breaki 


Drop 


demon 
run a 
ran in 


a 














SOME BANDWAGON SPACE STILL AVAILABLE ! 


Franchised DeJUR dealers are about to receive thou- 
sands of solid inquiries we’re going to be passing on 
...leads brought in by our huge Saturday Evening 
Post, Time, Ne veek, Wall Street Journal campaign 
breaking this month. 


Drop by our Room 361 at the Conrad Hilton in Chi- 
cago, Sept. 29th to Oct. 3rd at the 1956 NSOEA Con- 
vention or at our Booth 105 at the National Business 
Show at the N. Y. Coliseum, Oct. 15th to 19th. Or mail 
the coupon in today. We promise that within six 
months after you take on the amazing Stenorette (to 
demonstrate it is to sell it) you’ll be in a position to 
run an ad like the one our hard-selling independent 
ran in the Cleveland Plain Dealer! 


You’re always sure with 


DeJUR-AMSCO CORPORATION, Long Island City 1, N. Y. 


Chicago, Illinois * Beverly Hills, California 
DeJUR INTERNATIONALE, GMBH, West Germany 





MAIL THIS COUPON TODAY! i 
| DeJUR-AMSCO CORPORATION, 45-01 Northern Blvd. 
| Long Island City 1, New York OA10 
| Gentlemen: Please rush to me all details on the DeJUR Stenorette | 
| including copy of Advertising Schedules, Cooperative Ad Plan, Pricing 

| Schedule, and FREE Sales-Service Training Plan I 
> Oe eee eee 
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DedUR 
crunois the Most Valuable Franchise in the Entire Business Equipment Field 


EXAMINE THESE ASTOUNDING STENORETTE SALES 


700 Stenorette Dictating Machines sold by this Cleve- 
land independent dealer within 6 months! 360 
Stenorettes sold within ninety days by a single dealer 
in Los Angeles! In Phillipsburg, Kansas (population, 
2,589) an independent dealer has sold 75 Stenorettes 
in the six months since he started demonstrating this 
astounding new $169.50 dictating-transcribing mir- 
acle. And to think that only 16 months ago (when the 
Stenorette was first introduced in the United States) 
independent dealers like yourself thought all those 
dictating machine dollars were “reserved for the fac- 
tory branch office.” 


DeJUR FRANCHISE AVAILABLE ONLY TO INDEPENDENTS! 

What’s the single reason for this dynamic shift int 
profitable dictating machine picture—away from t 
“company offices” into the hands of the independé 
dealer like yourself? It’s the Stenorette — the fin 
practical, truly dependable magnetic tape dictatim 
transcribing machine to be offered at a price sol 
that anyone who dictates even one letter a day feek 
is within his means... the first dictating machi 
ever offered nationwide to independent dealers that 
backed by inquiry-producing full page ads in Tim 
Newsweek, Business Week and U.S. News... pli 
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Transcribing accessories at slight additionl® 
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SOME BANDWAGON SPACE STILL AVAILABLE ! 


Franchised DeJUR dealers are about to receive thou- 
sands of solid inquiries we’re going to be passing on 

leads brought in by our huge Saturday Evening 
Post, Time, Ni veek, Wall Street Journal campaign 
breaking this month. 


Drop by our Room 361 at the Conrad Hilton in Chi- 
cago, Sept. 29th to Oct. 3rd at the 1956 NSOEA Con- 
vention or at our Booth 105 at the National Business 
Show at the N. Y. Coliseum, Oct. 15th to 19th. Or mail 
the coupon today. We promise that within six 
months after you take on the amazing Stenorette (to 
demonstrate it is to sell it) you’ll be in a position to 
run an ad like the one our hard-selling independent 
ran in the Cleveland Plain Dealer! 


Reprinted from the Cleveland Plain Dealer 
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MAIL THIS COUPON TODAY! 1 
| DeJUR-AMSCO CORPORATION, 45-01 Northern Blvd. 
| Long Island City 1, New York OA10 
| Gentlemen: Please rush to me all details on the DeJUR Stenorette | 
| including copy of Advertising Schedules, Cooperative Ad Pian, Pricing 
j Schedule, and FREE Sales-Service Training Plan 
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You’re always sure with 


DeJUR-AMSCO CORPORATION, Long Island City 1, N. Y. 
Chicago, Illinois * Beverly Hills, California 
DeJUR INTERNATIONALE, GMBH, West Germany 

















IT FITS ALL TYPES OF BUSINESSES! 


Dome is your best money maker because: 


¢ You make the same giant profit on each 
sale . . . original and repeat .. . you sell a 
complete book each time . .. NO REFILLS. 


¢ Reduces your inventory investment. 


¢ Takes less than a foot of counter space... 
dynamically packaged in a compact se/f-selling 
display unit. 


¢ Helps you sell through cooperative advertis- 
ing and FREE dealer aids, advertising mats and 
point of purchase displays. 


e It has a big consumer demand. 





RETAILS FOR 










$3.00 2 
When ordering Dome / Shorties, 
EACH Simplified Bookkeep- APROL Bony 
ing Record, be sure } oy 


tc include your or- / 
der for the Dome / /.~2 
“Write It Only 4 
Once” Short-Cut 
Payroll Book. 







ORDER THROUGH 
YOUR WHOLESALER 












DOME PUBLISHING CO., INC. 
THE DOME BUILDING 
357-361 CANAL ST. # PROVIDENCE 3, R. |. 
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taining the rank of First Lieutenant. He was discharged jg 
1943 to take over active management of Harter Corporatiog 
which was then engaged in the manufacture of vitally needed 
aircraft parts. 

Mr. Harter was a director of the First National Bank of 
Sturgis, a member of the Young Presidents’ Organization ang 
a member of the Klinger Lake Country Club and Sturgg 
Lodge 1381, Benevolent and Protective Order of Elks. 

Surviving besides his widow and son is a brother, Walter C 
Harter, of Miami, Fla. 

-~+>- +> + + 


Charles Victor Sinisgalli, 

treasurer of the National Stationery & 
Office Equipment Association, died og 
August 3 after having suffered a heart 
[= attack a month earlier. 

Mr. Sinisgalli was president of the 
Andrews Office Supply & Equipment 
Company in Washington, D.C. He 
served as treasurer of NSOEA for five 
years and was a part governor of two 





regional districts, in 1920-30 serving 
Region 2; and in 1944-46, heading 
Region 3. 


Mr. Sinisgalli was one of the primary organizers of the 
Washington Stationers Association, having served as its presi- 
dent and on the advisory committee. His position among 
local stationers was one of deep respect and he was regarded 
as “dean” of the industry in Washington, D.C. 

Surviving are the widow, Ann, of 4 Pinehurst Circle, Chevy 
Chase, D.C.; his mother, three sisters and two brothers of 
Utica, N.Y. 

+ + + + 


Roland ‘‘Tony’”’ Mattke, 
store manager of Siekert & Baum Stationery Co., Milwaukee, 
Wis., died August 10, of a heart attack. 

Mr. Mattke was 44 years old but had been with the com 
pany for 30 years, starting as an errand boy. He was pro 
moted to his managerial position eight years ago. 

Surviving him are his widow, Edith; a son, Robert; his 
mother, Mrs. Bertha Mattke; three brothers, Edward, Herbert 
and Lawrance, and a sister, Mrs. Esther Livingston. 


+++ + + 


Mrs. Lucile M. Smythe, 
wife of John M. Smythe, manager of the Geyer-McAllister 
Publications Chicago office, and president of the Dotted Line 
Club, died August 30 in St. Francis Hospital, Evanston. Death 
came after a lingering iliness. 

Mrs. Smythe, 47, lived at 1014 S. Chester, Park Ridge, 
Ill. Surviving besides her husband are two sons, Lt. j/g John 
W. and Robert J.; her mother, Mrs. Edna Wertel of Gibson- 
burg, Ohio, and two sisters. 

Services were held August 31 in St. 
Church, Park Ridge. Burial was at Gibsonburg. 


+~+ +++ 


Lutheran 


Luke’s 


Henry C. Bainbridge, 

president and chairman of the board of Charles T. Bain- 
bridge’s Sons, Brooklyn, N.Y., manufacturers of artists’ mate- 
rials, died August 28 in Brooklyn Hospital. He would have 
been 77 years old on September 7. 

Mr. Bainbridge was associated in the stationery industry dur- 
ing his entire adult life. He was very active in credit circles 
for a number of years, and was a trustee of the Stationers & 
Publishers Board of Trade, Inc., for more than 30 years, serv- 
ing as president from 1919 through 1922. He was a former 
president of the New York Credit Men’s Association. 

A daughter, Miss Mildred Bainbridge, survives. 





San Antonio Firm Liquidated 

Following the recent death of Samuel M. Gorn-Eau, the 
business of the Gorn-Eau Printing & Stationery Compafy 
at 1822 N. St. Mary’s St., San Antonio, Tex., is being li¢ 
uidated and the equipment sold.—JHR 
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asses” saueeen Here is the pioneer drafting desk that kept pace with the growing 
isan8e JER market and the increasing demand for efficiency. Today, more drafting 
J5ee" £4suuenee departments than ever are going modern with handsome Haskell 
| ! $j Work-Flows! Not only handsome, but engineered for maximum efficiency! 
ofoe > (SR BgaNR! Everything built-in to increase production—to reduce fatigue. 

A drafting desk that makes work flow faster, better and 


goeke  SSaggee easier—and easier to sell too! 
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No other drafting desk 
offers so many exclusive 
features. Write for details. 





Sturdy, All Steel Desk... 

















ean Ts es | —_— ee Se ee eae Stee Le re 
- e 
One of the Nation’s Finest! | — wasxett, Inc. i 
! 303 E. Carson Street, Pittsburgh 19, Pa. | 
Tell us about your Work-Flow Drafting Desk and how we can i 
get our share of this increasing market. 
BUDGET 
STEEL Firm 
DESKS i 
TABLES Attention of 
ACCESSORIES 
neon Address 
' 
303 E. Carson St. Pittsburgh 19, Po. =| City = —— suiieaiatiiae | 
dicemnaias ee EES l 
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ULTISTAM 








PRINTS DIRECT 
ON CARTONS 





ADDRESSES 
SHIPPING TAGS 











PRINTS LABELS 
. . POSTCARDS 


LABELLING 


with ‘“Form-Cut”’ 
Stencils 


Quick! 
Accurate! 
Easy! 


Just type, write, trace or draw on inexpensive stencil . . 
snap it on duplicator and print—like using a rubber 
stamp. New FORM-CUT® stencil has facsimile of your 
label or shipping form die-impressed into the stencil for 
printing directly om boxes, cartons, packages, At your 
Office or Shipping Room Supply Dealer. Write for litera- 
ture and Free Sample FORM-CUT Stencil and Print. 


THE QRIGINAL HAND STAMP STENCIL DUPLICATOR 





OVER 30) Years 


OLTISTAMP 


» STENCIL DUPLICATOR ) 


MANUFACTURED ONLY BY THE MULTISTAMP CO. NORFOLK, VIRGINIA 
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Rochester Stationery Marks 
Anniversary by Expanding 


@ IN A MANNER characteristic of a spirit that has stimu 
lated its growth over the years, the Rochester Stationery Com. 
pany Inc., Rochester, N. Y., recently marked its 35th anni. 
versary by launching a new expansion of activities. 

As a service-to-business enterprise, Rochester Stationery’s 
own growth closely has paralleled, in a degree proportionate 





NEW BUSINESS machines division of Rochester Sta- 
tionery was recently opened. 


to its operations, the prospering development of greater 
Rochester commerce during the favorable periods of the last 
three and a half decades. 
The company’s latest venture is the establishment at 497 
State St. of a separate business machines division for the 
distribution, demonstration and servicing of three leading lines 
of such devices. 
Those lines encompass the world-celebrated Olivetti manual 
and electric typewriters and computing machines; the dictating 
machines and phone dictation systems of the Gray Manv 
facturing Company, and the new Thermo-Fax paperwork 
copying machines of the Minnesota Mining & Manufacturing 
Company. 
Rochester Stationery is the first Upstate New York firm to 
be granted a sales and service franchise by the Olivetti inter 
ests. The distribution license granted Rochester Stationery by 
Olivetti, together with its exclusive Rochester area rights for 
the marketing of the Gray Audograph and PhonAudograph 
equipment and the Thermo-Fax copiers, have provided the 
local company with what it believes to be the most diversified 
offerings of office machines carried by a single, wholly-home- 
owned agency in the community 
William MacDonnell serves as manager of the new busines 





. in action, includes Larry Fitzpatrick, left, 
sales manager; Alan Goldstein, center, and Gordon Davis, 
right, manager of office furniture design department. They 
are going over plans in one of the new showrooms. 


SALES TEAM .. 


machines division. Formerly, he was sales manager of t& 
Audograph Company of New York. Mr. MacDonnell 
been associated with Rochester Stationery Company si@ 
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Justrite Services Designed For Dealer Profits 

With over 37 years of superior envelope manufacturing 
exclusively for dealers, Justrite has earned national recogni- 
tion and respect among stationers and bank suppliers every- 
where. During this time the Justrite companies have geared 
for supplying dealers with not just many 
of the envelope products needed by their 


their operations 
—but with all 
customers. 

You, as a dealer, can profit by all of the Justrite services. 
Through Justrite’s wide envelope line you can take care 
of all the envelope requirements of your customers. This 
means more profits through more sales. From Justrite’s 
easy-to-use catalogs you can price envelopes confidently 
and be assured of profits on every envelope sale, To make 
your sales easier, Justrite provides samples and sales kits 
showing many items in the full Justrite line. 

And the Justrite line is complete. Commercial and 
official envelopes in both mailing and window styles; cata- 
log, clasp, and string-and-button envelopes; coin, policy, 
and glove envelopes; business reply and round-trip enve- 
lopes; air mail and rag bond envelopes; packing slip and 
metal top grain envelopes; insurance, florist, drug, x-ray, 
and optical lens envelopes; flat and expanding filing jackets 

















and carrying wallets . 


. » just part of Justrite’s large line 
to take care of all your customers. 


Special feature of Justrite’s full line is its extensive 
assortment of bank envelopes. These include bankers flap 
envelopes, both in brown kraft and glazed kraft; bank- 
by-mail and currency gift envelopes; flat and expanding 
safety fold tamperproof envelopes; pass book jackets and 
deposit receipt cases; and bank pay envelopes, security 
bond envelopes, and bank coupon envelopes. 

Two centrally located factories in St. Paul and Atlanta 
make shipment easily accessible to all parts of the country. 
Write Justrite for your copy of the complete envelope 
catalog and for more detailed information for increasing 
your envelope profits. Be a Justrite dealer and enjoy the 
products and services of these two factories, manufactur- 
ing envelopes exclusively for you—the dealer. 





_ — 





: ee 
Drop in and see the 
Justrite folks at BOOTH 54 
NSOEA CONVENTION | 
Chicago, September 29—October 3 | 
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TWO MODERN JUSTRITE FACTORIES 


NORTHERN STATES ENVELOPE CO. 


300 EAST FOURTH STREET 
ST. PAUL 1, MINNESOTA 
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SOLD THRU 
DEALERS ONLY 


JUSTRITE ENVELOPE MFG. CO. 


523 STEWART AVENUE S.W. 
ATLANTA 10, GEORGIA 
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HIGH IN FLEXIBILITY... 
LOW IN SHELVING COST! 


Here’s the way to have shelving that really saves 


you money. It’s Frick-Gallagher’s new Quick-Bilt Shelving . . . 
the economical shelving that you build yourself! It’s easy to 
assemble . . . easy to rearrange . . . easy to clean. 

To set up, just slide the required number of shelves 
into a Basic Unit consisting of base, top shelf, two sides and 
back, snap on the size dividers you have selected, and Quick- 
Bilt is ready for use! Accessories are available to complete 
your storage plan. 

Or, there are standard arrangements, some of 
which are shown below, you can order if they meet your re- 
quirements. For complete information on Quick-Bilt Shelving, 
fill in the coupon below. 
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The FRICK-GALLAGHER MFG, CO. 


401 Shubert Building, Phila. 2, Pa. 


dt at 





————————— LS ne ee 


The FRICK-GALLAGHER MFG. CO. 
401 Shubert Building r 
Phila. 2, Pa. 
Please send me complete information on F-G-M Quick- | 

Bilt Shelving (Folder No. 708). | 
! 

| 

| 

| 

' 
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CITY —. Fs BR Eee 
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Specialists in Storage Planning and Manvfacturing of Storage Equipment 
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1955, and supervises the six man sales force and service de. 
partment of three. 

Augmenting the service-to-business potential represented by 
its new business machines division are Rochester Stationery’s 
long-established office supplies and other departments. 

In recent years, the company has pioneered in the Rochester 
area in the set up of complete office design, furnishing and 
decoration services. A member of the Executive Furniture 
Guild of America, Rochester Stationery maintains, in its head. 
quarters at 8 Jay St., upwards of 20,000 square feet of show. 
rooms in which are displayed and demonstrated the latest 
advances and stylings in office furnishing and appointment, 

A staff of expert decorators is available to advise and coun- 
sel the planning and decor of offices appropriately patterned 
to the tastes and needs of any client. All components of a 
typical office design may be assembled and arranged, according 
to the wishes of the customer, and complete to the last detail, 
in order that he can literally get the “feel” of the entire scheme 
before purchase and delivery. 

In another progressive departure from its stationery-dealer 
beginnings, Rochester Stationery in 1953 organized the Na- 
tional Contract Supply Corporation, a wholly-owned subsidiary 
specializing in hotel, motel and institutional furniture and 
furnishings. Salesmen of this subsidiary now cover the entire 
New York State area. 


Founded by Brothers 


Forerunner of the Rochester Stationery Company of today 
was the old Goldstein Book and Stationery Company. It was 
founded by three brothers, Max, Hy and Joseph Goldstein, in 
December, 1920. 

First operation of the infant concern was carried on in a 
cramped 20 by 40 foot room on the eighth floor of the Cox 
Building on St. Paul St. This limited loft area served all the 
functions of office and display room, warehouse and shipping 
department. 

Max and Hy, respectively, represented the wholesale and 
retail sales forces of the little business, while Joseph handled 
its modest and,,in those days, often-uncertain financial affairs, 

In addition to their concern with hunting down sales and 
new prospects, Max and Hy doubled as receiving and shipping 
clerks and wrestled together with the various office chores, 
Joseph, meanwhile, had prepared for a law-practice career 
which he has followed to the present day. While not engaged 
actively in the conduct of Rochester Stationery’s business, he 
has served continuously as treasurer of the company and as its 
legal counsel. 

In 1922, a complexity of growing pains prompted moving 
of the growing business to a building at 108 Mill St., a property 
which the company later purchased. Despite the doldrums in 
which many businesses foundered in the post-war early 
I'wenties, Rochester Stationery continued to develop and ex- 
pand until 1924 when a disastrous fire all but wiped out all 
the fruits of the aggressive efforts of previous years. 


Make a Comeback 


But somehow the brothers managed a comeback. Soon ap 
office equipment and furniture department was established, 
then other new lines were added, and the partners found 
themselves seeking space at other locations to accommodate 
the workings and implementing of a business whose salesmen 
now were ranging over the breadth of New York State and 
Northern Pennsylvania. 

Following the incorporation of the business in 1929, the 
company successfully withstood the challenging reverses of the 
Depression years. By 1945, Rochester Stationery had reached 
a stage in its growth where its transactions covered an i 
ventory of tens of thousands of items and a dollar volume of 
millions a year. It was at this time that the company acquired 
the former Shinola Company factory building in Jay Stree 
and undertook remodeling of the premises and moving of th 
major part of the business to its present location there. 

In addition to its retailing of office supplies and stationery, 
business machines, furnishings and equipment, Rochester St 
tionery today is-a leading Upstate wholesaler of toys, leathet 
goods, sporting equipment of all types, holiday goods, schod 
supplies, paper goods and novelties. 
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BANA of ROCKVILLE. CEN FRE 
TRUST COMPANY 
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Checks Pop Up Like A Jack-In-The-Box . 


Demonstrate the new Oxford Pendaflex CHECK- 
FILER to your local banker, and watch for the ‘we 


need that”’ gleam in his eye. 


He will see you make checks almost leap out of the 
file. ready to be inserted with statements in the mail- 


ing en elopes 


He will see you show how misfiling is almost im- 


possible 


He will see you prove a saving of 25% over previous 


methods 


How can he NOT buy! Write today for catalog 


sheet and c mplete Checkfiler ‘‘how to sell” program. 





The Checkfiler is just another dividend for the 
Oxford Pendaflex dealer — a new product that 
opens a new market for your sales efforts. Every 
bank in your sales territory will be interested, 
because here at last is the cure for check filing 
troubles. 





Forty-drawer Checkfiler installation at the Bank 
of Rockville Centre Trust Co. 


Oxford Pendaflex’ CHECKFILER 


Oxford Filing Supply Company, Inc. 


Garden City, N.Y. 
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St. Louis 6, Mo. 
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Get the 
New Catalog 


0 
Expertly Engineered 
Juteform 

Office Chairs of All Types 


Executive Secretarial 
General Office 
Warehouse Stock for Immediate 


Delivery 
See Complete Line Booths 27-28 NSOEA Chicago Show 







Here’s One 
Sure Repeat 
Seller No. 745 





New steel-formed, non-tip base. 3” rubber 
seat. Comfortable contour shaped. Cover- 


ings in a range of colors. 
Low Competitive Price $59.95 





A few choice territories are still open for 
qualified salesmen. 


Pileform CHAIR CO. |x. 
301-375 OAK ST.,, QUINCY, iLL. 


Telephone: BAldwin 3-5114 














Patents 





(Copies of patents can be obtained from the Commis. 


sioner of Patents, Washington, D. C., 


for 25 cents each. 


Stamps and personal checks are not accepted.) 


Granted July 31, 
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2,756,807 
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2,756,823. Transducer for Actuating a Card-Punching Machine or the Like From 


1956 
Order. Harold 


AA 
Mir 


Alphabet 
Fountain Pen Structure 


Adjusting monns for Adjustable Chair Irons 


T Genera 


the Like 
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Rack Computer Carr e Sa 
aville. Illustration 
2 756 824. Record Sensing and Selective Punching Means er 
< ( Sperry Ran Corp 
2 2,756 860 Automat ic up Control Mechanism. Harry t, West Hart 
1d W Mosher, Wethersfield ~ ‘cBee rp 
New York Ny. Y Illustration. 
2 aa 861. Composite Platen and Method of Making Same Emrick 
Ww r } r to The Stand KK ter ayt J 
2 756 was. Automatic Total Printing in a Listing Calculator es W. Dods 
‘. + T N assignor . ++ » - re Orange 
Ilustratior 
2,756,927. Sign Detection for Crawl Carry Registers Orange 
J J sig V » Calculating fact ra 
2,756,931. Card Filing. Jacob H. Dr k kly N 
wl Q y 
Pree 
Hi) - vf : i J # Pp ~ 
: pa 
; a b> ¢ oy < 
aoe 1,756,068 ss é =< 
72 
| 
| ‘ . ope AS 
2,784,992 nee 2 " £ 
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Les ae Ah 
haw or & = _— aaa 
\: " wo > od 
i ~ & 
asersne or 
2,756,932. Key-Responsive Calculating Machine é Webt 
England Bell Punch C t E Illustration 
2,756,933. Value Entering Means for Calculating Machines. Herman Gang 
t N } to Monroe 7 hachir N 
2,756,935. Pence Differential Mechanism Hage 
yer, Dayt t assignors to The Nat Oh 
2,757,051. Drawer Suspension. Rudolph R. Reitzel 
tow r ; The NV Oh 
Granted August 7, 1956 
2,757,407. Caster ore. Michael Kran iger 
2,757,609. Dupl cating “Apparatus ” ind 
eap ) IIlus- 
tration 
2,757,638. Combined Pencil Sharpener, Extension Grip and Eraser jore Gold 
' New i y 
2,757,639. Writing Instrument with Retractable Point Wich 
2,757,674. Filing Divider. Coleman R hom Ridge, N. Y 
2,757,733. Power Actuated Typing mechan sm for Business Machines. Willard # 
>, Cice ‘ ynor to yracuse Illustration 
2,757,774. Impression Reaul ating Control for Power Driven Typewriters. Charles 
++ . ; joaveft j } a ’ r f\ N y 
ustration 
2,757,775. Single Printing Element Typewriter W rger 
N t iternational B ' N.Y 
Illustration 
2,757,776. Automatic Ribbon Rewind Cut-Off Nappingers 
i N t nternational Busine Viact Y N. Y 
itustration 
2,757,777 Mechanism or Type ters or Like Machines. George 


2,757,852 


2 157 861 


2,757 927 


Tabulating 
/ Hartford, Conn., assigr McB 


End Wall Construction ae File Drawers and the Like Allan L. Sted 

V Massillon, Ohio, a Convoy anto Ohio 

Result "‘feniee Apparatus for Calculating Machines Witten- 
Illustration 

Sheet Feeding and Straightening Device W h, Por 
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Another reason why 
it will pay you 
to get a alional 


Adding Machine 
DEALERSHIP 











Demonstrations prove new @ahonals 
save up to 50% hand motion and effort! 


Never bef ve so many time- and 
effort-saving features been placed on 
an adding achine. Nationals cut 
motion and effort while increasing 
yperator accuracy and productivity. 
Demonstrat after demonstration 
proves the / e Keyboard* with key - 


touch adjustable to each operator, 
saves up t hand motion and 
effort. 

That’s 1 only on Nationals 
will you find that every key operates 
nd operators can now 

har. By actual dem- 


the machine 


onstrations, this feature alone makes 
Nationals faster and easier to oper- 
ate. No wonder operators are enthusi- 
astic about it. 

And only on Nationals will you 
find this Live Keyboard with Ad- 
justable Keytouch plus eight other 
time- and money-saving features: 
Automatic Clear Signal, Subtractions 
in red, Automatic Credit Balance in 
red, Automatic tape space-up when 
total prints, Large Answer Dials, 
Easy-touch Key Action, Full-Visible 
Keyboard with Automatic Ciphers 


THE NATIONAL CASH REGISTER COMPANY, Dayton 9, Ohio 


989 OFFICES IN 94 COUNTRIES 


OA-10/56 


and Rugged-Duty Construction. 
Isn’t it time you investigated all 
the advantages of a National Adding 
Machine Dealership? If you can 
qualify, you get a complete adding 
machine line for every business need. 
There are still National Adding Ma- 
chine Dealerships available. So con- 
tact our Dayton Office, Adding Ma- 
chine Division, for information—now. 
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Port-a-Wall 


holds the line on 
prices and quality 


Due to expanded facilities and increased 
volume we are able to offer Port-a-Wall 
all steel partitions at no increase in 
price, no sacrifice in quality. 








Quality designed to meet your price needs! 


Free-standing Port-a-Walls are precision en- 
gineered to give you fine quality construction 
and flexibility. They are completely portable — 
can be easily moved, easily dismantled and 
stored! Available in five standard heights 
up to 84 inches, Port-a-Wall partitions pro- 
vide as much as 25% more work space in the 
same office, can be set up in minutes, can be 
rearranged as desired. 

















39” high | 54” high | 68” high | 74” high | 84” high 























The Port-a-Wall line is complete, with steel 
or glass insets, doors, gates, plain and electrified 
posts, ten widths, five heights. 













Get your free “Pocket Port-a-Wall’’ 
metal scale models at BOOTH 631 A, 
NSOEA CONVENTION 
Conrad Hilton Hotel, Chicago 

Sept. 29 through Oct. 3 






HEMISPHERE STEEL PRODUCTS CORPORATION 
= 263 Kent Avenue, Brooklyn 11, N. Y. 
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Chester, N. Y and Robert L. Peet, Jr stamford, Conn., assignors to Pitney- 
Bowes, Inc tamford, Corn. Illustration. 

2,757, 928. Card Aligning Apparatus for Statistical Machines. Arthur Thomas, 
Wallington, England, assignor to Powers-Samas Accounting Machines, Ltd., London, 
England. Illustration 

2,757,940. Business Forms, Jack Moss, Dayton, Ohio 

2,757,999. Typewriter-Lifting Device. Burton C. De Lyle, Grand Rapids, Mich 


Granted August 14, 1956 
2,758,537. Record Controlled Machine. George F. Janaushek and Sum F. Tse, 
E cott, N. Y., assignors to International Business Machines Corp., New York, N 
Y. Illustration 
2,758,538. Selective Plates Control in Address Printing Machines. Wilbur E 
nk, Cleveland Heights, and Edwin C. Colyer, Willoughby, Ohio, assignors to 
iressograph-Multigraph Corp., Wilmington, Del 
2.758 568. Ink Wells. Harold E. Steinberg, Philadelphia, Pa., and Henry C. 


lagges, Collingswood, N. J., assignors to The Esterbrook Pen Co., Camden, N. J. 
2,758,602. Follower Track Construction. Clarence A. F. Anderson, Muskegon 
Mich., assignor to The Shaw-Walker Co., Muskegon, Mich. Illustration 








2,758,537 








3,758,901 











2,758,635. Mounting for Vertically Adjustable Swivel Chair Post. William H 


niey, Y tow OF assignor to The General Fireproofing Youngstown 
Illustration 
2,758,692. Carriage Retarding Device for Typewriters oseph P. Barkdoll, Gro- 
Y mith-Corona In yracuse, N. Y. I!lustration 
2 18 ove Ca ye Opening Mechanism. Charles B. Rosenberg, Royal Oak, Mich., 
o r f Wing Ma cnine t t Vi n 
758 695 Mear fer Holding Labels on Plat en. Henry R San Bruno 
2,758,785. Differential Actuating and Printing wecheniom for an Accounting 
Machine I arker, Knoxv TE 4 fton K. Rainey, Chicago, Ill 
ynor y assignments, to Burrougt Iilustrati on 
2,758,789. Multi-Purpose Registers. Grant Ellerbeck an Leandro, Calif., as- 
ynor t r | lating Mz achine Cc ] 
2,758,901. Automatic Filing Cabinet. Frank E. Cole, Jr., Manchester by the Sea, 
4 4 f t raig Machine, | Danve Vass. Illustration 
Granted August 21, 1956 
SFR ACS deme: Drawer With Cards Clamping Device. Ed i Henri Andre 
¢ Evance 
2.759 586 Typewriter Ribbons. Herman A engerkes, Islip, N. Y., assignor to 
Storr Brooklyn N Y 
2,759 671 Key- Responsive Adding and Subtracting Calculating Machine. Joseph 
A Turck Beach, Fla., assignor to Felt and Tarrant Mfg. Co 
2 2,759,77 3 ‘Cramer Suspension Ruteigh H. Wilmer and Clarence R. Reitzel, 
ynors to The Gene reproofing Co Youngstown, Ohio. 


2 759 779 Devices fer Connecting Desk A Together. Ed Bergman, New York, 
r to Ar Sales Corp., New York, N. Y 


‘ T a li 





Joins Follansbee as ‘‘Steel Pride’’ Sales Head 

Charles L. Shanholtzer has been appointed sales manager 
for “steel-pride” products by sheet metal division of Follansbee 
Steel Corp., it was announced this week by Alfred L. Florio, 
general manager of the division. 

Mr. Shanholtzer comes to his new post from Lyon Metal 
Products, Inc., where he had 20 years of experience in the 
sales division. 

In his new post, Mr. Shanholtzer will have full responsibil- 
ity for the reorganization of the present sales force and the 
development of a complete national sales organization for the 
distribution of “steel-pride” lockers, cabinets, shelving and shop 
equipment. 
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| “Conference Comfort by Guulocke 7 


«d aint are a necessity in today’s modern business world. Whether in the 
form of a large board meeting or a private conversation away from the business desk— 
comfortable seating is essential. To assure the seating comfort of your customers (for min- 
utes or for hours), try the Gunlocke Model 2683 Guest Chair. 











ating Ideally suited for either large or small offices, the 
, Model 2683, with its comfort-controlled styling and 
a unique design, will add interest and beauty where 
ea conference room or semi-lounge chairs are needed. 

Gunlocke craftsmen have met their consistently 
high standards in designing the Model 2683 Guest 
Chair. Smart in appearance with its two-tone or 
solid top-grain leather design, this guest chair is 


ma perfect for congenial seating comfort. 
itze You can recommend Gunlocke’s Guest Chair, 
er Model 2683, with confidence. It will mean profitable 


sales and satisfied customers. 





. + where conference room chairs are needed. 


ager 
sbee 


orio, Write for Information 


-H.GUNLOCKE CHAIR COMPANY 


WAYLAND, NEW YORK 
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BE SURE WITH 


NATIONAL LITHO 





STOCK FORMS 


STOCK READYSETS 


Blank 3 and 4 part 8 2x7 % 
8 2 x Il % for small quantity 
internal forms, sales orders, etc. 
These forms have a wide variety 


of uses. 


Bills of Lading-3 part 
Insurance Report R-I-3 part, used 





by insurance companies and 


agencies. 


INTEROFFICE MEMOS 


This modern, carbon interleaved 
memo form is designed for speed 
and efficiency. Easy-to-use 3 part 
set provides a follow-up for the 
originator and two reply copies, 
one for the replier and one for 





the originator. 


COPIFIXT 


Carbon Copy Sets — available 
for single, double, or multiple 
copies — makes uniform, clean, 
clear, copies of letters and other 
important data. Delivery on above 
stock from 10 days to two weeks. 





STOCK READYTABS 


Complete line of stock tabulating 
forms manufactured with top qual- 
ity paper and carbon. [Delivery 
30 days). 


Imprinted Stock Tab Forms 
Complete line of custom and 
single-set continuous, tabulating 





business forms. 


Poe a we fe 


OTM 


COM PrANYT 


NATIONA XE: 


18423 EUCLID AVE., CLEVELAND 12, OHIO 
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has recently moved into a 
new factory building in Herrin, Ill. The plant offers 50,000 square 
feet of manufacturing space which, when combined with two other 
plants, now gives the company a total of 80,000 square feet for 
production. 


CONTAINER STAPLING CORP 


Bishop’s Ring, Copper, Lumber 
Figure in Swedish Firm’s Past 

But for a miner’s chance discovery of an angry prelate’s 
discarded ring, one of the great industrial names in Sweden 
would have passed out of existence centuries ago. 

A legend? Maybe, but today, not far from the quiet Swed- 
ish village of Linkoping lies the brick-red factories of AB 
Atvidabergs Industrier, living proof of an amazing tale. 

Back in 1520 a dispossessed Bishop, in disfavor with the 
king and about to be deported, stood on the brink of a copper 
mine near Linkoping and cursed the mine that it should give 
no yield. He sealed the curse by tossing his ring into the shaft 
and proclaiming “till this ring be found, may this mine never 
again give copper.” 

The curse worked and, according to legend, the mines of 
Atvidaberg remained at a stand- 
still over 100 years. 

Not until a worker’s accidental discovery of the ring during 
a rock clearing operation in the mine shaft was the curse 
lifted and ore flowed to the surface again. 

In the 300-odd years since the Bishop’s curse has been 
overcome, many product changes have taken place, but AB 
Atvidabergs Industrier, whose origin dates back 102 years 
before Columbus discovered America, is still going strong. 

When ore depletion threatened to shut down the mine, 
Atvidaberg owners wisely turned to lumber and cabinet mak- 
ing. Office furniture was added to the line soon after Atvida- 
berg’s president saw a roll top desk on display at the 1897 
World Exhibition in Paris. 

It was now a logical step to office machines, and in 1923 
Atvidaberg introduced the now well known Facit calculator. 
[wo years later the firm announced the world’s first 10-key 
calculating machine. 

Typewriters were next incorporated into the Atvidaberg 
organization. In 1938 the company purchased the Halda Type- 
writer Company, former watch and taximeter makers. 

Atvidaberg completely integrated its office equipment line in 
1942 with the acquisition of the AB Original Odhner adding 
machine company. 

With the acquisition of Odhner, Atvidaberg became the 
only major business machine manufacturer making calculators, 
adding machines and typewriters. Armed with a full line and a 
reputation for precision in manufacture, Atvidaberg was ready 
to move into world markets. In addition to office equipment 
and furniture, the company manufactures filing systems, dupli- 
cating machines, agricultural machinery and foundry castings. 
The U. S. market, with headquarters at 404 Fourth Ave., New 
York City, has been in operation a little over four years 

AB Atvidabergs Industrier, a community as well as an in 
tegrated industry, has come a long way since the Bishop’ 
ring was recovered in the old mine shaft. The Ripleyholm of 
this little tale is, believe it or not, the ring, symbol of the 
magical powers of a bishop’s curse, can be seen today in the 
Linkoping museum. 


for so they were called 
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-| Hlectro—-Pointer 


haft 


aa WORLD'S FINEST COMPLETELY AUTOMATIC 
a ELECTRIC PENCIL SHARPENER 
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Electro-Pointer on 













your counter . . . let your 





berg . 
ea customers test it for themselves and get the 
point, the perfect point every time. 

ie in 
ding The Electro-Pointer sharpens any size wooden 
on pencil just right, will not chew up pencils, and 
tors, 
nd a 
eady 
nent 
upli- 
ings 
New 


its swift, automatic, always ready action will 


sell itself. Proven for over 14 years. 


1 in- 
0p § 
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ee ee es — 2. ee - ee 
Aust ne. 1825 MACKLIND 
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WRITE TODAY FOR FURTHER 
INFORMATION 










































WHR-@ ATO 


Pat. No. 2659513 


... the profit - building 
Smoker with the 


whirl - away action! 
it gping 1. Press knob — whirling 


tray spins ashes, smolder- 


» itgelt ing butts and debris down 


into inner container. 

2. Release knob — tray 
spins back into place to 
lock in smoke and odors. 
Inner container is remov- 
able for emptying. 
Whirl-O-Matic’s patented 
whirl-away action makes 
selling easy! Handsome, 
dignified design fits into 
and decor. The styles shown 
below are only a few of 
many attractive designs. 
Write for free illustrated 
brochure with the handy 
coupon today! 


iP New! 


WHIRL-0-MATIC 
FLOOR STAND 









No. 5115 
No. —, Solid Walnut & White 
floor ne African Oak & White 
Available -all with satin Brass 


in 5 finishes 





No. 5107 
Satin Brass or 
Satin Chrome 

with black 





Mfgd. by 
WHIRL-O-MATIC INC., 350 Fifth Ave., New York 1, N.Y. 


Whirl-O-Matic Inc. 
350 Fifth Ave. 
New York 1, N.Y. 


/ I'm interested in the world’s greatest smoker! : 
é Send me free illustrated brochure, prices, dis- ; 


counts etc., right away! 





. 
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Alert Salesmen Profit 
From All Lost Sales 


@ NOW THAT THE SELLING honeymoon is definitely 
over, your salesman must make every contact pay the greatest 
dividends possible. “Hitting the ball” eight hours a day, every 
day, is becoming standard procedure rather than a part-time 
proposition. When the salesman is able to benefit by the sales 
he doesn’t make as well as those he closes, his working time 
becomes more profitable to himself as well as his company. 

The salesman may easily profit from lost sales if he will 
analyze them conscientiously and attempt to detect flaws in 
his presentation which may have been responsible for the pros- 
pect’s failure to buy. Here are several check points which 
salesmen may use in ferreting out the reasons for sales 
failures: 

1. Was the Opening Misleading? In an effort to attract the 
prospect’s attention, salesmen occasionally make extreme state- 
ments which they are unable to back up later in their presen- 
tation. For example, the eager salesman may lead off his in- 
terview with this: “Mr. Smith, the machine I am going to tell 
you about will reduce the cost of operating your office by 
15%”. When the salesman launches his presentation, however, 
he is unable to prove conclusively that his machine will result 
in any savings at all. The prospect is likely to be annoyed by 
this indirect deception and at best, he may discount other 
claims made by the salesman for what he is offering. 

2. Did the Prospect’s Interest Appear to Stray During the 
Interview? Unless the salesman’s approach is planned to sus- 
tain the prospect’s interest through presentation of pertinent 
facts and a clear explanation of how the salesman’s wares 
can benefit the prospect’s business, the salesman may find 
himself in the unenviable position of losing, rather than 
increasing, the prospect’s desire to buy. When the prospect 
displays indications of listlessness during an interview, the 
time has come for the salesman to thoroughly revamp his 
presentation. 





Hour Is Important 


3. At What Hour Was the Interview Made? Some types of 
business men have their greatest amount of free time in the 
mornings, others in the early afternoon or late afternoon. A 
sale might have failed to materialize because of poor “timing” 
on the part of the salesman. The prospect might have been 
too preoccupied with business problems to give the salesman 
his full attention. Had the call been made earlier or later in 
under greatest pressure and avoid them. 
are syedsoid toy} usym sporiod oy} Zurures] jo yurod & oyem 
the day, he might have been more receptive. Salesmen should 

4. Were All Questions Fully Answered? When a prospect's 
question is not completely answered, he is liable to lose in- 
terest in the merchandise being shown him. He may also 
conclude that since his question was not satisfactorily an- 
swered, the mercandise being offered to him cannot measure 
up to his standards. 

Salesmen sometimes fail to reply to a prospect’s question 
in detail because they feel that a more specific answer is 
unnecessary, or because they are not sufficiently familiar with 
the various features of their product. Any question asked by 
a prospect deserves to be answered in full, regardless of how 
insignificant the question may be. If the salesman is unable 
to answer the question in full, he should assure the prospect 
that he will obtain the necessary information and relay it to 
him at an early date. 













Develop Selling Points 


5, What Points Interested the Prospect Most? The features 
that interested a prospect who failed to buy will probably be 
ef particular interest to other prospects, too. Properly de- 
veloped, they can constitute some of your line’s principal 
selling points. The alert salesman will, when mentally re 
viewing an unsuccessful interview, try to recall each point of 
his sales talk which seemed to “strike home”, then polish 
these points, build them up and attempt to make them still | 
more effective. The interview may have failed because the 
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How important is dealer 
and consumer recognition? 






We have been manufacturing fine woos 






office furniture for over seventy-five vears. 







Our success is a reflection of dealer and 
consumer recognition of consistent quality 


values. 


For information on traditional 
or contemporary furniture. 
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salesman failed to properly capitalize on these points. 

6. Was the Interview Ended By the Prospect? If the pros- 
pect ends the interview (unless he does so shortly after it 
begins because of unavoidable circumstances) it is a sure 
indication that the salesman has talked too long. He should 
immediately set about trimming excess wordage from his 
presentation. 

7. Approximately How Long Did the Interview Last? If 
the interview lasts too short a time, the prospect has not been 
fully acquainted with the features of the merchandise of- 
fered. On the other hand, if it consumes more than 45 minutes, 
the salesman may have lost his sale because of “over talking”. 
One fault is about as costly saleswise as the other. Salesmen 
should attempt to strike a “happy medium” in the duration 
of their presentations. 

By checking over these seven factors and attempting to 
determine what role they may have played in losing the sale, 
the salesman will be able to better equip himself to meet fu- 
ture prospects and boost his number of successful interviews 
in the months to come.—SC 





Columnist Examines Stationery Business 
columnist for the St. Paul, Minn., Dispatch, 

a full column to the stationery trade and 
its importance to the world. 

Mr. Towne, gathering his information from Sterley Jerue, 
McClain & Hedman, an honorary member of the NSOEA and 
a real old time in the business, pointed out the importance of 
the seemingly prosaic journals files and supplies that make up 


Oliver Towne 
recently dedicated 


the business supply world. 

He showed where it takes a minimum of 300 items for a 
small office to even begin operating, and that without the 
items supplied by office equipment and supply firms, such 
massive companies like General Motors or Ford would halt 
production within minutes. 


Mr. Jerue was quoted in the article about the background 
of the word “Stationery” as applied to the industry,’ and added 
many colorful accounts of its importance. 





DIFFERENT SIZES, STYLES 
OF BULLETIN BOARDS AND 
CHANGEABLE LETTER BOARDS 


BY DAV-SON 


A Dav-Son board for every job. 
Changeable letter directory and 
announcement boards, black boards, 
menu boards, others. Sturdily con- 
structed, every Dav-Son board is 
built to last, with quality built-in 
for years of service 

Dav-Son Changeable Letter Di- 
rectories for Lobby, Office, 





Outdoor Use. 

e Wide Variety of Styles and Sizes 
¢ Glass Enclosed Front 

* Hardwood or Metal Frames 
Highest Quality Felt 

e Absolutely Warppr of 

e Also Available with 5’ 5” 


Standards 


Dav-Son Genuine Self-Sealing 
Cork Bulletin Boards 


* Indoor and Outdoor Styles 
* Hardwood or Metal Frames 
* With or Without Locking Giass 


rs 


@ World’s Largest Selection 


Write for complete literature 
and price information. 
Dav-Son eable Name Piate 
Black card with white letters under 
beveled plexiglass shield. 
wood base in choice of Walnut, Oak. 
Mahogany, — or Steel Grey fin- 
ish. 10%”x2 


A. C. DAVENPORT & SON, INC. 


311 N. DESPLAINES STREET, CHICAGO 6, ILLINOIS, DEPT. OA 
INSIST ON DAV-SON—YOUR BEST BUY! 


J.FHESTER 
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Arm ‘Revolving Chair 
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Model No. 681 
Arm Chair 


Looks can fool you! Take the Gregson 680 Series, for 
instance. Sure, it looks light and airy . . . but man, these 
chairs are rugged! 

Spring and foam rubber seats offer lasting comfort to 
the modern executive, and at a price that he will thank 
you for. Scuff plates and 2-inch ball bearing casters add 
long life to the beauty and ruggedness of the Arm Swivel 
Chair. And handsome brass ferrules on the Companion 
Arm Chair add that “extra something” that makes them 
sell fast. 

Both chairs are available in Gros Point and Naugahyde, 
or Gros Point and top grain leather combination .. . in 
a wide range of colors . . . and at a price to suit even the 
grumpiest purchasing agent. 

There’s a new feeling in office furniture .. . a new light ’n 
airy look. It’s available in the new Gregson Series No. 600. 
Write for full information today. 


DEALER INQUIRIES INVITED 





GREGSON MANUFACTURING COMPANY 
Manufacturers of Office and School Chairs 
LIBERTY, NORTH CAROLINA 
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‘“‘Vve given up —s=* 
being a i 
4 | 
“dresser-drawer’ - 


optimist’ ee 








Mr. Wilbert N. Abel, homeowner, 
Reading, Pennsylvania says: 


‘Like so many people, I had been guilty of 
keeping valuable papers and jewelry at home 
unprotected from fire, theft and prying eyes. 
Had I known how inexpensive and easy to install 
this Hercules® insulated Wall Vault was, I'd 
have had one years ago.” 





~ / EET 






/ GSOTs 


LIKE THIS... 


Are you taking advantage of new home con- 
struction in your area? Each new house is a 
prospect for a Hercules Wall Vault or Closet 
Vault. Canvass local architects and contractors 
this month. And remember you put your 
best argument forward when you sell Hercules. 





Meuiuwk STEEL SAFE COMPANY 
TOLEDO 6, OHIO 


A, B and C Ls BEL SAFES, HOME VAULTS, INSULATED FILES, 
BUSINESS MACHINE AND TYPEWRITER STANDS 
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New Firm to Handle Copying Machines 

Valentine Business Machines has opened at 3801 C 
Bowie in Fort Worth, Tex., to handle Minnesota Mining § 
Manufacturing Company copying machines. The owner, Do 
Valentine, had been part owner of Southwestern Business Mga. 
chines in Dallas for the last five years. He sold his intereg 
there.—_WLF 
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A~-CAMERA E—CONTROL PANEL 
1] F o B-TV TUBE F—TWO.WAY SPEAKER 
oe ¢—SPOTLIGHTS G—TUNING CABINET 
st D-DOOR OPENING H-—CASH DRAWER 
FOR CARRIER TUBE 
REMOTE TY BANKING SYSTEM DEVELOPED .. . Sketch show 


remote TV banking system just installed by the Mosler Safe Co, 
at the Mechanics & Farmers Savings Bank, Bridgeport, Cons 
A customer approaching curbside kiosk (left) is televised on pic 
ture tube at the teller's station (right). Teller is seen on kiosk pic 
ture tube. By pushing a button on the contro! panel, the teller 
opens door in front of kiosk. This gives access to carrier unit is 
which deposit is placed. Carrier is returned via underground 
pneumatic tube to the teller's position. Transaction is completed 
in less than one minute. 











of AMERICA’S FINEST 
FOLDING TABLES 





“plasty 
KNEE-ROOM 


for everyone 





IQA [DPMA 


with BARRICK 5S’ 7 
hg neues. V-LEG FOLDING. TABLE 


ina Have the strength, stability and beauty of a 


‘ 








4 leg 
styles, 


modern stationary table. Yet, are light in weight. 


Featuring BARRICKS’ 
patented AUTOMATIC LEG-LOCKS 


and Steel Center Channel Construction SPEEDS 
SETTING UP .. . SPEEDS FOLDING Legs lock 
into position automatically . . . fold at the 
touch of a finger. 


complete 
range 
of sizes 


LEG-LOCKS UNCONDITIONALLY 
GUARANTEED FOR 10 YEARS! 


Write for Catalog on complete line of Rectangular, Square Round 
and Half-Round Folding Tables . . . and nches, Table and 
Chair Trucks. 


BARRICKS MFG. CO. 


FOLDING TABLE DIVISION 





134 West 54th Street, Chicago 9, Ill. 
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BETTER FILING 































FILE GUIDES 


EXCLUSIVE 9fas PRODUCT 





e a Wear and tear first strike the tab on 
a file guide and a file guide is no better 
than its tob. There is where protection 
is needed and there is where Cell-U- 
Seal provides it. In fact it protects the 
guide all across the top—gives it extra 
strength and mokes it hold up longer. 
Cell-U-Seal penetrates and fuses right 
into the fiber leaving a smooth, glossy 
surface firmly bonded to the stock. It 
will not get brittle, peel or chip off. The 
printed tabs resist soil, are easy to read 
and they stay thot way. 












Cell-U-Seal File Guides are made in sizes 
to meet all customary filing requirements. 
Sizes and positions of tabs are most ap- 
propriate for the intended use of the 
guide. Non-regular sizes and indexing 


Sizes: Card (3x5, 4x6, 5x8, 6x9) Letter, Cap, are available on special order. 


Invoice, Check. Stock: Heavy Pressboard, 
Bristol in Colors, Manila. Tabs: Printed— 
Alphabetical 25 to 4000 division A-Z, Days 
1-31, Months, States. 











Monroe, Michigan 


The Weis Manufacturing Company 
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MODEL 901 


Sy 


MODEL 902 


f 






Elegant 


L BRUSHED ALUMINUM 


cee i 
a 


ocumere 
by H-O-N 


Owners of hotels, restaurants, 
institutions, business and pro- 
fessional offices generally 
desire a high standard of 
quality in appointments that 
meet the public eye. You can 
offer them the finest with the 
H-O-N line of Brushed Alu- 
minum Costumers. For H-O-N 
Costumers reflect high quality 
—in. fine appearance—in top 


grade materials — in sound 
construction. Available, in 
addition to models shown 


here, are wall and shelf types 
also. Write to us for catalog 
and prices. The H-O-N Co., 
Muscatine, lowa 


MODEL 912 MODEL 905 


Include several Costumers on your 
next order for H-O-N files. They'll 
ride along at very little freight cost. 


OFFICE EQUIPMENT 





‘Export Statistics 


of U.S. office machines, 
equipment and supplies 





Net Value 
Quantity (Dollars) 

Accounting Machines Non-descriptive, except Punched 
card, New L PRL TAS ~ te 437 627356 

Accounting Machines Descriptive, except Punched card 
New ... ce cen tenga? or ea 601 1322012 
List Adding Machines, except Punched card, New 2240 352076 
Non-List Calculating Machines, except Punched card, New 2432 815693 
Card Punching and Auxiliary Machines, New . 233 644618 
Accounting Etc. Machines, Used and Rebuilt 796 211624 
Parts for Accounting Etc. Machines 2164226 
Addressing Machines Kas cs 185 94935 
Duplicating Machines and Parts, Nes. 441400 
Cash Registers, New RS Ee 1224 373436 
Parts for Cash Registers apes 266648 
Typewriters, Standard, New, except Electric 3636 468595 
Typewriters, Standard, Electric, except Automatic, New .. 560 151974 
Typewriters and Parts, Nes. pee 4590 359389 
Parts and Accessories for Typewriters 648768 
Mail-Handling Machines and Parts ....... 107185 

Office Machines and Parts, Nes. ........ 

Fountain Pens, Ball Type, Doz. ...... 179151 412025 
Fountain Pens, except Ball Type, Doz. . 29528 724721 
Parts Nes. for Ball and Fountain Pens 446772 


Ink .. aa 374594 


Office Supplies and Parts, Nes. ...... 1003097 


(Nes.—Not elsewhere specified) 
Figures for May, 1956; Released in July, 1956 
by the U. S. Department of Commerce 
(A breakdown by countries is available from the Foreign 
Trade Division of the Bureau of the Census, United States 
Department of Commerce, Washington 25, D 


Organize Partnership in Georgia 

A new partnership known as Carter & England-Office 
Equipment has been formed in Valdosta, Ga. S. W. Carter 
and C. W. England are the partners, operating what was for- 
merly known as S. W. Carter-Office Equipment. 

Mr. Carter and Mr. England are interested in receiving 
dealership information from office equipment manufacturers 
as they are about to go into a complete line of office equip- 
ment in addition to their Remington Rand franchise. 


——STYLINE—> 


SERIES 


Worden of Holland 





WORDEN Company offers the office equipment dealer a com- 
plete line of wood desks, tables leather upholstered 
chairs and suites all manufactured with good quality as a 
standard. We invite you to investigate the many advantages of 
selling Worden products. A complete catalog will be furnished 
on request. 


the 


HOLLAND 


chairs, 


WORDEN company 


MICHIGAN 
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NOW! For every office and business use... 


SWINGLINE PRESENTS THE FIRST 
— QUALITY ELECTRIC STAPLER 


at only , 








Revolutionary feather- 
touch control makes 
stapling easier, 
faster than ever! 





pouch 10 smart? 


PERFECT FOR: 


Every Business Office 





Here for the first time is an Electric Stapler specifically engineered 










to provide every business office greater stapling efficiency than 


ever before—at a revolutionary low, low price! 





No more fist clenching, banging, jamming! The fabulous 
Swingline 66 automatically responds to the lightest 
finger-tip touch. Guarantees instant, foolproof stapling, every time. 








Ingeniously designed features include: compact, streamlined C 





— 
size, 1134” x 234” x 44%”, evenly balanced 4% Ibs., solidly _ pa es Taste 
mounted on slip-proof rubber base, exclusive open channel a : fs 
loading, staples up to 40 sheets of paper, loads 210 staples, Ale // 


uses 115 volts, AC-60 cycle current. , hes 


a a ® 
For maximum 
a efficiency use 
Swingline 66 


: Electric Staples— 
SWINGLINE, INC. * Long Island City 1, N.Y. STANDARD SIZE. 











WILSON MEMINDEX 





Reminder Items 


63 "proved and improved 
oe since 1902 


Now well into its fifth decade, this famous line is constantly 
improved in convenience, appearance, value. Thousands of 
active people re-purchase year after year. For your share of 
this profitable repeat business, place your order now! 


__ Absolutely unique. 


MEMINDEX tic memory—On OY" 


The automa 
tomatic seller. 
Now features 
desk tray in 

models. Order 


g.50 and UP- 


o modern plastic 
er-priced 





__The modern memo 
oor ocr ee calendor syst 
pe an entire week's - 
sateen visible. Renew? . 
ae holder, revised page 
ors this popular te 
Rocontly re-styled. $3. 


fillable. 








ODEL E—Newly re- 
features page-a- 
nt week always in 
ight; movable plastic arrow = 
none date. Inox pe r e _ 
fillable—the perfect gift. >4- 


DAYDEX M 
designed, 
week. Curre 





PLANNING GUIDE—Contin = : 
its steadily increasing oer 
e Scientifically plan 4 
ace for daily and weekly . 
re tion of activities ™o ; 
ee sure seller.-- — oe 
refill business, too! $3. 





All are advertised in leading magazines and newspapers 
from coast to coast. Free sales aids available. Complete 
information, including all prices and discounts, on request. 


Write Dept. vv-6 
All Trade Names Reg. 


WILSON MEMINDEX CoO. 


Established in 1902 


149 CARTER STREET * ROCHESTER 21,N. Y. 








Kassebohm Elevated by Marchant 


Walter Kassebohm, for almost two 
decades a senior manufacturing execy. 
\ tive of Marchant Calculators, Inc., Oak. 
land, Calif. has been named to the 
newly-created post of executive vice. 
president of operations, it was ap. 
nounced by Edgar B. Jessup, president 
Establishment of this office and ad. 
vancement of Kassebohm from the po. 
sition of vice-president of manufactur. 
ing were by action of the calculator 
firm’s board of directors, said Jessup, 
In his new capacity the Marchant op. 
erations chief directs all manufacturing, product research, de. 
velopment and patent engineering, purchasing, personnel, and 
industrial, plant and production engineering activities of the 
company and its subsidiaries. 





ze 


W. KASSEBOHM 








—_ Zs 

On page 188 of the September issue it was incorrectly 
stated that “Cary Farrow, Jr., had been promoted by Clary”, 
Instead, Mr. Farrow was promoted by Marchant Calculators 
Inc., to the position of district manager of the San Antonio, 
Tex., district office. Other appointments mentioned in this 
article were also made by President Edgar B. Jessup of Mar 
chant and not by Clary. The errors are sincerely regretted, 








= CADDI 
wwe E Ss 
~ \™= 
For easier, faster handling of 
, FOLDING CHAIRS AND TABLES 


<=> 





*Saves time! 


*Saves effort! 





*Reduces noise 
and confusion! 


*Helps solve stor- 
age problems! 





a 


- ; Fx Simplify moving and storage of 
as —— nig folding chairs and tables with @ 
Dp \ AA Midwest Caddy. Designed to 

( wad handle all types of folding chairs 

' Af and tables. Adjustable models 

) available for partial loads. Built 


Complete line of for rugged service. Easy to 
folding tables handle. 


° a 


ms ‘SL 
7 —_F + 
ia yy! 
I i =i F* 
be kK + 4 4 
Folding platforms & stages Choral and band stands 
Write for complete catalog, today! 


sg * FOLDING PRODUCTS 
Sales Corp. 
tdwest Dept. 56) ROSELLE, ILL 











———<s 





OA-—10/56 








OA 


two 
XECu. 
Oak. 
> the 
Vice. 

an- 
ident 
1 ad. 
e po- 
actur- 
ulator 
Sup 
it Op. 
1, de 
» and 
f the 





rectly 
lary” 
ators, 
tonio, 
1 this 
Mar: 
etted 





of | 
LES | 





For the “REST” of Your Bustness Days... 


=H WV be Two: 
: =e] ait - SEATER 


f 


- 
: 












Ne gos gs 
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No. 1001 Adjustable Arm Sofa “It’s a Snap to take a Nap”’ 


The 20 WINKS Two-Seater is a space saver. Designed 
especially for limited space yet offering the same wide- 
ly accepted lounge features of the big 40 WINKS 
Sofa. Takes only a few seconds to convert into comfort- 
able lounging unit. One or both arms fold down. Sell 
this double duty adjustable arm sofa. Sell business 
comfort and relaxation . . . then watch your furniture 
sales soar. 






open 
position 




















Foam rubber seat, back and arms. Available in top grain or 
machine buff leather, Kalistron, Naugahyde and Fabrilite. 


Height of Back 29"'—Height of Seat 16!/."—Outside Length 
when let down 76"—lInside Length 49""—Depth of Seat 23”. 


for lounging 
comfort 


Dealer Inquiries Invited 


> STATIONERS ==. 





MANUFACTURING CO. 


414-20 W. TUCKER STREET, FORT WORTH, TEXAS 
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Service 
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You, our readers, are the most important 
facts in our publishing lives! Serving you 
is our most important function. And we 
value an impartial measure of how well 
we do serve you. 

Our membership in the Audit Bureau of 
Circulations* brings us that measure. 
Once each year, an experienced A.B.C. 
auditor calls at our office to review and 
report on your new and renewal subscrip- 
tions ... the cash ballots that you cast in 
our favor. That auditor examines all our 
books and records to develop the solid 
numerical facts about the circulation 
progress that only your satisfaction and 
your liking for our publication makes 
possible. 

\.B.C.’s precise examination directly 
benefits you, and all our readers. Adver- 
tisers can afford to use only magazines 
read by a worthwhile audience. And when 
advertisers buy space in our pages to tell 
you about their goods and services, they 
pay much of our total expense. 






Because the A.B.C. audit proves your 
purchases of our publication and thus 
wins advertiser attention and confidence, 
we earn the money needed to buy the 
features and articles you want, and make 
every issue more interesting. 

As our editors study the audited report 
of our net paid circulation, tested by 
A.B.C.’s probing investigation, we quickly 
find that the cold figures tell us accurately 
how you, our readers, value our publishing 
efforts. 

And so our circulation success, when 
measured and verified by A.B.C., helps us 
to bring you a full measure of editorial 
value throughout the year. 

. * * 

*The Audit Bureau of Circulations, founded in 
1914 to bring order out of circulation chaos, 
is a cooperative, nonprofit .association of 
leading buyers and sellers of advertising 
space in the United States and Canada. 
A.B.C. sets paid circulation standards, audits 
and reports circulation facts. The A.B.C. 
symbol marks circulation integrity. 


\ 










OFFICE APPLIANCES 





MEASURE OF SERVICE...MARK OF INTEGRITY 
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It’s time to pile up 
the records 











SELL RUGGED 


REPUBLIC STEEL TRANSFER CASES 
AND BUILD YOUR PROFITS HIGHER 





Our Olympic-bound athletes will soon be putting 
records away ... safe for at least four more years. Over 
here, businessmen everywhere will be faced with the 
problem of storing their own records for a much 
longer time. You can help them with safe, compact, 
easy-to-use Republic Steel Transfer Cases. 

Here's your chance to make big volume sales fast. 
Show every prospect how Republic’s heavy-channel 
frame construction and reinforced drawer heads 
make Republic Steel Transfer Cases extra strong and 
rigid, permitting space-saving through high stack- 
ing. Point out that each case provides a full 25% 
inches of clear filing space. 

Remind them that the all-welded steel construction 
is designed to assure absolute protection for valuable 
records from moisture, fire and vermin damage. It’s 
this unique channel-reinforced construction that has 
made Republic Steel Transfer Cases the most popular 
and biggest seller in the industry. 

Do your customers and yourself a favor by stocking, 
displaying and selling Republic Steel Transfer Cases, 
a product of Republic’s Berger Division. They’re 
available in sizes that accommodate ledger sheets, legal 
forms, letters, invoices, checks and tabulating cards. 
Send coupon for complete information. 


= ht 








REPUBLIC STEEL CORPORATION 
BERGER DIVISION 
Dept. C-2457, 1058 Belden Ave., Canton 5, Ohio 


: 
) REPUBLIC STEEL | | , “ 
| PEE Set eet Bene oe eee ae 
BERGER DIVISION | 
| 
| 
| 
| 
| 





Canton 5, Ohio Name _— : Title a 
Company — - 
SEE ae Ss 


Sa State — - 
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Denver Stationery Changes 


to Self-Service Store i 


@ ONE OF THE MOST impressive change overs in western 
office supply retailing took place at Denver Stationery Com- 
pany, Denver, Colo., recently, as the entire store was con- 
verted from service-type operation to complete self-service. 

The decision was a _ long-considered one, according to 
Dick Pechman, head of the store. Numerous office supply 
dealerships of similar size throughout the country were vis- 
ited before a single move was made, primarily to adapt the 








THE No. 8000 
MODULAR 
MODERN 





ALL ITEMS ... in the Denver Stationery self-service store are 
clearly marked and ready for inspection and purchase. 


get new Weas for best features of each and to insure complete elimination of 
- | all “bugs” which might conceivably detract from the value 
modular groupings of the change. | 
Completed in late May, the Denver Stationery Company 
t NSOEA 524A remodeling program has brought three quickly-recognizable 
a space advantages, Mr. Pechman pointed out. These are: 
¥ 1. Larger amounts of clear space on the sales floor, 
(Conrad Hilton Hotel, Chicago, made possible by better utilization of the wall areas. 








Sept. 29 — Oct. 3) 2. Bigger unit sales as customers moving through the 
store serve themselves. 
3. A much smaller amount of time necessary for em- 
Be sure to visit our NSOEA convention space and see for ployees to maintain stock on the shelves and take 
yourself how beautifully the new No. 8000 Modular inventory. 
Modern fits various office arrangements and working First, all of the former fixtures were removed to the bare 
problems. walls, junking, incidentally, numerous custom built hardwood 


units which had seen only a comparatively few years service. 
In place of bulky, unwieldy wooden shelving units, cabinets, 
and the like, Mr. Pechman installed “unitized” all white 
| metal fixtures which consist of panel strips of perforated 
tion of space as in the artist’s sketch above. all-white metal from floor to the 8 foot level on both sides 
of the store, capped by a frosted plastic canopy strip. 


The eleven sleek, functional modern pieces combine in 
almost unlimited variety .. . give you the opportunity 
of engineering an entire office for the maximum utiliza- 


Pieces also may be used singly to furnish the smart, 
modern executive office in the above photograph. Easy Identification 

This is lighted from behind with fluorescent “daylight” lamps 
which silhouette bright red lettering ideally and are equally 
legible at any point in the store. Thus, the customer entering 
at the front can quickly identify the area in which he will 


Made of genuine American Black Walnut in choice of 
Mist Walnut or Walnut finishes. 


if you can’t attend the convention, write find whatever purchase brought him to Denver Stationery 
for new catalog and details of Indiana's | Company. 
profit plan backed by 50 years of service. The versatile all-metal background panelling throughout 


the store provides for almost any type of display surfaces 

which are desired, including the usual long, flat shelves, small 

“offset” shelving sections at various heights, and brackets 
| which will support bulky, hard-to-display items. 

Notable are the use of “book-page” fixtures at two points 
on the left wall, which consists of metal panels covered with 
monk’s cloth which swing on simple hinges, to display many 
items which have never been shown in this way before. Typi- 
cally, one panel shows the store’s complete choice of erasers, 
including all types of pen, pencil, and typewriter models, 
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oie VISIBLE 








SEVEN REASONS WHY 

Acme Dealers are making a profit 
through the sales of 

Acme equipment and supplies 


ACME OFFERS 
MOST COMPLETE LINE 


Equipment and supplies for every record need. 


NEW, MODERN DESIGN AND COLORS 


DEALER HELPS 


Counter and window displays, catalogs and mailing pieces. 


ILLUSTRATED PORTFOLIOS 


All-inclusive descriptions of specific records. 


SYSTEMS BULLETINS 


Illustrated descriptions of definite record applications. 


ADVERTISING 


In leading consumer, business and trade magazines. 





SALES ASSISTANCE 


Experienced Acme representatives, ready to cooperate with 
you at all times. 


Let us show you how Acme Visible 
can increase your profits! 


DEALER SALES DEPARTMENT 


RSS visisce RECORDS. INC. 


CROZET. VIRGINIA 


























FOR ALL YOUR 
INKED RIBBON 
& CARBON ‘PAPER 
NEEDS! 


This 36 year old house, 
now a division of the Dixon 
Carbon & Ribbon Corpora- 
tion, offers stationers and 
dealers the best deal ever on 
competitively priced quality 
typewriter ribbons and car- 
bon papers. Call Allen today 
for prompt sample service 
and quotations on our com- 
plete line. All ribbons and 


Cr 
gyi” 
carbon paper supplied boxed 
under our trade names — or 
yours — as you wish! 
We guarantee you BIG 





PROFITS on our low price— 
top quality products. Write, 
phone or wire now ... get 
profit-happy with Allen! 


Phone 
BEekman 3-2255 











ALLEN & COMPANY 


Division of 

DIXON CARBON & RIBBON CORP, 
MANUFACTURERS 

INKED RIBBONS & CARBON PAPERS 

11-13 VANDEWATER STREET 

NEW YORK 38, N. Y. 
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neatly glued in place and identified by small tab signs. The 
second book page fixture, at the left rear of the store shows 
all varieties of forms, typing paper, index cards, and transfer 
sheets, neatly fixed in place. 

Departments, beginning at the left front corner of the 
store and running around to the other side, include pens, 
gifts, leathergoods, pencils, filing supplies, expanding enve- 
lopes, ordinary envelopes, carbon paper, ribbons, and a special 
display of typing paper, packed in 100-sheet boxes for Denver 
Stationery Company. 


Designed for Convenience 


Down the other side, larger wall sections are devoted to 
ring books and sheets, post binders, bound books, forms, 
systems books, and columnar pads. Each of these sections, 
clearly identified, is literally drenched in direct powerful fluo- 
rescent light, which is a real convenience in identifying the 
items at a distance. 

Two rows of super market-type self-service gondolas in 
the center of the store accommodate all fast moving everyday 
“pick up items” such as ink, pencils, scratch pads, erasers, 
paper clips, paste, and glue. The exception is one gondola 
near the service counter at the rear on which all small office 
machines such as staplers and daters are shown. The layout 


CLOSE-UP ... pic- 
ture of ring books 
and sheets shows 
ease of handling for 
customer. 





of the store has been carefully planned to pull traffic toward 
the rear and to make certain that the office supply shopper 
is “exposed” to as many corollary items as possible, Mr. 
Pechman emphasized. 

As might be expected, ordinary prudence militates against 
“over doing it” in self-service layout, and consequently there 
are a few exceptions in the Denver Stationery Company it- 
ventory. Three waist-high counter cases inset along the steel 
paneled wall and two wall cases are used to display respec- 
tively pens, gifts, and leathergoods 


Theft Protection 


Each of these cases has sliding glass doors with a barrel 
lock which prevents either impulsive or planned theft of 
the costly small items which make up the fountain pen and 
gift inventory. Unlike many office supply dealers who have 
put their leathergoods departments out on complete self- 
service, Denver Stationery Company likewise displays all 
business leathergoods, up to brief bags and catalog cases, i 
a single glass case toward the center of the left wall. 

This has been done, according to Mr. Pechman, to pre 
vent damage to leathergoods which circulating dry air has 
caused in the past. He feels that sales of these “big ticket” 
items necessitates careful, individual salesmanship, and com 
sequently he would rather that Denver Stationery Company’ 
salespeople unlock the case at request, demonstrate outstand 
ing sales features in connection with each leathergoods item, 
rather than allowing the customer.to “serve himself.” 

Now 40 years old, Denver Stationery Company is a lané 
mark in the Rocky Mountain states office supply market, and 
with the remodeling program, the heavier traffic which is a 
everyday feature, the store feels that it is “set” for the ft 
ture.—RAIT 
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I’m in Booth 119 
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At the NSOEA Show 
Please Come and see me 


Headlining the Show with Exciting New Products 

and Profit-Making Plans. 

@ See the revolutionary new “Magnetic Telephone 
Index.” 

@ See the sensational "SELLIN' SUZAN” Mechanical 
Pencil merchandising display. 

@ Learn of our new Retail Sales Organization— 


meet our new Sales Management. 


OU COMPANY 


3200 W. Peterson, Chicago 45, illinois 
Division of Cory Corporation 
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CURTIS-YOUNG 


RODUCTS FOR 
OPYING REQUIREMENT 


CARBON PAPER 








JETLEAF AND 
OTHER FINE 
NON-CURLING 
CARBON PAPERS 


...the “Finest” 
made, permanent, 
smudgeproof — 
with exclusive C-Y 
blue-black ink 
formula, and 

the “slip-proof” 
plastic backing. 





SeeeeeseeeeeseseoceseseseeseseseeseeeseeeeeeS 
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ceeeeeverve 
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IBBONS 


900 OOOHOODOGOSOCO OOOO 





.a complete line of 
FINEST INKED RIB- 
BONS « SILK » NYLON 
¢ COTTON for every 


office machine. 
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¢ OTHER PRODUCTS 

¥ | ¢ Master Units for Spirit Duplicating. 

3 e Hektograph and Spirit Duplicating Supplies — 
c: Master Units. 

bs | e Printed Master Units. 

o* e World Famous Copy-Right and Stand-By Copy- 
¢ holders. 

> HANDSOME MODERN PACKAGES « REALISTIC PRICES 
<q Please write for catalogue, price lists, SAMPLES 
and dealership or franchise. information. 





SPSS SSSCSSSSSSSESSESESSSSESSHESEEEESEEESEEEEEEEEHEEEEEESEEEESEEEEEESESESESEEESES 


CURTIS-YOUNG CORPORATION 


lla nefaclu 125 


Copyholders — Duplicating Supplies — Carbons — Ribbons 
10 West 18th Street * New York 11. N. Y.* Cable: CURTYOUNG 
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Pooling Information Helps 
Keep Personal Touch 


@ “SORRY, WE’LL HAVE to check and call you back on 
that,” is the kind of business slow-down that is one of the 
prices of bigness. But it is a price which Milton L. Strauss, 
the “inside” brother of Harry Strauss & Sons, New Brunswick, 
N. J., refuses to pay. 

“All information in everybody’s hands”, is the technique 
by which the firm maintains small-store personal relations 
with even the biggest of its clients. 

Daily exchange of data, problems, and experiences between 


sf 
== HARRY STRAUSS 
xD SONS 





THEY KNOW THE ANSWERS... 
& Son building in New Brunswick, N.J. where (2) Milton 
(left) and Robert Strauss work out a technical problem. 3. 
Meeting the trade: Irving Abraham of H. Baron Co., New York 
City; Gordon Craig and Harry Adams of Permacel Tape Corp.; 
Milton Strauss. 


1. Front of the Harry Strauss 
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Thomas Presents the Blue Chips Group 


\e aay 





* Designed by Ken White, 


ld elegance in a climate of efficiency. 







to ac 
e Covered with Kalistron, 
to add long life to intrinsic beauty. 
em 
ade by Thomas, dissin tend 
to sell for half to a third less! for handling 







Curved arms 


New type elastic 
suspension 






Brass shoes 


Nylon glides 





The design is contemporary. Seat and back in chair illustrated are covered with Kalistron, in a choice 
of 14 colors: colors fused to the underside of clear vinyl and thus protected from bumps, scratches, mars. 
The wood is walnut. finished in the color you nominate. Construction details of the Blue Chips Group 
by Thomas express the designer's thoughtful consideration for the product-in-use: solid wood frame, foam 


rubber cushion. nylon glides. brass kick plates. Ideal for offices, institutions, conference rooms, etc. 
ca Vote 4 
_— Y 2 - . . 
FURNITURE COMPAN elastic-backed plastic upholstery materia: 
4j oint, North ina : : «i 
High Point, N Corolinc United States Plywood Corporation, Flexible Materials Division 


2921 So. Floyd Street, Louisville, Ky 
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Milton Strauss and the “outside” force, headed by broth 
Robert, makes possible a quick answer to any problem ¢ 
complaint. Each salesman can pick up any other’s accoup 
and can apply his fellow’s experiences to his own problem 
and pass them on to his own clients. 

All information, orders, queries pass through Miltog 
hands, and a tight paper control system (two secretaries g 
within arm’s reach of the counter and desk where he ho 
sway) can bring any past transaction to hand while a te 
phone conversation is going on. 

“As a result, new clients like to do business with us, 
the old customers, who were with Dad from the time 
opened in 1919 until his death in 1948, feel that we have 
lost the personal touch,” Milton pointed out. 


Here's An Exampk 


“Just this morning I got a call from the Chief of Purchasi 
of the State Highway Commission, calling to my attention 
discrepancy of two price quotations on the same order fg 
some columnar pads. I knew from our salesman what 
been quoted, so I could agree immediately that he was co 
rect, and we soon found that a clerk in his office had used 3 
old price list of ours. One phone call, no waiting, and a di 
ficulty cleared up to everyone’s satisfaction.” 

That is a negative example. More positive is the way theme 
staff members pool information on new techniques they havg 
worked out with their clients. Suppose Robert is working ong 
stock control system with Victor Visible cards. He doesn¥ 
play it close to the chest, but at the bull session at the eng 
of the day he mentions his problem and finds out from ap 
other salesman that the New Jersey Turnpike Authority ha 
worked out something like the same deal, and it goes li 
this, and so forth. 

Suppose Aaron & Company, the largest plumbing whol 
salers in the county, want a simple fast way of keeping thej 
retailers and contractors informed of new developments. Eve 
Strauss man is an expert on Ditto and other duplicating ted 
niques, and the one with the experience closest to that neede 
by Aaron comes forth with a suggestion for quick chan 
price lists. 


it 


Know the Answe 


Although each salesman covers his own clients, it is mg 
unusual for Milton, the “message center,” to relay reques 
for fill-ins, and to have some one else drop in on a clie 
“while he’s in the neighborhood to fix up that Berman affair, 
No long explanation is necessary to explain what the Berm 
affair is—everyone knows from previous discussions. 

Whenever the store takes on a new line, everyone wh 
might conceivably have occasion to deal with the product i 
future is required to attend a briefing session staged by fh 
manufacturer’s representative. “No amount of verbal expl 
nation passed on is as good as a first hand demonstration } 
an expert,” is Milton’s belief. 

Visiting salesmen like the precision with which they 
taken care of. If they want to tarry they are welcome, but 
they are in a hurry to move on they are not kept waiting. Mi 
ton Strauss knows his inventory and decides quickly whethe 
to reorder and how much, or his secretary can give hil 

. figures in a matter of minutes. 

Most versatile leather goods The firm's big development came after 1945, when both 
line on the market pre-sold with sons, Milton, now 28, and Robert, 34, returned from militay 
prestige national advertising service. In that year the store moved to its present location 
at 88 Church St. from a smaller space up the street. In 195! 
the sons, who had inherited the business, decided to break 
; b 28 through into the adjoining space at No. 86. Another salesmat 
Nationally advertised Ay ; was added in 1948, one more in 1951; now the total employet 
‘ . list is nine full-time and three part-time, not to speak di 
Mother Strauss, who keeps up her interest in the family enter 
prise to keep contact with the old-time customers and “W 

keep an eye on the boys.” 


’ 


Maintain Warehouse 


Charles Donpelt g Co., INC. In addition to a fully equipped basement storeroom th 


2024 S$. WABASH AVE.+ CHICAGO 16, ILL. store maintains a 6,000 square foot two-floor warehouse acros 
the back alley, on Patterson St. Old customers drive to th 

New York — 389 Fifth Ave. * Telephone MUrrayhill 3-5777 ~ P 

Los Angeles — 712 Olive St. « Merchandise Mart Building warehouse parking lot instead of to the busy Church & 


Showrooms: 
entrance. Most of the office furniture sales are made in th 


DOORBELL warehouse, since only a sparse selection of large pieces is kep 
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Here they are—the envy of the industry for 


complete versatility, quick installation and prestige 
name—and they mean new profit dollars for Globe- 
Wernicke dealers. 
n is too big, no problem too complex for 
ns. You make the installation without costly 
il tools. To your customer, that means 
that means higher profit! And with every 
sh in on G/W’s unmatched reputation for 
ind repeat business 
itlice to ten-story building. perfect appli 
Partitions to the particular needs of youn 
possible, it’s easy! Thus Tec hniplan helps 


iness and add extra sales to old « ustomers. 





Find out now about all of the important advantages of 
a Globe-Wernicke Franchised dealership. You, too, can start 
selling G/W Techniplan Partitions and the entire G/W line. 
Write today for complete information. A postcard may lead to 


an entirely revitalized business for you. 


CINCINNATI! 12, OHIO 


remember ... success depends on the strength of your line 














Equip the Office... 


Then the Plant... 


with profitable drafting 
room furniture by ANCO! 


ANCO helps the Dealer 3 ways... 


1. PROVEN QUALITY PRODUCTS 
Nationally advertised, thousands of ANCO 
tables in constant use at foremost draft- 
ing rooms. 

2. GREATER PROFITS 
Dealer buys direct from ANCO. ANCO 
sells thru dealers only. 

3. DELIVERY 
Enlarged production capacity assures de- 
livery when needed. 

3 é 


3 


oe 
~~ 





LM, REG. 


DELUXE FOUR POST TABLES 


Millions of hours of use and frequent re- 
orders by the nation’s largest industries at- 
test to the superior quality of ANCO design, 
materials and craftsmanship. 

SIZES FROM 38” x 60” THRU 44” x 84” 
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oll 








228 


BILT-RITE PEDESTAL TABLES 


The finest pedestal type tables made, faster 
selling and more profitable. Many unique and 
special features. 
SIZES FROM 23” x 31” THRU 44” x 72” 
For FREE Literature and Prices 
address DEPT. AO 


ANCO WOOD SPECIALTIES, INC. 


71-08 80th STREET, GLENDALE 27, N. Y. 








in the busy store, which is mainly devoted to stationery and 
supplies. 

One growing market for office furniture is the office-in-the 
home, Milton reported. “It used to be that a plumber or paint 
contractor doing business out of his spare room would come 
in and ask for a cheap old trade-in desk and a scratched file 
cabinet, and wouldn’t even take an office chair because an old 
kitchen chair would serve the purpose. But now we can do 
some real up-trading, with posture chairs and more elegant 
business equipment. 

“Maybe the contractor-tradesmen are seeing more of their 
customers in their home, or are beginning to take pride in 
their surroundings as they think of themselves as business men 
as well as artisans or mechanics. I wouldn’t be surprised if 
one of them buys a brand new steel desk one of these days.” 

Among Strauss’ leading lines are Invincible and Sturgis in 
metal, and Jasper and Cosco in desks and chairs—OJM 





NOFA Announces Increased Coverage 

B. H. Nemlich, national insurance chairman of the National 
Office Furniture Association, has announced increased coverage 
by the General American Insurance Company as NOFA cele- 
brates its first birthday of the executive insurance plan. 

All office furniture executives (partners, owners, officers or 
manufacturers, representatives) can secure the following cover- 
age: 

1. Under 55 years of age can secure $10,000 worth of in- 
surance for $132 annual premium. 

2. From 55 to 60 years of age, $6,500 insurance coverage 
costs $85.80 annually. 

3. From 60 to 65 years of age, $5,000 at $66 annually (as 
it is presently.) 

4. From 65 to 70 years of age, $1,000 at $18.00 annually. 

5. For all newly insured, after May 16, 1956, 70 years of 
age and over, $500 at a cost of $18.00 annually. (This does not 
affect those already in the plan. 


Hill and Burke Co. to Remodel 

The Hill and Burke Business Machines Co., 157 Navarro 
St., San Antonio, Tex., has announced that its present building 
will be completely remodeled at a cost of $300,000, transform- 
ing it into a modern office structure of aluminum, steel and 
granite—JHR 
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CONTAINING . all the valuable family papers, this 
Meilink-manufactured Hercules Safe-T-Vault, being checked 
by its owner, Gerald Vruggink, Hudsonville, Mich., was 
tossed 200 feet by the same tornado that destroyed the 
Vruggink home. The vault was slightly damaged, but when 
found by police it was still locked and papers were safe. 
Mr. Vruggink, his wife and three children, took refuge in 
the basement and escaped without injury. 


E> ~ ex 
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Create that wonderful trade excitement. Unsurpassed for quality and 
value, the Fulton line of daters is certain to win new customers, and 
even greater profits for you. When you stock Fulton, you know you 


get the finest! 


SERVICE DATER 
No. 12... 


boxed individually 
and guaranteed 
for best results 


WW? 


FULTON MARKING 


EQUIPMENT Co. 
82 Fulton Street 
Elizabeth 1, New Jersey 
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[tag 
Noy. FULTON DATER 


No. 1%... 


packed 1 dozen 
to a box. Priced 
to sell. 





FULTON’S DATERS ARE CONSTRUCTED UNDER 
HIGHEST STANDARDS... using only the finest 
high-grade rubber, solid frames, and durable 

heavy-duty handles. This quality control means a 


more uniform and dependable performance 


THE DEALER’S CHOICE IS ALWAYS FULTON .. 


you get the improved gear typ and perfected band: 


with deeply cast characters for those sharper impression 








PROFIT VAIL 


One Source of Supply 


for all your Paper 
Fastening Needs 

















a4 


VAIL FASTENING 
iL DEVICES 
‘ 1 


| 

















IN 5 SPARKLING COLORS 
PLUS GOLD AND CHROME 








Now, more than ever, wise stationers realize 
that it is sound policy to sell quality products. 
And more than that .. . they realize that it is 
economy to combine their staple orders with 
their requirements for CLIPS — PINS — FAS- 
TENERS — and THUMB TACKS. It means a 
saving in freight — time — handling — book- 
keeping and other definite cost factors. This 
modern, efficient and profitable policy of buy- 
ing paper fastening devices insures a well bal- 
anced inventory which satisfies old customers 
and attracts new ones. 


IMMEDIATE SERVICE AT ATTRACTIVE PRICES 


VATIL 
MANUFACTURING 


COMPANY 


900 East 95th Street 
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Chicago 19, Illinois 





3 


HOTCHKISS — 


more than ever the proven 


source of supply for: 






BANTAM 
122A 


PLIERS MODEL 52 





MODEL 
S-15 TACKER 





DESK STAPLERS * TACKERS + PLIERS + HAMMERS °* 
HEAVY DUTY STAPLERS + STAPLE REMOVERS and a com- 
plete line of STAPLES 


* 


Write for Catalog and Price List on the complete Hotch- 
kiss line 


mex HOTCHKISS «= 


900 East 95th. St., Chicago 19, Ill. 








— 
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| line of this Classic Modern grouping says 


Fresh!” “Functional!” . a modern 


of clean, restrained lines and gentle 


the group that will catch the eye of the 
l-looking executive who's turned his 
the old, staid way of doing business and 


ng new courses to still bigger achieve- 


VISIT SPACE 515A AT NSOEA CONVENTION 


JASPER, INDIANA 
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_for the FORWARD-LOOKING EXECUTIVE 








He likes uncluttered thinking and an uncluttered 
office. But he wants his office surroundings to be 


as fresh and modern as his own way of living. 


In short, he is your prime prospect for Classical 
Modern. Pick any one of these dynamic executives 
you know and invite him to a special showing. 
He'll prove our point. 


AQL CLASSICAL MODERN & ENTIRE MODERN & 
TRADITIONAL LINE OR WRITE FOR CATALOG. 


“JASPER OFFILE FURNITURE CO. 


REPRESENTATIVES 


James H. Davison — 23 Kent Place, Menlo Park, Calif. 
Marion V. Follin — 220 Fairbanks Road, Riverside, tll. 
George B. Wray — 130 W. 42nd St., Rm. 819, New York City 
J. A. Wallace, Jr. — 213 Sameritan, Ashland, Ohio 

L. H. McDaniel — 1414 W. Tucker St., Fort Worth, Tex. 
Fred P. Brouwer — 741 Laurel Street, Longmeadow, Mass. 
K. R. Baker — 4025 Fairview Ave., Downers Grove, Ill. 

D. T. Ryce — P. O. Box 277, Orange Park, Fla. 

C. J. Jensen — 2049 Ivy St., Denver, Colo. 

R. C. Maynard — 7649 Tomahawk Rd., Overland Park, Kans. 
Gordon E. Lipscomb — 124 Dixon Avenue, Birmingham 9, Ala. 
Jack Barnes — 130 W. 42nd St., Rm. 819, New York City 
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Mfrs. of 
a COMPLETE 







LINE of 
ALUMINUM er. a 
ACCESSORIES made of the finest 







quality materials 
by expert 
craftsmen to 
guarantee you 
lifetime 
satisfaction 





for OFFICES 
HOTELS * MOTELS 
BEAUTY PARLORS 
RESTAURANTS 
THEATRES 
INSTITUTIONS 





COAT TREES 
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ye TT ne 


WALL RACKS 
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SMOKERS 
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UMBRELLA STANDS 





TRAY STANDS 


We today for this 


new FREE catalog. 


Large illustrations show all details. y 
Lists complete specifications \ 
and prices. LUGGAGE RACKS 





GLARO MACHINE PRODUCTS CO., INC. 
181 E. HOFFMAN AVE., LINDENHURST, L.I., W. Y. 
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SEEN & HEARD IN 
SOUTHERN CALIFORNIA 


by J. EDWARD TUFFT, 
2012 Huntington Dr., S. Pasadena, Calif 
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STRIKE 7 


‘6 ve FOR 


BIGGER 
Wize PROFITS 


Feature COLOR in your carbon paper sales 
- and you’ll enjoy more of those profit- 
able REPEAT orders! 






The whole story is Silver Eagle ... the 
‘‘color-theme’”’ carbon paper ... but you 
must see samples to fully appreciate the 
profit potential. May we send some? No ob- 
ligation, of course. 


For Domestic & Export Trade 


U.S. 


CARBON & RIBBON MFG. CO. INC. 
621-623 CHERRY ST. PHILADELPHIA 6, PENNA. 
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Now... 


a NEW 


CASTER 


td 
e 


by 


MASTER 


A complete line 

of quality casters for 

all types of metal and 
wood furniture, beautifully 
signed for the highest effi- 
ency. Master Made casters 
ture soft rubber and plastic, 
tread wheels. In addition, an 
discount schedule for a 

e increase in caster profits. 
eed to sell or your money 


we have a FREE GIFT for you... 


just bring this advertisement to Room 630A, 
National Stationery & Office Equipment Show, 
Conrad Hilton Hotel, Chicago, 
September 29-October 3. 


‘ DOUBLE ACTION 


MASTER MADE ' 
N47 ” Wheel * & 
D472ES 2” Wheel 

FITS TUBULAR METAL 

FURNITURE OF ALL-STEEL, 

CRAMER, FRITZ-CR iSS, 


HARTER, DOMORE, METAL 
OFFICE, STURGIS, WELLS. 


MIRACLE MARKED BOXES... 


finds .the correct caster with ease. The 
of every box names the chair the particular 


Write for 
tvpe 


s well as the size and | f 
cr: ne ane Phot miei venall-l1 lemeted 


caster. Boxed four casters to a set 
9200 INMAN AVENUE form a", lo wel- ile 
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American 


Name 
Company 
Address 
City 
Phone 
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65 Madison Avenue, N. Y. C. 16 
1 would like more information on your REX 


RECORDER dealer organization. Please 
send me additional details. 


You Can Dictate On Thie 
REX RECORDER Diec 


10,000 


Timee. . . . 


\ 


ex-Recorder 















Fabulous growth and continuous increased sales is the story of the REX RECORDER during the past 4% years 
The REX RECORDER is recognized as the most advanced dictating machine on the market. The Magnetic (no- 






needle) recording system plus the miracle magic eraser plus the NEW roll-tape-tear-off automatic indexing oe ceaeall 


Roll-tape-tear-off 
Indexing System 


system are selling advantages that put the REX RECORDER way-out-front. 


THE REX RECORDER Organization is now ready to add selected dealers in 
protected areas. If you qualify you will receive: 








@ Strong home office backing! ® More sales per demonstration! 

@ Proven and tested advertising material! @ Complete newspaper mat service! 
®@ Central trade-in pool for used machines! @ No Price Cutting! 

@ Protected territories! ® Most repair free machine! 


Dictating Machine Co., Dept. E.. 


vee POW AT 


TODAY 


ao = =MACHINE CO., INC. 


' Established 1923 
s Dept. E, 65 Madison Avenue, N.Y. 16, N.Y. 
MUrrayhill 4-3554 






State 
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SET YOUR SIGHTS ON HOOSIER! 





.. . don't miss a profit-look at the SEE 


NEW Hoosier Contemporary Series Hoosier 


CONTEMPORARY DESKS 
It's NEW in styling . .. NEW in added profit potential! 


HOOSIER—the office furniture created to reflect the 


modern mood ... keyed to satisfy the demands of today's at SPACE 537-A 
modern buyers. It's as versatile as it is smart . . . Con- 
venient and handsome—this is the furniture you won't NSOEA CONVENTION 


want to miss! 
Conrad Hilton Hotel 


Chicago 
Sept. 29-Oct. 3 











HOOSIER DESK COMPANY 
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turnover ? 


SELL Pub STEEL 


STORAGE CABINETS 


@ Yes, here’s every feature you need for 
easier selling, for building customer 
satisfaction ...smart, modern design with 
a full flush base that eliminates dust 
collection under the cabinet...with a 
tough, baked-on enamel finish in grey or 
green...with electrically welded 
construction that will take 

more than average abuse. 


NEW CATALOG will soon be off the press. 


Reserve your copy by writing or phoning today. 


A 72 SL—Sliding Door Cabinet, 72” 
high, 36” wide, 18” deep, shelves ad- 
justable every two inches. The doors 
slide smoothly, easily on ball bearings 
— help the unit fit into tight spaces. 
Also available in 42” counter height 
and 30” desk height. 


4@ 72 DS —72” high, 36” wide, 18” 
deep, with shelves adjustable every 
two inches. Equipped with 3-way lock- 
ing device. Other models available in 
52” file height, 42” counter height and 
30” desk height. 


SEE OUR CONVENTION EXHIBIT— BOOTH 306 
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PARKER STEEL PRODUCTS, INC. 


54 North 11th Street, Brooklyn 11 N.Y. © STagg 2-1492 


the factories of the Olympia Typewriter Company 


t Wilhe!lmshaven, 125 miles northeast ambu one 
ere about four weeks, mak p by f the 
ar route and landing in Copenhagen, Denmark. 
Mr. Saunders reports that there is a general feeling perity 
Nest CG any. He said he tound no resentment any place 
the United States Army of O tion, bu st Germ ans 
talked thought of it a ction a Russia 
tear in the country, he said be what 
ays he found the hotels goods, the food O.K.,, 
f treated well whereve 
+ £ £€£ €& & 
Charles Box, \ formerly owned the Elect Typewriter Service 
N rrr ri } and wh iS wiG KT wi Ne Typewriter 
ughnout Los ngeie i ae 
k : Machine Compar A 
Anaels 
ry ter 
vals, Reming Underwoods, and C. Smitt to be found 
Souther: slitornia. Another é perated ago, a 
W. Harr Street, with Bill Talbot in charge. The Chicago 
a The Univer fe] Ht Macr ? mpany. The 
LeRoy King. 
&¢ &£ &€ & F 
Inc., 543 S. Spring Street, | Angeles, has 
npleted a re-opening sale which 7 wed tt Deni f 
complete re-modeling b. The place is now 
3 active in this ne T Dusine 
remodeled store a 
elves which improve the view t et 
s; new type tT display Tabdie poker T 8s 
ndola type; and the use of the vending machine idea in 
=] lowered and ew InTing talled. The 
nt with additiona ea tT gla 7 The de 
1 window display it t the entire store 
stors are Eugene M. Dworsky and Howard A. Sobel. 
L. L. Burg. 
% *+ + & 
Funera ervices for George E. Allen, retired secretary and 
easurer of the Allen and John Engraving Corporat were con- 
“Tea Monday, Au yust 27 7 Ff est Lawn Memoria Park, 
dale 
M Alle n Wednesday, August 22, at nome 5225 








GET THE FACTS ABOUT THE 
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PRODUCTS ... 


Quality and Variety 


PACKAGING ... 


Exclusive—Colorful 
Coordinated 


PROTECTION ... 


For Members Only 





See Us At 


Booth 81 
STATIONERS GUILD OF AMERICA 


1421 Chestnut Street, Dept. 0 
Philadelphia 2, Pa. 








> IN 
STATIONERY PRODUCTS 


THE QUALITY MARK ON 
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IN 

PURPLE, 

RED, GREEN, 
BLUE OR BLACK 


and reproduce any combination of 
colors (or all of them) at once. 


No Other Liquid Duplicator Gives You All These Copy-rite Features 


* Instant starting ¢ Position changeable even while machine is op- 


hoa eratin 
e Roller moistening — No priming 8 


¢ Margi-Set position control with fractional to 7 ¢ No stencils, gelatin, inks, type or ribbons 


line adjustment oA : 
e Longer runs and sharper copies in single or 


Visible indicator to show “setting” at all times multi-color 


A complete line of liquid process duplicators including electric models— 
from $157.50 to $349.50—all plus tax. F.O.B, Chicago. 


WOLBER DUPLICATOR & SUPPLY CO., 
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+ CURMANGO =) 6825 285.acacit 
: aves a daught . Jeanette a 
, t %* %& % 
OFFICE TOOLS | _ ilioe cons tum. m0, 
; tituTe, wa T T atu rea speaker A ne 
A Complete Line : ite’ ihn OF, IOC vie png agree be rs 
THE FINEST IN TIME SAVING STEEL OFFICE SPECIALTIES , wes, Flow COURTORTS May se ' es . . 
, ang Prot nal G 
Clears The Desk For Action! : : Y —. ge . ‘ és 7 
ae » ¢ = eee . a se 
4 % % * ~ 
With New A + an rr 
QLETTER SORTER SihetSheies 
} GS et k 
y y 
Sorts, Classifies, Distributes the papers ¢# able 1 . ° 
of daily work. Sloping Trays Catch and act } 1 
Hold the papers. : 1 
NO CORNER POSTS TO DODGE! Y cording to Hugh L. Clary, presid 
GREEN——-GRAY——-BROWN : eoare ar 4 s d er 3 
NO. 202 LETTER SIZE, 2 tray and base $4.00 ‘ a ¢ 
NO. 203 LETTER SIZE, 3 tray and base $5.25 , a speedily hs 
NO. 204 LETTER SIZE, 4 tray and base ... -$6.50 4 4 ate all div ' 
NO. 205 LETTER SIZE, 5 tray and base $7.50 sae ik: his “es j 
’ >| | | Tne r 
, ore 
Daily Business Sorter! : Mr Cle d Se co 
SORTING TRAY : ' ajor pr 
T aT nstailat a 
, 
Active papers can be re- , yster t 
ferred to instantly ... open ’ x 5 
like a book. When used with ‘ 5 f 
A-Z index, felders or tab ‘ 1a —_ 
guides the corrugations in , = % 4&2? 
the bottom prevent slipping. , Funeral services for Frank A. Voigt 58, propriet f the City 
OLIVE GREEN é Chitra snd Printing Company, 2428 La Brea Avenue, Los 
NO. 115 LETTER SIZE without index $4.00 lie au ‘hate etait ob the titlabiteKinley Mantial 
NO. 116 LEGAL SIZE without index $5.00 s Park Char Mr. Voigt died on Wed Jay, August 22. His M 
, , * 
4 Oak Stre mr 
s “ aqow ¥ 
CORRESPONDENCE ‘ ” 
SEPARATOR : %* & 
* An + nter + 
Keeps letters, price lists, folders » fl lat ais A = 
er catalogs separated for quick, 4 FATOENS rious 
easy reference. Not adjustable. ¢ Hot A 7 ner 
Special sizes made to order. Dis- ¢ 
tance between uprights 13”. ¢ 
LETTER Label slot each side. , “a 
SIZE 11” y = ———— -_ 
, 
2 ’ 
NO. 105 LETTER SIZE with 5 divisions—Wt. 6 Ibs. $6.00 | 4 ~ 
; ask nathan first...about 
’ 
STATIONERY < ; 0 N F D 
SEPARATOR < : GUARANTEED RECONDITI 
Fits into standard typewriter ; T 
desk drawers without papers ‘ 
catching when drawer is ‘ 
used. 3 inches high, 4 Letter size and 1 half r fase 
size trays. Holds 200 sheets. 87/," x 18” x 3” 4 Or 
Electrically welded one piece. NOT ADJUSTABLE! s 
s 
NO. 310 LETTER SIZE with 5 divisions—Wt. 4 Ibs. $4.50 | : R x - SALE 
s 
‘ 
PIGEON HOLE FILE gt hype 
s i » Men 
Keeps letters, pads and forms # -bui 
separated wherever they are # so perfectly re-built 
used . . . Shipping Room, Stock # they can hardly be 
Room or Office. Pockets 1” # f 
apart. Letter size 8. x 114%, #& told from new—can 
— Welded. Ready to use. s be re-sold at sub- 
SPEEDS UP BUSINESS ROUTINE : tantial fits. Our 
stantial profits. Ou 
‘ P 
NO. 106 LETTER SIZE with 6 divisions—Wt. 7 Ibs. $ 7.50 ‘ large’ inventory 
NO. 107 LETTER SIZE with 12 divisions—Wt. 10 Ibs $15.00 / .\) guarantees prompt 
J $F shipment. 
. y tr | ‘ 
Adjustable Center Drawer : athan Mail the coupon today for prices on recondi- 
K TRAY , n tioned equipment you can sell. Shipped subject 
DES : to inspection to rated firms 
on on ART STEEL # We purchase surplus equipment for top prices. 
ips and o 
needed desk drawer ame LIVE GREEN FINISH § 7 8 
material available without clutter and confusion y CHAS. S. NATHAN, INC. (0-1) | 
y 546 Broadway, New York City 
PACKED 12 TO CARTON 7 
NO. 425—4” x 17%” x 18” to 31” adjustable. 12 to carton $2.50 y cortified Rush me prices on the following pieces of reconditioned | 
: saw “sathins sige . —— ‘ Pec visible equipment | 
4 and fully tested 
, — | Quantity Type— Moke—_____ Size | 
ORDER TODAY! ‘ a Company — i 
wae} CURRIER MANUFACTURING CO. |..../ eo RE 
2448 W. LARPENTEUR AVE., ST. PAUL 8, MINN. L - J 
a — 
238 OA-—10/56 OA. 
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Me L-UNIT SPACE SAVERS 


It’s easy to keep your sales “on the beam” with new, versatile ASE 


L-Units. Help your customers choose the basic desk, telephone, storage 
and drawer cabinets, bookcases and tops best suited to their needs. A 
selection of modern colors. 

Your customers will thank you when you show them how ASE L-Unit 
Space Savers “clear the runway” for greater efficiency. Demonstrate them 
on your floor ... sell them as a complete package ... you'll be repaid 


in greater profits. 


Franchise may be open in your community ... write for complete information 








ALL-STEEL EQUIPMENTING <== 


Avrora, Ulinois 
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a THE COMPLETE LINE 
ee For EVERY Machine Posting need 


NSOEA CONVENTION 
CHICAGO — ROOM 612-A 


eh 


DUO-MATIC 


POSTING TRAYS AND 
STANDS ... Tray models for 
sheet sizes from 7" x 11" 

to 12" x 12". Stands available 
in skelton, fully enclosed or 
with Filing Drawer. 





PORTA-MATIC 


Trays available in 12", 1434", 
18", and 2334" lengths and 
ten widths from 5" to 17". 
Lightweight. 

Portable. 





POSTING BOX 


For payroll and other records 
requiring small capacity 
containers. Will accommodate 
sheet sizes 9" x 11", 12" x 
12", 14" x 12" and 16" x 12". 
Capacity 3". 





TILT-O-MATIC 


Five sizes for all standard 
register and sales book forms. 





V-MATIC 


Ideal housing for writing 
board and machine accounting 
records requiring small 
capacity. Eight sizes. 





POSTING EQUIPMENT CORP. 


1026 Niagara St., Buffalo 13, N. Y. 


Canadian Representative: 


J. J. CARTER AGENCIES, 90! Yonge St., 
Toronto 5, Ont. 





attenda George W. Martin 


elected 


2side 
The r -f nt made was that 7 $6 000 
100 annually are inadequate ard t+ ndustry's progress 
n relation to the dynamic progre ade t ther industries 
Other officers named in addit president were: Eugene 
C. Gallagher of San Francisco, first vice-preside Harry Sorley 
>f Vancouver, second vice-pre t: Robert H. Kerr of Los Ange 
es, third e-president; and J. Henry Willis Portland, Oregon 
ecreta 
%* + + & 
At the h an 5 nve 1a na Association of 
Public A ntants held in L S n Mid-Auagust, the point 
fc f ir + ced in con silks was the plea tor a drive 
eekina professional status for x suntants. Stuart W. Frank. 
ford, ore Jan+ f the Nat ) nea 1 at the annua 
Cees ob tee Me Seals advisory re 
, he a untan t arge busine 
ncerns practically demands al role 
C. J. Morrissey, presiden t a A r 


ted Mr. Frankford a 


ant a 
%*¥ £ & # & 
Th As Desk Compan . Broad Anaeles. re 
tly conducted a very Seas eile cg deanainal 
€ °| Ihe point was t rr o file 
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0 a ntroa r ie } Iw 8 
* &£ &€ & 
At na tt ar er ; 
mc Anaele Ch N A. ation 
Cost A ants, will beg dinn » ot the te 
L RK t, Los Ang 12 
nya % D % 8 
n_ recognition faithfu i two pa 
eresidants of the Los Ancele A ‘ 
r € t A untant have beer SDK nteq + erve mn natin 
eT Fee The two are H. Leslie Rogers mntitee. on chal 
nd Maurice J. Dahlem mittee on education 
*¥ &£ & € F 
M\ ht rea a ale 
3 through an enlarged sa repeaies: 
being f red by the Miller [ k & Saft mpany 1248 S 
Fiqu . Angeles. Ed Abramson, manaaer 








ONLY VANPE GIVES YOU 
ALL THESE: 


® Non-skid rubber mat 
in 4" typewriter 
recess 

All heavy gauge steel 
Snagproof tube rolled 


egs 
Ample leg room under 
table 

Rounded corners on 
leaves 

No seams or joints on 
top surface 
Continuous piano 
hinges 

Heavy-duty drop leaf 


Two Vanpe Profit Makers! 





VANPE BUMPER BASKET 
NO. 1315 


* Full rubber bumper 

*% Flawless finish 

* Smoothly rounded corners 
* Only two vertical seams 
* 


Heavy gauge furniture 


steel 
* All welded construction 
*& Smooth jet design easy- 


sliding feet 


arm supports 

Large, brake wheel 
casters 

Legs are recessed into 
embossings in table 
sides 


New Modern 
Styled Vanpe 
Type and Add 
Stand 
No. 400-2-DL 
with 2 drop leaves 





VANPE, Inc. 


9226 So. Burley Ave. Chicago 17, Ill. 


i 
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Whatever line of 
conventional 
duplicating products 
you now handle 


among the 
world's finest 
duplicating products: 


Flagship patented metallic 
back carbon paper 


Flagship carbon paper ribbons 


Offset ribbons 
Tabulating ribbons 
Addressograph ribbons 
Diazo ribbons 
Hote! Register carbons 
Artist transfer carbons 
School packs 
Carbon binders 
Spirit carbons 


Stencils 
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are you ready to fill the 
NEW NEEDS 
of today’s customers? 








Revolutionary changes and improvements in typewriters and 
duplicating machines now call for the carbon and ribbon products 
that provide reliably good results with these new machines. 


To meet more fully all of today’s requirements Allied research 
has developed a whole new concept in specialized products. 


Take, for instance, one example: 





Pere 


new Fiagship silk ribbon 





To those of your customers who want copy perfection you can now 
offer this special Flagship silk ribbon. Supplementing our standard 
silks — this new ribbon is beyond comparison for its uniform, long 
lasting fineness of impression. 


Let the Allied man® show you one or more of these newest develop- 
ments, which you can add to your current line, to fill the needs of 
your most important customers today—and you'll begin to get 
acquainted with the value of an Allied franchise. 


* P.S. Or we'll be glad to send you details by mail. Just write to Dept. B4. 


AAL. LEE DD carson ano rippon MANUFACTURING CORPORATION, INC. 


General Offices and Factory: 165 Duane Street, New York 13, N. Y. 
Western Office and Warehouse: 3404 So. Main, Los Angeles 7, Calif. 





ON DISPLAY AT BOOTH 132, N.S.0.E.A. CHICAGO CONVENTION 








THE DESK WITH 
FEATURES THAT 
OFFICE PEOPLE 


HAVE ALWAYS 
WANTED! 








Tilt-back follower .. . 
with expanding front 
provides “V” work 
space. 
@“V”-EXPANDING @ 4 inches more drawer 
Drawer with adjust- filing space, with Sus- 
able front tension — pension Slide on all 
exclusive with drawers full ca- 


NORTHWEST. pacity 27”. 


Plus attractive satin chrome hardware . . . lock in 
center drawer locks all drawers with one key. . 
combination finishes . . . standard colors — gray 
and green — popular pastel shades available . -. 
and cigarette and alcohol proof high pressure 
laminated or linoleum top. 

And, it’s available in ALL styles and SIZES. 

Here is a desk that you will find has an immediate 
acceptance with all your customers. You have only 
to show it to sell it. Ask us for complete details, 
prices and discounts NOW. 


20% MORE FILING 
SPACE WITH “‘V”’ EX- 
PANDING FILES .. . 
AN OPEN DOOR TO 
SALES YOU’RE NOW 
MISSING! 


It’s like an extra file drawer you're 
offering customers with any 
NORTHWEST “V” EXPAND- 
ING File . . . the 5 drawer shown 
here. provides the usable filing ca- 
pacity of 6 rigid front drawers. 
This saving of valuable floor space 
fully meets today’s business de- 
mands in the face of high building 
costs. That’s not all — NORTH- 
WEST “V” EXPANDING Files 
incorporate features of maximum 
efficiency and convenience — plus the original economy 
of fewer files to do the job in any office. Let us tell you 
the complete story of “V” EXPANDING Files (all sizes 
to equip any type office) . . . write for prices and dis- 
counts today. 






NORTHWEST 


METAL PRODUCTS CO. 
1337 E. Mason St. @ Green Bay, Wis. 
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> Stee] Furniture Company, | nanager 

and pertecting the sales organization, an already 
bracing several men 

Two new esmen added are Cal Margulies and Duke York, 

both experienced salesmen. A new feature of the set-up is the 


alioting of protected territory to each outdoor man. 
%* £ & & & 


A a" s 


Homer Jonas, formerly with the National Office Furniture Com- 


pany in the Wilshire Blvd., store now manager of the office 
furniture division of the Schlorman Wholesale S Rooms, at 
8820 Beverly Blvd. Mr. Jonas has been connected with the office 
turniture business in the Los Angeles area tor rm than 25 years. 
his present set-up sales contacts are largely with interior di- 
rs and involve no retail se | 
The National Office Furniture 218 S pring St., L 
Angele na sed its Wilshi D ror branch wa 
pened about five years ago 
Ed Navarrete, manager, reports a fire which was started in 
rubbish outside the main store, evidently by asters n Sunday 
night, August 26. Damage inside t large, but some did re 
ult from automatic sprinklers which were opened by the heat 
m the tire outside, 
%*¥ £ & €& & 
The Atlas Stationers, 36 S. Ander St., a fin which has grown 
om th tatus of a small stationery store t a institution 


handling stationery, office furniture, and all kinds of office equip 
+ 


ment, in a period of less than 25 yea added tt new people to 
its staff during the past few weeks. The three are as follows: 
Miss Ruth Wallace, who comes fr: W. & J. Sloane Company 
ffice furniture division, and wh th Atlas has charge of furniture 
design and interior decoration; Floyd Chamberlain, who comes 
rom the Underwood Corporation, to serve as ar tside salesman: 


comes from the Toledo Scale Company, Dayton 


and Ed Thor, whc 
Dhi rve as an outside sa 


Jnio, a t e ‘ nan. 
Robert Adler and Louis Tolonsky, partner 


wnersnip 
° 


| p 
the business, have plans made for three weeks’ absence from 
ec j 3 which time they wi visit factories in St. Louis 
Warren (Pa and Hampden, Massachusetts. WI absent, they 
will attend NSOEA convention in the Conrad Hilton Hote 


Vnicag 


tember 29-October 3 








ie é is 
MEANS GREATER PROFITS FOR YOU 
The PICO Adding Machine is compact and handy to use, 
with Automatic Carry-Over for prompt and simple opera- 
tion! Made to fill the need for an automatic Adding Ma- 
chine that can be carried in a briefcase, yet large enough 
to compute up to 9,999,999. 
It's finished in Jet-Black Steel and Polished Brass for a rich, 
Custom Black n' Gold effect and weighs less than a pound, 
so it makes a perfect mechanical travelling companion for 
any salesman... executive . . . businessman. 
FREE Lifetime Registration with each ma- | 9* : 
chine. SEND FOR DETAILS TODAY! List 


THE PERFECT GIFT ITEM 
TAVELLA SALES CO. “New iersty 
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. Good 
business 


+s by design... 





Elastic* U. S. Naugahyde® and U. S. Koylon: 


the finest in vinyl upholstery the finest in foam cushioning 





A top prize in the recent nation-wide decorator contest goes to Morton Marks & Sons, Inc., 
of Richmond, Virginia, for this office that’s as practical and comfortable as it is handsome 
and efficient! The secret — furniture upholstered with Elastic U.S. Naugahyde...the long- 
wearing, over-all vinyl material that resists soil, wipes clean with a damp cloth. Yes, sir, 
Elastic U.S. Naugahyde is the perfect office upholstery because it keeps its luxurious 
good looks under the hardest kind of day-in and day-out use. Specify chairs upholstered 





use, . . . . i+ ; 
pera- with Elastic U.S. Naugahyde and cushioned with U.S. Koylon Foam—it’s good business! 
a For further information write: U. S. Rubber, Coated Fabrics Dept., Mishawaka, Ind. 
joug 

rich Sofa by Monarch Furniture Company, chairs by Jasper Chair Company, ali upholstered with Elastic U. S. Naugahyde 
ound in Ox Blood Burnished Antique—just one of many patterns and colors. Draperies in the Oriental pattern of Breathable* 
n for U. S. Naugahyde—the new deep-dimensional vinylized woven material. *Pat. App. For 





Li ra 
7 United States Rubber 


Rockefeller Center, New York 20, N. Y. 











Never before have businessmen been wider awake to 
the need for real protection for their records. And 
never before have you had the record safe to show a 
businessman that would sell itself as fast as the new 


Protectall. 


The gleaming new Operations Panel . with its new 
‘‘Counter Spy’’ Lock and modern jet-trimmed handle 
... gives ita look as modern asa new 1957 automobile. 
And the new color-styled shades exactly match the 
newest in office furniture—another fast-selling plus for 


the new Protectall line. 


And don’t forget, every Protectal! Safe bears the inde- 
pendent Underwriters’ Laboratories, Inc. ‘‘C’’ label, 
certifying it has passed their severe one-hour fire test, 
and the Underwriters’ T-20 Tamper-Resistant and 
Relocking Device Labels. So you're talking real pro- 
tection, real insurance savings when you're talking 
Protectall. Get set now to cash in big on the new 


Protectall line. 


Write for full profit details and catalog showing the new 


ne of Protectall Safes 


New “Counter Spy” Lock... 

New Streamlined Operations Panel .. . 
New Color Styling . .. head list 

of new features that will make 
Protectall more than ever 

“the fastest selling line 

of safes in America.” 















LLL 
Jose I, New “Counter Spy’’ Lock has numbers on top edge of dial 


w 
Y \ instead of face. Only the person working the combination can 


Complete range of models in New “‘Color-Styled’’ Shades for the modern office 
Colors include Desert Sage, Mist Green, Bankers Gray, Copper Tan, Chesapeake Green. 


see numbers dialed 






































~ i — —aldiin 
Outside Dimensions Inside Dimensions | Approx 
Code High Wide Deep High Wide Deep | Weight 
| gow ~ age ” yr | aw i | io | pane the 
DIRECTOR | 58 | 39 zy fT ae [a3 [zor | 1305 bs | 
COMMERCIAL 48” | 25” Yo a 39” | 20” L 20’ 810 Lbs | 
ieee se $——————— a i - : | na 
ACCOUNTANT | 41’ 1 25° 27” a” | 20” 2( | 705 Lbs 
= ————— $F — + ~ -—+- —-+ - +}—_____—__——— 
IBRALTAR 36” a2” 24” 27” | 17” a7” 4 
G t a | c —+4 — = i J ‘0 Lbs. | 
CHALLENGER | 31” | 19” 24” = 64 14” 17 450 Lbs. | 
_————_$_$__________— +— —-—— + - ——+- - +> ew 
TREASURER [| 3” | 9 19” a6 Cd 14” 12 400 Lbs. | 
executive | 23” | 15" 19” 14” | 10” 12” |  265Lbs. | 
EXECUTIVE | = ok. a | a | __ 260 tos. J 











Protectall Safes 


HAMILTON, OHIO 
Division of The Mosler Safe Company 


Be sure to visit Protectall Exhibit Booth 152 at the N.S.0.E.A. Convention. 





There is a LUXCO Stand for al- 
mostevery machine. Every LUXCO 
Stand in this complete line (16 dif- 
ferent models) has been designed 
and fabricated for a specific job, so 
it can be matched perfectly to a 
machine for absolute safety, effi- 
ciency and economy. 








Outstanding Exclusive Features... 


e SILENT STEEL—Sound engineered construction . . . undercoating for full insulation 
. cushioned retainers and guide bars . . . noise reduction properties 
superior to any other construction. 


° UNITIZED TOP SUPPORT—Continuous ring is rigidly fastened completely 
around the top. Solid, vibration-free support. 















LUXCO Leads Again 


Years ahead in design 
Silent Steel . . . large, roomy, solid top Model B605 


and leaves . .. smooth rounded edges... Business Machine 
simple, positive hinges... large diam«:er Stand with Cush- 
easy-rolling casters—all these and more ioned Bars and Re- 
are found on LUXCO Stands. tainers 


True beauty with func- 
tional perfection, 
styled to match the 
new modern machines. 


LUXCO is today’s modern stand for to- 
day’s modern mechanized office. 


















Model B400 


New Low Cost Ele. 
vating Stand 

The newest member in 
the LUXCO line is sen- 
sationally different. A 
stylish, solid, silent, 
“Office - Engineered” 
low cost elevating 
stand. 


Manufacturers of Quality Office Equipment SINCE 1946 


Inc., KING AT FRONT STREET LACROSSE, WISCONSIN 
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New “Counter Spy” Lock... 


New Streamlined Operations Panel... 
New Color Styling... head list © 

of new features that will make 
Protectall more than ever 

“the fastest selling line 

of safes in America.” 





i amar rr . 
Ws 80 Tt, New “Counter Spy’’ Lock has numbers on top edge of dial 


Never before have businessmen been wider awake to My 
Y \ instead of face. Only the person working the combination can 
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the need for real protection for their records. And 


never before have you had the record safe to show a 5 > J 


businessman that would sell itself as fast as the new 


see numbers dialed 












































Protectall. Complete range of models in New “‘Color-Styled’” Shades for the modern office 
The gleaming new Operations Panel . with its new Colors include Desert Sage, Mist Green, Bankers Gray, Copper Tan, Chesapeake Green. 
—— ——— ——— — — _ —— - ies T = > ~ 
*‘Counter Spy’’ Lock and modern jet-trimmed handle iz Outside Dimensions | Inside Dimensions Approx 
o¢ 4 W igh Wide Dee: W 
... gives it a look as modern asa new 1957 automobile. = —— | — _—— a. . as 7 — 4 
And the new color-styled shades exactly match the DIRECTOR —_ 58” a dll 29 _= | al | a } 1305 uss. 
MM r 95” ” gq” | 20’ | 
newest in office furniture—another fast-selling plus for co MMERCIAL “ a i 25 27 e.  achansieen | } _ aoe 
the new Protectall line | ACCOUNTA NT + } 2 = = 2 32 ee wee = = uae 4 
GIBRALTAR 36 22” 24” 27” | 17 | 17” 540 Lbs 
And don't forget, every Protectali Safe bears the inde- : : T en os : ee 
8 CHALLENGER 31” | 19” 24” an” 14” | 17” 450 Lbs | 
pendent Underwriters’ Laboratories, Inc. ‘‘C’’ label, re _ T + arr mer ~ : — a 
TREASURER fs oy 1?” 19” 22” 14” 12 400 Lbs 
certifying it has passed their severe one-hour fire test, EXECUTIVE a T > T 19” 14” T 10” _ | 245 bb 
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and the Underwriters’ T-20 Tamper-Resistant and 
Relocking Device Labels. So you're talking real pro- 
tection, real insurance savings when you're talking 

Protectall. Get set now to cash in big on the new Protectall Safes 
Protectall line. HAMILTON, OHIO 

Write for full profit details and catalog showing the new Division of The Mosler Safe Company 


ne of Protectall Safes Be sure to visit Protectall Exhibit Booth 152 at the N.S.0.E.A. Convention. 











There is a LUXCO Stand for al- 
mostevery machine. Every LUXCO 
Stand in this complete line (16 dif- 
ferent models) has been designed 
and fabricated for a specific job, so 
it can be matched perfectly to a 
machine for absolute safety, effi- 
ciency and economy. 








Outstanding Exclusive Features... 


° SILENT STEEL—Sound engineered construction . . . undercoating for full insulation 
. cushioned retainers and guide bars . . . noise reduction properties 
superior to any other construction. 


° UNITIZED TOP SUPPORT—Continuous ring is rigidly fastened completely 
around the top. Solid, vibration-free support. 















LUXCO Leads Again 


Years ahead in design 


Silent Steel . . . large, roomy, solid top Model B605 
and leaves . .. smooth rounded edges... Business Machine 
simple, positive hinges .. . large diameter Stand with Cush- 
easy-rolling casters—all these and more ioned Bars and Re- 
are found on LUXCO Stands. tainers 


True beauty with func- 
tional perfection, 
styled to match the 
new modern machines. 


LUXCO is today’s modern stand for to- 
day’s modern mechanized office. 


















Model B400 


New Low Cost Ele. 
vating Stand 

The newest member in 
the LUXCO line is sen- 
sationally different. A 
stylish, solid, silent, 
“Office - Engineered” 
low cost elevating 
stand. 


Manufacturers of Quality Office Equipment SINCE 1946 


BADGER, Inc., KING AT FRONT STREET LACROSSE, WISCONSIN 
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Satisfied Customers = 


REPEAT BUSINESS 


The satisfaction given by swivel office chairs and 
typewriter desks depends on the quality and efficiency 
of the operating fixtures. That is why it pays to insist 
on. Seng-Equipt office furniture. Seng quality assures 
satisfied customers and future sales. 


, Precision engineering and tested designs, are com- 
bined with the finest workmanship and materials to 
make Seng Fixtures last longer, function more smooth- 
“ly and protect you against costly adjustments. Specify 
Seng Equipment on all office furniture. It is used by 
manufacturers who take pride in their products. 


For Office Chairs 


Seng action controls are easily adjustable to suit 
the user. Nylon bearings at vital pivot points supply 
smooth, silent tilting and turning and prevent wear. 


For Typewriter Desks 


Seng Fixtures bring the typewriter to typing posi- 
tion with effortless smoothness. They provide a stable 
platform for typing. 


Te SENG Comaany 


1450 NORTH DAYTON ST - CHICAGO - 22- ILL. 


LARGEST SPECIALISTS 
HARDWARE 


1874 .- WORLD'S 
IN FURNITURE 


SINCE 
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Effective Display Promotes 
Coin-Operated Typewriters 


@ THE TYPEWRITER DEALER interested in the possibil- 
ities of placing coin-operated models out for public use wil] 
find that there is plenty of profit potential—but only if some 
basic fundamentals of human nature are taken into considera. 
tion, according to A. N. Stadler, head of University Type- 
writer Company, Philadelphia, Pa. 

Stadler has been actively operating a separate subdivision 
of the firm, under the title of Type-O-Matic service in the 
City of Brotherly Love for several years, and currently keeps 
between 25 and 35 machines out in continuous operation the 
year around. Operated on the basis of ten cents for half an 
hour, the coin-actuated machines have stood the gaff of con- 
tinuous use well, and in fact, are actually less damaged by 
long periods of coin-operated service than are standard ma- 
chines rented for short-time use by business organizations. 

Pass up Machines 


One of the first lessons which Stadler learned was that the 
public, for the most part, was not aware that there is such 
a thing as a coin-operated typewriter available. Thus, they 
will pass up machines on display in public places simply be- 
cause they are not aware that dropping a dime in the slot 
will make the machine available for half an hour’s use. 

Consequently, step number one was to equip every coin- 
operated machine with a large, easily readable sign which 
givey full details on proper operation, as well as calling atten- 
tion to the machine itself. Painted in red, white, and blue, 
these are attractive enough to “stop traffic.” Where he ma- 
chines are placed on location primarily for letter writing, an- 
other important philosophical angle comes up, according to 
Stadler. This is the element of privacy, which is so important, 
he has found, that the coin-operated typewriters success or 
failure depends upon it. 

For a typical example, Stadler has 25 machines installed 


... Qolls on Sight! 
a shelf ( 
plate to 









fit most 


: any 
' desk 


@ Permits clear, quick reference to 
phone lists, calendars, price 
schedules, etc, 

@ Reference material quickly add- 

ed or changed by simply lifting 

hinged plate. 

Provides an excellent, 

clear writing surface. 

Protects reference material from 

wear and tear of everyday use. 

Adheres to either wood or metal. 

Practically unbreakable. 

Standard size 12'/,” wide x 15” 

long. 


You will find VISO-DESKPLATE a good “door opener" for 
new accounts and an excellent ‘conversation piece’ for your 
established trade. 

Sample and Price Schedule upon request. 


—D. C HEY CO,, INC. 


Minneapolis 15, Minn. 


cry stal- 


Material easily changed 
by lifting the hinged plate 
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55,000 teachers... 


of commercial subiects will see this new ad in the 


current issue of ““FBE Bulletin” ( Foundati 


Education )—another advertising plus that’s helping ¢ 
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dealers enjoy record sales this year! For informatiot 
concerning Clary products or dealer franchises, please writ 
Dealei Byhutsieer Dept A106 ( ‘lary Corpo) 
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NEW / servo sTAPLER 


USES STANDARD STAPLES 





5” ALL STEEL STAPLER 


Chrome and decorator color finish on base and top 

Open channel loading mechanism 

Comes complete in combination package with 1000 staples 
Color assortment: red, green, black, gray 

Ideal for home and office as a stapler or a tacker 


Manufacturers of standard and industrial type staples to fit 
almost every make of stapling machine on the market. 


Write for prices and dealer discounts 


ALL TYPE 
STAPLE CO. 


= MANHATTAN AVE. 


“TYPE-RIGHT’ 


 ameaggay Stands 


Like Magic — will increase 
her efficiency 10% or more by 
the simple turn of a knob 
The "Type-Right" adjustment 
unit elevates the typewriter to 
fit the comfort and correct 
posture of the typist. Four 
inch range of adjustment in 10 
seconds 





A-11 







STAPLES 






UNION CITY, N.J. 











Specifically designed for use with 
comptometers, calculating machines 
and similar business machines. Out 
standing in design and stability, this 
stand provides greater efficient work- 
ing area to accommodate the oper- 
ator. Sturdily constructed all-welded 
steel tubing for longer vibration- 
free life. 


FOR A COMPLETE LIST OF OVER 30 BUSINESS 
MACHINE STANDS WRITE FOR DETAIL AND CATALOG 


THE CORRECT EQUIPMENT LEADS TO CORRECT WORK! 
HARDWARE ENGINEERING COMPANY, INC. 


Division 











Office Equipment 


GARRETT, INDIANA (ACTS 
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in the Officer’s club, Non-Commissioned Officer's club, and 
other service centers at Fort Dix, N. J., huge army post near 
Philadelphia. These machines, all of them installed on heavy 
desks provided for the purpose by the post management, 
showed a disappointingly low return, such a small profit, as 
a matter of fact, that the Pennsylvania office machines dealer 
was at first moved to relocate them elsewhere. .towever, he 
fortunately paid a visit to the post during the evening hours, 
when the typewriters naturally would receive heaviest use, 
and studied the situation thoroughly. 


Need Privacy 


Here, he found, without the least doubt, that it was the 
matter of privacy which was deterring army personnel from 
making use of he machines. Installed without prior thought 
to this matter, the machines in most instances, were lined up 
along the wall of the club, with the typist using them sitting 
so that anyone passing by could readily read over their shoul- 
der. The disastrous effect of this on a young service man who 
felt like writing an endearing letter to his “lady love” can 
well be imagined. 

It was noticed, for example, that one young man who be- 
gan a highly sentimental letter was continuously bending over 
the typewriter, or shielding his words with his arm, when- 
ever any one passed. 

Here, the logical solution presented itself immediately. This 
was to relocate the typewriters in such a way that the user sat 
with his back turned away from the traffic. Naturally, it wasn't 
possible to move the machines into the center of the room or 
into separate spaces. What Stadler could do, however, was to 
turn the small desks on which they were mounted at 90 de- 
grees to the wall and to space the machines at least five feet 
apart, so that the location became clusters of two machines 
face to face, with wide spaces in between. This meant there 
would be no “peering over the shoulder” since there was no 
reason for any person to pass between the seated typist. 

The efficacy of this plan may be seen from the changes in 
figures profit-wise. Whereas during the first six weeks, the ma- 





HANDY “GLIDEX"” 


TRADEMARK® 571978 


TELEPHONE BRACKET 


A Stable Seller the Year 'Round 








Saves desk space—swings in any direction— 
Keeps phone in easy reach yet out of way— 
The only bracket made to hold present models. 


Made of strong, durable steel, Extends to 30 rigid 
inches. Closes only 9 inches. Various types of mount- 
ings available for attaching to wall, desks, table 
edges, side of tables, etc. Nothing to get out of 
order. Eliminates nuisance of phone cord mussing 
desk papers. 


WRITE FOR ILLUSTRATED LITERATURE AND DEALER'S PRICES 


4 MAAK 





GUDEX MODEL Me B08 
DP ANoeD 





GLIDEX CORP. 


4538 W. ROOSEVELT ROAD, CHICAGO 24, ILL. 
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SEE THEM AT 
THE NSCEA CONVENTION 
BOOTH 140 





Get full details from 
this BIG, NEW 
FUL-VU CATALOG 
Just Off Press 

(Write for your copy today) 









‘ANNOUNCING 


101 NEW flu 
BUSINESS BUILDERS 


TO BOOST YOUR PROFITS 
IN THE MONTHS TO COME 


There’s plenty new coming from Ful-Vu! 
- - 
® 
fu [ x Ui 


. . Unique new album designs 
. . New plastic sleeve specialties 
. . New binder materials and colors 





i I> GLORIFIES . .. New universal Mikafilm protectors 
SYSTEMS OF . . . New desk accessories 
DISPLAY . .» New Utili-cases . . . and lots more! 
Actually, the total comes to well over 101 new Ful-Vu 
COOKS’ INC. items to build new business for you during the coming 
BLACKWOOD, N. J. months. Each is backed by the quality that has long 


since made Ful-Vu the leader in its field. And each is 
designed for fast, profitable turnover. 


EXPORT: Langsam Co., 5 Beekman St., IN CANADA: Preston-Noelting, Ltd., 
New York 38, N. Y., U.S.A. Stratford, Ont. 

















OF COURSE! 


Those Good Dependable 


Telephone Diamond 3-7965 


— er 








Kerr Pens for 
Banks and Offices 


Fountain 
and 
Ballpoint 









Satin Chrome 
Satin Bronze 








os . Two Tone Bronze 


te 4 
a, 
: 2 
PP cet 


546 South Rockford 
TULSA 20, OKLAHOMA 











AL 
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Multicubicles with 


ings. Printed forms, envelopes, mes- 
sages, etc. “Divi-Rack” Units build- 
up. 
STEEL UTILITY CABINETS 
Pictorial pTAPRICE / 
Catalog hie : . 
Pre ookcases, storage cabinets, multi- 






An adjustable assorter in 3 heights 
For office, mailroom and factory. 


variable spac- 




















drawer cabinets, etc. 


L PURPOSE STEEL PRODUCTS CO. 


Jamaica 21, N. Y. ® Michigan 2-2910 


90-15 77th Street 








chines had earned only $120 under the old arrangement, this 
revenue increased to $216 for the next six weeks period, due 
directly to the fact that nobody’s correspondence was “on 
display” while using the coin-operated typewriters. 

Going still further, Stadler has achieved similar increases 
with machines installed at the Philadelphia Navy Yard, at 
Temple University, LaSalle College, service organizations in 
the downtown district, such as the USO, Red Cross, and other 
such locations. In every case, Stadler is careful to provide 
handsome, attractive machines which are thoroughly renovated 
from an appearance standpoint, well for mechanical 
reasons, when they are brought in from location. “People will 
simply not attempt to operate a rickety, unattractive machine,” 
it was observed, “probably because everyone has had unpleas- 
ant experiences at sometime in the past with attempting to 
use an old, stiff unreliable typewriter.” 


as as 


Signs Help 

Small “selling signs” have proven likewise helpful in devel- 
oping more play on the machines. A typical sign on a rental 
typewriter at Temple University suggests “Save time — type 
it!”, in service clubs another type of sign frequently used sug- 
gests “Write that letter today!”. Others suggest “How long 
since you typed a letter?” or “Tired of long hand? — Type it 
instead”. 

Where the location features a newspaper, such as a college 
newspaper, or a base newspaper on a military post, Stadler 
contracts for simple display ads which point out that rental 
typewriters available, naming the location. This sort of 
“advertising” is consistently helpful, and in many instances, 
dimes collected have doubled within a short space of time. 

There is no such thing as a “typical customer”, according 
to Mr. Stadler, even though service men far away from home 


are 


and with much time on their hands would probably rank 
first with college students under such circumstances a close 
second. 


“We have found that people from all walks of life have 
had some typing experience, and many housewives, for ex- 
ample, who have no contact with typewriters whatsoever, 
actually enjoy sitting down and writing a letter owed to some- 
one, simply because they get an opportunity to try out old 
skills,” Stadler said. 

The Philadelphia operators coin-operated typewriter divi- 
sion is large enough to require separate personnel, and cer- 
tainly shows a return well above that of standard rental oper- 
ations.—RAI 


Handwriting Foundation Issues New Booklet 

Following the enthusiatic response to “The Home Secretar- 
ariat”, the second in the Second R Series of Handwriting 
Foundation booklets, the organization has published a “Hand- 
writing Training Manual” for businessmen and office managers. 

Copies are available from the Handwriting Foundation, 
1426 G St., N.W., Washington 5, D.C. 

In the preface, the Handwriting Foundation says, “The 
ability to write a neat personal note, as well as a neat order 
slip, are major assets that are being overlooked by many of us. 
Thus, this manual can serve as a stimulus to thought, attention, 
and perhaps action, on the subject of handwriting.” 


South Markets, Inc. to Represent Sengbusch 
Sengbusch Self-Closing Inkstand Co. recently announced 
that arrangements have been completed with Elmer J. Scott, 
president of South Markets, Inc., Birmingham, Ala., to have 
his firm represent the company in the Southeast. 
States covered include Alabama, Mississippi, 
North and South Carolina, Georgia and Florida. 


Tennessee, 





Emco Sales & Service to New Location 
Emco Sales & Service, printers, engravers and _ stationers 


of New York City, announce that they have outgrown theif 
present quarters and moved to 43 W. 16th St., New York 
11. The same telephone number, ORegon 5-5170, is mait 
tained. 
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IT'S HARTER AGAIN...WITH 





MODEL MODEL 

54-R 54-S 

TUBULAR ONE-PIECE FORMED 
BASES STEEL BASES 

MODEL 

55-SsS 





NEW COMFEIT CHAIRS 


that put QUALITY in the low price range! 


Judge these chairs by any measure you wish. The seats, 


cushions. Formed-to-fit steel backrests are cushioned with 


Hy for instance, have molded foam rubber-Nucraft 


cool foam rubber. In upholsteries and finishes in 


eee 
Li (a D em D everything from backrest to casters you'll find quality in 
rT ri nm Cc Nn each detail. But the big news is that you get all this at 
STURGIS, MICHIGAN a price that’s truly competitive. If there’s no Harter 


STEEL CHAIRS dealer in your area, drop us a line and lets talk it over. 


Harter Corporation, 1025 Prairie St., Sturgis, Michigan 
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TOP QUALITY 


La Salle 


Traditional — Contemporary — Modern 
Office Accessories 





Nos. 272 to 277 21/2” deer 


She” diameter at top screer Ash Trays - Floor Smokers 
Screen tops, closed snuffer types 
jlass_ liners. Walnut, Brass 


ers 
Genuine Bronze, Anodized Alu=i- 
num, Chrome Plated and baked 
finishe 


No. 775 Same Ash Tray in Clear 
Gold or Satin Silver Anodized 
Aluminun 


Nos. 272—277 from $3.00 

for Colored Receptacles th 
Chrome Screen to $8.50 for 
Jewelers Bronze. Companion Smok- 
ers from $9.00 to $20.00 list 


Two styles — two sizes Walnut 
Trays. 6” Crystal or Amber Glass 
Liners $4.00, 8” $5.50 

Walnut Floor Smokers from 
$18.00 to $24.00 list. Three 
smokers with Tapered Posts and 
Brass Ferrules—two with Satin 
Brass Handles — heavily weighted 


pases 


Write for complete catalog 
covering Ash Yrays, Smokers 
and Costumers. 

Tell us metal furniture line han 
died we may recommend 
Suitable finishe 


SL, Sb propucts co. 


2216 N. CLYBOURN AVENUE CHICAGO 14, ILL. 














PACIFIC NORTHWEST 


by C. M. LITTELJOHN 
918 Twelfth Ave., N., Seattle 2, Wash, 


Robert W. Huber, the Northwest district manager for Inter. 
at 5! B é peen éppointed d- 


s Machines Cort tion, has 
ect t recruitment for this f tion, witt headquarters 
tablished in New York City. M Huber, tirst ned IBM {5 
years ag >eatTie as saies repr entative ater se ng @s Dranch 
manager of the IBM offices in Spokane, Wash. accounting-me 
nine : snager in Seatt } Tne Se TT orancr manager, 
n+ 4 > y tha aouties and r r c 7\a w € ‘ ean arged 3, 
dis menager 1 the state f Washington, 
1 Montana N 3s the territory ot Alaska 
ne w c ra } The k yee recruiting 

na Sic 
* ££ &© © & 
Well-kr T the statione ma printing Teia of Pc rtland 
Dre., Larry Riddle has sold his S Riddle Inc., with 
h he 1s associated tor almost t Jecades, and has purchased 
Seorge M. Allen & yt Beaverton, Ore., which 
ha J the Riddle Pre to produce general commercia 
4 7 a+ ra 

* *&*& & €& & 
batterie t data proce y office machines, 
ne & Telearatr a nas ecenftily launched 
new data proce 3 center a e of the most 
1dvanced TTICé t this nature sttie, Was! T serves aS 4 


all operating departments of the company 

ngton and Ilda George C. Blackaller, acting 

er for Pacific Tele; e, has been appointed data 
snager. A. P. Heywood, audit tated the new 
ae P , f P 1 m! erical data 


nd w i ender possible tior t nsiderable data that 


pracrical f 
* £ &£ & & 
Reflecting their pioneering in to 1 tationery and book bus 













THE 
STANDARD OF QUALITY 
IN ALL-STEEL 

OFFICE APPLIANCES 

















PENNANT =— PRICED TO SELL ON SIGHT! 


WRITE TODAY for Beautiful 12-Page Color Catalog. 


See us in Booth 319-320 
F \ NSOEA CONVENTION 


ARTS MANUFACTURING CORPORATION 





A Division of Blackstone Manutacturing Co. Inc 
4630 W. Harrison Street * Chicago 44, Illinois 
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CHRISTMAS gm 


Have You 
Ordered Enough? 
2 


Do Not 
Underestimate 
Increased Sales... 


CRAM Quality GLOBES 


CRAM’S NEW 
Modern World Atlas 





. . 
Cree 


worldauas J a 


Publication Date 
Nov. Ist. .Price $8.95 


Pre-publication 
Special Price. . .$7.95 


Have you ordered? 
If not, better hurry. 











THE GEORGE F. CRAM CO. INC. 


730 E. Washington St., Indianapolis 7, Ind. 
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quarter Only Office Valet Units provide an efficient, com- y eq \ 
heal pletely flexible space-saving and sanitary system ; 4 
wih of storing employee “wraps.” They will double 
rg das lockerroom capacity, and can be fitted into any 
Alaska available space near point of work. They keep 
" wraps out in the open, spaced apart, aired, dry and 
* * 


‘in press.” 

, with Office Valets accommodate 3 persons per sq. ft. 
of floor space. They are functional and modern in 
design, are beautiful in new baked enamel finishes 
ie and are built for lifetime service of strongly welded 
nella and reinforced heavy gauge furniture steel. 





6s 4 

mpany 
d data 
he new 3U-4 Office Valet Rack. 4’3” rer 
al dat long — capacity twelve codts 
te Hi and hats, overshoes and um- 

brellas. 3U Valets available in 

% * any length 3'3” and longer 
k b by the foot. 
—— 





$-6 Office Valet Cos- 
tumer. Six spaced 
hangers—six indi- 
vidual hat spaces—and 
umbrella rack. Ideal 
for private offices and 
reception rooms. 


2U-4. This attractive 4-ft. double- 
faced unit accommodates 24 
people. 





No. 342 Valet Wall Rack mounts 
directly on any available wall 
space. 3, 4, and 5 ft. units inter- 
lock to make continuous racks of 
any length 








Exclusive Office Valet Design F. 





ave; 


Hats rest on high em-§ Shelf bracket has new] The forward edges of} Add-on feature assures 
bossed ribs in spaces} wide box design and re-] shelves are smooth wide] not only maximum effi- 
individualized by even" ceives shelves from either ® closed face channels. For-* ciency today but for 























higher cross ribs. Shelves right or left sides. Shelves ward ends of bracket arms future expansion or altera- 

Slotted to permit drying snap-lock rigidly into po- provide slightly over-lap- tion as well. Exactly Write for 
and prevent dust accumu- sition to make racks of ping radius facing. Valet matching 3’,4’ and 5’ sec- Bulletin OV-13 
lation. any length. equipment always has a_ tions assure perfect fit in 


custom made appearance. all situations. 


Vo G z L- a ET e RSO N C O. 1127 WEST 37th STREET @ CHICAGO 9, ILLINOIS 
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STor,e Losi nae 


SA LES 


HIGGS cnsins ins 


must always be kept in stock = 


Nothing but Higgins fills the bill for Higgins enthusiasts. 
In their constant demand your Higgins Ink stocks are like 
cash in your register. 


<7 Higgins Inks are sure sellers, fast sellers 


e™, They have greater turnover than any 
G similar products 


The short line is easy to order and 


% scientifically planned for use and sales 


Keep well stocked. Keep customers happy. Keep profits 
snowballing. Why not check that stock NOW! 


In Black, White, and 16 Colors 
76 years of service to the Industry 


HIGGINS INK CO. INC. srook.yn. New york 









NEW 
STACOR-MATIC 


=. 


4 Toe TOUCH con® 


drafting 
table 
that makes sales sense | 


© Increase ain efficiency 
@ Save man-hour costs ® Reduce waste motion 
© A complete work-station in one unit. 


Get all the facts — send for illustrated Bulletin 603 
and complete Stacor catalog 


STACOR EQUIPMENT CO. 


770 East New York Ave., Brooklyn 3, N. Y 
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Costeilo 
model i 


beauty 
ticity. 
gift for 
sociates 


It will pay to display 
Weber Costello globes. 
Send for free, helpful 
30-page book MG-32 
“How To Sell Maps and 
Globes." Will help you 
to cash in on Christmas 
business. 


WEBER COST 


CHICAGO HEt 


MANUFACTURERS OF: CHAL 
ART MATERIAL 


There's a Weber 
every purse. Every 


nized highest quality, 





The USEFUL 
\ a 


Gifts of 


Charm 
Dignity and 
Ph a LIFETIME! 





globe for 







s of recog- 






and authen- 
A practical 
business as- 

or friends. 









Send for illustrated 
Catalog $G-55—play !t 
safe—order early. 


ELLO COMPANY 


GHTS, ILLINOIS 


KBOARD - CHALK - ERASERS 
Se Md) |) 
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No. ST-150-A 








Natural satin brushed aluminum finish on the frame. 

Genuine foam rubber cushioning throughout. 

Gracefully styled. 

Upholstering is available in a wide variety of materials and 
colors. 


Beauty 


@ Materials can be furnished in any desired combination. 
‘ ket Comfort © A beautiful product by expert craftsmen. 
the for ‘ 
SPECIFICATIONS 
Economy | pace 

rT O@verll UMD. ... .. 2c ne saadieederddésban se vkcddameaten 3514” 
: Seat 00 HOSP «cece ccccc cet hecesecees weccccevscceveoncts 18” 
Durability : WAG 60 BOND. oo ccc ccccuvcadscekeeietes+4ecreneeeee 19” 
= Deptt Of Seat . nc ccccccccccccvevscvessesceveccssseceeees 18” 
: Height of Back ......... WYTTTITIT Tit Titit Tl) 12” 
Wele of BO « cctcccccccesececvosecetuesecseseuebesbee 18,” 
Widele Between ATMS 2 cc cccccccccesesescccccccccescees 19," 
Met welght 2c ccccccccccccceseeeseeseesesecsccesss 214, Ibs. 
Stinging We. .cccccccccceccesssesbecesicosoccesees 30 Ibs. 








America’s Standard of Business Seating 


DISTRIBUTORS 
METROPOLITAN N. Y. & EXPORT DISTRIBUTOR 


ALUMINUM SEATING / cipozalé ee Sat case 


SAFE & EQUIPMENT WHOLESALERS, 260 5S. Fifth St.. Philadelphia 6, Pa. 
STRIBUTOR 














17 So GmeeeyY STREET ° AKRON 8,OHIO “WEST COAST DI 
WHOLESALE OFFICE EQUIPMENT CO., 81 Minna St., San Francisco, Calit. 
WAREHOUSES: Los Angeles, San Fra Beattie 
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f the itstand ng banks in the Northwest. Value t the beauti- 


= u W al quarters and its modern architectural exterior has 
peen ennanced by the manner in which Ruud and Rochet did 
their stuff in the interior. 
INGENTO VJUaiI aaa 
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C The Record Stationery & Office Supply store at 8 
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TEE WORLE'S MOST BLAU TION DESH SETS 
"WRITE OF WAY' ... The giant fountain pen atop this delivery 
truck of the Borneo Co., Ltd., the W. A. Sheaffer Pen Co.'s 
Singapore distributor, gives the driver an indisputable “write of 


way. Foreign distributors report that the great demand for Ameri- 
can pens encourages this kind of promotion. 











At first glance you can see INGENTO’s Quality 
and superiority. It’s the line that offers so many 
extras to dealers and users alike . .. from the 
small 6 inch models right up to large heavy duty 
table models. 


THERE'S AN INGENTO CUTTER FOR EVERY PURPOSE 





Homes Schools Industry 


Offices 


The ‘‘Precise’’ TRIMMING BOARD Has 
All These Wanted Selling Features 


@ Patented Finger Tip Controlled Paper Guide 


Shipping Art & Photography Manufacturing 





IDEAL 


SCHOOL 


Send for Illustrated Sales Brochure 


MANUFACTURED BY 


SUPPLY COMPANY 


8312 South Birkhoff Avenue — Chicago 20, Ill, 
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wherever displayed. 
Order Your Needs Today! 


Rare ewe, @ Finest Steel Blades, Carefully Ground 
° Sales Representatives: Wm. P. Corbett ° e Two White Scales on Black Background 
: ree Oe Seotenens Yeu , e¢ Only Finest Seasoned Hardwood Used 
i, ©. Patterson oe Cet 4g so : ° Every Board Completely Guaranteed — 
Cleveland, Ohio Atlanta 3, Ga. Harry B. Gorline - You offer the finest in the New “Precise” Trimming 
: . 930 Sutter St. au ° Board. It has everything your customer should have for 
: wietes ans Waa) Marista a trimming, cutting paper, paper board, etc. The patented, 
S New York 13.N.Y. Houston, Texas Frank L. Gray : adjustable paper guide locks and releases with a finger 
: 199 Burns Ave. ; flick, 2 white scales on black ee 
° Atherton, Calif i , | 
. ° background speed accuracy and 5 POPULAR SIZES | 
es eeeer s#eeer eo eee eeeveeeeeaneeae 6 measuring time. Models > 6 & Neo. 3—10'/,*—Slede 
TRIMMERS have special safety spring. a 5.13 %0~—hede 
The “Precise” is a steady seller No. 6—181,"—Blade | 


. 7—241/,"—Blade 


AMERICAN PHOTO LABORATORIE 


Dept. A, 28 N. Loomis Street, Chicago 7, ml. | 
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EED CoPIES ? 


EASIEST TO OPERATE 
OF THEM ALL! 





Here is the simplest, most economical way to make copies of anything you use in your busi- 
ness, club, institution or group: Sales Letters, Bulletins, Postcards, Menus, School Tests, 
Maps, Music Scores, Graphs, Reports, Statements, or anyone of hundreds of other forms. 





You simply write, type, trace or 
draw on the DITTO Masterset 
(no special tools needed). 





lelivery 

Co.'s 
rite of 
Ameri- 


y 





Slip Masterset onto the drum of 
your DITTO Liquid Duplicator. 





The Low Cost DITTO D-10 makes copies of anything you can type, write, trace or draw, in 
one to five colors at once, at a speed of up to 120 bright clear copies per minute. Takes 
any standard size or weight paper or card stock. Makes 10 copies for less than a penny! 


Bad » ® Write for illustrated folder of models 
| to fit your exact need as wel/as samples 


of actual § color copies madeona Ditto 











eee eeeeeeaeaeeoeeeeeeeeee eee eeee eee e eee 
a 
: TO, INC. 6878 McCormick Rd. © Chicago, Ilinois 
* 
as ° ; IN CANADA: DITTO of Canada LTD., Toronto, Ont. . 
es ° baa \N GREAT BRITAIN: DITTO (Britain) LTD., London, England © 
7 . 
e Gentlemen: At no cost or obligation to me, please send . . - 
e oe 
. Folder of Models and Samples of Copies Ditto makes |_| Arrange a Free Demonstration ° Turn handle and out comes up 
* o 
* Complete information on new Ditto Chemograph process ~_] Free Office Trial . to 300 or more bright clear 
© > 
° e copies. 
ing e Name . 
for ° Company or Group : ASK ABOUT / 
ted, a in ots . u 
ger 7 Address a ~ 
a 
: City puitiatictantn ____County State . DITTO’S newest advence 
5 = e in duplicating, developed to 
je COSCO SEHESRC SOSH SSHSOSESESEEHEESEESESESEEEEEEES meet special copy needs. 
Je 
je 
je 
ES 
ill. 
— 
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Pension Plans for 
Office Appliance Dealers 


By Robley D. Stevens 


You Collect Those Easily Earned, 


as one <mee Added PROFITS 
; ae You Use 


Management Consultant 






































AICO’S Have You an Employee-Benefit Plan? If 
0 Not, Suggestions in This Article May 
- Prove Helpful in Arriving at a Decision 
Reliable @ THE ESTABLISHMENT of employee-benefit plans 
Source through collective bargaining is a comparatively new phase 
in management-labor relations. However, unions and employ- 
of ers individually have for many years operated such programs, 
Early in 1945, the National War Labor Board held that 
Supply employers should not alter or discontinue group insurance 
For All plans during the life of their union agreements. In some Cases, 
the board ordered employers to include existing benefit plans 
Your Needs within the agreement. As a result, such action has stimulated 
the growth of pension plans and also brought a number of 
In existing employer plans within the scope of union agreements, 
Favorable income tax regulations applicable to employers 
GUIDES! who set up approved plans also contributed to the growth and 
development of health, welfare and/or pension plans. 
FREE! They Are G U | DE Specialists! Now just why should a dealer adopt a pension plan? 
COFFEE Whatever jy =" wale What will it mean? 
DOUGHNUTS se erage de it mr peat a hed > Ler How can the pension problem be solved? 
. h some ne ene aed Gubtinn Geed . Well, in the first place, pensions have been used by private 
Room 501 c en. Chee « File Guides. Open Shelf Filing industry, government and unions as one way to meet the 
Please Drop ae 02 Guides. Syste ™ Cuides ¥Tabulat- emergencies of old-age. The extent of them today is revealed 
in During ing Guides and Guides made to your own by this: The U. S. Bureau of Labor Statistics recently esti- 
N.S.O.E.A. specifications You save n ordering, book- mated that “more than three million workers - over twice 
aie keeping, stock and storage, and national Ad the number in 1947 — were covered by some type of health, 
vertising helps you sell welfare and/or retirement benefit plans by the middle of 





Write for erature, Sales Aids, Samples, Prices 1949.” 
97 Reade St., New York 13, N.Y. Among the many industries in which pensions are covered 


by. management and labor agreements the following are repre- 





INDEXES 426 S$. Clinton St., Chicago 7, Ill. 














LEEDALL products have been recognized consumers 
and are in demand becayse only the finest materials 
go into their mai re. “You can pay more... 


but, you can't buy. 










Discover the value of LEEDALL super Ny- 
lon ribbons and LEEDALL NON-CURL fac- 
ola vant-tell-oMmN ole tiie olela @uaelaolelsMmolelol-16e 





a @ Display Packaging © Coupon Books @ Window 
' -- $treamers @ All Packaging Cello-sealed © — 
_— Boxing — no extro charge. 


Write today for price list and. 
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e agate card trays 
new and improved 


e wood card files 
for office, home, school 


e wood desk trays 


locked corners, veneer bottom 


e special steel boxes 


made to your customers specifications 


e hedges box files 


best sellers everywhere 


e “dandy” transfer file 
for low cost transfer filing 


e hedges clipboards 


with nickel plated clipheads 
e steel sorting trays 


corrugated rubber mat on bottom 


MANUFACTU 


cS e 2931 WENTWORTH AVENUE 
bn e CHICAGO 16, ILLINOIS 


write today for catalog and prices 


” 






& ne 


While in Chicago visit our factory 
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See the 


“NEW LOOK’ 


in our complete line of 
Steno note books 
Composition books 
and 
other quality products 


BOOTH 341-342 


NSOEA Convention 


( 


MAPLE LEAF 


MANUFACTURING COMPANY, INC. 
EMPIRE STATE BUILDING, W. Y., N.Y. 


VISIT OUR 
NEW YORK 
SHOWROOM 


WRITE FOR THIS FREE GUIDE 
REFLECTOR-HARDWARE CORPORATION 


GENERAL OFFICE AND FACTORY 
S. WESTERN AVENUE CHICAGO 8, ILLINOIS 


NEW YORK OFFICE AND SHOWROOM 


223) 


225 W. 34th STREET, 12th FLOOR NEW YORK 1, 
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NEW YORK Leese eee eee ee eeeeeee 
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sentative—street railway systems, clothing, chemical, steel, 
paper and pulp, mining, textile, building trades, fur and 
leather, electrical machinery, food products, automobile, power 
and communication, including various employers in the re- 
tail-service field. This in itself reflects the growing demand 
for pension plans. 

Of course, it is not always possible to determine just why 
a pension plan should be adopted by a dealer, because in any 
event, the significance of such a plan will be differently viewed 
by the employer, employee, and union. 

Now should the office appliance dealer concern himself 
about a pension plan for his employees? Well, the major 
aspect of a pension plan in this type of retail-service enter- 
prise is to increase efficiency through the retirement of older 
workers, thus attracting new and younger employees. Other 
aspects include reward for loyal and faithful service, encour- 
agement of continuity of service, reduction in personnel turn- 
over, improving employee morale, and so forth. 

On the other hand, the dealer may feel that the pressure 
of a union for a pension plan involves the fact that he cannot 
support one or that bargaining individually or collectively 
with labor is not necessary. In addition, the dealer may think 
he has no obligation to install one 


Want Just Reward 


There are, of course, other views on this subject too. For 
example: employees in the office appliances industry prob- 
ably feel, like employees in other economic units, that they 
should be rewarded for long, efficient, and faithful service to 
a dealer. Then, too, since there is considerable unionization 
in the retail-service field, the unions feel or claim that pen- 
sions are a means of aiding membership to obtain adequate 
protection for old-age and necessary to promote management- 
labor peace. 

Just what is a pension? Well, a pension or retirement plan 
in a dealer’s establishment provides regular periodic payments, 
or annuities, to workers who are retired who are re- 
tiring from active work or service for a combination of rea- 


OI 


Get (> Merchandise In 


EASY “BUYING -REACH” with 


MERCHANDISING 
EQUIPMENT 






Spacemasver set-ups are completely 
adjustable can be re-arranged in 
minutes by your own personnel to show 
the heaviest of office equipment or 
the largest assortment of small goods. 






REFLECTOR HARDWARE CORPORATION Dept. OA-10 
Western Ave. ‘at 22nd Place Chicago 8, Iinois 
Gentlemen: I’m tired of cramming merchandise onto inadequate 
fixtures. 1 want to get 125% MORE LIVE SELLING SPACE in 
my present floor area. Please send me your 128 page No. 56-S 
guide to the best in self-selection merchandising 


Name____ _ 





Firm Name____ 
Address__ . re = 
City 
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ite} Tt Rye). 
Business Chains 





..... 4 line you'll be proud to have! 





5 eS al cole a JOHNSON BUSINESS CHAIRS is a line you, 
vith No. 1493LL Johnson Chairs. Installation made by too, will be proud to have... .! You'll find 
yourself making big, profitable installations of 
JOHNSON CHAIRS just like these made by 
other dealers in all parts of the country. 


WRITE for the complete details on JOHNSON 
CHAIRS. Ask for our illustrated catalog and 
price list. 


> 
- 
a4 
A 
4 
° 


i ncisco, Calif. Installation 
173 ind 1521R\( hairs made by James Hill & 





President’s office, MARBLE CLIFF QUARRIES, Columbus, Ohio featuring 
Johnson $1742F, 1521RL and 1765LL Chairs. F. J. Heer Printing Com- 
pany, Columbus, Ohio made this installation 





Lobby of one of the many HOUSEHOLD FINANCE 


of Johnson 1525 Chairs made in the COMPANY offices which are now standardized 
f the ARKANSAS STATE ELECTRIC CO-OP ising JOHNSON 1521 Sectional Chairs. Installa 
by Arkansa tationery & Furniture tion made by Kendrick Furniture Company, Ch 

Ark cago, Ill 


ri 


Ss ; 7109 MERCHANDISE MART 
Since I. 868 


JOHNSON /JOHNSON CHAIR COMPANY 


Business Chains 
\ CHICAGO 54, ILLINOIS 


\ 
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Acres and Acres of Ideas 





at the largest management show ever held anywhere 


NEVER BEFORE 


@ so much space 
@ so many exhibits 


@ so great an 
audience 


@ 30 many new 
ideas 


@ so much interest 


MANAGEMENT comes to see, to test, to 
compare all that is new and proven in 
every thing used to construct, maintain 
and operate the modern office. 

DEALERS come to compare lines, and to 
see those progressive manufacturers who 
sell ‘through dealers’? not just “to 
dealers.” 

EVERYBODY comes with just one pur- 
pose—to plan their methods and pur- 
chases. There are no social events, 





“Meetings” or other distractions. 


NATIONAL BUSINESS SHOW 


New York Coliseum —Columbus Circle, New York 
October 15 thru 19, 1956 
: RUDOLPH LANG, Managing Director 
+ 33 West 42nd Street 


1-10 PM DAILY 


, New York 36, N. Y. * PEnnsylvania 6-6760 


ay 


sons; i.e., the employee has reached the normal retirement 
age, has served a minimum number of years working, or has 
become permanently or totally disabled. 

During the past few years, American industry has wit- 
nessed a wide growth and devolpment of pension plans for 
numerous reasons. However, a pension plan is paid only if 
the retiring employee meets the age and/or service require- 
ments or is totally disabled. Yet, under some pension plans, 
other conditions for retirement are provided. For illustra- 
tion: an employee retiring or otherwise leaving a company’s 
employ before the normal qualifying period, but after a stipu- 
lated age or period of service, may receive a reduced pen- 
sion or annuity, beginning immediately on separation. 

If however, a plan is a contributory one, an employee on 
separation before retirement may choose between an annuity 
or a lump-sum refund of his contributions, with or without 
interest. 

The subject of pension planning is, of course, a very inter- 
esting one, as well as a vitally important one. The dealer, 
like other types of employers in our free American enter- 
prise system, wants to know who will pay for it. The answer 
to this $64 question will probably always be far from being 
settled, primarily because an employer will view the adoption 
of one as an additional labor cost. 

The first problem to consider is the subject of eligibility. 
Well, participation in a pension plan is usually based upon 
service, age and occasionally upon union membership re- 
quirements if any. Pensions are paid to eligible employees 
who are retired or who are retiring from a dealer’s establish- 
ment for age, length-of-service or a combination of these 
factors. 

The normal retirement age is 65 for men. A lower normal 
retirement age is 60 for women workers, but based upon 
physical examination to determine what recommendation will 
be made for retirement of the employees eligible. for a pen- 
sion. 

The United States Government reports that annuities are 
provided in some plans for employees who become permanent- 











LOUIS MELIND 


COMPANY 
714 .N. St. Paul Street 
DALLAS 


3524 N. Clark Street 
CHICAGO 

5254 Alhambra Ave 
LOS ANGELES 
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PAY 


fi 
ae ee? 


Why do 4 out of 5 prospects buy it... immediately? 


ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee ee 


That’s right! Dealers report four out of five chair mat prospects 
choose beautiful new wood-grain MASO-MATS over old-style painted 
mats. Plastic-laminated MASO-MATS make any office beautiful— 
authentic wood-grained shades of Walnut, Driftwood Gray, Mist 
Green, and Desert Sage (beige) offer a perfect color harmony with 
any traditional, modern, or strictly functional office furnishings. 


MASO STEEL PRODUCTS, INC. 
53 W. Jackson, Room 910, Chicago 4, Ill. 


Please send me FREE miniature samples and more 
Information on the plastic-laminated MASO-MAT, 











Tough gleaming non-slippery surface cleans so easily with a damp ao 
cloth and outwears painted surfaces many, many times over, making TITLE 
MASO-MATS more economical for every desk—from President to 

office boy. And that means a brand new big-volume sales market for a 
you when you sell MASO-MATS—“The Most Beautiful Chair Mats ADDRESS, 





Ever Designed.” (city) (zene) (state) 


Get Miniature Samples—FREE! 





MASO STEEL PRODUCTS. INC. 
53 W. Jackson, Chicago 4, Ill. 











} ly or totally disabled before attaining the minimum age and/or 
H service requirements for retirement. Some plans, however, 
under which the employee may continue in service beyond 
the compulsory retirement age with the employer's permission, 


do not permit accrual of service credit during extension. In 


Perfect Choice ne : 
° addition, an employee who, voluntarily or involuntarily, leaves 
of All Parties i the dealer’s service before he is eligible for retirement or who 


drops out of the plan often forfeits his pension rights. 
for 1957 | The amount of a pension is undoubtedly a very important 
subject to the dealer for numerous reasons. He like other types 
of employers in our free enterprise system, wants to know 
who will pay for it. The answer to this $64 question will 
probably always be far from being settled. However, some 
pension plans provide for (a) flat amounts, (b) a fixed amount 
of percentage of income multiplied by years of service, (c) 
the amount purchasable through an insurance policy with 
contributions on hand, and (d) as the sum of percentages of 
various portions of the employee’s average income. 












Hence, in some cases, a pension in the amount of $50.00 
upward to $100.00 a month might be paid, depending upon 
circumstances, and of course, the agreement entered upon. 
In addition, the pension might involve a graduated benefit or 
a minimum amount determined by the dealer as a supplement 
to the social security old-age benefit an employee would re- 
ceive. 





NEW 



















1957 
STARK Financing a pension is another subject dear to the heart 
CALENDAR of a dealer. There are, of course, various methods of financ- 
ing a retirement and/or pension plan. For example, it might 
gids bund tow Gs thanksenay cleus with be a non-contributory plan whereby the dealer makes all ‘the 
the date in red and the monthly calendar in black. Fast, contributions. Or it might involve a contributory method 
quality and promt Soreices en whereby the employee contributes, say 2% of his monthly 
write or @ for complete details earnings and of course, a higher percentage after a specific 
“IN CALENDARS THE QUALITY MARK IS STARK" amount of earnings. 





, : TARK CALENDARS F According to the U.S. Bureau of Labor Statistics, “the pres- 
incorporated ent trend is toward complete financing of the plan by the 


100-112 BISSELL ST. * PHONE °°? + JOLIET. ILL. employer, or toward lowering the employee’s share of the 


3-0655 cost in a contributory plan.” In addition, a pension plan might 



































ral NDERSON~ HICKEY COMPANY 


917 CHEROKEE AVE. 2 P. O. BOX 8006 2 NASHVILLE 7, TENN. 
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Order Today for bigger pen profits! 


WEAREVER 





49 


Silvery complete with 


all-metal \\' , = 6 refills 
cap ai : 


Colorful plastic \ Now, the year’s most talked-about pen — at a price within 
barrel in red reach of everyone. The handsome new WEAREVER L.C. — in an 
sea green 1 


attractive plastic case with six refills — for only $1.49! 


Tu (Lan — no bottle filling mess 
Vii C onienionl - refill anytime, anywhere 


* Visible ink supply. Refills in choice of Permanent 
Blue-Black, Washable Blue, Red or Green 


turquoise, \ 
blue or black 





Unbreakable 
ink cartridge 




















5 Visit the 
WEAREVER‘ 
Replaceable - booth at the 
point section, in . —. National Stationers 
extra fine, flexible, oe 

fine, medium, aoc tae 
broad or steno 

4 - 

A. 

\ DAVID KAHN, INC., North Bergen, N. J. 

. World’s Largest Pen Manufacturer for More Than 60 Years 
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involve joint and/or equal contributions by both the dealer 
and his employees. 


DOLIN PROFITMAKERS ee 
— PROVEN BY VOLUME SALES! wel * Se 


The administration of a pension is another subject to con- 
sider. The plan might be administered jointly, that is, a repre- 
iii TRANSFER FILES sentative of the employer and employee, or it might be han- 

died by a special committee. In any event, the pension plan 

3 COMPLETE LINES should be published in plain but detailed language so the 

employees will understand its terms, requirements, and other 
factors involved. 

There can be no doubt that the negotiation, execution, and 

The most complete line planning of a pension plan requires careful study. In fact, 
of steel transfer files legal counsel should be sought and used throughout the en- 
available, SOLD EXCLU- tire process. 
SERIES SIVELY THROUGH THE ; ct geome" gp enetmeeggh terranes! —> 
irement and pensic are subject matters ch 3 - 
DEALER. There's a DOLIN ployer must me with the statutory representatives of his 
file to meet your custom- | employees was upheld by the Court of Appeals for the 
er's every requirement. Seventh Circuit. 








Easy, safe interlocking, 


Should be Ready 


Green or Gray. Always 


in stock. Of course, the obligation of a dealer to negotiate a pension 
| plan does not mean that he must capitulate. On the other 
hand have you a blueprint for one. It may be closer than you 
think. In any event, the dealer should not wait until he is 
44 STOCK forced to adopt a pension plan but rather gather all the facts 
SIZES and information now; secure guidance from legal counsel and 
other experts in this field, to explore into all the various 
aspects involved. 

The fact that pension plans are a significant issue in 
management-labor relations in this or any other industry raises 
many questions for the dealer. But since office appliance deal- 

| ers are in competition for skilled manpower fundamentally 
with other economic units in our free enterprise system, the 
entire problem requires careful study and analysis. 








SERIES 


10 DRAWER | } gee a 
CHECK & UTILITY CABINET | 


The most practical and 
economical cabinet yet 
designed. Holds 33,000 
checks, hundreds of 
small items. 


For... those hard-to-fill orders 


PROJECTING SIGNALS — 





No. 710 


PLAIN COLORS 


FULLY ASBESTOS LINED OR PRINTED 


VAULT FILE & 
Now you can answer your customers’ requests for signals 
LETTER AND LEGAL to use on double top folders or dividers as well as on cards 


or bond paper .. . for signals in printed sets or imprinted. 





Smith Signals are sturdier, last longer, give greater satis- 
faction. Jaws of hard tempered steel have stronger grip, 
won't bend or break even on pressboard dividers. And 


_ SINGLE DRAWER ACTIVE FILES 


| 
6 SIZES Available in “%" to 2” widths. Choice of 12 plain colors 


they're easy to use. 


or printed alphabetically, by states, months, numbers, or 
to fit special needs. 


26%" DEEP 


WRITE AT ONCE TO 


EDOLEIWNG METAL prooucts, inc. | fM CDarles C. Smith, Inc. 


317-1 LEXINGTON AVENUE e BROOKLYN 16, N. Y. | For more than 50 years, a complete line of 


| time-saving signals and indexes 
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SOFA 159 


RIVIERA GROUP 





qdiastimecetiom 





Elegance of design, artfully complemented by CURRENT INSTALLATIONS INCLUDE: 


Army Officers’ Club, Lincoln, Nebraska 
Medical School, University of Missouri, 
rich, top-grain leather, durable Elastic Naugahyd egg > . 


Holiday Inn of Salina, Salina, Kansas 
Z 


Munster and Donegal Vinyl or luxurious 


decorator fabrics, create a distinctive combinati RESERVED FOR YOU 
Write For Our New 1956 Catalog Just 
of lasting luxury, quality and beauty Published, Illustrating and Describing The 


Complete Modernize Line 


Upholstered Furniture of Distinction 
For Offices, Hotels, Institutions 


SHOWROOMS: 


Universal Furniture Mart, 1025 Brush Street, Detroit 26, Michigan 
[reat Showrooms, Inc., 1706 Wyandotte St., Kansas City 8, Missouri 
Western Furniture Mart, 1629 Washington Avenue, St. Louis 3, Missouri 


modernize inc 


666 Lake Shore Drive Chicago 11, Illinois Factories: Chicago, Pontotoc, Miss. 
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Be the 
first in your 
area to offer 


this new 





NEW ADDRESS FOR VANPE . . . Removal of plant-and office 
to new and larger quarters at 9226 S. Burley Ave., Chicago, 17, 
to your has been announced by Vanpe, Inc. The manufacturers of steel 

y office equipment, machine stands, desks and cabinets have 35,000 
square feet of space in the new plant. 


customers. ae snwsitiainiaal 
Joins Hall’s Stationery in Topeka 

Melvin D. Schooley, formerly with Thacher, Inc., has 
joined the staff of Hall’s Stationery Company, Topeka, Kans., 
Dean W. Stover, Hall manager announced. 

Mr. Schooley served as office manager for Moore Station- 
ery Co., for eight years,‘ and was with Thacher’s Topeka 
office for two years prior to joining Hall’s—-WLF 


money maker 





By using Marginally Punched Forms, Printed on 
NCR (No Carbon Required) Paper, or Bond 
Paper and Superite Carbon, you have an unbeat- 


able system for speed, accuracy and efficiency. New Sales Rep. for Systematics Inc. 


John Leighton has been appointed sales representative in 


Write for details the New York area by Systematics Inc., Roger D. Marshall, 
AMERICAN REGISTER COMPANY Systematics sales representative for the East Coast, announced 
today. Mr. Leighton will represent Systematics from his office 

KAY at E, FIRST STREETS BOSTON 27, MASS. at 250 E. 43rd St., New York City. 





Jasper Chairs 304 Group 


A group of chairs just recently 
added to Jasper Chair Company's 
line and already favorites. Rea- 
sons for this popularity: neat ap- 
pearance, rugged _ construction, 
moderate price. Available with 
upholstered seat or with plain 


hardwood seat as illustrated. 





B. wr i VISIT US AT THE NSOEA CONVENTION 
natncee Cine — SEPT. 29-OCT. 3 ROOMS 505-507 
a Bm hp 
ASSOCIANON THE RIGHT CHAIR 
Represents High Standing ' 
"Name Proruct Policy 4T THE RIGHT PRICE fe illite 












— dasper Chair’? 


est eMAlt cous, SPER, INDIANA 





to 
REPRESENTATIVES: GEO. A. LITCHFIELD, SALES MGR. 

HENRY DEUTSCH (SOUTHWEST) R. A. Lc thy (WEST) R. J. FREEMAN AND JOHN R. FREEMAN 

11340 cox LANE 1527 £. 14th ST (EASTERN) .385 MADISON AVE 

DALLAS 29, TEXAS SAN LEANDRO, CALIF. NEW YORK, N. Y. 

4s * JAMES S. FOWLS, (SOUTHERN) JACK S. DORAN (NORTHWEST) Lester W. Brown (Chicago-Midwest) 

Pea-imol® 327 SUNSET DRIVE. NORTH 1527 E. 14th ST. ‘ 666 LAKE SHORE DR. 
\ ST. PETERSBURG, FLORIDA SAN LEANDRO, CALIF. CHICAGO, ILL. SPACE 844 
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Worlds Finest Duplicator 


AT THE WORLD’S LOWEST PRICES 


Introducing 
SPEED-O-PRINT’S 


LIBERATOR MODEL 3O0O ELECTRIC 


SPEED-O-PRINT CORPORATION 


1801 W. LARCHMONT AVENUE «+ CHICAGO 13, ILLINOIS 
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'_| AUSTRALIAN NEWS 


W. BEECHAM, Correspondent 
Box E256, G.P.O., Perth, W.A, 





Auton at fice ma hine n+ | | n+ ( mM ry n 
ealth Bank head office department Sydney é aving the 
abor needs of these by more than 7 n two departments alone 

stated, the saving will be wort! ess than £45,000 a year 

the organization. New machine 1 4 C tT macnine fT 
pick out er n checks: a microf init to photograph 70,000 
agocumenfs ] 1ayY: a ToTromefer fT T neck 3d OW éies 
calculate the value of notes by weight 5] r inter; and apr 
accounting machine which produces 54 tota at é itstanding 
publicity nas been given fo the installat tT These appliances 
and it is hoped that this will stimulate a demand f nilar ma 


rganizat 





c T r T Tne cs seun basement wa peeing ear 
Fills So Many Customer Needs! ieebalie @ tupeeiies Malleved to be a err tet GHEE 
4 Mactarr str . e 5 di covered A l+} ual +} 18 + +hae 
macnir ] 3 he now that t W n ise 





The beautifully styled Bostrom Chair can perform te de 
hundreds of functions for your customers. Used as eran iengaghhirss model ha ected 
guest chairs, conference chairs, or in the lobby, their go cag hacer ot pnd 1 mechs of Ruka 
graceful lines lend dignity to all surroundings. Unique Peg stag etic pooasbieir <P yromame MRA cocicinvel ote Ga ae 
folding feature adds to utility and flexibility of use. i Re BO ells © Tine - ceaet ineeneeiael aaa 
e . £40,78| £56,372 Ordinary >| m 17'/5° 
STOCK AND SELL @ The Bostrom Chair Features: ag a ag eer pred sateen one, Ae Roce: tn neti 
E TROM CHAIR BEAUTY AND DIGNITY (clean, simple design) hareholders, who had a bonus e the last dividend was 

THE BOS RUGGED SERVICE (will hold a 300 pounder) Heat gene iy iets 
... Write for COMPACT STORAGE (folds and stores in 6" of space) ae xe & KR * 

Aiteth tates HAND RUBBED FINISH (walnut or white birch) 
. Y LIGHT WEIGHT (less than 11 pounds) New manufacturers registered during the past month include: Z 
NOISELESS SERVICE (plastic glides) Nosek and Co. Pty., Ltd., manufact f office stationery, etc 
apital £20,000 flices c/o Allen, Simt t and Winte 17 O'Con 
B BOSTROM MFG. co. nell Street, Sydney; and Bradley and é manutacture f office 
140 W. OREGON ST. lesaihdee seid Gillngs, factory | hogiaa. . Wineae Sie 
MILWAUKEE, WISCONSIN south Wales. 
x & & & 
! Vv 1per vi 

















2 LB. SCALE reom Poloue 


Countess ... with all the features that have made our “Princess” the biggest 
selling scale in the office field, including a really practical price! LIST 4.95. 


(5s @5 WEST COAST 
Styled with all the beauty of our sensational selling Princess model. . . with all the features you've ever wanted. 
Dial not only shows postage for all classes of mail, including parcel post by zones, but also gives mileage of zones 
Has all Air Mail and Air Parcel Post information in red, all other information in black for easiest reading. No. M-2 
Countess. Capacity 2 Ibs. by 1 oz. Size 6%” high x 5%” wide x 2%” deep. A great new scale—for big new sales! 
These Display Cards Sell Your Complete Line of Pelouze Postal Scales. 


lor your Home —-Office - Store 





FREE DISPLAY CARD — with 
your order of Countess Scales 





Scale fits right into colorful Fits right on “‘Z” line scales. For “Y” line models. Fits on Six 1-Ib. Princess Scales mount on colorful counter 

card that tells all the features Takes up no space. Helps sell scale. Makes colorful, eye- card that does its own selling. Requires very little 

Wonderful sales help Profitable “Two Scale” Office catching display. FREE. space yet stimulates “impulse” buying. Boosts 
idea. In colors. FREE. sales 25% —40%. 


Ask your wholesaler or write for complete catalog to... 
1218 Chicago Avenue 


PELOUZE MANUFACTURING COMPANY cvcnsion, itinci 
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| SA LE S N E S S “Salesness’”’ means: the greater choice you offer a customer, the greater 


chance for a sale. In carbons and ribbons this means a complete range of products with a complete range of 
appeal that makes it easy for the customer to always say, “Yes.” 


Case in point: Mittag & Volger, with the most complete carbon and ribbon line in the 


business. Four smartly matched packages in every type and price bracket—Silk Spun, WT A 


| M&M, Tagger, Plenty Copy — completely integrated, handsomely designed, smartly 


advertised, thoughtfully merchandised. That’s “Salesness.”’ & é y, 


Put ““Salesness” to work for you. Give us a call. Write or phone... 


MITTAG & VOLGER, INC., PARK RIDGE, WN. J. © Telephone: PARK RIDGE 66-0001 








ng request to the Australian Tariff Board: That the following 
rates of duty be imposed on goods from most-favored-nations: On 
srtridae paper (other than offset and drawing), £7 per ton: on 
ting and typewriting paper (not incuding duplicating paper) 
heets not less than 21! in. by 16'/2 in. or in re not less than 

3 in. width, £8 per ton. 
* + &€ & € 
zapaper Ltd., Melbourne manufacture f sensitized papers, re- 
ports a net profit of £14,682 in the financial year ended June 30 
956 mpared with the £12,900 of the previous 12 months. Taxa- 





tion allowance was £11,350 [prev year — £8,000). Dividend 
OFFICE Al DS 13'/3 per cent. (previous year, 1 Directors report that sales 
creased by 40%. Additions and improvements to tactory and 


plant, t t ne £25,000, are contemplated. 


GATHERING ‘Ss. on te 
WALL RACKS RACKS ‘. <—y To manufacture office equipment, Metalcraft Ltd., Adelaide, is 








JOGGERS . talling modern plant, including 13 presses (one of 70 tons) 
77 , five meta tting shears Iders and benders. Five years ago this 

| 8 Pay 7 sh ff Par We . ® - 
FILE CARD TRAYS a aman kc a alt of tun ald: tat 0 ane 
" 50 men and women. Its original capital was £40; today it has an 
“TACKY FINGER ER _ f more than £100,000. Company manufactures 
TIP MOISTEN ; wide range of office lockers, cupboards, steel! shelving and filing 

FINGER = —_ sbinets. A branct mpany operates in Melbourne 

* £ & & & 






y) 


Hice boom which tarted in Perth three years 
snd by the end of the current year eight buildings 











jy 





A 4 4 , 3 £1,677,000 are due to be completed. Five other buildings, 
¥ ‘ WAVAVAY AY, rvatively valued at £2,700,000, are listed for erection at an 
VAVAY A VN a rly date. With new and modern offices occupied by (in many 

‘a PLA ases) tenants who have hitherto had d and out-of-date offices, 


sppliances should be b ted. 
* *£ & & & 


le 
NEW Color Movie . . . Continuous . 7 :; : —— a ae 
‘ In New Zealand there is a move towards conversion to decimal 
showing of sparkling, new sound- . ’ “ee ' ~ 
nage snasit 6THn comes abdouT if w be necessary To spend 


fi i : ; : 
on ilm movie show'ng the economy, nam £3 0 n the conversion of accounting machines, adding 
efficiency and many uses of Evans ea ssh reaisters and the like. The Wellinaton Chamber of 

NSOEA SHOW famous Gathering Racks. Check our te ' : ' L j ok : Hs $ 

Booth fo here this intriguin ee ee ee oe ee . Sr 
00 row 

: ; _— jive ‘comprehensive ,and early consideration to the introduction of 
motion picture may be seen. A 


* + & & & 











During months ended May 31, 1956, South Australia 
mported stationery, etc. valued at £640,892 compared with the 


Val 
__ EVANS SPECIALTY COMPANY richmond, Virginia £599,075 of the corresponding period to May 31, 1955. 


WATCH FRITZ-CROSS! 


-AT THE NSOEA CONVENTION 
and AFTER THE CHICAGO SHOW 


FRITZ-CROSS is ready again with real NEWS in 
CHAIRS ... new ideas... new colors ... new features 
... new dealer-helps ... all making their debut at the 
Chicago Show . .. and all making a happy outlook for 
Fritz-Cross dealers. Watch for this NEWS from Fritz- 
Cross; get it first-hand at the convention or from your 
Fritz-Cross representative. It means improved chairs 
in ‘57, finer furniture to sell, better selling assured! 











‘ 
y 


> 


meen ron Fo Oo i, Yeas. 





lit 











. . visit the Fritz-Cross exhibit 


in Chicago—just drop in and THE FRITZ-CROSS COMPANY 
register—you may take home one = 39) F FQURTH ST. ST. PAUL 1, MINN. 


of the finest chairs on the floor! 





—— et 
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fa 


manufacturers of 
metal office furniture 


i Pohakeli ke] Mm mela 


STANDARD AND 
BPECTAL-PURPOSE 


FASTENERS 


bring you PURCHASING EFFICIENCY 
adiune you PROMPT DELIVERY 
dave you PRODUCTION TIME 


Extensive research, engineering and production 
facilities are combined at National Lock Company to 
supply uniform-quality fasteners of every description 

. on time. You'll find National Lock a mighty 
dependable source for ALL your hardware 
requirements. Investigate the many time-saving, 
money-saving advantages you'll gain from |-source 


purchasing .. from NATIONAL LOCK 


IF YOU ARE AN ORIGINAL EQUIPMENT MANUFACTURER OR 
JOBBER, WRITE US. IF YOU ARE A DEALER, SEE YOUR JOBBER. 


NATIONAL LOCK COMPANY 


Rockford, Illinois « Fastener Division 
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NEW WINDSOR, N. Y.... factory is home of Monarch Metal 


Products, Inc. 


bright finish, rust-proof 


M h Metal Products M Plant 
Aluminum SCREW POSTS & Extensions ined ee ak + gp os in Mount 


For every type loose-leaf binding Vernon, N. Y., has moved both its office and factory to a 
Your customers need PRESTO new site in Windsor, N.Y. The plant is located on MacArthur 
Aluminum Screw Posts for cata- Ave. 


photo albums, serap books, oe The new and larger factory will afford 40,000 square feet 
ks, greeting card books, prints, 





of space which means additional production facilities and 
maps and many other projects. 


1 oe oe a . . 
fa” to 4” lengths better service and delivery, a company spokesman said. 
























Extensions for added capacity — nl 
PRESTO Aluminum Extensions : 
are used whenever greater capac- ‘ Dictaphone Announces New Birmingham Offices 
ity or odd sizes are required. Ex- ee : : : , 
ample: 1%" regular screw post Dictaphone Corporation has added another city to its list 
plus %" extension post equals 2% 2" and 1” lengths of district offices. Birmingham, Ala., has become the corpora- 
length. If longer than 4” post is tion’s 34th district city 
needed, extensions may be added. ae Dossy 7° ‘ : 
; Keith Kittinger, a veteran of 15 years with Dictaphone, has 
FREE! Self-selling Display Kit Also makers of loose- been named district manager. 
Ask about PRESTO Aluminum leaf sections for post Pa 
Screw Post and Extension assort- binders and ledgers; 
ment in FREE Display Kit. Pro- ron aper fasteners. pod a F 
motes impulse buying! et teal ts | Missing Typewriter Sought 
TERRITORIES AVAILABLE TO ESTABLISHED SALES REPRESENTATIVES A special request has come to OFFICE APPLIANCES 
| concerning a missing Model B Remington typewriter Serial 
CHARLES LEONARD, Inc. | No. B1609194. Anyone having information as to the where- 
58-04 64th Street, Maspeth 78, N. Y abouts of this machine or who might have seen it recently 
MANUFACTURERS OF STATIONERY SPECIALTIES snes ase contact OFFICE APPLIANCES at once. 
“CONSISTENTLY BETTER QUALITY AT LOWEST PRICES! i 





JRABLE STEEL OFFICE EQUIPMENT | 
IMPROVED LINE - FIRST IN THE LOW PRICED FIELD 


PRIME STEEL * ELECTRICALLY WELDED * NYLON ROLLERS * COMPRESSOR FOLLOW BLOCKS 
ALUMINUM PULLS «  ——i BAKED ENAMEL FINISH 
BOOKCASES omen ae 


‘i mist green, grey 
SECTIONAL BOOKCASES ‘© sNEW! PRICED TO SELL! ane | 


ROLLER FILES EXECUTIVE eee | DESK TOP VALUE! 
TELEPHONE CABINETS Ang sy Ang es. 
SPECIALTY CABINETS E DES 


Linoleum top (50’x24”) 
Desert sage, 
mist green, grey 











= FAST SELLING! 
cm SPACE SAVER! 

~ |MODERN ISLAND BASE 
om. SALESMAN’S DESK 


g Linoleum top (40”x251/2”) 





EXECUTIVE STEEL DESKS 
& SECTIONAL DESKS 
FILING CABINETS 























TERRIFIC BUY! 
MODERN SALES DESK 
OVERHANG TOP 


Linoleum top (53”x2542”) 
Desert sage, mist green, grey 


WRITE FOR ILLUSTRATED CATALOG #10 AND DEALER PRICE LIST. - 
Nes 2 Cabi 


URABLE METAL PRODUCTS <o. [ease 


PROM 
3 ST. MARKS AVE. | sxivn 33. W. ¥. - aYacinth 8-188 =T SHIPMENT 
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QUALITY 
PARK 


deliwers 


LAND OF LAKES AND PINES—(QP)—(1) Letters and 
catalogs look better dressed up in Quality Park Mail- 
ing Envelopes. (2) Add to this the fact that Quality 
Park Envelopes have extra-heavy gummed flaps and 
seams. (3) Then, consider that the finest, toughest 
“land of lakes and pines” paper is used in all Quality 
Park Envelopes. (4) Next, think of the complete line 
of mailing envelopes that Quality Park offers. 


Cameo stock. 
elopes—8 sizes, 





Champion Clasp Envelopes 

kraft. Extra protection for heavy 

mail, catalogs, booklets, samples. 
23 sizes in Cameo or Parkraft. 


most wanted features 
in mailing envelopes. 


(5) Knally, remember that Quality Park guarantees 
the best possible service always. Think over all of 
these benefits and you will know why thousands of 
stationers the country over are boosting sales with 
the finest line of mailing envelopes today—Quality 
Park. Write today for catalog. And remember, at 
Quality Park good service is a tradition. 

P.S. Quality Park Envelopes sold through dealers only. 


= 


Y 
} 


f 


Catalog Envelopes—18 sizes in 
Cameo, Parkraft, Polar Bear 
White Kraft, Gray Kraft. 











Flat Mailing 
Envelopes 

Wide seams, double 
gummed flaps 
withstand roughest 
handling—8 sizes. 





QUALITY PARK ENVELOPE CoO. 


General Office and Factory, Quality Park, St. Paul 4, Minnesota 
Chicago Office and Warehouse, 5564 W. Monroe St., Chicago 6, Illinois 
West Coast Office and Warehouse, 837 Traction Ave., Los Angeles 13, Calif. 
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Airway Express 

Mailing Envelopes 
Safeguards important mail— 
4 sizes. Double 

when folded. 











Quality Park Products 
from the land of lakes and pines 
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A Real Beauty! 


‘A Brand new addition to our line 
that is a natural for every office. 


“SPIN-TOP” 
Smoker No. 190 


Automatic—NO SMOKE—NO 
ODOR. Knurled lace design on 


base and head. Ideal for offices, 


+> 


o 


Old Town to Produce Carbonless Copy Paper 

The Old Town Corp. announced that it has obtained the 
American license to manufacture a new treated paper, devel- 
oped in Germany, which renders multi-colored copies without 
the use of inserted carbon sheets or treated originals. 

The process was originated by Molineus & Co., of Wup- 
pertal-Barmen, Dusseldorf, Germany, according to E. L. 
Tabat, executive vice-president of Old Town who secured the 
license. 

The paper, according to Mr. Tabat, is odorless, smudge- 
resistant, non-curling and light resistant as well as non- 
fading. 

A specially designed group of machines for the production 
of the paper will be built in Germany and shipped to this 
country, he added. Production in quantity will begin by early 
1957, he said. 

The paper will be available in eight colors plus black for 


use in any combination or in one color. The process involved 
produces a paper which when impressed creates a change in 
the microcrystalline structure on the surface. 


lounges, etc. In Goldtone or 
Silvertone. 


Height 26" — Base 8" 


Also available in Polished 
Chrome (Specify +190X). 








NuArc Company Expands Plant 


NuArc Company recently started construction on an addition 
to its present plant located at 824 S. Western Ave., Chicago. 
This expansion will provide approximately 50% more manu- 
facturing space. 

The introduction of several new items during the past 
few years made this additional space necessary. NuArc started 
actively in business about 10 years ago with but one item, 
the N-110 motor-driven arc lamp. 

Today the firm manufactures four types of motor-driven arc 





See Us at the NSOEA 
Exhibit — +#336W 














“aud Reaegeropucts INC. 


Sain ie a 
SO a 


lamps . . . two types of automatic arc lamps. . . two types of 
portable arc lamps as well as light tables, darkroom lights, 
Dept. OF vacuum frames and five models of the Rapid Printer, the 


novel and compact unit for making plates. This unit has an 
enclosed arc lamp and vacuum frame contained in a beautiful 


+? eon cabinet. 


111 Pioneer St., Brooklyn 31, N. Y. 


~ 


THREE TOP SPECIALTIES 
For Your Office or Plant 


STEEL SHELVING 


Standard Or Government Specifica- 
tions: All Standard Sizes. 





Corner Posts, 11 Gauge or 13 
Gauge 7°3” high...8’3” high... 
9’3” high punched on 1” centers. 
Finished in Baked-on olive green 
or office gray enamel. 





TYPEWRITER TABLE 


Size 2644"H x 16"D x 22”W and 34°W 
overall with shelf extended. Finished in 
baked-on office gray or olive green enamels. 
2° rubber casters. Shipped K. D. one per 
carton. Weight 30 lb. 





STORAGE CABINET 
No. 3678-S 


with adjustable shelves, finished 
in baked-on olive green or office- 
gray enamels with lock in handle, 
insulated doors. Shipped one per 
carton, K.D. 

36” W x 18” x 78"H 
Weight 150 lbs. 
MANY OTHER SIZES OF 
CABINETS AND SHELVING 


List Price $15.00 


MIDWEST 
METAL MANUFACTURING COMPANY 
1818-24 North 18th St., St. Louis 6, Mo. 
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TYPISTS 


ALL AGREE... 





\ , (SPHINX BRANDS 
ARE BEST 
FOR ME!” 


They're simply terrific 












bein | 
for erasures, too! 
‘Never underestimate the 
power of a woman’ — or the power 
that SPHINX TYPEWRITER PAPERS has in 
this highly profitable market! 
When you stock the nationally famous 
Designed in attractive 
4 color Het packages. SPHINX line, you will be selling (and re-selling) 
the favorite of millions of women all over America! 
Yes you can really increase your profits by selling to your actual 
buying market by stocking the quality typewriter brand — SPHINX .. . 
BOXED OR REAM SEALED 
240 WEST 18th STREET « NEW YORK 11, N. Y. 
3038 
OA-10/56 275 








CBS NEWS 


CX EXACT-FAX 


PHOTO COPY EQUIPMENT 


The “‘“GENCO” EXACT-FAX line of 
dry process photo copy equipment 
designed and made by 

U.S.A. These automatic machine r 
built to take it! They’re attractive 
sturdily made of all meta 
corporate all the latest 

and improvements. 


INCREASE YOUR PROFIT 


Because our line offer 















yefore 








BRITE-LITE OPERATION 
Machine operates in any off 
light, fluorescent or incande 
cent. No shielding or darkr 








SEE US AT THE 
NATIONAL 











15 SUMMIT AVENUE, 


PORTABLE MODEL LISTS AT *225 


Complete units start at $145. 






General Photo Predusts So. Inc. 





MULTIPLE COPIES 
FOR Ac each 













pe se COPIES 1 or 2-SIDED “sd _ 
penn lh ORIGINALS DITTO SPEEDS CONVENTION NEWS .. . Helping to rush 
Assures a lifetime of REPRODUCES FROM Democratic and Republican convention news to the nation 





was this Ditto direct process duplicator, one of several used 
by CBS Newsfilm. Within minutes after news shots were 
made, masters were typed, duplicated on the machine and 
air-mailed to 70 subscribing television stations. 





ALL COLORS 











Remodel Norman Transcript Departments 


. arger ze models available 







BUSINESS SHOW ‘ope a eS oe The office supply and stationery department of the Norman 
OCTOBER 15th to 19th y c ‘ Transcript at 111 S. Peters Ave., Norman, Okla., will soon 
undergo remodeling and expansion to catch up with other 

BOOTH NO. 229-C ee Piss go remodeling P ch up 





departments of the Transcript, which were recently established 
in new quarters at 215 E. Comanche. 

A new front will be added, new air-conditioning and many 
other features to add to the attractiveness and comfort will 
be installed, according to Mel Kirby, manager. An addition 
will be self-service for customers. Completion is slated for 
around October 1.—EVH. 


are = oper 





CHATHAM, N. J. 





















the new home of 
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Dedicated to Les a big job, this moving — and 
we're glad it’s over! Naturally though, 
we’re proud of our spacious, improved 
finest in Quality quarters and modern offices. What 
gives us most satisfaction, however, 
is the knowledge that now we can 
offer greater advantages, better 
service and continued fine quality 

to FAULTLESS dealers and their 
customers. These are the factors that 
have contributed to our mutual 
success and the ever-growing preference 
for FAULTLESS loose leaf 
equipment throughout the past 55 


providing You with the 


and Service 


years. Our new plant is your assurance 
of our efforts to make that growth 
continue and our desire to offer every 
possible advantage to FAULTLESS 
dealers, now and in the years ahead. 


INU BUD XYS loose leaf equipment! 


REG U.S PAT. OFF 





STATIONERS LOOSE LEAF CO. 


Milwaukee 1—New Address 224-246 E. Chicago St. 
New York 3—114-116 East 13th Street 
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... we're taking our hat off, publicly, 


to Mr. Daniel Swerling 


Outstanding Protectall Sales Representative in charge of our New England territory. 


WE RE ALL PRETTY PROUD of Dan Swerling here 
at Protectall. For he’s just distinguished himself 
in a way that means a lot to us. Probably means 
a good deal to you, too, if you happen to work 
with Dan in business . . . or may be doing so 


at any time in the future. 


For Dan Swerling has just shown once 
again what a really fine sales executive he is. 


He's just won out over every other authorized 
Protectall representative in the country in a 


special 3-month sales competition we've been 
running. And if you think it was any easy vic- 
tory for Dan, you should see the sales records 
our other men turned in for this period. 
They're all terrific! 

We asked Dan how he did it, of course. 
And he just answered, “nothing to it when 
you've got a line of safes like Protectall that 
practically sells itself.” 


Congratulations, Dan. 


P.S. If you'r planning to attend the N.S.O.E.A. Convention, be sure to stop in and see us at Booth No. 152. 





Protectall Safes samror, ono 


DIVISION OF THE MOSLER SAFE COMPANY 
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LEADING 
PUBLICATIONS 


to 

back up 
YOUR 

tm saleamen! 


>, 


_ ~~ 





And Cramer men have MORE TO SELL..: 
more engineering features for comfort 

and long service — greater color choice — 

simpler maintenance, including easy | 
cover-change. (See engineering facts on 

opposite page.) Now Cramer also offers a 

new sales method for chairs that’s been time- 
proved for smaller items, and invites you to 


Sie >. ae : 
Use the DEMONSTRATION KIT! 
Esko. 


“heed ‘ 


Handsome 17x18x11” case nests one A-22," 
E-22 or U-22 chair and extra covers. Free 
with order for 12 or more chairs and 
8 sets of covers, or 18.00 if ordered 
alone. Step-by-step illustrated Idea oe 
Booklets with each case. 600K, ; 
MOLpe Pd, 
° 


te TBOx 
Cain, 


Posture Chair Co., Inc, 
1205 Charlotte, Kansas City 6, Missouri 


ENGINEERED - Not Just Built 
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"ei 
MRS MERLE HOLMAN ... president of the Los Angeles Desk 
Co., Los Angeles, is seen in her private office which doubles in 
effect as a completely decorated executive model office featuring 
the Imperial Desk Co.'s Boulevard modular series. Her company, 
which recently moved into attractive new showrooms, makes extra 
effort to sell package” offices. 


National Blank Book Adds Salesmen 


National Blank Book Co. has announced the addition of 
four men to its sales force. All four have completed a three 
months training course at the plant in Holyoke, Mass. 

The new salesmen include Herbert F. Dee of Chicago, who 
is working in the Chicago Metropolitan office; William For- 





J. P. MANTZ W. J. HUNSUCKER 


2! hear 





H. F. DEE WM. FORMAN 


man of Fort Wayne, Ind., who is working from the Chicago 
East division and covering part of Michigan, Indiana and Ohio; 
W. Jackson Hunsucker of Birmingham, Ala., who is attached 
to the Atlanta division and serves all of Tennessee and Ala- 
bama as well as parts of Louisiana and Florida, and James 
F. Mantz, of Allentown, Pa., who is in the New York division 
and works with dealers in eastern Pennsylvania. 


Clary Announces Eight New Dealers 

New dealers for the Clary Corporation in eight States were 
announced by J. W. Stallings, general sales manager. 

Allied Office Machines of Akron, Inc., 362 West Market 
St., Akron, Ohio; Davis Typewriter Company, 125 East 
Bijou, Colorado Springs, Colo.; Crites-Watson Office Supply, 
220 East Liberty St., Wooster, Ohio; Niles Office Supply, 111 
East Main St., Niles, Mich.; W. H. Fox Company, 2120 Rose- 
wood, Columbia, S. C.; Port Arthur Typewriter Company, 
2337 Proctor, Port Arthur, Texas; Carolina Office Supply 
Company, 624 New Bridge St., Jacksonville, N. C.; McCord’s 
Office Supplies, 509 “C” St., Lawton, Okla., and Karshaw’s, 
Inc., 612 West Sprague, Spokane, Wash. 
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FLYING HOURS 
up their career 

added up 
(center) wife t the 
Dodge 


total hours for the 


run up by “Klipwings'', women who gave 
United Air Lines stewardesses to marry, were 
recent annual convention by Mrs. Dick Dodge 
assistant sales manager of Clary Corp. Mrs. 
in h b as registration chairman, totaled up 1!,200,000 
assembled conventioneers. She did the work 
urse. The woman at the left is Mrs. Lu Hodgen 
national president. 


at the 


on a Clary 
of Seattie, Wash 


Buffalo Stationers Hold Golf Day 


The Buffa Stationers Club held its first annual golf day 
ind dinner at the Lancaster Country Club in Buffalo on 
August 6. Troy for golfing were presented by Governor 
Marin M behalf of the local association to Anthony 
Paul of Otto Ulbrich Company for low gross and to John 
Hutchinson National Blank Book Company for low net. 

Other nev otes from District No. 2 NSOEA: 

Lawrence P. Paul has relocated one of its two local stores 
from Main & Florence in Buffalo to the new Transitown Plaza 
development Williamsville. Grand opening was held on 
August 9 

Empire St lravelers Club continues to have an informal 
meeting for travelers who happen to be in Buffalo on 
Wednesday noon at the Docket Restaurant. The meetings are 
growing in pop rity 


Hermes Typewriters on TV Show 
The Hern 
Paillard Prod 


the “Today 


pewriter, Swiss machine manufactured by 
has taken the sponsorship of a portion of 
vision program featuring Dave Garroway. 


This, according to John M. Cooper, Jr., sales manager, 
marks the network television will be used for an 
mported typewriter 

It will afford Hermes franchised dealers the same promo 
tion and advertising back-up as the dealer who handles the 


lomestic b1 f typewriters,” he said. 


The sponse p began on August 23, in time for the “back 
to school” t runs through December 6, for the Christ 
nas trade 


Financial Notes 





Bu Mich.—T world-wide of 
é x ' Ju 3 19 
10 68 f half of 1955 
195¢ was $6,303,428 
x on h x for the 195¢€ 
d ¢ ‘ the f 
$l with 79 
reflec at 
te 4 Ch 
S N. Y.—T ang ecor 
re d e Elwyn Smith 
ha l et a ‘ $31 oe 
d off e npany’s net earn 
$ 12 $4 pe or n 
] f $ r $3.08 r share 
Per-st th y are base 
f ar. The net 
i é ng $1 
13 31 h ececina 
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Secretarial 
chairs engi- 
neered for 
proper com- 
fort and sup- 
port. 


Executive 
chairs to pro- 
perly fit every 
individual; 
comfortable, 
scientifically 
correct, 


Platform step 
indispens- 
ible for effi- 
cient filing, 
light, sturdy, 
economical. 


Plain and 
cushioned 
filing stools, 
with or with- 
out adjustable 
height, 





Side and arm 
chairs in dis- 
tinctive styles, 
fabrics and 
colors. 


Office ma- 
chine tables 
for every pur- 
pose, with 
famous Cra- 
mer Safety 
Domes. 


Cramer Stop 
Steps in many 
heights; when 
you step, they 
STOP. 


Hi-model 
chairs for 
architects, 
production 
lines and 
every high 
seating need. 


(Other advance models 
on display at the show) 


. 








. 











VISIT US AT BOOTHS 


147 and 148 AT 
THE N.S. O. E. A. SHOW 













Posture Chair Co., Inc. 
1205 Charlotte, Kansas City 6, . 


ENGINEERED - Not Just Built 
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IMPORTANT NOTICE 


Our Brief Case Portfolio as pictured here is 
protected by Patent No. D-175,389. 


Our exclusive design DOES NOT resemble chain store type 
merchandise which is being offered as a substitute. We're 
proud of the careful manufacturing and fine material that 
goes into our patented Brief Case Portfolio and we'll pro- 
tect our patent rights by law. 


We are the largest users of the Flexi-Grip plastic zipper, 
which we perfected and introduced to the stationery trade, 
and have had long experience developing manufacturing 
methods with this unique closure. 


ORDER SAMPLE ASSORTMENT TODAY AND COMPARE 





ANGLER’S PRODUCTS CO. 
FLUSHING 58, N. Y. 


See us in Chicago 


Booths 303-W, 304-W 




















CANADIAN NEWS 





Twenty exhibitors from the United States were among advance 
pace bookers for the November 6-8 Canadian Nationa! Packag- 
3 Expositi which a number of leading Canadian paper and 
ationery trad rms are also part _ BLY. Schaub, resident 
the Packaging Association of Ca 3, said intere the ex- 
tion, held in Toronto, paralle foreiar nterest in mos 
hases of Canadian business and industry. He said many foreign 
already r tha Canadian market ntemplatina entering 
indicated they were sending presentatives t tudy this 


f Canadian marketing. 


* &£ & & & 
No. 71 — Legal Size. Willis E. Morgan, vice-president of irketing for the Burroughs 
S Made of Spanish Crush Corp., Detroit, told a meeting of sa executive n Toronto re- 
leather grain  Vinylite, a 41 x ae Ca » 
16% x 12”, welded ? * at salesmen deserve specia yn suse 1 ey 
seams, famous Flexi-Grip e risking h. out there on the Tiring line... tT Dusiness 
Zipper. Asst'd. brown, especially attentive to salesmen, it because we are all risking 
tan, black, navy. Retails oe lL forte What fi a ' oe 7 
at about $1.50 ea. oe - een =— eS = ~ 
iines, nandle yccOUNTINg or Pick ir f PauCcT, marerial 
No. 70 — Letterhead r service must be sold. That is the essential dianit nd ynifi 
Size. Same high quality, : . 
simpler design, sized 14 . . x & *¥ 
x 11”, Brown, tan, black, * . 
navy, red. Retails at Yympia Busine Mach ines Co. snada) Ltd., 7 is a 
about $1.20 ea. iteneit the Canadian type P ae aie Of ging di 
‘ ‘ is H. GS. von “Buttler, while Fritz Sensis is secretary-treas- 
Can be imprinted a 
@ ri 2 new Canadian company is a branch of Olympia Werke 
vill trade and quantity A Cc we a Pea - wh $ , , £0 
y Tl . GCG. W shaven, one of 4 world’s” larg business 
5 anutacturing concerns, and Europe's biggest typewriter 
f ucer. Olympia exports to 139 untries and ha ts own 
agencies ir ermany, Great Britain, Italy and Columbia. In Cana 
F 3, Olympia » concern itself ely with sales and servicina of 
tandard and portable typewriter n the export of business 
machines, Germany ranks second, after ihe United Stat 
Olympia hare of German exports in this field reported 


Our Industry Across the Border 
by Special Correspondence 














SOFA 1075 


NO, 450 AC 


Exemplified 
by 
BRIGHT 





NO. 450 RC 


CRAFTSMANSHIP 


Styled for perfect harmony with modern decor. Fashioned 
for luxurious wear. Customed for lasting comfort and 
pleasure. Priced for every buyers purse. These are the 
factors which make BRIGHT creations a joy and satis- 
faction to every one who buys. In a large selection of 
genuine leather and Elastic Naugahyde and a wide range 
of styles you will find just what you want for every 


customer. 









WRITE FOR THE BRIGHT CATALOG TODAY! 
545 W. 34th ST. NEW YORK 1, N.Y. 











MANUFACTURERS OF 


NO. 90 EXECUTIVE 
POSTURE CHAIR 





— 
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$195.00 
Plus F.E.T. 








PUT A PLUS IN YOUR 
DUPLICATOR SET-UP WITH 





| HERE’S WHAT TO LOOK FOR! 








FLUID CONTROL ACCURATE REGISTRATION 
PRESSURE DIAL PLEXIGLAS MASTER GUIDE 
RESET COUNTER FULLY GEARED MECHANISM a 
RATAE AMD ALL DURALUMINUM The amazing new spirit duplicator that combines the 
LOWER DEVICE DIE-CAST FRAMES long life economy of fine craftsmanship with all the top 
features that make for easier handling. For instance 
\DJUSTABLE PRESSURE ON AUTOMATIC FEED , , ’ 
' : *THE FLUID CONTROL DIAL helps you get more copies 
FOR VARIOUS WEIGHTS OF PAPER AND CARDS. ps you g ples... 


makes it easier to run both sides of the sheet . . . uses less 
fluid and eliminates paper curl. Five hand and electric 
models to choose from, 9” x 17” to 18” x 20”. Wire, phone 
or write now for complete information. 











| 
| Model 50 De Luxe Electric 
feeds automatically or 


Du Prints Inc. 


























t : 
le shee | : ' 

] single sheet. . fe | 1502 S. Main St., Los Angeles 15, Calif. 
ol 

sige éé | Please send complete descriptive literature and prices | 

q | on all Duplicarbo Hand and Electric models. | 

NAME ak PR 

| FIRM va — ———— | 

| ADDRESS a EE EE IDE BS 

| | 

CITY ZONE____STATE — 
4 I 


_ 1502 S. MAIN ST., LOS ANGELES, CALIF. 
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typewriters, 35 tandard 








i 60%, 
adding ] es. increased an | W since 
46, whe ’8 workers were employed at fi ant 
de pical of the resurge: tield 
rn dustry. T gay at pia 
the pay 

[ ££ & €& ¥ 
ercia Stat ner A } t tournament 
j f ber 21, at New Ur Advance registra- 
ndicated a record turnout for both golf and ner sessians, 
%& &£ & & F 
John Stanley Ward, active Wir j stationery trade 
reid Tor & nait entury, died recently r many y | ne wa $Sa'es 
W n Stationery . cnarr una iater with 

L Winnipeg 1 wa 3 ICTivE f U 

2 

pr Sale Ltd now DuTing in 
Ja mputyper made t on C Machine 

. ° ir . ne ma hine uses electr er © ectri 

. siculating mechanism fT Tu and require 

Ments 4u y. 

*¥ *+ &€ € & 
ard lounges a tl os yd a 
nto as many as 100 paragraphs 1 by tt ew Auto- 
typist dua mber 5060, a J. P. Favarger, Jr., 

@ Luxuriously cushioned and designed for for 1 president Au t Canada. New ma 
spacious comfort. Strong, rigid frames of Offices nine credited automa Tangara type 

kiln-dried hardwood, gleaming chrome ends Lobbies writer and typé ted para per minute. 
hardwood arms, colorful Duran upholstery, Reception ct * £ & F 
No-Sag spring seats. Rooms sener al A Machine C ting an inter- 
Rest Rooms ting new d » to the Canad | emo 
COMPARE LOW LIST PRICES! Beauty Shops pad v nging mem Reminde hich 
No. 22-C Single Lounge Chair $ 62.50 — oe ™ segue xe * * % 
No. 44-C Double Lounge . 95.00  sINGLE lniniaitnen’ Dinkintn Kackinn . Least office 
No. 66-C Triple Lounge [illust.) 125.00 pouete oe 7 i nee ol ie Os ‘ete nicelall 
We sell thru Dealers only. Send for catalog. TRIPLE y center, Fa ties are avatlat } the nalie 
k ne t 3S we a c 5] BM bee 

4 3 prai Deg ng 

att clude ed 

JS*P'2CL MANUFACTURING CO., INC. a 

+ £ & €& & 
13 VINE STREET _ — EVANSVILLE, INDIANA in the bu nt., for some 

















YOU CAN INCREASE YOUR PROFITS WITH 


QE 
YY 


DUPLISTICKERS, DUPLISNAP, DUPLIQUIK.. 


GUMMED, PERFORATED MAILING LABELS IN SHEETS - MAKE AS MANY COPIES AS YOU WANT! 


DUPLISTICKER Mail-Aids, for 
typewriter and mimeograph. 
Choice of 24 or 33 address 
labels to each sheet. Finest 
gummed stock. 


DUPLISNAP Carbon inter- 
leaved Mail-Aids. Made in sets 
of 2, 3, 4, 5, and 6 sheets. In- 
terleaved with smudge resistant 
carbon, For use with typewriter. 





DUPLIQUIK Mail-Aids, Special 


stock for use with ‘spirit’ or 
"liquid" process duplicating 
machines. Can also be used 
with typewriter. 








Dupliquik Masters Are The Best For Use With Dupliquik Mail-Aids! 
SEND a YOUR FREE COPY OF “SPEED YOUR MAILINGS” 








EO 


EuRe REGA 





EUREKA SPECIALTY PRINTING COMPANY 
555 ELECTRIC STREET, SCRANTON, PA. 


* Re. 4%, thon = MAIL-AIDS ARE REGISTERED TRADE MARKS & DUPLIQUIK IS A TRADE MARK OF EUREKA. 
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POWER OF SUGGESTION 


Astute display managers in every line of business know that increased sales 





result from showing related pieces of equipment not as detached units but 





in natural attractive groupings. 

The above photo shows an excellent example of this sound practice—a 
modern HerringsHalleMarvin Record Safe displayed as the central unit in a 
grouping of modern furniture for the executive office. The furniture sets off 


the safe; the safe sets off the furniture; each gains through association with 











the otner 
al Not only the design, but now the color of HerringsHall*Marvin Record 
bee Safes will harmonize with any modern office furniture and decor. At no extra 
od : . : Modern, chromium-plated operation panel contains com 
cost, any model safe will be furnished in choice of three decorator colors bination lock with “Private View” dial and throwbolt 
bs : . handle. A plate made of newly developed CHI-TEN “Moly” 
French Gl 1) list Green, Stylite Tan. steel protects the locking mechanism against carbide 
tipped drills under enormous pressure 
New catalogue of Herrings Halle Marvin Record 
Safes, including color chart, free on request. 
HERRING-eHALL«¢MARVIN SAFE COMPANY 
Hamilton. Ohio « BUILDERS OF THE U. S. SILVER STORAGE VAULTS AT WEST POINT 
re) = P 
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Lifetime ALUMINUM 
FRAMES and 
CHALK TROUGHS 


make oY BARRICKS BOARD 


sales for 


For prestige installations or budget-wise 
utility, these handsome, rugged Barricks 
units are top sellers. Their gleaming alu- 
minum needs no maintenance — keeps its 
beauty for a lifetime. Each board a self- 
contained modern unit with BLACK 
or GREEN chalkboard for smooth writ- 
ing, sharp visibility and easy erasure. 
Bulletin Boards and Combination Boards 
of finest resilient bulletin board cork. 


COMBINATION 
BOARDS 


S 








|, 
Types & Sizes 
Ranging from 
18” x 24” TO 
48” x 96” 

Plus special sizes 


Write for catalog and prices 
on our complete line including 
MAGNETIC CHALKBOARDS and EASELS 


BARRICKS MFc. co. 






CHALKBOARD DIVISION 
134 West 54th Street, Chicago 9, Ill. 
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Je in € ja, reached a record ne in the first half of 
year. Total was 147,002 tons, about |8 percent yher than in 
ame per } year ago. 
¢ * & 
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tionery distrik trade field 
* * & & 
Kenneth H. Finlay has beer wly 
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THE SELF SERVICE WAY TO GREATER PROFITS 


Self-service items cost less to handle — save selling time and expense. That’s why it pays to 
stock, display and sell Akay self-service, impulse merchandise for volume sales. 





AKAY DELUXE MEMO-MASTER 


This complete memo pad comes with pencil, coiled steel 
pencil holder and continuous paper roll — all the material 
necessary for a complete self seller. The break-resistant 
plastic holder comes in different colors — black, gray, 
walnut, ivory, red assorted Attractively 
display-boxed to move fast at a suggested retail price 
of only $1.25. 


and pastels. 


Write for free literature and prices 


on LS Telat OA-10) 
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AKAY PLASTIC HOLD-A-BOOK 


An ideal book, newspaper and 
quick and easy reading. Made of sturdy wire and break- 
resistant plastic in black, ivory, blue, yellow, red and 
assorted pastels. Attractively display-boxed with see-thru 


magazine support for 


opening. Terrific as a gift or self-service, impulse-sales 
item. Mass display Hold-A-Book and you'll sell in volume 
at a suggested retail of $1.00. 


CORPORATION Division of Hauser Products, Inc. 


4034 North Kolmar Avenue, Chicago 41, ! 


OA-10/56 





Wherever Business Papers are Bought 


youll hear... 


~» MAKE 


MINE 
MOHAWK" 


sx eT AGLET COMPANY .. 
a t- ~ K@A 1703-19 EAST END AVENUE 7 42 
PU cHicaAGo HEIGHTS, ILLINOIS 
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na ana wrapping paper was 


exnidit tT prototype office ma 
Canadian Nationa! Exhibiti 
when the Italian liner, Andrea D 
coast recently. John Tramiel, 
f ao Canada) Ltd., Toront 
naa t entered the Canadiar 
ned a Toronto display center in Sept 


E. Cc. Kill na peen app inted 
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Wind +. territory. Firn 
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equif ent in } 
ast year. Of this am $¢ 
United States, a strong indicati r 
e on Canadian market. 
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ne $41 nm } rding to reliabl 
Barber-Hewson, Ltd., Weston, Ont 
- iF 
Spr ntreq WCanadian manutacturer T 
wa D stributi 
manager 


R. S. Davine, 


trade offcials dur 
Jern new plant in St. Lembert 


advised Canadian manufacturer 
eptance t anagdian products by 
ngapvie quality at 
thrite plant equipped with pr 
quality ballpoint pens. 
Clary Multi r of Canada, Ltd 


HOW DEALERS STOP DOUBLE INVENTORY 


Wise dealers don’t stock a complicated 
inventory of different felt pens and dif- 
ferent inks, They know the “One Pen, 
One Ink” Marsh 77 satisfies every cus- 
tomer need. It’s highest quality, nation- 
ally advertised merchandise. Beautifully 
packaged and priced to sell fast. The 
Marsh 77 is preferred by teachers, stu- 






MARSH COMPANY, 83 MARSH BLDG., BELLEVILLE, ILL., U. S. A. 


dents, artists, shippers. Everyone who 
marks or draws can use it. 


Check these features: Marsh 77 marks on 
ALL surfaces. Ink dries instantly. Fits hand 
like a fountain pen. Cap snaps on-off. Ten 
ink colors available. Guaranteed. Stock the 
MARSH 77 PEN and increase your sales. 


ONE PEN 
ONE INK supply all your 


felt pen needs 








FREE: 
TESTED SALES PLAN No. 17.. 


F-29 


National Cash Reg 






WRITE TODAY! Clip this ad to 


business letterhead with your name. 
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FINEST watercals 
aud CRAFTSMANSHIP 


Sectional Bookcases that are outstanding in 
quality — the finest materials to be found any- 
where are used — plus fine workmanship of 
skilled craftsmen with years of experience in 
the use of wood for their rich tones of warmth 
and beauty. 











THE MODERN DESIGN Case No. 513H 


a Sliding glass instead of doors; no mechanism to get out 
of order. Noiseless and virtually dust proof. 


THE CONVENTIONAL DESIGN Case No. 817 


A modern version of the popular receding door bookcase. 
Iwo, three and four section units add a smart, decorative 
note to the home study or the modernized professional 
office. Receding doors are dust-proof, non-binding, noise- 
less. In rift oak, genuine walnut, imitation walnut and 


imitation mahogany 





“ ae _ 
800” Line 
of Hale Sectionals 
will intermember 
with Globe-Wer- 
nicke units of same 
style, stock num- 
bers and finishes. 





WRITE US TODAY 
FOR FULL INFOR- 
MATION ON OUR 
COMPLETE LINE — 
THE BEST IN BOOK- 
CASES. 





THE MODERN DESIGN ase No. 4836 


Outside Dimensions 


Number High Wide Deep 
3036 (1 adjustable shelf) . 0” 36” 10% 

3636 (2 adjustable shelves) 36” 36” 10,” 

4836 (3 adjustable shelves) - 48” 36” 104,” 


Shelves are adjustable every inch. Available in birch, oak 
& walnut finishes. Both material and construction are the 
high standard Hale quality. Edges finished ebony black 
on walnut units. 
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Refrigerated Furniture 








Newest bar sensation in cabinets 
to fit modern, traditional and contemporary 
decor. One side contains a specially 
designed refrigerated unit, the other 
serves as a liquor and glassware 

storage compartment. 


Illustrated brochure 
mailed upon request. 





Dealer Territories Still Available. 


Springer Industries inc. 


48-01 28th Ave., L. |. City 3, N. Y. 


PENGUIN custom-built 





» United States, marking new expansion of Canadian industry 


the field of business machines, recently announced production 
its nade-in-Canada adding machine. A 10-key model in 
beige and white, the inaugural machine rolled otf the assembly 
: mpany's new manufacturing plant in Leaside, a 
Toronto surburb. Verner E. Austin, production manager, received 
the finished unit, signalizing the start of Canadian production of 
Clary adding machines and cash registers. Hugh L. Clary is presi- 
dent of the Clary Corp. which r ttices and main 


ant at San Gabriel, Calif. Joseph M. Klein ead of interna- 


a 
*+ + 
George E. B. Meyers, 69, assistant retary and paymaster of 
he Quebe ty firm of T. J. Moore & Co. Ltd., died suddenly 
recently. had been with the compe y tl years and previously 
was connected with Wayagamack Pulp & Paper C the Wabasso 
Cotton ( and the Canadian Int ational Paper Co., of Three 
Rivers, Que. During World War | i served th the Three 
Rivers Regin t, R ya Canadian A vy Cort Mr. Meyers was 
brother-in-law H. W. Moore, | Jent of tl puebec City 


New general manager of Marchant Calculators Ltd., Toronto, 


Canadiar ubsidiary of Marchant ; ators, | akland 
Calit., is John H. McDonnell. He wa savancead fT ew post 
trom the rc n of manager of the firn Houston, Texas, sales 
jistrict. t been with the « 2 j steadily 
upward in the company's sales ; es direct al 
Marcha ties throughout Canada. The appointment was 


announced by Edgar B. Jessup, f Jent of Ma nt, Inc. 
+ £ & FH F 


A survey of the membership of the Nat ‘ Management 
Associatior released in Canada, ew office 
appliances is at one of the highest h Jay. Repo 

ws that new oftice equipment is the top rest f 
> off executives than practically anything else. Systems 
nd procedures rank second, met! 1. A t half of those 
rveyed and responding to a quest sire t ted planning 
the purchase of new equipment ft year, Some t the com 


indicated prospective purc 


$100 0 
*¥ £ & & & 
Genera ndition of the stat ery and office equipment in 














Special Low-Priced Leg-Style Wood Desk 


—OAK—WALNUT—MAHOGANY— 


The Bost Buy in the Office Furniture Field! 


See Us at 
Space 620A, NSOEA Show 


FEATURES 





Tops—full 11/4” thick 
Genuine Walnut 
Combed Oak 


File Drawer 

Panels — Walnut and Oak 
Walnut and Oak Slides 

Full Lock & Locking Device 
All Oak interior. 


Write for Literature on our Complete Line of 


DESKS — TABLES — COSTUMERS 


manufacturing company 
220 Institute Place ¢ Chicago 10, Illinois 





No. 6032 
Size 60” x 32” 

List Price $123.90 
Less our Usual Discount 
Matching Secretarial Desk 
No. 6032-T—$143.90 List 




















288 OA-10/56 








fa | ciNG REVOLUTIONARY 
=| Ail” NKLESS 
MIMEOGRAPHING 


| ON ANY STANDARD MACHINE 


















AMAZING 


DIAGRAPHY. 


a, Dod | eo DUT fey Wal ie 
ote] i sek 'l, ie 


MAKES MIMEOGRAPHING THE 
WORLD’S CLEANEST DUPLICATING PROCESS! 


DIAGRAPHY does away with all the mess of old-fashioned, 





oily, sticky black ink! Like magic this marvelous, smooth © Prints BLACK, like cae : 

creamy liquid . . . pastel green . . . yet colorless as a hand © Wea? stein band, eal a x 

lotion, prints sharp, clean BLACK copies. Drip-proof can clothing — washes out ae “% 
soap and water . 4 


further enhances cleanliness. 
WATCH FOR DIAGRAPHY IN YOUR CITY 





NEW NEW 





| it oe Model 6-A Model FH-5 $1595° 
$] 3950 Plus F.E.T. 
ere. PRINT-O-MATIC FOLD-O-MATIC 
Model 6-A Electric Mimeograph Stencil Model FH-5 Desk Model 
DUPLICATOR ELECTRIC 
Compare these features: Fully electrified automatic operation . . . FOLDING MACHINE 
Internal semi-automatic inking . 100% ‘“‘one-at-a-time”’ feeding NEW FEATURES—NEW LOWER PRICE! Power 
k _. . automatic roller release . . . accurate registration. Handles sizes roller rotates in ball bearings . . . all other movi 
from 8% x 14 inches to U. S. post cards. parts in self-lubricating bronze bearings. NEW f 
and and power mechanism eliminates all gears. NEW 
NO EXTRA COST for NEW, ADDED FEATURE! Variable increased-power universal motor. NE PAPER- 
speed control provides light or dark reproduction automatically, STACKING DEVICE. Folds 120 sheets a minute 
from 20 to 120 copies per minute. in all popular folds. 






These sensational new products are by the originators and manufacturers of the 
famous Model 2-A Card Size Mimeograph Duplicator. 


PRINT-O-MATIC Co., INC. 


724 W. WASHINGION BLVD. ® CHICAGO 6, ILLINOIS 





——_ 
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... None finer 1 eee onata 
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competitively 
Cabinets priced! Civil Service Announces Exams 


The U. S. Civil Service Commission has announced an ex- 
amination for filling the following positions: 

Addressing machine operator, graphotype machine operator, 
bookkeeping machine operator, card punch operator, miscel- 
laneous duplicating equipment and office appliance operator, 
paying salaries from $2,960 to $3,175 a year; calculating 
machine operator, $2,960 to 3,415 a year; telegraphic-type- 
writer operator, $3,175 and $3,415 a year; and bookkeeping 
machine unit supervisor and operator of semiautomatic tele- 


Write for complete type equipment, $3,415 a year. Jobs are in various Federal 

NEW SUPREME agencies in the Washington, D. C. area 

color catalog now! To qualify, applicants must pass a written test and have had 

SUPREME ‘ experience in appropriate machine operation. Provision is 
. made for the substitution of completed high school study 

STEEL EQUIPMENT CORP. for all of the experience required for jobs paying $2,960 and 


53rd St. and Ist Ave. 
Brooklyn 32, N. Y. 


for part of the experience for the higher-paying jobs 
Applications will be accepted until further notice by the U. 
S. Civil Service Commission, Washington 25, D.¢ 
Further information and application forms may be ob- 
tained from many post offices throughout the country or 
Glass-Front Bookcases from the Commission’s Washington office. 
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Rack comes complete with 3 dozen each of these 18 packaged items: 








4th Class Mail Stickers #33 Rubber Bands #105 Rubber Bands 
Colored Thumb Tacks #32 Rubber Bands Parcel Post String 
Air Mail Stickers #16 Rubber Bands Gummed Tape 
Fragile Stickers # 8 Rubber Bands Paper Fasteners 
Reinforcement Holes #64 Rubber Bands Paper Clips 

Picture Corners #18 Rubber Bands Parcel Post Labels 







Space Saver Free Display Rack 

Effectively displays 18 items on one com- Dealer has free use of wire display rack 
pact, revolving display. Dealer has privi- as long as it is used only for displaying 
lege of exchange on slow moving items. merchandise of W. T. Rogers Company. 








Convenient Merchandiser 


Dealer has convenience of buying 18 items from one source. Customer has 
shopping ease — all items retail at 15c and all are self-service items. 


REGULAR DEALER DISCOUNT 


















— a a oe ee ee ee ee ee ee ee ee eee ee ee ee 

May Be Returned [] Send us one Serv-A-Pack on a guaranteed sales basis. 
Within 9oO Days [] Send more details and prices. i 
For Full Credit Sette Same beh . | 





Address 


Ww. T. ROGERS COMPANY | 


518 DIVISION STREET ° MADISON 4, WISCONSIN i 
ee SS SF A A eS 
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‘ We’re bursting at the seams with 
the biggest advertising-merchandising 
package ever presented to our dealers. 
Start with ‘“The Brothers’’—hailed as 
the brightest comedy find of the 1957 
TV season. Drive in with the most 
penetrating magazine and supple- 
ment coverage yet offered. Tie up your 
market with co-op newspaper, local 
radio and TV spots. What do you 
have? The smartest, best planned, 

—_ most effective program ever offered! 
te, ~ = Le ‘$ \ Open up—right now. 


SHEAFFER'S 


W. A. Sheaffer Pen Company, Fort Madison, lowa 





oe Visit our booth at NSOEA 
LZ \ Booth 109 
Fp LA 


Conrad Hilton Hotel 
Chicago, Sept. 29—Oct. 3 
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. « - Dont Forget 


the Northwest line 
zooms Christmas sales 





BRIEF BAGS 
COLORED BINDERS 
PORTFOLIOS 








EXECUTIVE STYLE 
GENUINE COWHIDE 


BRIEF 
BAGS 


| New! 








Quality and Fea- 
tures that can't 
be matched! 





rich mellow leather. 
wear and construc- 


Handsomely crafted in heavy 
Unconditionally guaranteed for 


Priced from 


$9.95 tion. Steel reinforced edges. All brass hardware. 

Edge protecting shoes. Steel frame stabilizer. 

to Sizes: 16x13” and 18x14” in both Ginger and 
$1 7.95 Suntan colors 





| Write for Free Descriptive Price List! 





Quality 


eee rertsmanship 


N LEATHER eLele] haar ae} 


311 N, Desplaines St. 
Chicago 6, Ill. 





Phone 
ANdover 3-4488 





TYPEWRITERS 
ALL MAKES 


THE UTMOST IN QUALITY 


* 
eS ae 


—THE LOWEST IN PRICES 


REGALRITE BRAND 
RIBBONS AND CARBONS 


PROVEN-BEST BY TEST-—BEST FOR LESS 


REGAL TYPEWRITER COMPANY, INC. 


200 HUDSON ST NEW YORK 13, N. Y 
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McMahan Bros. Desk Company 
Building Large Store on Coast 

McMahan Bros. Desk Co., Inc., will occupy 30,000 square 
feet at 3131 South Figueroa Street, Los Angeles, Calif., when 
it is completed in November. Construction is underway, it 
is announced by Mike McMahan, president. 

New building of the 22-year-old Southern California busi- 
ness concern will be a concrete tilt-up, constructed without 
partitions so that customers may see the entire display and 
warehouse area. Property, former site of the historic Brant 
mansion, consists of almost an acre of ground. 

Building will be in modern design with the exception of 
private offices, to be decorated in a Mexican motif with adobe 
walls and open fireplaces. Harold Landon is the architect and 
Sandra Freulich the decorator. Contractor is Baingo Bros. 

Parking space will be provided for 30 cars and there will 
be a floor loading ramp permitting three trucks to load or un- 
load simultaneously. 


Eaton Paper Corporation Adds Salesman 

In line with Eaton Paper Corporation’s sales expansion pro- 
gram another salesman has been added to the field selling 
force. He is Ray J. Estabrook, who will sell Eaton’s Fine 
Letters papers and the company’s commercial papers, the Berk- 
shire typewriter paper line, in the Mid-West territory includ- 
ing Indiana and parts of Illinois and Missouri formerly served 
by Robert W. Clark, whose territory is now Ohio. 

Mr. Estabrook and his family presently live in Columbus, 
Ohio. 





Clary Names Queens Branch Manager 

Appointment of Paul Kalvin as a branch manager for 
Clary Corporation has been announced by J. W. Stallings, 
general manager of distribution. 

Mr. Kalvin, an experienced salesman and executive in the 
business machines field, will be manager of the Queens Branch 
in New York. 








PROTECTED PROFITS FOR YOU 


WITH ADVANCOS POLICY OF 


SELLING THRU DEALERS EXCLUSIVELY 





MCEIVED OF PETTY Cash 





ADVANCO Pa@ ° = Inc: 
MANUFACTURERS xsi." in ain essay ct 


S + SUS rwo.0 10.018 . Laree 
+ AOVANCO PUNCHLESS PAPER te 
N.Y. + Telephone Hickory 6-4848 


76-05 Sist AVENUE, ELMHURST 73, L. I. 
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No. 1900-WGR Bel Air 
WALL GARMENT RACK 





No. 18-GR Silent Butler 
GARMENT RACK 


Soares 





No. 75-S Modurn 
SAND URN 


SAND URN 


FST- WELCOMING Ai 


T 


| 


| 


| ” 
| 

" 
| \ / 
| 
| 
: 






No. 333 | 
Honor Guards i] 
STANDARDS 














specially designed for 
e OFFICES e HOTELS 
e INDUSTRIALS = « TAVERNS we 
e BARBER & BEAUTY SHOPS A....2 
¢ RESTAURANTS + SCHOOLS . 





e PUBLIC BUILDINGS 
e FUNERAL HOMES 


For big profits, display the entire line of smart, 
new VALCO accessories. Each piece is the result 


























to £60 of years of research and development, and is made No. 265-T 
Statesman of the highest quality aluminum... will not rust! Cosmopolitan 
COSTUMER The unbeatable VALCO combination of gleaming COCKTAIL SMOKER 
No. 17-C beauty, modern styling and economical upkeep 
Monarch ¢ " J means extra sales for you to an almost unlimited No. 60-S 

COSTUMER Contemporary 


—— market. 
No. 1500 E> 
Nobility 


WRITE FOR PRICE LISTS & COMPLETE DETAILS 





COSTUMER 
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SMOKING STAND 



















No. 260 
New Yorker 


SMOKING STAND 


W/\[L[efi] company.1311 ANN AVE.-ST. LOUIS 4, MO 
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IMMEDIATE SHIPMENT 
No. 2 SMALL PARTS CASE 


BAY small parts cabinets and cases are ideal for 
use on benches, counters and in shelving for the 
storage of small parts. Drawers are slotted on 1” 
centers to permit quick arrangement for the accom- 
modation of various quantities. Plated handles on 
front of each drawer. Back stops on drawers pre- 
vent them from dropping accidentally. Finished in 
baked green. Shipped one in a carton. 
a! pe 
each 


CABINETS: 1634” W. x 1114” D. x 834” H. 

3—Adijustable Compartment Drawers 
Prices F.O.B. 
Factory Phila. 


(167 W. x 11%" L. x 2%" H.) 
Complete Catalog & Price List on Request * BAldwin 9-1805 


BAY PRODUCTS INC. 


1621 W. Indiana Ave., Philadelphia 32, Pa. 





















Large Variety of Sizes and Styles. 


Noesting considers QUALITY 


is of first importance. 


NOESTING PIN TICKET CO. INC. 
728 E. 136th Street, 


New York, N. Y. 
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Novel Typewriter Clinic 
Boosts Business 
@ HERE IS A CLEVER means of building portable 


typewriter sales which got excellent results for Wilson’s, 
typewriter dealer in Syracuse, N.Y. 

Wilson’s maintains one of the largest portable type- 
writer inventories in this northwestern New York in- 
dustrial city, and employs year-round promotion to 
students, professional men and traveling men. 

When portable typewriter sales began to flag after 
the 1952 Christmas season, however, it was found that 
ordinary newspaper advertising and window display 
was falling short of the mark. Unwilling to offer “fan- 
tastic trade-in allowances” or other sales-building ele- 
ments which cut into profits, the management began 
considering other attention-attracting plans. 

After many suggestions had been reviewed and 
discarded, Wilson’s hit upon what was felt to be the 
“ideal” stunt. This was a “Typewriter Clinic” carried 
out over a period of a month. During this time, the 
Syracuse store offered to check, clean, oil and adjust 
any make of portable typewriter, installing a new rib- 
bon in the process, all for $1. 

Response is good 


Announced by a quarter-page newspaper ad, the 
“Typewriter Clinic” began drawing a heavy response 
from the very first day. The volume, in fact, was so 
heavy that it was necessary to bring in an extra type- 
writer mechanic and to apportion the work among a 
crew of mechanics experienced in various makes in 
order to keep up with the load. 

“This offer provided the ideal opportunity for many 





INTERCHANGEABLE 
PLASTIC NAMEPLATES 


Beautiful, dignified, permanent, personal iz ed, all Acme plastic name plates 
are interchangeable can be changed ins y with new name inserts . . 
make changes to suit your requirements. II selented are the popular models. 


Ali orders printed gold on black, unles 


by 6 


No. 600, desk type, gray; 2 
No. 601, brown, size i'%4 
y%”. 


No. 602, transpar- 
ent door style pane § 50 
plate, size 2’ 


10”, name on black 
background 


type name plate 
desk, hag 


. 
black base’ 
ground 


No. 4, desk 
ay “ 4 00 
can be read from 
both sides, size 


2” by 10”, black 
background. 


No. 605, wall 
style name, 5 00 
ean be read 

from beth 

sides, size 

2” by 10”, 

black back- 

ground 


No. 603, trans- 
parent easel § 00 





New name inserts can be 
ordered as required at rea- 
sonable prices. Prompt delivery . . 


today. 


ACME JOBBING CO. 


406-408 North Van Buren St. ° Green Bay, Wis. 





. order your requirements 
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IVAN ALLEN, JR 


29 PRYOR STREET, N.E 


ATLANTA, GEORGIA 


July 5, 1956 





Mr, Ralph W, Graham 

Stein Bros, Manufacturing Company 

1,01 W, Jackson Boulevard 

vhicago 7, Illinois 

Dear Ralph: 

I am delighted with our wonderful TUFIDE 
window display, Due to its effectiveness 

in increasing traffic in our business case 
department, this attractive display is be- 
ing held over past our usual time for chang- 


ing windows, 


Sincerely yours, 





DISPLAYS 


It’s a proven fact . . . install Turme 
sales-engineered Floor Display Units 
and you increase TUFIDE sales — many 
times over. Famous stores like Ivan Allen 





Hz. 

m~ 

2 — Marshall Co. tell us so! More proof 
ra that more dealers sell more TUFIDE 

se than any other brand. Make Ture 
ka your key to increased sales and profits. 


a oy: . 






































jufid 
uriae 
* Looks like leather 





Feels like leather 





Outwears leather 
§ to l 






































—$—$—— 


Write For Complete Details On TUFIDE Floor Display Units 
Steleo PRODUCTS 1401-17 West Jackson Bivd., Chicago 7, ill. 


(since 1917) 














See The STEBCO Exhibit At The National Stationery & Office Equiqment Show Room 556. . 


Sept. 29-Oct. 3, 1956 
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“Master Grade” 


TYPEWRITERS 


Select 
Used. 
All 
Makes. 





“Master Grade” Reconditioned and Select Used Type- 
writers and original Underwood Parts are recognized 
throughout the world for their high quality and de- 
pendability. 


Only ‘‘Master Grade’ Reconditioned Typewriters 
carry this label, which is a guarantee of quality 








For additional information write 


THE WHOLESALE 
TYPEWRITER COMPANY 


150 SYLVAN AVE.—RT. 9W—ENGLEWOOD CLIFFS, N. J. 
Cable Address: SALETYPE 
Sold Only to Dealers and Jobbers 











You can 


BE HEADQUARTERS 
for EQUIPTO LOCKERS 






























Once seen, customers demand Equipto Modern- 
Flow’s exclusive features — decorator styling, pilfer- 
proof construction, six times faster assembly. This 
demand permits you to sell at full profit. Equipto takes 
your locker business out of the vicious competitive class, 
and makes it a full-profit line. All standard sizes and 
types ready for immediate delivery. Clip and mail 
coupon today for full facts. 























aS See ea ee | 
Division of Aurora Equipment Co. 
610 Prairie Avenue, Aurora, Illinois = 
, Rush me a LOCKER CATALOG containing full facts. i 
1 NAME A ae adanspntnecticitinins 
i FIRM___ os , 
, ADDRESS__ = : ' 
a ZONE STATE. — 
LL. re ee ee Oe Ee Oe ee Oe Ue Ue OU. Um. CU OU. CU. OUD = J 





portable owners who had been putting off repairs to 
get their machines back in tip-top shape,” a spokesman 
said. “Almost every portable owner, in time, finds that 
one key is bent, the back spacer does not operate 
properly, the bell has ceased to ring, or the key action 
is so stiff that use of the machine is fatiguing. Our offer 
provided an excellent chance to eliminate these minor 
drawbacks for little more than the price of a new 
ribbon, and as a result, the typewriters came streaming 


> 


in. 

Many of the machines brought in, it was found, had 
obviously been shut up and not used for years. Others 
were badly deteriorated as, for example, those prof- 
fered by college students who made a practice of loan- 
ing their typewriters out to friends during the school 
term. 

Give Trade-in Allowance 


Concurrently with the promotion, Wilson’s offered 
a $20 trade-in allowance for any old portable in op- 
erating condition or on new portables of five different 
manufacturers. While this allowance was fairly con- 
servative, it proved highly attractive to a large percent- 
age of the portable owners. 

As a result, many portable owners who normally 
would have given little thought to the purchase of a 
new machine signed on the dotted line. 

Net results of this unusual promotion was the biggest 
month’s business ever had by the store and the compila- 
tion of a long list of new-portable prospects made up 
from those whose machines were obviously found to be 
“not long for this world” during the cleaning and ad- 
justing operation. All of the latter owners are regularly 
circularized with direct mail advertising matter.—RAL 





NEW DIFFERENT EVA-PRESS 
HAS NO EQUAL 


2” SPEEDS 
pO as 


RUBBER PLATE 
PRODUCTION 


e 
TOP ACCURACY PLATES 
FINEST QUALITY 












improved Features 


* Exclusive Pre- 
Heat Table 

* Powerful Con- 
struction 

* Precision Built 

* Motorized Push 

Button Operation 

Platens Electrical- 

ly Heated Therm- 

ostatically Con- 

trolled 

* Three Platen 
Sizes 13" x 18" 
— 12" x 15" — 
lea @! @ 


TOPS IN EVERY RESPECT 
MAKE US PROVE IT 


AMERICAN EVATYPE CORPORATION 
751 OSTERMAN AVE. DEERFIELD, ILLINOIS 








<a 
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: Watch your sales soar with FLIGHT 
by Marble 


TES 





Flight, the fifth of Marble’s fast-selling contemporary chair families, is 
| designed for today’s as well as tomorrow’s finer offices. Flight meets your 
customers’ demands for a truly fine chair lighter than Marble Custom chairs 
but more pretentious than recently introduced, highly popular Pace Setters. 
ures 
Pre-| | Your customers will like the graceful upswept lines of Flight chairs that 
, | combine the impression of alertness with the atmosphere of dignity. The 
Son- : ‘ i. : ate 
. painstaking hand-finish of their walnut frames . . . the grace of their sculp- 
ilt 

Push : . . . . . . . 

ation | | simplicity of the wafer-thin seats and backs skillfully contrived to provide 


| tured arms and tapered legs . . . the rich upholstering . . . the elegant 





herm- 


soos the ample comfort of foam upholstery over springs . . . all quietly speak of 
Con- | 


the outstanding quality and value built into these newest of fine Marble 


office chairs. 









CHAIR COMPANY 


BEDFORD,O. Increase your share of the growing office modernization market. Let your 





customers know you can furnish them with an attractive office like the 
one shown above. Show and sell Flight. For complete description and prices 
write The B. L. Marble Chair Company, Bedford, Ohio. 


— See Flight on Display Chicago, Booth 517A 
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From the World's 
Most Complete Line 


PROFI 
WOOD AND 


CUTTING BOARDS) §6« & 


The Most Versatile , . 
Cutting Boards eee ; 





Ever Designed! 
A host of new features—never before available in cut- 
ting boards—makes the Premier Line a must for YOU! 
Ideal for use in office, plant, art dept., shipping, pro- 
duction, sample dept.—wherever materials from feath- 
ers to light metal must be cut quickly and accurately 
the Premier Line will bring you immediate new profits. 


@ Automatic Paper Clamping Device Keeps Material in 
Position @ Rugged, All-Metal Construction @ Hollow Ground, 
Self-Sharpening Blade @ Permanently, Accurately Scored 
Half Inch Squares @ Automatic Guard Rail — Completely 
Accident Proof 


PHOTO 


2100 West Fulton 
Street, Chicago 12, 
Iinois 


MATERIALS 
co. 


TAylor 9-3033 


SPEED-Mo 


SPONGE RUBBER STAMP PADS 


Qa | UL \OUR STAMP 
PAD NEEDS IN 


ONE 
ALL-PURPOSE 
LINE! 


Supply your customers with all their 
stamp pad needs from the profitable 
Speed-Mo line — the only complete 
stamp pad line on the market. There ; 
is a Speed-Mo pad and ink for every 
stamping job in office, factory, ship- 
ping room. You need carry only the 
common over-the-counter pads. We 
furnish prompt shipment on special 
pads (up to 20” x 36”). 


Speed-Mo pads are of a specially treated sponge 
rubber. Clear impressions guaranteed. Re-inking is , 
neat and simple — you just brush the ink on Speed- Pi 






































LIBERAL DEALER DISCOUNTS 


Write for folder showing over 35 stock items 


RIVET-O MANUFACTURING CO. 


50 FEDERAL ST., ORANGE, MASSACHUSETTS 


In Conoado, for complete information write 


Bossence & Co., 399 Main St., West, Hamilton, Ontario 





298 


Cincinnati Business Show Opens 
Doors to Public at Hotel Sheraton Gibson 


Latest modern facilities, equipment and service develop- 
ments will be exhibited with visitation welcomed free at the 
1956 Cincinnati Office & Business Equipment Show being 
conducted Tuesday, Wednesday and Thursday, October 9, 
10 and 11 at the Hotel Sheraton Gibson Roof Garden. 

Exhibitors will represent national noted names and brands 
functioning through firms and representation in the metropoli- 
tan Cincinnati area. 

Office furniture, business equipment and auxiliary services 
available for the modern operation of daily transactions and 
designed to make the conduct of business more convenient, 
more efficient and- more economical will be embraced in the 
displays. 

The show will be open daily from 10 am. to 8:30 pm. 

George S. Long who heads George S. Long & Son, repre- 
senting All Steel Equipment, Inc. and an original trustee of 
the show is president of the 1956 Cincinnati Office & Busi- 
ness Equipment Show Committee, Inc. This committee is a 
non-profit corporation which sponsored the 1955 show and 
continue for the 1956 exhibition, comprising representatives 
of the metropolitan Cincinnati office and business equipment 
industry. 

Lynn P. Carlson, who heads L. P. Carlson & Associates, 
representatives of firms in the office furniture field is 1956 
general chairman of the show. He also headed the 1955 show 
arrangements. 

Miss Eileen Nock, Manpower, Inc 
4. McDevitt, Cincinnati area manager for Underwood Cor- 
poration is treasurer. 

Irustees of the 1956 show are: Mr. Long, Mr. Carlson, Miss 
Noch, Mr. McDevitt and John L. Howison, with Kelsall- 
Vorrheis, Inc.; Richard Donohoe; with J. A. Kindel Company; 
Hart Randal, with Diebold, Inc.; Frank DiCanio, with the 
Bruning Company and William J. Schmid, legal counsel. 


is secretary and James 


CENTRALS BETTER BUYS! 


NEW 


Kolledge 


STEEL WASTE BASKETS 
ye 





® Roll Edge rim 
Easy to lift! 
Inverted bottom 
Tapered design 


Popular size 
_and colors 


CLICKSNAP 
‘STEEL BOXES 


One of Central's complete line of Cash, Bond and Utility boxes. 
Ten styles— One-piece construction— Heavy gauge steel—Rounded 
corners—Hammered silver finish. 

See your Jobber or write us for complete details. 


CENTRAL can company 


2415 WEST 19th STREET, CHICAGO 8, ILLINOIS 
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It’s like shooting “sitting ducks” when you Systems are custom-made to customers’ 
sell Miami Systems. Sales come easy be- specifications and needs. And you are 
cause the line includes a business form for backed by a firm with an enviable reputa- 
every business need. Happily, there are no tion for prompt delivery and dependability! 
Side wecd? on ¢ Bag Pe 7 
closed” seasons or bag limits on profits! For all the facts on how you can become a 
Miami Systems actually sell themselves! dealer of America’s fastest selling line of 
“ That’s because they are so conveniently- business forms, and for a schedule of our 
sized, carry such a wealth of information, new low prices, write today. Ask, too, about 
are so sensibly priced. What’s more, Miami our unusual Bonded Dealer Protection Plan. 
rs 
— 


m= => MIAMI SYSTEMS CORPORATION 
old ci NCIENNATI oe. out oO 
MSC Business Aids include—Autographic Registers and Forms, Contin- 


ems 
vous Forms, Continuous Interleaved Sets, Rite-Type-Snap Carbon Forms. Syst y* 
nN 
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The Famous 


yj. ACCO 
~ PUNCHES 


Nos. 10 and 110 


Color is in fashion! And 
you'll find new eye appeal, 
attraction, 
in the Acco 


We’ve dressed 


Bnew style new 


gE 





sales lure 

Punch line. 
the already - most - popular 
#10 and 


Acco Punches 


#110 in your choice of 
five colors in addition to 
the standard gray finish. 
Let your customers pick 
from Fireman Red, Pastel 
Blue, Pastel Green, Frost 
Green (Mist Green), Frost 
Tan (Desert Tan). Get an 
assortment for display and 
put a new punch in your 
sales. 


ACCO PRODUCTS, Inc 


Ogdensburg, New York 
In Canada: Acco Canadian Co., Ltd., Toronto 



















@eecee 
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Template 
Supply House 


“Quality At The Right Price” 


TEMPLATES OF ALL TYPES 


IMMEDIATE DELIVERY * FULL DISCOUNTS 
FREE PROMOTIONAL LITERATURE! 
FLYERS! CATALOGS! STUFFERS! 











RAPID-DESIGN * TIMELY * DO-ALL * CASSEL. etc. 
WRITE FOR THE ALVIN 1956 GENERAL CATALOG 


ALVIN & COMPANY 


Importers, Manufacturers and Distributors 
Windsor, Connecticut 
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| Chenoweth has been employed with the 





will use 


Art Steel Co., Inc., 
a novel approach in merchandising at the NSOEA convention 
through a model store of its items, created for the benefit of its 


TO USE MODEL STORE DISPLAY... 


dealers. The highlight of Steelmasters' exhibit is its gold-framed 
catalog pages which greet the visitor as he enters the exhibit. 
\Ilustrated herewith is a cross section of the exhibit as planned. 


Becomes Partner in Oklahoma Firm 

Charles Chenoweth recently became partner-manager of the 
Broken Arrow Office Supply, 108 North Main St., Broken 
Arrow, Okla. Mr. Chenoweth purchased part interest in the 
firm with W. E. Blankenship. For the past three years, Mr. 
Tayloe Paper Co., 
Tulsa. 

In addition to handling complete office and school supplies, 
the firm recently installed a plastic laminating machine and a 
photo-copying unit to provide expanded services for local 
business men. The firm is local distributor of Smith-Corona 
portable typewriters and features one of the area’s best greet- 
ing card selections—EVH 


‘Industrial Progress U.S.A.’’ Names Ditto 
to Depict Duplicating History 

Ditto, Inc., has been chosen to 
industry in a two-year touring exhibition of 
gress U.S.A.” 

The Chicago manufacturer of office duplicating equipment 
and supplies will be among 24 leading corporations whose ex- 
hibits will depict the progress of outstanding industries from 
colonial days to the present. 

An estimated two million people are expected to see the 
“Industrial Progress U.S.A.”, which is sponsored by the Henry 
Ford Museum and Greenfield Village. 

Beginning in late summer, the 24 different exhibits will 
be displayed individually for one-month periods in bank and 
trust company lobbies in 24 major cities in Pennsylvania, 
Virginia, Ohio, Indiana, Kentucky, and Illinois. 

To be shown in the Ditto exhibit will be Billograph, initial 
practical gelatin-type duplicator, and the company’s new auto- 
matic offset duplicator. 


the duplicating 
“Industrial Pro- 


represent 





Hale Mfg. Co. Forms Hale Industries 

The F. E. Hale Manufacturing Company 
formation of Hale Industries located in Herkimer, N. Y. 

This long established manufacturer of stacking bookcase 
units will market a new line of contemporary design cabinets 
designed by Ken White Associates, industrial designers, known 
as the “New Design Concept Group”. 


announced the 





Former Clary Men Take Dealer Franchise 

Frank Stevenson, former national director of dealer whole- 
sale sales for Clary Corporation, has been appointed Long 
Beach, Calif., dealer for Clary business machines. 

In partnership with William Howe and Roger Carter, also 
formerly with Clary, he has opened Accurate Office Equip- 
ment Company, Inc., at 3901 Atlantic Ave. in the #ixby Knolls 
shopping center. 
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Your smartest move! 


There are more dollars for you in every Seal-O-Matic sale . . . lower 
. inventory cost... higher per unit profit . . . no dead-end models, no 

& > <>< obsolete shelf-sitters, but a streamlined quality selection of fast-moving 
> <<» @> avtomatic and Manual Tape Dispensers and Moisteners. Backed by an 
>> aggressive advertising campaign and merchandising program. Write 
for details on Sales Promotion and cooperative Direct Mail campaigns. 























y sibs Disponalll — SURWAY Envelope and 
\ 18.95 retail . Label Moistener 
Brush Sealer Push-down handle, dispenses 3%" t $ 
“6 50 retail 1%." wide gummed tape in adjustable 3.50 retail 
° lengths 2” to 7%”. Lifetime blade 1%” pure bristle brush, ideal for 
For tape up to 1%.” wide; removable Rustproof, unbreakable. Removable labels, stamps, envelopes, etc. Heavy 
aluminum water box, easily cleaned or water box. Pure bristle brushes. Ham non-tip, rust proof, all metal body, 





filled. End-to-end moistening. Control mertone gray plated brass top, rubber feet. 
guides offer smooth non-clog operation. CHROME TOP MODEL £19.95 reta JEWEL 3” brush model... $4.25 retail 




















SENIOR 3” 
Automatic 
Dispenser 







CELLO Definite Length Ejects gummed tape of predetermined 













Dispenser *12.98 retail lengths 2%” to 36”, widths 1%” te 
For cellophane or pressure sensitive 3”. Visual measuring scale, lifetime UTILITY Sealer 
tape. Prevents waste! Feed stop mech- stainless steel blade, pressure weight $ . 
anism measures and ejects lengths ad- on 2 bristle brushes assures even wet- 8.50 retail 
justable up to 4” each press. ting. Side bottle maintains water level Bristle bruch Meee 
Tape Slitter —splits tape in half length- in removable tank. Fully enclosed body. up to 3” wide. All steel t 
wise, ejects 2 equal pieces each press HEAVY DUTY No. 55—for reinforced aluminum water box 






$] mele) extro . BRL.) | Seppe $55. 95 retail able for cleaning or fill emg 
LEWIS TRIGGER- ACTION SAFETY KNIFE 


Only knife with avteo- 
matic spring safety guard 
over blade. Specified by 
U.S. Army, Navy. Chrome 
finished, rustproof, un- 
breakable. 5 FREE blades. 
Individually boxed, 12 
r etail to colorful display carton. 










$1.50 


LIGHTNING Brush Sealer only *2.10 retail LEWIS UTILITY KNIFE 
+ World's fastest Box Opener—2 m ¢ 

10.85 retail hon soiieis ten edges of only 75 retail 

Heavy duty 3” pull sealer. Pure bristle criens, ee OMy witneu! ne ated aoe teide 

brush, 4 sets of rollers, plus subway damaging contents. Completely safe 4 rane bledes, "ain 


feed assure easiest flow of any pull prevents accidents. 5 FREE blades; rust 


sealer on market. Removable aluminum 
water box 


lined, molded to fit hand, 
uses 4 notch adjustable 
blades. 


proof, unbreakable, used by U.S. Govt 
and mojor chains. Individually boxed 

















ORDER NOW ... or write for further details and discounts! (Prices slightly higher West of Rockies) 


eol- -matic 


Our 22nd Year DISPENSER CORPORATION 
Formerly Lipton Manufacturing Co. Dept. OP-10,169 Murray Street, Newark 5, N. J. 





OA—10/56 301 








of AD Gila y 





Punches | 
2 or 3 holes as desired 






Now, a single paper punch does a double job! 
Clix model 32 converts instantly, simply by 
snapping adjusting button. Punches 2 or 3 
holes as required. Takes sheets from 6” to 12” 
long. Gauge-marked in 1” gradations. Lists 
at $6.50. 

Order from your wholesaler 













MODEL 32... For 3-hole punch 

ing, 4” dia. spaced 4! ncer 

ters. For 2-hole punching, 4” 

dia. spaced 2%” on centers * 













NEW ENGLAND PAPER PUNCH CO. 
NATICK, MASSACHUSETTS 


WESTERN REPRESENTATIVE-HARRY HENKEL ASSOCIATES 
Western Merchandise Mart, 1355 Market St., San Francisco 





| PAPER PUNCH 






IT’S EASIER TO SELL THE BEST 


()“Wucor 


() satisfaction 


guaranteed! 


* Made of hard vul- 
canized fibre — 
smooth—strong— 
tough—durable 
Double rolled top— 
neat—good looking 
—rugged 
Range of popular 
sizes and styles 
Choice of perma- 
nent colors 
Guaranteed for 5 
years 
Promoted nation- 
ally by manufac- 
turer 

Write for catalog price 

data sheet direct to— 


NATIONAL 


ba 8) FoF: 9). 2 & 2 >) ) Rap we ® : SD : S oa oft 


WILMINGTON 99, DELAWARE 


0 
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Make Customers Out of 


Transient Buyers 


That's the Way to Make Store Grow 
and Get the Most from Advertising 


by VICTOR N. VETROMILE 


@ ALMOST ANY office furniture and appliance 
dealer, whose business has been established a number of 
years, has had the experience of meeting or seeing in the 
business activities of his community other local business men 
who are presumably logical buyers of office merchandise. 
But, the dealer has never sold them more than a single bill 
of goods — or nothing, perchance. 

It is probably a fact that the failure to make customers out 
of a larger percentage of the casual buyers or “transients” 
who come into an office appliance salesroom during the year 
is attributable principally to two things. First, we list mediocre 
methods of receiving new buyers and welcoming them into 
the store’s clientele. Second, is the lack of a system for fol- 
lowing up the first order or purchase of new buyers with 
some tactical expression of desire to obtain their regular pa- 


office 


tronage and to be of service. 
Needs Definite Policy 


[he stationer and appliance dealer who is striving to in- 
crease his roster of customers must have a definite planned 
policy for trying to convert buyers into customers and his 
salesmen must be thoroughly trained in that policy. 

In salesrooms and showrooms in which the correct “Come 
Again” technique is being practised, the transient or casual 
buyer meets that caliber of salesman whose genial reception 
causes the stranger to remember how pleasantly he was re- 
ceived and how expertly he was catered to. He will like the 
store and its service so well that he will tacitly resolve then 


Set 


DISPLAY 


© 
SELF 
SERVICE 


Display 





WET 
FROZEN 
DRY 





Better Sales. bigger profits. are 
yours with the nationally adver- 
tised Tweeten Marker. And the rea- 
son... it’s easy ... your cus- 
tomers know the Tweeten Marker 
is ten times more economical be- 
cause it lasts ten times longer. 
Order your supply today. Catalog 


ORDER FROM YOUR REGULAR 
SUPPLIER OR THESE FINE 
JOBBERS 
McLennan Pen Co Chicago, Ill 
Carpenter Paper Co. Houston, Texas 

Carpenter Paper Co 
Oklahoma City, Okla 


sheets and profitable Dealer Dis- Federal Supply Co. St. Paul, Minn 
counts sent on request. Federal Supply Co 
REFILLS 312” LONG Kansas City, Missouri 





In 6 colors — Black, Green, Red, Blue Carpenter Paper C 
White. Yellow Fort Worth, Texas 
ea pen 25¢ Federal Supply Cc Omaha, Nebr 
ae | pa J. K. Gill Co Portland, Oregon 
C-15—4 _ per pack 15c Baden Mfg. Co New York City 








TWEETEN Fire CO., INC. 


2029 FULTON STREET © CHICAGO i2, ILLINOIS 


OA-10/56 














ince 
of 
the 
men 
lise 


bill 


out 
nts” 
yeal 
9cre 
into 
fol- 
with 
pa- 


licy 
in 


ined 
his 


yme 
sual 


tion 


re 
the 
hen 


yr 


on 





>15S 


56 





907% SAVINGS IN ERECTION COSTS MEANS 


“PP MORE SALES FOR You! 







Sel] steel - pride JETLOK 











The firsts NEW locker in a generation! 


You can assure yourself more locker sales if you 
bid and install “‘steel-pride’’ JET-LOK lockers. 
Faster, easier assembly cuts erection time up 
to 50%. 
Major parts of the “steel-pride” locker slide 
, :  together—fewer bolts are required—and JET-LOK 
JET-LOK Makes Faster, Easier Assembly Possible... : | ™means extra rigidity, added strength throughout 
Here’s How! : the entire length of all members. 
3 When you offer the “steel-pride”” JET-LOK line, 


Dp 1. Join Sides with Door Frame ff, : | li ; 
in After laying door frame face down, slide: you oer an attractive, complete une that will 
a. ~ sides into place by engaging JET-LOK : help you to get more locker sales. 
1/ . } seams and pushing forward until they : 
as are flush with top. Hand tighten the 


three bolts on each side of door frame. 





Exclusive JET-LOK Construction is a Feature of All 
“steel-pride’’ Lockers and Cabinets 


‘EN 2. Slide Back of Locker into Place 
vAN ~~ Engage JET-LOK seams of back with 


seams of locker sides and push forward 
until itis flush with top. Insertandhand  : 
tighten three bolts on each side of back. : All “‘steel-pride’’ lockers and cabinets have the exclusive JET- 


LOK feature. It results in maximum rigidity because all mating 
parts make positive, tight contact along their entire length. 
“Steel-pride’’ offers a complete line of shop equipment too. All 





[ 3. Stand Locker Upright and 
Ps Tighten Bolts 


After putting top and bottom plates 


f aman into position, stand locker upright, and equipment is made of heavy gauge steel with hemmed edges to 
IN tighten all bolts. Approximately 50%  : give long life and withstand rugged usage. 

2 | ) fewer bolts are required than used for : 

[Zo conventional lockers. : 

S : Use the Coupon Below to Obtain More Information on 


the Complete “steel-pride” Line 


SHEET METAL SPECIALTY DIVISION 


FOLLANSBEE STEEL CORPORATION 


BOX 567 FOLLANSBEE, WEST VIRGINIA 


~---------------------- --- - -- - - -- ----- === 7 























Sheet Metal Specialty Division—Box 567 2 | 
Follansbee, West Virginia | 
- Please send me your catalogs on “steel-pride” lockers, cabinets and shop equipment. 
steel-pride NAME $$ _________— 
TITLE — ee - — | 
|) ee 
| ADDRESS ! 
A a 
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(MANUFACTURERS 











| and there to come around again without any other stimulus 

| 
Reduced to its simplest analysis, the over-all objective in 
any modern planned sales effort is a composite of these four 

s . a - . . + 
Quality EQUIPMENT | requires, of course, a reasonable amount of advertising; (2.) To 
foster desire for the latest inventions in office devices; (3.) To 
FOR EVERY STORAGE PURPOSE 

your store and (4.) To influence them, by uniformly courteous 
and efficient service, to come back in due time to buy more 


than his recollection of this pleasant experience. 

SINCE 1932) " 
purposes: (1.) To tell the public what you have for sale which 
make people prefer to buy the kind of things you sell from 
of the things that you offer for sale. 











Something to Consider 


Here’s something to think of with regard to good will cul- 
tivation: Every contact that an office supply dealer has with 
the public, whether by means of newspaper advertising, di- 
rect-by-mail advertising, or personal selling in the showroom, 
influences potential customers either for or against his busi- 
ness. 

The same fact would hold true with regard to telephoned 
| solicitations for new patronage, hand-bills, and oi course, 
| radio advertising. 

The most successful sales-building program, therefore, is 
the one that is most effective in making the customers of the 
stationer and office appliance dealer 100% for his store as a 
source of supply, thereby cultivating, so far as humanly pos- 











SHELVING 


ola” sible, their exclusive trading allegiance. 

COUNTERS Meets Competition 
BENCHES { 

SHOP BOXES That’s the caliber of preferential good will that is strong 
PARTS DRAWER Visit our BOOTH 312-W enough to withstand the wiles of the most aggressive and en- 
INSERTS & AT THE NSOEA SHOW. terprising competitors. It’s the kind of good will that causes 


pleased customers to refer other office equipment buyers to 
your store. 

Realize that some of the large national mail-order houses 
acknowledge that their average cost to obtain a worth-while 
“lead” on a prospect runs as high as two dollars — prospects, 
mind you, only 20 to 25% of whom will, on an average, be- 
: = come buyers, irrespective of skill in the follow-up. Then, cer- 
ae tainly no retail dealer, in our line or any other, is extending 

himself too much when he swallows a two or three-dollar 


loss of profit once or twice during a year to adjust some com- 
Th Id | plaint or claim of a buyer who has already patronized the 
e ea business enough times to be regarded a customer. 


Office Machine Stand Things to Know 


Here are some very important things that any experienced 
dealer should be in a position to know about his day-to-day 
¢ STURDY 


Neiman Steel Equipment Co., Inc. 


BALFOUR AND VENANGO STS., PHILA. 34, PA 











merchandising operations. He should know the total number 
of transactions handled every day. This will show whether 
the day’s volume has come from a large number of buyers, 
indicating satisfactory large orders. He should know the aver- 
age number of sales made by each of his sales personnel every 


day. 
CONSTRUCTION He should, of course, know the total gross dollar-volume 
e PORTABLE | of business rung up each day, and — more important than 
°¢ ASSURES any other one thing — the profit-value of the total sales made 
| each day. 


CONSUMER 
SATISFACTION 
MODEL NO. 1 ADJUSTAB 


Naturally, for purposes of judging the effectivness and 
profitability of his advertising, the dealer should endeavor to 
obtain at least some idea, concrete and direct or suggestive 
and indirect, about the percentage of sales that are identifi- 





METAL FROM oe an thin oe raatneinn - srtising ; 
WITH WOOD _ 24 TO 38 Model No. 1 | = A sue ot newspaper or other advertising or special 
TOP INCHES | window promotions. 

Has the weight to counterbalance that of typewriter. Pro- Why Did They Call? 
vides firm foundation needful for more and better typing. 


It is quite natural and proper to inquire of newcomers in 


le. An investment in F : ce 
the salesroom whether their calls were influenced by the store's 


o- 


Makes precisely correct posture poss 
economy and efficiency. 


Lifetime all-metal construction except plywood tops in | advertisements, the store’s window displays, or by referals of 
Walnut, Oak and Mahogany finishes. Only stand of its kind | friends of the business, at the same time obtaining the buyer’s 
on the market. name and address for the store’s mailing list. 

-> WRITE FOR INFORMATION & PRICES You've = to have re a in order to sell —_ — 
the larger the sustained traffic from opening to closing, the 
MANUFACTURING | better the net-profit result will be, nares a certain few callers 
COMPANY | may leave without making a purchase and a larger percent- 
32 lonia Ave., SW., GRAND RAPIDS, MICH. age may purchase only one or two small-margin items. 





An old-time Yankee in our trade explained it this way: 
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SI 
MODULAR IMPERIAL 
ied 
se, Whether your requirement be a desk, table, or modular unit — 
a Designcraft Product will enhance the appearance of your 
Pe space — promote efficiency — and give one an impression of 
i: dash combined with elegance. 
OS 
Designcraft’s new Multi-line Series reflect the distinctive look 
in furniture design. Different combinations of the various units 
on will effect results to suit your specific needs. 
ng Send for our new illustrated brochure and price list. 
an OPEN TERRITORIES AVAILABLE TO MFGRS. REPS. 
ses CONVENTION BOOTH 651-4 
to Z — z Several suggested combinations available 
tile UPI AY 7 METAL MANUFACTURING CORP. 
cts, oes 271 rREetTo ©. Br KLYN 33 NEW R } 
be 
| 
ling 
llar 
ym- 
the 
Ow 
ced 
day 
iber 
ther 
nt Over 100 MILLION sold this year . . . and no 
ery wonder—Stik-Tacks are used in schools, offices, 
retail stores, factories, homes—anywhere and every- 
ume where. They’re adhesive on both sides . . . stick to any 
han surface ... completely out of sight when in use . . . cannot 
ade harm displayed materials or walls . . . easily removed 
oil . . can be used over and over again. SEND FOR 
r to DISCOUNTS, PACKING INFORMATION 
stive TODAY! 
itifi 
cial Retail - folder of 82 dises 25¢ 
all? { THOMPSON-WINCHESTER CO., INC. 
s in : 1299 Boylston St., Boston 15, Mass. 
ore’s : Please send Stik-Tack prices and packing infor- 
s of : mation. 
yer's Attention GF ccccccccccccccccescceveseeesess 
and i  -  PPerererro Tricity. errs ost 
the © Gereet AdGrees 2 cccccccccesesesccbosscevess 
— Dealers - Representatives... Ee a 
en Send for Prices and Literature ty - BD cccccccccccsccsesese eoevccveses 
way: () Dealer (C) Representative 
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idea ! 


size ! 


BIG 
profits ! 





UPRIGHT TEXAS PAPER CLIP 
prevents Loss of Vital Memos 


An indispensable desk item . as important as an ash 
tray or file basket! Even improves on the old-fashioned 
spindle. A thing of beauty! 9 inches high. Ebony or 
blond oak base. Gold finish clip. Handsomely boxed. 
Wonderful retailer at $1.50. Liberal jobber and dealer 
discounts. 


Write, wire or call your orders now for immediate 
attention 


2323 W. M land 
FUTURA, Inc. Evansville Peres indiana 






















Quickly recognized as the 
efficient way of perma- 
nently modernizing any 
office, Frontier equipment 
is built to last and adjust 
o different floor plans. 

Write for 
Catalogue. 






aladdin eeemmanes ae 





TABLES 





UTILITY 


FRONTIER 





Manufacturing 
Company 


P. O. Box 13266 
Dallas, Texas 


See Our Display 
BOOTHS -- 340 W & 341 W 
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“What I call a satisfactory day’s business depends upon a 
sufficiently large number of buyers coming into my store, 
provided the majority buy something. Those who come in to 
look at something and walk out without leaving a dollar in the 
till don’t do me any good, and they may even run up my sell- 
ing cost with relation to profit for that day if I spend too 
much time with them.” 

“Those persons who buy only one article, if their number 
is large enough, can keep me going, but it’s those customers 
who buy more than one item practically every time they come 
in whose patronage keeps the profit-pot boiling.” 


Lack Originality 


It would appear that, even today, there are a certain num- 
ber of dealers in every field who are short on originality in 
merchandising and practise outmoded devices of sales stimu- 
lation. 

One glaring example of this is the hoary “P. M.” racket 
that was new 30 years ago, but even then was of value, in 
my judgment, only for stimulating the sale of low-price, items. 

The symbol “P. M.” meant “push money”, the scheme 
being that certain articles or products would be promoted, 
each for a week or so in rotation, the salesman receiving a 
few pennies on each unit sold as an inducement to push the 
sale of the selected items having the wider profit-spread. 

Schemes of this kind are no longer in vogue among intelli- 
gent merchandisers — in fact, they are frowned on by mod- 
ern retailers who feel that every article in the stocks of their 
stores has been put there for their salesmen to sell. 

All the foregoing is not meant to gainsay the generally 
understood fact that even the best-managed business may have 
need to give its sales organization instructions to put special 
pressure on a certain profit-frozen section of inventory. 

A practical illustration of such a situation would be a stock- 
bound excess supply of some out-of-style or out-of-season 
articles. Never, however, should any dealer attempt to “palm 
off” any actually obsolete or damaged merchandise, even at 
cost price, because there will surely be an unfavorable re- 
bound to such transactions. 


Variety is Necessary 


The stationer’s merchandising ideal should be to accom- 
modate the scope of stock and service in such manner as to 
cater to the largest possible number of buyers — small in- 
dividual buyers and large commercial buyers — for their 
smallest or “fussiest” requirements. 

Suggestive of what I mean is my experience in trying to 
purchase, in a suburban stationery outlet several years ago, 
three or four heavy fiber expansion folders of the standard 
filing-cabinet size, only to be told by the salesclerk that she 
would not be allowed to break a standard. package of 25 to 
sell three or four. 

I experienced no such obstacle to buying them in another 
outlet, the salesman hesitating only to the extent of remind- 
ing me, in a friendly and co-operative spirit, that the folders 
were expensive when bought so few at a time. 

Even when a customer asks for something that is out of 
routine, he should never be treated as if he were a nuisance 
buyer. 

A buyer might come in and ask for one dozen marking 
pins or map-flags, as some persons call them; or, again, a 
buyer might ask for a small quantity of rubber bands in as- 
sorted sizes — perhaps, no more than 50 to 100, all counted 
— (some stores display them in little bundles of only 50), and 
it seems to me that he should be able to obtain these small 
sundry items in any progressive stationery store. 


They Increase Volume 


It is always sensible to recognize that small buyers can 
become large users in the course of human events. 

Furthermore, catering to some new or special demand, 
however small the item, may develop a new group of buyers 
whose future business in larger merchandise may be a perma- 
nent — and profitable — addition to the store’s volume. 

Service, efficient planning of the layout of the salesfloor, 4 
sufficient number of well-trained employees, and the quick 
accessibility of reserve stock in rush periods, are of primary 
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See the latest fiom 
JASPER TABLE COMPANY 


DURING THE NSOEA CONVENTION 
SEPTEMBER 29—OCTOBER 3 


On display 


IN ROOM 526A AT THE CONRAD HILTON 





CT-930 BC-934SW 


SERIES 900 





The Trimline 900 Series of office accessories is a group of 

exceptional beauty and craftsmanship. The design is contemporary— 
trim simplicity that makes it a harmonious part of any office setting— 
modern or traditional. This Series features tapered legs with 

handsome brass ferrules and square-edge tops. 

Sound, top quality construction and finish assures each piece 

extra long life, extra years of service. 





JASPER TABLE COMPANY ° JASPER, INDIANA 


SELL BETTER 








because they 


... Simplified bookkeeping and tax record books 


America’s most complete and fastest selling line, designed by 
a former government expert. Sold by over 3,500 stationers and 
preferred by more than 1,000,000 users, 


ONLY IDEAL HAS THESE FEATURES 


* Ea h C n One Easy-to-keep Loose 

° Red Leat ained Covers and Plastic 
vialf ngex aDS 

. Pen ruled a _ printed on Ideal 

. Depre atior arts and Specimen Sheets 
n Each Book 

* h Ww at 3 glance how a business stands 

° Each B . ts all Federal, State and 
Local Tax ) juirements 

YEAR ’ROUND SALES 

Because 31 System can be 


arted anytime of the year, you 
e ntinuous sales 





LOOSE LEAF BOOK — Retail Prices: $3.00, $4.50, $6.50 and $9.50 each com- 





| Actual 91/9” x 121” plete, including sheets for one year or more. FREE — DISPLAYS MODEL +3 
| oe for Desk or Safe. Budget Books and Daily Records: 75¢, $1.50 and $2.50. for your counter. 
, y ; ; Liberal Discounts « Free Delivery A proven self-seller 
Larger displays 
Immediate Delivery From LOS ANGELES or NEW YORK end See Complete ideal line at N.S.0.E-A. availabie 
Che Wisloche Seattonere ie tna Gane Convention, Booth 50, Conrad Hilton Hote! 


The latest Catalog of Ideal Systems, together with a circular of 
free Sales Helps, will be sent to you upon receipt of this coupon 
attached to your card or letterhead. You wil! receive the above by 
return mail and marked 

Mitts OD..ccitsssniinsariintinssiaapenmnsscesrmnnm 


The IDEAL SYSTEM (ompan) 


DESIGNERS AND 
MANUFACTURERS 


346 SO. FLOWER ST. LOS ANGELES 17. CALIF 6 CHURCH ST.. NEW YORK 6 WN Y 


Over 30 years Notion-wide Service 
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All these features combined in ONE Book: 


T. Green Inc. 


Distributors to the Stationery Trade Only 
11 WEST 30th STREET, NEW YORK 1, N.Y. 
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ALL Clonme ond Reverned Geode MUST Be Accomponced By The Bl 
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Salesman Order Book @ Bill Book 

Purchase Order Book @ Receipt Book 
Cash Sales Book ®@ Credit Book 

All Sets Pre-Numbered ®@ Regulation Boxed 
All Sheets Bond Paper @ All Sizes Available 


DUPLICATE BOOKS: Original White Bond Paper, Duplicate Ca- 
nary Bond Paper 
TRIPLICATE BOOKS: Original White Bond Paper, Duplicate Canary 
Bond Papers, Triplicate Pink Bond Papers 


Write for information 
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..of a big market a you don’t sell 


x-acto’ KNIVES & BLADES 


for the CORRECTION of spirit-type 
DUPLICATING MASTERS 


X-acto knives and blades make corrections 

QUICKLY — NEATLY — EFFICIENTLY 

Recommended as the right tools by leading manufacturers 
of duplicating equipment. Every office with a duplicating 
machine, every purchaser of duplicating masters is a 
potential customer. 


Write today for folder showing the applications of X-acto 
to the office field—start cashing in NOW on this 
profitable bonus business. 


48-41G Van Dam Street, L.I.C. 1, New York 
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importance in maintaining that grade of service which is like- 
ly to make customers out of buyers. 

Experienced buyers know what reasonable services stand- 
ards are. They expect service, and the most-profitable cus- 
tomers are known to compare service as much as prices. 


Emphasize Service 


That’s why successful dealers in every kind of merchandis- 
ing emphasize the serve im service in training their employees 
to do a good selling and public relations job. These dealers 
eschew the fake “bargain” which the public has learned is so 
often under the mask of so-called comparative prices. 

They prefer to sell their merchandise at the Senile 
honest standard prices for pedigreed supplies and dppliances 
that are always well worth those prices because they; have the 
backing of both manufacturer and dealer. 


Customers Know 


One of the stimulating aspects of being engaged in the of- 
fice equipment and office furniture business is that the dealer 
is doing business with a class and type of buyers who really 
know something about business matters, business systems, and 
merchandise values in general. 

They know business practices and principles because they 
are business proprietors and executives. It is this very fact that 
demands that the stationery and office equipment industry 
shall maintain the highest attainable standard of efficiency and 
knowledge in catering to their requirements. 


Memories Stay 


In every kind of selling, recollections of quality and service 
linger long after mere prices have been forgotten. By the 
same token, so long as any unsatisfactory product or ap- 
pliance holds together, the dissatisfied purchaser remains con- 
scious of the source of his disappointment and will not buy 
the same brand or article again. 

Worst still, however, he may never again purchase anything 
from the dealer who sold it to him, and the buyer’s attitude 
is quite warrantable if he has been denied a satisfactory ad- 
justment of the complaint arising out of the defective or other- 
wise unsatisfactory merchandise. 

The first directive of efficient store supervision is that the 
business premises shall be made “ship-shape” by the opening 
hour every morning, and that the salesroom shall be opened 
punctually at the advertised hour. 

On the other hand, every dealer is warranted, with the in- 
evitable exception that crops up once or twice a year, in lock- 
ing the door promptly at the established closing hour. Justice 
to the employees requires this because there are always a 
few odds and ends that have to be wound up behind drawn 
shades before leaving the store. 


Tact is Needed 


The customer who always finds the store open when it is 
advertised to be open has no ground for dissatisfaction at 
finding the door locked at the established closing time, but 
the dealer should never countenance any clerk virtually shut- 
ting the door in the face of a buyer who happens to come 
around at the time of closing. Wrong procedure in this situ- 
ation can cause the buyer embarrassment that he will find it 
difficult to efface. 

Whenever the closing hour is changed, as is sometimes done 
for short terms during the summer season, customers should 
be reminded of the change by ample advance notifications. 





3M Promotes W. P. Erickson 


Promotion of Willard P. Erickson to sales promotion man- 
ager, retail trades tape division, has been announced by Min- 
nesota Mining & Manufacturing Company. 

Prior to his appointment to this newly-created position, 
Erickson had been assistant manager of the division’s mer- 
chandising department since 1954. He joined 3M in 1936 in 
the accounting department and in 1940 he moved into the 
sales field. In 1952 he was named merchandising supervisor 
for the division. 
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THE DEEPEST COMBINATION WELHAM 
FILES ON THE MARKET TODAY! "300° SERIES 
> 












i 


eo? 


Buy Welham 


and You 
Buy the Best 





Available with or 
without combination 
lock compartment. 


Available in choice of i 
olive green or grey 
baked on enamel. 





STOP! DON'T MISS Pe 

SEEING THE COMPLETE 
WELHAM LINE AT THE SHOW! 
BOOTH NO. 329 WELHAM METAL PRODUCTS CO., INC 


MICHIGAN CITY. INDIANA 











UNGROUND 
BALL BEARINGS 


For the Office Equipment Industry 


ILIAN 


Long life and service are assured you because — 

1. All component parts are machined from steel bars. 

2. Each component part is properly heat treated. 

3. Every Kilian Bearing is designed for a specific application. 
Neoprene and Nylon tired outer races are avail- 

able where quiet operation is desired. 
















Distributors in All Principal Cities Catalog on Request 


KILIAN MANUFACTURING CORP. 
SYRACUSE, NEW YORK, U.S. A. 


ASSOCIATED Kilian Manufacturing Corp. Fischer Bearings (Canada), Ltd. Kilian Steel Ball Corporation 


i (Canada), Ltd. 240 Fleet St. East, Toronto 2B, Ont. 100 Wellington St., Hartford, C 
COMPANIES: 240 Fleet St. East, Toronto 2B, Ont. — ee 
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guaranteed assurance of quality 


PP pad 








---- 
- 


® typewriter tables 
4 © telephone tables 
/ © book and catalog stands 
© desk trays 
1 © clipboards — laminated wood, 
1 hardboard, and plastic 
\* reception room tables 
\ © arch files 








write or wire for 
latest catalog and price 
list of stempel office accessories 
and reception room furniture 


STEMPEL MFG. CO. 








® chair mats 
ae © costumers a 2830 ROBERTA ST. 
= meee = wa DALLAS 3, TEXAS 


















STAPLES 


“A Ty-Dee job‘s a better job” 4 
and a better buy, too! 


STANDARD & SPECIAL STAPLES 
FOR OFFICE & INDUSTRIAL USE 
Precision made of finest quality rust-resistant steel wire. 

UNCONDITIONALLY GUARANTEED 


Customer satisfaction & repeat business 

















assured * Ask For Dealer’s Price List 





49-01 5th STREET, LONG ISLAND CITY 1, NEW YORK 








FOR OFFICE EQUIPMENT & SCHOOL SUPPLY 
LETTER FILES 
CARD INDEX 


FILES 
STORAGE FILES 


INDEXES 
e 


A QUALITY LINE 
AT LOW PRICES 


. 

ASK FOR 
OUR LATEST 
— one : =x LITERATURE & 
penta citiead each. seciee ce 7 a sce PRICE LIST 


ARROW PAPER PRODUCTS CO. 


502-504 W. 30th Street, Telephene Chickering 7682, New York 1, N.Y. 
















Ne only for a high- 


quality line... but also 


for those little extras and 
“breaks” that mean extra 


a profit... stock WRITE. 


CARBON PAPER 
TYPEWRITER RIBBONS 


TYP-ROL Type Cleaner 
and Roll Finisher 


420 Lexington Avenue, New York 17, N. Y. 
Factory: Bridgeport, Conn. 


A Specially lem 
SELL MASTER SPEED KEYS 
_: or 

Typewriter Key 


for old and new typewriters, 
bookkeeping and billing machines. 


incorporated 














o ° * 
Don’t Delay 
ORDER TODAY! 
ADD THAT EXTRA PROFIT 


SPEED KEY CORPORATION 





268 T Chauncey Street 
Brooklyn 33, New York 
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Briefcase type ribbon tester for salesman and traveling 
inspectors. Light, easy to operate — keys work one at 
a time. 





PRICE 


in lot of 12 
$199.50 ea. 


in lot of 6 
$215.00 ea. 


in lot of 3 
$225.00 ea. 


one tester 
$250.00 


F.O.B. 
Factory 





F. SIMONYE 


Mt. Airy & Harbourton Road, Lambertville, New Jersey 

















KEEP KLEAN 
PLASTIC 
BRIEF CASES 

Your best buy! 


* Solid brass Scoville 
gripper-zipper 

* All-cround outside binding 

* Colorful imprinting 


* Leather grain heavy 
virgin plastic 

* Legal or letter size 

* Brown or black 





KEEP KLEAN PRODUCTS CO., INC. 4077 PARK AVE., N.Y. 57, N.Y. 


From Pearl Engraving Corp., 
comes the finest, 


recision-engineered keytops. 
P 5 yoee “Your key 


to better 
business”. 


illustrated: 2 styles 
for all typewriters. 
For free samples and brochure, 


write Pearl Engraving Corp., 
29 East 19th Street 
New York 3, N. Y. 
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cis! LEAD POINTER 


For Perfect Lead Points 
BLUNT TO HAIRLINE 
Standard Model gives you points 
6” long without breaking. 
Just insert lead and rotate lid. 


Preferred by DRAFTSMEN, ACCOUNTANTS, ARTISTS 


WRITE FOR LITERATURE AND DEALER PRICES 


‘ Mod 


a 
Variable Taper Model 
lets You Dial the 
taper you want 


up to ! 











— 
— 


— BAe rr veiutl lckees 


BAKER STREET, COLOMA, MICHIGAN 












ROLLING STORE LADDERS 


ROLLING LADDERS—Made from 
Oak or Birch 

SIDE and CEILING TYPES—with 
steel track for mounting on shelving, 
filing cabinets or ceiling 

“A” and LIBRARY TYPES—require 
no track and are mounted on wheels 
with Automatic Safety Brakes 
WELDED STEEL SAFETY LADDERS 
—Made from 1” diameter round 
furniture tubing, with expanded 
metal steps. Mounted on Swivel 
Brake Casters. Ladder can be rolled 
freely when no one is on it. When 
you step on the ladder the rubber 
tipped legs rest on the floor and 
prevent rolling. Made in 1 to 13 
step heights, and 4 widths 


Send for Circulars 42-OA (Wood) & 56-OA (Steel) and Dealer Discount. 
Manufactured by 


I. D. COTTERMAN “* “..tsxes"s* ** 

















Exclusive Creations By 


of 
Grand Rapids 


Upholstered for 100% comfort 
in genuine leather, plastic or 
fine fabrics. 

No. 502 ARM CHAIR (Can be 
had Without Arms or With One 

















he Arm)—Outside: H-33" W-24- 
¥,", D-27". Seat: H-18", W-22” 
D-20” 
Write us for ‘details of our full line. 
GRAND RAPIDS Leather Furniture Co., Inc. 
201-207 Front Ave., N.W. Grand Rapids 4, Mich. 
Don’t Waste Time 
This is your ANSWER BOOK 
to all your buying Needs 
‘ 1. PRODUCT INDEX—over 1,500 prod- 
ucts classified 
I DIRECTC RY OF MANUFACTURERS 
—over 3,000 with names and ad- 
dresses 
3. TRADE NAME—TRADE MARK INDEX 
ae 6,000 with names of manu- = 
acturers =— 
ding 4 MANUFACTURERS’ ADVERTISING— 5. TRADE ASSOCIATIONS— 
many use catalog-type advertising City, State and National— 
giving complete product informa- names and address of 
tion officers and meetings detes. 





Keep your copy handy —use it often 


SPECIFY Z Wd 


W For Finest Quality 
WY For the Broadest Line 


of Rubber Stamps 
and Marking Devices 


Write for your copy 
of our new catalog No. 80 





Faajnw“n DIV., Bankers & Merchants, Inc. 


3229 North Sheffield Avenue . Chicago 13, Illinois 
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| For Even A Small Office . . . 







electrically F.O.B. Factory 
opens 200 to Stocker optional at 
300 letters diane, 
per minute without notice.) 


ARNOLD MACKENZIE, INC. 
3133 Ovgrlook Drive, Minneapolis 20, Minn. 














Saves Time . . . Saves Money 
“DUX” Fine Precision Pencil Sharpener 


Keeps pencils sharp without time for trips to pencil sharpener . . No fuss, no 
muss. Replaceable razor-sharp blades. No. 3300-N, transparent plastic, asstd 
colors $3.10 doz., f.o.b 
Atlanta. No. 3207-N 
opaque plastic, $3.00 
doz 

Make fine business 
gifts for business people 


FRED BAUMGARTEN 
Exclusive Distributor 
Dept. 8-10 
675 Cooledge Ave. 
N.E., 

Atianta 6, Ga. 
Room 655-A Conrad 


Hilton Hotel, for NSEOA 
Convention 

















Handy dauber eliminates dirt like 

magic! No carbon-tetrachloride; 

non-flammable; striking displays, 
free advertising aids! 
Order direct or from 








THE CLAROTYPE CO., inc 


261 BROADWAY, NEW YORK 7, N.Y 


311 














INCREASE YOUR PENCIL SALES 
with 


pei, e elt oo ri 
Quality 










rEATORNG ummee 
° . and HEXAGON 
aa — PENCILS PRINTED IN 
ONE or TWO COLOR INKS 

EBERHARD ae 


HEXAGON PENCILS IM- 
PRINTED ANY COLOR FOIL 
A Write for Price List. Samples and 


Stationers Discounts 


BALLARD PENCIL COMPANY 


Over 40 years Specialists in Pencil Printing 
Glenwood, New Jersey 


FABER 





e Patented Knee-Action Grippers 















You can earn good 
commissions selling 
our complete line 
of passbooks, pocket 
check covers, coin 
savers, and other 
forms to financial 


PASS UP THOSE 
EXTRA 
COMMISSIONS 


institutions. 


Write for Information 


MERICAN PASSEBOOK Co. 


ONTARIO BUILDING CLEVELAND 13, OHIO 





THE INCOME TAX MAN 


will let you deduct the cost of 
business travel—but only if you 
have definite, itemized records to 
show him. 


BEACH’S 
‘*Common Sense’”’ 
EXPENSE BOOKS 


are best because you jot down the 
expense as it is incurred rather than 
later when a lot of it is forgotten. 

Mr. Stationer, recommend BEACH'S 
to your customers. They are now 
more important than ever! 


Beach Publishing Co. 


7338 Woodward Ave., Detroit 2, Mich. 














WAU 
Jp Avi 


NK and STAIN REMOVER 
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THE VERY BEST VALUE 
IN COPYHOLDERS 


STAND-B 








Hold All Copy Securely 
















16°W « 12°H 


Custis. TOUNG 


Copyholders — Duplicating Supplies — Carbons — Ribbons 


( SUD DY Wie ee CORPORATION 
a COPYHOLOES 2 


t 18th Street : New York 11, N.Y Cable: CURTYOUNG 





THESE It costs less to draw from our huge 
SHOW stock of desks, chairs, steel furniture, 
ROOMS _|eather furniture and accessories. 


OFFICE FURNITURE WHOLESALE DISTRIBUTORS 


NEW YORK 4, N.Y. MIAMI, FLORIDA LOS ANGELES, CALIF 
74 BROAD ST. 135 W. FLAGLER ST 830 WILSHIRE BLVD 
BOwling Green 9-8231 828484 






CLIPLESS 


PAPER : 
FASTENER 


NEVER EMPTY —- NO CLIPS TO BUY! 


All you do is punch down 
firmly and — PRESTO — papers 
are securely held together. 

Pays for itself rapidly. 


See our new Cop-E-Eez copy holder and other 
new lines at NSEOA Exhibit Room 634A 


LANSDALE PRODUCTS CORP. 
Box 568 — LANSDALE, PA. 











HARDBOARD 
CLIPBOARDS 


Carefully finished, 
unaffected by mois- Duolux, glass-smooth on 
ture and guaranteed both sides. Light in weight 
not to warp, crack 
or splinter under 
normal use. 


CLIPBOARDS 


Made of Masonite Tempered 


with wearing qualities of 


metal. Clips are heavy gauge 


rust-proof steel 
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Business is buying... 
BOSTON 
CHAMPION 
Portable 


Nationwide— business is buying “‘the’’ 
sharpener that meets every demand of 
modern office furniture—smart looking—dependable- 


a “snap ) Operate—won’t scratch—portable—and it’s 
clean . no messy fall-out of shavings from pencil receptacle. 
A national “Champion Portable on every modern desk” 
campaign also features balanced-tension automatic feed— 
25% longer life—all-metal construction on rubber feet. 

Stock Boston Champion Portables and other Boston models 


for the growing demand. Send for catalog of other Boston 
models 


Ali Boston sharpeners guaranteed one year. 
C. HOWARD 
H U NT PEN CO., Camden 1, N.J. 
Also manufacturers of SPEEDBALL pens and products 


EXTRA PROFITS custémers 


FROM CHAIR SALES TO SCHOOLS © CHURCHES © CLUBS etc. 


WE DROP SHIP DIRECT TO YOUR CUSTOMERS 
NO HANDLING ON YOUR PART 


FOLDING TABLES 
CHAIRS — 138 STYLES 


@ STEEL OR WOOD 
FOLDING 
NON-FOLDING 





* 
* 
@ TABLET ARMCHAIRS 
@ AUDITORIUM UNITS 
@ 6 Ft. and 8 Ft. TABLES 
@ SCHOOL DESKS 
SPECIFY REQUIREMENTS (Quantity, Steel or wood) 


-Aditondack Chair Co. 


Dept. 22 — 1140 B'way, N.Y. 1, N.Y. MU 3-4834 













\ 
vi } Loose-leaf envelopes, punched; card-cases, any size; 
. N menu covers; factory record protectors; tag holders; 
/ bill-fold envelopes: stamp containers, etc. Made of 
° acetate (flame resistant) transparent cellulose. We 
= build to fit your particular need. Write us details. 


Markilo 


902p S, Wabash Ave. Chicago 5, lll 








TRIPLE Your VOLUME and PROFITS! 


Capture the Home and 


Small Business Market 
with 


SENTRY 


world’s fastest-selling, lowest- 

priced personal safe — quality- 

built by the only exclusive 
{, small-safe manufacturer. 


i Write today for full details 
] 


JOHN D. BRUSH & CO.., INC. 


formerly Brush-Punnett Co 


545 West Ave., Rochester 11, N. Y. 


S e d 
—— $6995 f 


Standard discount plus 
advertising allowanc: 
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FINE ACCESSORIES FOR FINE DESKS 


Originators ‘ ~ 
and Designers 
of Complete 

Line of 


a 


Write for 
FREE Catalog 


REDI-RECORD PRODUCTS CO. ji) Me?) oS 


1Or? 








THE LEADER 
IN PLATENS 


AND OFFICE MACHINE ROLLS 
Typewriter Tools—Parts—Supplies 


Ames Supply Company 





ATLANTA DETROIT 

156 Alexander, N.W. 6527 John C. Lodge Expwy. 
CHICAGO NEW YORK 

564 W. Randolph St. 37 Murray St. 

DALLAS SAN FRANCISCO 


19132 Commerce St. 545 Mission St. 


SERVING THE OFFICE MACHINE DEALER FOR 51 YEARS 














SECURITY BRAND 
Complete Line of 
DELUXE ALL LEATHER 
or CANVAS & LEATHER 
Mail Bags For Your 
Select Clientele 
were FoR Crecura® 


33 € MeWHLIAMS $7. 
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What the Kit Contains... 


have you ordered © Procedure Manual © 3 Large Window Banners 


® Newspaper Ads © 12 Hanging Pennants 
1956 Ch 4 (layouts & copy) © 10 Stand-up Cards 
your ristmas ® Self-mailing Catalog © Gummed Labels 
Ag * @ Jumbo Postcard Headline Mats 
© Manufacturer’s Ad Mats Gift Advertising 


Mer chandising K it ? © Sales Letters Counter Cards 
re y 


® Radio Commercials Handy Portfolio 


You’ve never made a more impor- 


Count Yourself In .. . Send Coupon Today! 
tant business investment than the 


Office Appliances . rl on , 
: relatively low price you pay for the 
600 W. Jackson Bivd. : : ee ¥ ty a 
big Christmas Merchandising Kit. 
Chicago 6, Illinois : é ; 


Last year’s kit brought in extra 


extra sales 


Please send me immediately the following items designed to promote . 
a 8 Gifts for Bi ? business for hundreds of dealers ~ 


through Business Gifts for Businessmen 
DEALER MERCHANDISING KIT @ $10.00. : the 1956 kit can do as well for you. 


——ee Samples of self-mailing catalog and jumbo postcards 


q FREE: two eye-catching 
Mobiles if payment 
accompanies order 





City & State 
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for Quick Service 
inquiry Card 


covering new 


products and 


sales aids in 
this issue 





i) See other side 
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QUICK SERVICE 


OAs! NQUIRY CARDS 


NEW EQUIPMENT & SUPPLIES 


All new products illustrated and described in this issue 
in a section beginning on page 50 carry key numbers 
duplicated on the card below. If you are interested in 
an item, or several items, simply circle the corre- 
sponding key numbers on the card and mail at once. 
Your inquiry will be forwarded without delay. 


SALES STIMULATORS 


Manufacturers’ sales aids announced in a section of 
this issue beginning on page 78 all carry key num- 
bers duplicated on the card below. For additional 
information simply circle the key numbers on the card 
corresponding to the number assigned to the Sales 
Stimulator in which there is interest and mail the card. 
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ing 
Sell a $2.00 Savin 
Sell a DUPLIKIT 

















Tee METER 


Portable ADDRESSER 
ModE 100 
manvractoato 


er 
' . caGo 
THE HEYER CORPORATION ~~’ 
Patents Pe 4 > 


«Mode ¥ 


time saving = 
sont ABLE ADDRESSER $10 


: fficient 
Sell a highly 
post CARD PRINTER 


U) 


[hese two Heyer products sell extremely well all year . . . but SELL 
BEST RIGHT NOW! 

Vacations are over! Thousands of business people are returning and 
\reparing for important year-end and new year business! Clubs— 
1ousands of them—small, medium and large are re-grouping for a 
ew club year of activities! Church groups, school groups, women’s 
groups, men’s groups all are planning a new year of events! 

They all have one problem in common. . . they all have mailing lists 
ind a tremendous need for sending information to their members (or 

customers). The perfect answer is the HEYER PORTABLE PRINTER 
and PORTABLE ADDRESSER, or the combination of both in the e 
HEYER DUPLIKIT. This is the season for maximum sales. Why not Always Makes a 


profit from it! 
Good Impressicn 








IN CANADA DISTRIBUTED BY 


THE HEYER CORPORATION THE BROWN BROTHERS, LTD. 


MONTREAL 
NEW vorxk « CHICAGO ;: tos aNGELEs TORONTO 


VANCOUVER 








Here’s your Cotdow Jouel 
Profit-building pack 


for the new 


"57 underwood portables 





® GIANT FULL-COLOR WALL POSTER featuring 
the Golden Touch Portable Series: “De- 
Luxe”, “Universal” and “Leader” models. 


@ “AS-ADVERTISED-IN-LIFE’” COUNTER CARD — 
first Golden Touch Portable ad reproduced 
in full color to remind customers of Under- 
wood’s dramatic magazine series. 


FREE TRAFFIC-BUILDING SALES-HELPS 
HITCH YOU TO UNDERWOOD'S 
BIGGEST NATIONAL CAMPAIGN! 


UNdeErwoOad .. ti sy jailables vate ( 


® COLORFUL, EYE-CATCHING WINDOW POSTER 
to channel more traffic into your store. 


® COMPLETE NEWSPAPER MAT SERIES featur- 
ing Golden Touch Portables for school and 
general sales. 


® HANDSOME FULL-COLOR SALES-FOLDERS on 
the full line of Golden Touch Portables, in- 
cluding the fast-selling “Leader”. For direct- 
mail or point-of-sale. 


®@ PUBLICITY RELEASE for your local news- 
papers. Quickly, concisely tells the exciting 
Golden Touch story. 


Make Underwood's most important portable promotion your 


most profitable promotion. If you haven't received the Golden 


Touch Profit-Building Pack, call your Underwood office or write 
Underwood Corporation, One Park Ave., New York 16, N. Y. 

















